TOR  &  PUBL 


Tlie  Oldest RiBlisAers  and Advertisersjournal inAr 


Vol.66.  No.  40. 


Every  Saturday 


NEW  YORK,  FEBRUARY  17,  1934 


Tearir  $4,  in  adraRce,  by  mall,  U.  S.  and 
laland  poaiaaalona;  Canada,  14.50:  foialgn.  IS. 


lOc  Per  Copy 


January  Linage  5*8%  Above  1933  Total; 
Fourth  Consecutive  Month  Ahead 

General  Advertising  Falls  Back  after  December  Spurt,  But  Retail  Increases — 
Automotive  121*9%  of  1932,  Although  Not  Making  Full  Seasonal  Advance 

TOI.AL  aclvcrtisiiiR  linage  of  news-  ROBERT  S  MANN  fif  rccer.t  vears,  comparatively  speak- 

papers  in  January  ran  5.8  per  cent  ^  '  i-io- 


1  papers  in  January  ran  5.8  jK'r  cent 
ahead  of  January,  1933,  marking  the 
fourth  consecutive  month  which  has 
been  ahead  of  the  corresponding  month 
a  year  earlier.  The  percentage  of  this 
gain  has  been  jiractically  unchanged 
since  Xo\  ember,  as  shown  in  the  ac¬ 
companying  fable. 

In  the  Hpitor  &  Pviu.ishkr  Linage 
Index,  January  stood  at  77.0,  down  a 
point  from  December.  Here  again  the 
three  months  from  November  to  Janu¬ 
ary  are  closely  bunched. 

.\ctual  linage  figures,  as  usual,  were 
substantially  below  those  of  December 
and  November.  The  slight  change  in 
the  Linage  Index  shows  that  this  drop 
was  nearly  all  seasonal. 

General,  or  national,  advertising  was 
the  classiheation  which  showed  the  big¬ 
gest  drop.  This  fell  below  that  of 
January,  1933,  and  declined  in  the  Lin¬ 
age  Index  from  85.3  in  December  to 
76.0  in  January.  December,  however, 
had  shown  a  jump  forward  quite  out 
of  line  with  the  trend  of  preceding 
months,  rising  to  137.8  per  cent  of  De¬ 
cember,  1932,  and  advancing  in  the 
Linage  Index  from  78.5  in  November 
to  85.3  in  December.  The  figures  would 
s«m  to  justify  a  theory  that  some  con¬ 
siderable  number  of  advertisers  had 
deliberately  overrun  their  budgets  in 
December,  seeking  to  take  aclvantage 
of  newspapers’  quick  action  to  get  in 
on  tho  pre-Christmas  buying  rush.  At 
any  rate,  it  is  interesting  to  note  that 
Dtiember  and  January,  lumped  together, 
would  gi\e  percentages  approximately 
in  line  with,  and  slightly  ahead  of  those 
for  September  to  November  last  year. 
The  peak  month  of  August  was  the 
only  month  of  1932  to  surpass  such 
cor^site  percentages.  Here  are  the 
figures ; 

General  advertisinR,  January,  1934,  plus 
December,  1933 — 36,361,222.  Percentage  of 
this  sum  to  sum  of  January,  1933,  plus 
December,  1932 — 113,6.  Corresponding  per- 
eentagcH  for  preceding  months  were  116.6 
In  August,  104.7  In  September.  106.2  in 
October,  and  111.6  In  November. 

General  advertising,  composite  I.inage 
Index  for  January,  1934,  and  December, 
IU3,  taken  together — 80.1.  Correspond- 
lac  Index  flgures  for  preceding  months 
were  86.9  in  August,  73.6  In  September, 
TI.3  In  October,  78.6  In  November. 

Automotive  linage  was  mixed  in 
trend.  .Actual  linage  was  more  than 
a  million  lines  or  21.9  per  cent  ahead 
«f  that  in  January  19.32  but  in  the  Lin- 

Se  Index  automotive  declined  from 
.0  in  December  to  83.4  in  January. 
This  showing  is  partly  due  of  course, 
to  the  ptxir  showing  of  January,  1933. 
then  the  automobile  industry  confronted 
an  apparently  unpromising  year.  To 
»me  extent  automobile  advertising  has 
lieen  repressed  in  the  early  part  of  this 
jear  by  the  manufacturers’  difficulties 
*1  production  and  the  lack  of  dealer 
•ocks,  but  the  increased  demand  con¬ 
tinues  to  cause  comment  and  such  an 
authority  as  Henry  T.  Kwald,  in  a 
tatement  carried  elsewhere  in  this 
a«_pcr,  points  out  the  rosy  prospect  for 
fitis  industry  in  1934.  For  nine  con- 
active  months  now,  automotive  linage 
ws  run  ahead  of  the  preceding  year’s. 
.  Retail  advertising  improved  its  .show- 
1^  both  as  compared  with  the  year 
•tfore  and  in  the  Linage  Index.  De- 
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This  chart,  designed  to  eliminate  seasonal  fluctuations,  shows  trend  of  total 
newspaper  advertising,  not  actual  linage.  The  100  per  cent  line  represents  a 
moving  four-year  average,  each  month  being  shown  in  percentage  of  the  average 
for  that  month  in  ihe  four  years  immediately  preceding. 


partment  store  advertising  outstripped 
that  of  retailers  in  general  when  com- 


Classified.  on  the  other  hand,  rose 
a  little  in  the  Linage  Index,  although 


pared  with  the  linage  a  year  previous,  not  coming  up  to  the  classified  linage 
but  declined  slightly  in  the  Linage  of  January,  1933,  which  was  apparently 
Index.  a  trifle  better  than  the  average  January 

NEWSPAPER  LINAGE 

(Compiled  from  Media  Records  Measurements  in  52  Leading  Cities) 


Same  Month  Pet.  of 

E.&P. 

Month’s 

Year 

Year 

Linage 

Linage 

Before 

Before 

Index* 

Total 

January  . 

....  82,454,643 

77,956,895 

105.8 

77.0 

Advertising: 

December  . 

....  96,715,692 

91,509,274 

105.7 

78.0 

November  . 

....  99,823,309 

94,967,454 

105,1 

76.7 

Display  Duly: 

January  . 

....  67,409,337 

62,674,616 

107.6 

76.9 

December . 

....  81,167,906 

75,819,882 

107.0 

78.4 

Classified : 

January . 

....  15,045,306 

15,282,279 

98.4 

77.5 

December . 

....  1.5,.547,786 

15,689,392 

99.1 

76.0 

Retail : 

January  . 

....  4.5,342,962 

41,330,559 

109.7 

78.9 

December . 

....  63,451,402 

61,348,143 

103.4 

78.4 

Dept.  Store: 

Januarv . 

....  19,353,833 

17,208,540 

112.5 

87.3 

December . 

....  27,026,763 

25,384,697 

106.5 

89.0 

General: 

January  . 

....  13,976.589 

14,197,164 

98.4 

76.0 

December . 

....  12,274,633 

8,907,644 

137.8 

85.3 

Automotive: 

January . 

....  5,931,237 

4,866,059 

121.9 

83.4 

December . 

....  3,936,126 

3,912,853 

100.6 

85.0 

Finanrial : 

January  . 

....  2,158,549 

2,280,834 

94.6 

46.4 

December . 

_  1,505,745 

1,651,242 

91.1 

41.1 

*  Linage  Index  represents  percentage  of  monthly  average  for  four  years 
immediately  preceding.  See  explanation  under  chart  on  this  page. 

MAGAZINE  LINAGE 

(Compiled  from  Printers'  Ink  measurements  of  more  than  a  hundred 
general  magazines,  women’s  magazines,  national  weeklies  and  Canadian 
magazines.  Predated  issues  of  monthlies  in  general  treated  as  of  month  in 
which  they  appear,  not  month  when  dated.) 

Month's  Same  Month  Pet.  of 
Linage  Year  Before  Year  Before 

Total  Linage:  January  .  1.866,796  1,642,403  113.7 

December  .  1,529,150  1,304,004  117.3 


of  recer.t  years,  comparatively  speak¬ 
ing. 

Trailing  along  in  the  rear,  financial 
advertising  suddenly  staged  one  of  those 
furious  spurts  that  grandstand  crowds 
never  take  seriously.  In  the  Linage 
Index,  financial  rose  all  the  way  from 
41.1  per  cent  to  46.4  per  cent,  and  in 
comparison  to  January.  1933,  it  rose  to 
94.6  per  cent.  Advertising  of  security 
issues,  of  course,  continued  to  play  a 
minor  part  in  financial  advertising. 

Magazine  advertising  in  January  (in¬ 
cluding  February  predates)  made  a 
showmg  similar  to  tliat  of  newspaper>. 
The  total  was  13.7  per  cent  ahead  of 
that  a  year  ago,  but  this  percentage 
was  3.6  per  cent  less  than  the  December 
comparison. 

National  Broadcasting  Company  ^i- 
ticipated  the  usual  monthly  coi^ilation 
of  amount  of  broadcast  advertising  by 
making  the  following  announcement 
this  week : 

“NBC  gross  time  sales  for  January, 
1934,  amounted  to  82,373,923.  a  plus 
of  $504,038  over  January,  1933.  This 
is  a  27  per  cent  increase,  marking  a  big 
acceleration  of  the  upward  curve  in 
NBC  business.  Furthermore,  says 
NBC.  January,  1934.  is  about  $50,0(W 
better  than  December,  1933,  which  is 
the  biggest  December- January  rise 
since  1929.  NBC  (with  87  of  the  190 
major  network  stations  under  its  ban¬ 
ner)  secured  63  per  cent  of  all  network 
revenue  for  the  month.” 

The  linage  report  for  individual 
cities,  published  on  pages  34-36  of  this 
paper,  includes  81  cities,  including  three 
new  ones:  Newark,  Des  Moines  and 
Jamestown,  N.  Y. 

Store  Sales  Above  1933 

Department  store  sales  in  the  United 
States,  like  newspaper  advertising 
linage,  showed  little  change  from  De¬ 
cember  to  January  other  than  the  usual 
seasonal  change.  Comparison  of  Jan¬ 
uary  this  year  with  January  of  1933, 
however,  shows  that  the  stores  are 
holding  a  substantially  higher  level  of 
sales  at  present. 

“Preliminary  figures  on  the  value  of 
department  store  sales,”  according  to 
the  Federal  Reserve  Board,  “show  a  de¬ 
crease  from  December  to  January  of 
about  the  estimated  seasonal  •amount. 
The  Federal  Reserve  Board’s  index, 
which  makes  allowance  both  for  num¬ 
ber  of  business  days  and  for  usual  sea¬ 
sonal  changes,  was  68  in  January  on 
the  basis  of  the  1923-25  average  as  100. 
compared  with  69  in  December  and  65 
in  November. 

“In  comparison  with  a  year  ago,  the 
value  of  sales  for  January  according 
to  preliminary  figures  was  18  per  cent 
larger ;  when  allowance  is  made  for  the 
fact  that  there  was  one  more  trading 
day  this  year  than  last,  the  increase 
from  last  year  is  about  14  per  cent.” 

•All  reserve  districts  reported  January 
sales  better  than  those  a  year  ago  by 
from  12  to  36  per  cent.  The  |argcst 
increases  were  made  in  the  districts 
around  Dallas,  36  per  cent;  Qeveland, 
33  per  cent;  Atlanta,  28  per  cent;  St. 
Louis,  25  per  cent ;  Kansas  City,  24 
per  cent;  Boston,  23  per  cent;  Oiicago, 
21  per  cent. 
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ROOSEVELT  APPROVES 
RADIO,  WIRE  BILL 

President  Agrees  on  Estnblishment  of 

a  Federal  Communications  Com* 
mission — Legislation  to 
Be  Introduced 

Approval  of  a  Federal  communica¬ 
tions  commission  to  control  radio,  tele¬ 
phone,  telegraph  and  cable  transmis¬ 
sions  was  given  in  Washington  Feb.  9 
by  President  Roosevelt  to  Senator  Dill 
and  Representative  Rayburn,  chairmen 
of  Senate  and  House  Interstate  Com¬ 
merce  Committees.  They  will  proceed 
with  a  bill  they  have  been  writing  and 
will  introduce  it  within  the  next  two 
weeks.  Mr.  Dill  stated. 

The  President  agreed  with  the  chair¬ 
men  that  the  bill  should  omit  contro¬ 
versial  subjects,  such  as  mergers  and 
issuance  of  bonds,  and  in  effect  merely 
take  over  the  powers  regarding  com¬ 
munications  now  held  by  the  Federal 
Radio  and  Interstate  Commerce  Com¬ 
missions. 

The  regulatory  body  then  would  have 
ample  time,  Mr.  Dill  explained,  to  study 
the  question  of  communications  as 
viewed  from  their  relation  to  the  pub¬ 
lic  good,  and  make  recommendations 
for  further  legislation  to  the  next  Con¬ 
gress. 

“It  is  far  wiser,”  Mr.  Dill  stated,  “to 
let  the  proposed  commission  have 
power  to  make  these  studies  than  try 
to  have  Congress  legislate  on  intricate 
and  complex  aspects  of  the  communi¬ 
cations  program  at  this  time.  My  idea 
is  simply  to  bestow  the  present  author¬ 
ity  of  the  ICC  and  the  ^dio  Com¬ 
mission  upon  the  new  set-up.  Exist¬ 
ing  law  is  all  the  power  necessary  to 
give  at  this  time. 

“If  we  leave  out  the  Controversial 
matters  the  bill  can  be  passed  at  this 
session  of  Congress ;  otherwise  it  can¬ 
not.” 

U.  S.  COURT  WON’T  INTERFERE 

Judge  Return*  Complaint  on  Handbill 
Law  to  N.  J.  Court* 

Jersey  City  won  another  victory  in 
the  courts  Feb.  6  when  Judge  William 
Clark  in  the  U.  S.  District  Court  of 
New  Jersey  in  Newark  declined  to  en¬ 
tertain  any  further  proceedings  against 
the  city's  circular  distributing  ordi¬ 
nance. 

Following  a  hearing  on  a  bill  of 
complaint  filed  by  the  Peck  Distribut¬ 
ing  Corporation  of  New  York,  seeking 
to  restrain  the  city  commissioners  from 
enforcing  the  ordinance,  which  regu¬ 
lates  the  distribution  of  advertising 
matter.  Judge  Clark  held  that  until  the 
company  had  exhausted  its  propier 
remedies  the  Federal  Court  would  not 
interfere  with  the  enforcement  of  the 
ordinance  by  the  Jersey  City  police 
department  and  declined  to  issue  a  re¬ 
straint  sought  by  the  distributing  com- 
I)any.  The  court  pointed  out  that  if  the 
Peck  Company  was  dissatisfied  with 
the  decision  of  the  New  Jersey  Su¬ 
preme  Court  on  the  ordinance,  an  ap¬ 
peal  can  be  taken  to  the  New  Jersey 
Court  of  Errors  and  Appeals  and  in 
the  event  that  court  affirmed  the  Su¬ 
preme  Court,  the  company  would  still 
have  a  -  right  to  apply  for  review  of 
the  decision  b>’  the  United  State  Su¬ 
preme  Court. 

The  Peck  Distributing  Corporation 
filed  its  bill  of  complaint  with  the  U. 
S.  District  Court  on  the  theory  that 
the  Federal  Court  had  jurisdiction  to 
restrain  the  police  from  enforcing  the 
ordinance  because  it  was  alleged  the 
ordinance  was  unconstitutional,  unreas¬ 
onable  and  discriminatory.  Jersey  City’s 
answer  to  the  bill  of  complaint  was 
filed  by  Corporation  Counsel  James  A. 
Hamill  and  Assistant  Corporation 
Counsel  Charles  Hershenstein. 

SAN  FRANCISCO  B.  B.  B.  ELECTS 

The  Better  Business  Bureau  of  San 
Francisco,  Ltd.,  held  its  annual  meeting 
last  week  and  re-elected  the  following 
officers :  Larry  H.  Marks,  president ; 
R.  D.  Carpenter,  vice-president ;  Walter 
A.  Folger,  secretary,  and  George  A. 
Van  Smith,  treasurer. 


RADIO  NEWS  AGENCY  BUSY 

Pre**-Radio  Bureau  Appeal*  to  Inde¬ 
pendent  Broadca*ter* 

The  Press-Radio  Bureau  of  the  Pub¬ 
lishers’  National  Radio  Committee,  as 
the  recently  created  news  agency  is  now 
officially  titled,  has  been  active  this 
week  in  preparing  for  its  job  of  select¬ 
ing  news  items  from  press  association 
reports  for  two  daily  broadcasts. 

The  service  begins  March  1.  James 
W.  Barrett  is  manager  of  the  bureau, 
which  is  located  at  551  Fifth  avenue. 
New  York. 

Late  this  week  the  bureau  sent  out 
a  letter  to  all  independent  radio  sta¬ 
tions  urging  them  to  use  the  news  ser¬ 
vice.  The  only  cost  to  them,  it  was 
stated  would  be  their  pro  rata  share 
of  maintenance  of  the  news  bureau,  and 
the  cost  of  transmission  of  the  news 
budget. 

The  letter  said  the  news  for 
broadcasting  would  consist  of  20  or 
more  bulletins  selected  for  their  na¬ 
tional  importance  and  general  interest. 
Cost  of  transmission,  it  was  suggested, 
could  be  reduced  if  several  broadcasters 
got  together  and  arranged  to  share  ex¬ 
penses  on  it. 

The  National  and  Columbia  chains 
this  week  were  working  out  plans  on 
how  to  get  the  daily  news  to  their  sta¬ 
tions. 

Automatic  printers  of  the  press  as- 
•sociations  have  not  yet  been  installed 
in  the  bureau’s  office. 


C.  R.  BUSH  TO  STANFORD 

Chilton  Rowlette  Bush,  formerly  of 
the  University  of  Wisconsin,  has  been 
appointed  head  of  the  Stanford  Univer¬ 
sity  department  of  journalism  to  succeed 
the  late  Everett  W.  Smith,  who  died  last 
September.  Professor  Bush,  who  was 
graduated  from  Wisconsin  in  1925  and 
is  the  author  of  two  books  on  journal¬ 
ism,  has  been  editing  a  university  press 
service  in  the  E)ast.  He  w-ill  assume 
his  new  duties  at  Palo  Alto,  Cal.,  next 
Oct.  1. 

CHANGES  IN  COLUMBIA,  S.  C. 

The  Columbia  (S.  C.)  Record  has  an¬ 
nounced  the  following  changes  in  its 
news  staff ;  Burroughs  Prince,  manag¬ 
ing  editor,  has  moved  from  the  city  desk 
to  the  telegraph  desk.  Caldwell  With¬ 
ers,  sports  editor,  has  become  city  edi¬ 
tor.  .Mien  Rollins,  formerly  on  the  lo¬ 
cal  staff,  is  now  writing  sports.  J.  Irby 
Koon,  telegraph  editor,  has  gone  to  the 
Spartanburg  (S.  C.)  Journal  in  a  simi¬ 
lar  capacity. 

PROMO'nONS  IN  PITTSBURGH 

For  the  past  two  weeks  Robert  Chil¬ 
ton  has  been  acting  as  assistant  to 
Dwight  H.  Fee,  managing  editor  of  the 
Pittsburgh  Sun-Telegraph.  At  the  same 
time  Chilton’s  former  position  as  assist¬ 
ant  to  .\lex  Zehner,  city  editor,  has 
been  filled  by  Howard  Browning,  a  re¬ 
porter  for  the  Sun-Telegraph  for  the 
last  several  vears. 


EDITOR  &  PUBLISHER 
CALENDAR 

Feb.  20-21 — Inland  Daily  Press 
Assn.,  annual  meeting.  Hotel  Mor- 
risen,  Chicago. 

Feb.  21-24 — Georgia  Press  Insti¬ 
tute  meeting.  University  of  Georgia, 
Athens. 

Feb.  22-24  Kentucky  Press  .4ssn., 
and  Kenturky  .4.  P.  Members,  nieel- 
ing.  Louisville. 

ROOSEVELT  IGNORES  CODES 

Newspaper  and  Graphic  Art*  Docu¬ 
ment*  Still  “Tabled” 

(By  telegraph  to  Editok  &  Publish**) 
W.vsHiNGTON,  Feb.  15 — No  progress 
was  made  during  the  past  week  towards 
linal  approval  by  President  Roosevelt 
of  the  daily  newspaper  code,  the  graphic 
arts  code  or  any  of  the  other  codes  af¬ 
fecting  the  newspaper  industry. 

President  Roosevelt  still  has  on  his 
desk  the  newspaper  and  graphic  arts 
codes  and  they  have  been  there  since 
Dec.  22,  while  the  President  has  been 
deliberating  over  what  to  do  about  the 
objections  filed  by  labor  leaders  and 
Secretary  of  Labor  Perkins  to  the  pro¬ 
visions  covering  employment  of  boys 
under  14  years  of  age  to  deliver  papers 
or  sell  them  on  the  streets  between  7 
p.  m.  and  7  a.  m.  during  the  winter 
months  and  8  p.  m.  and  7  a.  m.  during 
the  summer. 

Inquiry  at  the  White  House,  Labor 
Department  and  of  General  Johnson 
brought  the  response  in  every  direction 
that  nothing  has  been  done  about 
pushing  the  newspaper  codes  through  to 
final  approval  for  several  weeks,  and 
particularly  not  during  the  past  week. 

NEW  GENERAL  MOTORS  COPY 

Institutional  Advertising  Released  by 
Erwin,  Wasey  &  Co. 

Erwin,  Wasey  &  Co.,  New  York,  now 
placing  institutional  advertising  for 
General  Motors  Corporation,  released 
full-page  copy  to  newspapers  of  more 
than  a  hundred  cities  this  week  stress¬ 
ing  the  concern’s  study  of  consumer 
wants,  which  has  attracted  wide  atten¬ 
tion  in  sales  circles. 

The  advert  i.sement,  presumably  the 
beginning  of  a  campaign,  uses  the 
slogan,  “.4n  eye  to  the  future — an  ear 
to  the  ground.” 

"The  soundness  of  our  1934  designs 
found  priceless  advance  verification  from 
the  public  itself — hundreds  of  thousands 
of  motorists  told  our  consumer  research 
staff  just  what  they  w’anted,”  said  the 
advertising.  Elsewhere  is  reference  to 
“more  than  a  million  consumer  research 
letters  sent  to  automobile  owners.” 

OPENS  PERMANENT  QUARTERS 

Trustees  of  the  Hudson  County  (N. 
J.)  Press  Club,  meeting  Feb.  13,  com¬ 
pleted  arrangements  for  the  establish¬ 
ment  of  a  permanent  club-room  at  the 
Hotel  Plaza,  \’eterans  Square,  Jersey 
City.  The  formal  opening  was  Feb.  16. 
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J.  DARLING  IS  TARGET 
OF  KIDNAP  THREATS 

Noted  De*  Moine*  Cartoonist  in  Seel*. 

*ion — Received  Mysterious  Mes¬ 
sage  from  Chicago — Federal 
Agent*  Notified 

(By  telegraph  to  Eoito*  &  Publishes) 

Des  Moines,  la.,  Feb.  15 — J.  N.  Dar¬ 
ling,  cartoonist  for  the  Des  Moitus 
(la.)  Register  and  the  New  York  Her- 
aid  Tribune  Syndicate,  rested  Thurs¬ 
day  night  at  an  unannounced  place,  fd- 
loing  announcement  of  kidnap  threats 
against  him.  The  purported  plot  was 
made  public  as  a  precautionary  mea- 
sure. 

Darling  arrived  in  Des  Moines 
Wednesday  but  his  whereabouts  since 
then  have  been  known  only  to  federal 
and  state  agents.  Information  of  a  pos¬ 
sible  kidnaping  followed  his  departure 
from  Washington  for  his  Des  Moines 
home.  He  has  been  in  the  national 
capital  as  a  member  of  the  Wild  Life 
Conservation  Committee  named  recently 
by  President  Roosevelt. 

As  Mr.  Darling  prepared  to  leave 
W'ashington,  he  received  a  telegram 
from  Chicago  asking  when  he  would 
arrive  there  and  where  he  would  stop. 
The  signature  was  unknown  to  him  and 
a  check  showed  it  was  fictitious  and  h 
is  understood  the  message  was  sent  by 
a  gangster. 

Federal  authorities  placed  guards 
with  the  cartoonist  as  soon  as  the  train 
reached  Chicago.  They  accompanied 
him  as  far  as  the  Iowa  line  where  two 
men  from  the  Iowa  department  of  jus¬ 
tice  relieved  them.  He  has  been  guarded 
ever  since. 

Word  is  said  to  have  reached  author¬ 
ities  that  a  farm  near  Creston  in  south¬ 
west  Iowa  had  been  selected  as  the 
hideaway  where  the  cartoonist  was  to 
have  been  held  following  the  kidnap¬ 
ping. 

Although  both  state  and  federal  au¬ 
thorities  both  refused  to  make  any 
statements,  they  are  known  to  be  work¬ 
ing  on  the  case.  Mr.  Darling  had  made 
no  attempt  to  resume  his  cartoon  work 
since  his  return.  Since  his  absence  in 
Washington,  cartoons  by  H.  L.  Car¬ 
lisle  have  been  appearing  in  the  Reg¬ 
ister. 

A.  S.  OCHS  NAMED  PRESIDENT 

Adolph  Shelby  Ochs,  general  manager 
of  the  Chattanooga  (Tenn.)  Times,  has 
been  elected  president  of  the  Chatta¬ 
nooga  Press  Club,  succeerling  George 
Fort  Milton,  president  of  the  Chatta¬ 
nooga  News.  Other  new  officers  are 
Sidney  M.  Shalett,  the  Times,  execu¬ 
tive  vice-president;  George  W.  McGill, 
the  News,  secretary,  and  R.  M.  Cooke, 
editor  of  the  Labor  World,  treasurer. 
Key  Hart,  the  Times,  was  elected  chair¬ 
man  of  the  board  of  governors,  and 
George  F.  Hull,  the  Times,  and  Houser 
B.  Massey,  the  News,  were  elected  to 
the  board,  of  which  the  president  and 
executive  vice-president  are  ex-officio 
members.  Date  of  the  club’s  annual 
gridiron  dinner  was  set  for  March  12. 
Murray  Wyche,  the  News,  is  general 
manager  of  the  1934  gridiron. 

JAPANESE  EXECUTIVE  HERE 

Juro  Kishiv,  business  manager  of  the 
Tokio  Nielli  Nichi,  arrived  in  San 
Francisco  Feb.  10  at  the  start  of  a 
newspaper  study  tour  which  will  take 
him  to  key  cities  of  the  United  States. 
Kishiv  has  been  with  the  Nichi  Ni^i 
for  14  years,  starting  «s  a  reporter.  He 
was  in  charge  of  that  newspaper’s  po¬ 
litical  department  until  two  months  ago, 
and  preceded  Japan’s  withdrawal  from 
the  League  of  Nations  with  a  book, 
“Japan  Must  .Withdraw  From  the 
League,”  which  caused  him  considerable 
criticism. 

TEXANS  PLAN  GET-TOGETHER 

The  fifth  annual  get-together  of 
newspapermen  will  be  observed  at  the 
Southwestern  Exposition  and  Fat  St(^ 
Show,  Ft.  Worth,  on  March  10,  which 
has  been  set  aside  as  “Press  Day- 
La't  year  400  attended  the  luncheon 
and  rodeo  events. 
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‘WAR  HEADS’  TELL  BLOODY  VIENNA  STORY 

Treatment  of  Report  of  Austrian  Riots  Suggest^  Question:  **ls  This  the  ^International 
Incident’?” — Reporters  on  Scene  Telephoned  Accounts  to  Paris,  London,  Berlin 
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War  headlines  blazed  across  the  front  pages  of  American  newspapers  this  week.  A  study  of  these  headlines,  which  were  selected  without  design,  shows  the 
nniversality  of  the  press’s  acceptance  of  war  news  as  big  news.  Note  the 'discrepancy  in  figures  headlined  by  the  two  tabloids,  ‘’Chickie's  Daughter”  won  pre¬ 
cedence  over  the  war  story  in  the  Chicago  American,  and  the  Baltimore  Evening  Sun  played  the  story  down,  as  shown.  The  biggest  and  blackest  head  shown  is 

probably  that  of  the  Boston  Traveler. 


The  international  news  scene  shifted 
this  week  from  Paris,  where  there 
was  street  rioting  and  government  per¬ 
sonnel  changes,  to  Vienna  and  the 
whole  of  Austria,  where  civil  war 
broke  out  violently,  the  aftermath  of 
which  will  undoubtedly  seriously  affect 
international  relations. 

The  Paris  riots  were  treated  gravely 
and  with  big  space  in  American  news¬ 
papers,  but  the  news  treatment  was 
greatly  outdone  in  the  coverage  of  the 
Austrian  outbreak. 

From  the  first  the  story  from  Vienna 
blazed  across  the  front  pages  of  the 
nation’s  newspapers,  with  pulsating  and 
overwhelming  headlines  directing  the 
attention  of  the  Man  On  The  Street 
to  the  implications  of  the  strife  be¬ 
tween  Chancellor  Dollfuss  and  the  em¬ 
battled  and  beleagured  Socialists  of  his 
realm. 

The  old  war  headlines !  The  old 
breath-taking  story  of  conflict!  The 
accounts  of  bloodshed,  of  defiance,  of 
swaggering  cocksureness,  of  howitzers 
blazing  away,  of  machine  guns  spitting 
from  windows!  Old  and  familiar,  but 
newspaper  editors,  probably  remember¬ 
ing  another  incident  involving  Archduke 
Francis  of  Austria  in  the  early  summer 
of  1914,  were  stirred  as  their  press 

association  teletypes  clacked  out  the  re¬ 
port  from  Vienna.  A  glance  at  the 
hradlines  reproduced  on  this  page 

shows  the  extent  to  which  they  were 
stirred.  And  a  glance  at  the  text  of 
the  stories  as  they  came  from  the 
scene  leaves  little  doubt  as  to  the  ex¬ 
crement  of  the  correspondents  covering 
the  dramatic  conflict. 

Were  newspaper  readers  likewise 

stirred?  Those  that  were  not  must 

have  been  either  incapable  of  compre- 


By  JOHN 

bending  the  situation,  or  too  world- 
weary  to  let  it  matter,  or  too  dull  to 
be  jolted  into  interest  by  big  black 
headlines.  There  are  some  who  believe 
that  when  the  Average  Reader  sees  the 
headline,  “BIG  GUNS  BOMBARD 
VIENNA  HOMES,”  he  mentally  sub¬ 
stitutes  “OUR”  for  “VIENNA.” 
Others  think  that  the  Average  Reader 
is  too  concerned  with  matters  at  home 
to  worry  about  what  is  going  on  in  so 
far  removed  a  place  as  Austria.  Others, 
and  these  include  circulation  managers, 
feel  that  warlike  conflict  is  dramatic  in 
itself,  regardless  of  where  it  may  take 
place.  New  York  circulation  managers 
told  Editor  &  Publisher  this  week 
that  the  Austrian  conflict  was  selling 
extra  papers,  and  that  if  the  story  con¬ 
tinues  to  be  “hot,”  as  one  said,  it  should 
sell  a  lot  more.  Editor  &  Publisher 
was  referred  by  these  circulation  man¬ 
agers  to  the  Chinese- Japanese  battles 
in  Shanghai  two  years  ago,  and  the 
papers  that  were  sold  then. 

Editorials,  special  series  of  articles, 
and  “columns”  have  been  talking  about 
the  tension  in  Europe  for  years.  Re¬ 
cently  with  developments  in  the  Orient, 
Germany,  France  and  elsewhere,  there 
has  been  a  flood  of  such  material. 
Books  and  magazine  articles  in  untold 
numbers  have  warned  readers  that  an¬ 
other  war  is  imminent.  The  war  spirit 
is  manifest  wherever  print  is  prepared 
for  readers.  Even  at  the  present  time 
a  large  number  of  newspapers  are  run¬ 
ning  “uncensored”  pictures  of  the 
World  War. 

Is  the  Austrian  dispute,  with  its 
great  implications  involving  many  of 
the  Powers  of  Europe,  to  be  the  “in¬ 
ternational  incident”  to  set  off  the  con- 


W.  PERRY 

flagration  everyone  has  been  talking 
about  and  warning  each  other  about? 
Was  this  the  big  story  leading  to  The 
big  story?  The  roar  of  the  headlines 
across  the  nation,  and  the  high-pitched 
staccato  of  the  Vienna  report  indicate 
that  these  questions  were  in  every  edi¬ 
tor’s  mind. 

Turning  from  the  columns  of  dis¬ 
tress  and  misery  of  the  front  pages,  to 
the  editorial  columns  readers  found, 
in  some  instances,  calm  sober  anal¬ 
yses  of  the  situation  that  were  com¬ 
forting  if  not  exactly  reassuring.  In 
other  cases,  however,  the  editorials 
tended  to  heighten  the  alarm  caused  by 
the  headlines.  “Will  Hitler  Pounce?” 
asked  the  Boston  Traveler  editorially. 
“Hitler  is  out  to  redraw  the  map,”  said 
the  New  York  Mirror,  adding:  “What 
is  there  to  stop  him?  Only  war.”  Even 
the  Baltimore  Evening  Sun,  which  was 
one  of  two  afternoon  papers  of  Jan. 
13  out  of  all  those  examined  by  this 
writer,  which  played  the  story  down, 
said :  “Any  change  in  the  present  Aus¬ 
trian  status  quo  is  bound  to  have  im¬ 
portant  international  consequences.” 

Newspapers  do  not  make  the  news, 
they  collect  it  and  present  it.  The  war 
spirit  the  flaming  headlines  of  this  week 
engendered  was  indeed  not  to  the  liking 
of  many  editors  whose  hearts  and  souls 
are  for  peace,  and  whose  newspapers 
have  devoted  thousands  of  columns  to 
this  end. 

But  news  of  human  conflict  is  the 
greatest  news  on  earth.  It  must  be 
adequately  covered.  That,  by  its  very 
nature,  it  must  reflect  the  hysteria  of 
the  moment  is  unfortunate,  but  a 
reporter  on  the  scene  whose  detachment 
is  so  intense  that  his  account  of  a  battle 


between  government  and  citizens  be¬ 
comes  a  tract,  is  not  a  newspaper  re¬ 
porter.  .And  the  desk  man  who  writes 
a  dull  head  on  a  lively  story  is  not 
likely  to  keep  his  job  long. 

The  story  must  be  adequately  covered ! 

From  all  parts  of  Europe  press  asso¬ 
ciations  are  sending  their  best  men  to 
the  scene,  many  of  them  war  corre¬ 
spondent  “troopers.”  The  press  associa¬ 
tion  and  newspaper  bureaus’  men  in 
Vienna  have  been  working  days  and 
night,  sleeping  and  eating  when  they 
could,  and  trying  to  be  twenty  places 
at  once. 

The  great  obstacle  of  censorship  has 
not  reared  its  head  to  date,  and  the  news 
is  being  telephoned  to  Paris  and  Lon¬ 
don,  and  then  cabled  to  New  York  ex¬ 
peditiously. 

The  veteran  Hearst  reporter,  Karl 
Von  Wiegand,  who  recently  flew  from 
London  to  Paris  to  cover  the  rioting 
there,  went  by  airplane  on  to  Vienna 
this  week,  to  supervise  the  coverage  of 
Universal  Service.  Charles  L.  Flick, 
of  the  Berlin  bureau,  has  also  been  as¬ 
signed  to  the  embattled  city  to  assist 
Alfred  Tyrnar,  staff  correspondent  in 
Vienna,  who  has  been  a  very  busy  man 
these  days.  Emil  Ludwig,  enunent 
writer,  is  also  writing  for  Universal. 

The  Associated  Press’s  Wade  Wer¬ 
ner,  chief  of  bureau  in  Vienna,  who 
started  his  career  with  the  A.  P.  as  a 
Hollywood  correspondent,  has,  it  was 
reported  to  Editor  &  Publishes  this 
week,  been  expecting  trouble  of  this 
nature  for  weeks,  and  had  made  plans 
accordingly.  With  his  chief  assistant, 
Robert  L.  Schildbach,  with  the  A.  P. 
since  1927,  and  whoever  else  they  could 
press  into  service,  they  have  spent  day 
(Continued  on  page  43) 
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DR.  GRUENING  TO  BE  NAMED  EDITOR  presentation  of  news  without  bias  or 
OF  N.  Y.  EVENING  POST  FEB.  19  Krex°?;essi^o“'he'Ss“i.t 

Wrh».  F.m«J  (or  HU  Cnu^e.  « _P»tl«d,  M...  Dtuly,  tt. .t^^^edhortal  „e„spaper,is 

Retiring  From  Board  of  The  Nation — Began  entitled  to  the  space  that  he  pays  tor 

Career  in  Boston  nothing  more.  He  does  not  buy 

- -  special  privileges  in  the  news  or  editorial 

R.  ERN'EST  H.  GKL’KNlN'li,  well  tor  the  LaEollette  presidential  campaign,  columns.”  ^ 

known  liberal  editor,  will  become  In  1927,  when  the /'orZ/and  .Vmr  was  paper,  he  added,  can  achieve 


BANKS  ARE  INCREASING  .  , 
THEIR  ADVERTISING]  U 1 
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naire  Say  They  Have  Expanded  I  Publ 


Their  Budget* — Only  5 
Decrease 


known  liberal  editor,  will  become 


editor  ot  the  New  York  Evening  Post  launched.  Dr.  Gruening  was  called  to 
Feb.  19.  The  announcement  ot  the  ap-  edit  the  paper.  Crusades  began  at  once. 


pointment  will  be  made  on  that  date. 

J.  David  Stern,  who  took  the  title  ot 


The  paper’s  most  notable  campaign 
was  in  1928,  against  the  effort  ot  the 
Insull  companies  to  abolish  existing 
legislation  and  secure  tlie  exportation  ot 


“No  paper,”  he  added,  “can  achieve 
great  success  it  it  does  not  live  up  to 
these  principles.  Without  them  it  may 
possibly  prosper  financially  tor  a  time. 
But  it  sets  dehnite  limits  to  its  growth 
unless  it  has  the  confidence  of  its  read¬ 
ers.  It  must  establish  its  integrity  by 


hydro-electric  power  from  Maine.  For  consistent  intellectual  honesty,  independ-  .n  x^unaiu  ■ 

20  years  the  so-called  Fernald  law  had  civic  conscience  and  p'eb.  ji  a„d  i2.  Nearly  100  advertiscsl 


.\dvertising  must  be  continued  , 
American  banks  on  a  more  vigori.; 
and  progressive  basis  than  ever  befc:; 
in  spite  of  increased  federal  regiilati 
and  standards  of  practice. 

This  view  was  expressed  by 
speakers  at  the  mid-winter  confcrti 
of  officers  and  directors  of  the  P'inancu, 
Advertisers’  Association  in  Buffalo  - 


forbidden  corporations  to  send  Maine-  courage.  It  must  not  be  afraid  to  run 
generated  current  outside  the  state.  The  prejudices  and  desires 


policy  had  lx“eii  adopted  by  a  Republican  of  its  riders.  The  just  cause  is  not 


administration  and  became  a  settled  part  I>opular  one.  _ 

r  ....  .  .  **Arkart  fmtn  «if»rvi( 


of  the  policy  ot  both  political  parties — 
until  alMut  1925.  Then  coincident  with 
the  sale  by  local,  to  Chicago  interests,  of 
the  Maine  power  companies  a  trenien- 


“Apart  from  the  service  that  a  free 
newspajier  can  render,  apart  from  its 
tremendous  power  for  useful  leadership, 
it  is  my  conviction  that  in  the  end  such 


dous  campaign  was  launched  to  obtain  ?  newspaper,  provided  it  is  suffidently 
a  new  law.  A  bill  permitting  the  ex-  hiianced  to  carry  on  a  fair  length  of 
_ ^  r  I  I  *  .  •  v.  •  .  .  ®  uk'ill  arnipvp  thp  greatest  nia- 


port  of  hydro-electricity  had  b«n  passed  greatest  ma- 

by  the  1927  legislature  by  a  slender  Serial  success,  which  many  believe,  can- 
K.i»  til,.  o»i„u  not  come  without  abdication  or  certain 


margin,  but  the  then  governor,  Ralph  ''""‘'“j  a^iwuon  c 

O.  Brewster,  vetoed  it  standards. 


The  next  governor,  after  the  bill  was 
again  passed,  signed  it.  Maine,  how¬ 
ever,  has  the  initiative  and  referendum, 
which  may  be  invoked  on  any  measure. 


WILFRED  FRY  IMPROVING 

W'ilfred  \V.  Fry,  president  of  the 
N.  W.  .\yer  advertising  agency,  who 


A  tremendous  battle  was  waged.  Ad-  has  been  seriously  ill  since  shortly  after 
\ertisers  withdrew  from  the  News.  Its  the  first  of  the  year,  was  this  week  re¬ 


sale  was  forbidden  at  a  leading  hotel,  ported  by  his  physicians  in  an  improved 
In  the  closing  weeks  of  the  fight  the  condition,  though  with  the  prospect  of 


Dr.  Ernest  Gruening  jKiwer  companies  blanketed  the  state  remaining  confined  in  a  hospital  for 

...  ,  . ,  u  u  I  u.  with  pamphlets  and  posters  The  cli-  some  weeks  to  come.  Mr.  Fry  devel- 

Po?t  troS';.  rfi’  coStinu^So  (“'i'™  Dr  Gruenins  met  the  J  “J 

carrv  the  title  of  uresident  and  oub-  »^the  local  power  companies  necessitated  two  operations. 

i;^-_  ni  public  debate  and  wrung  from  him  - 

The  editorial  set-un  of  the  dailv  will  admission  that  the  funds  being  used  LARROSES  HAVE  A  SON 


carry  the  title  of  president  and  pub¬ 
lisher. 

The  editorial  set-up  of  the  daily  will 


Ihe  editorial  set-up  ot  the  daily  will  "7 - N  u«-u 

remain  unchanged.  Harry  B.  Nason  is  from^Teiras^  ^**^*^**^ 


managing  editor.  ..  - - -  - •  *- — . 

Dr.  Gruening  is  relinquishing  his  pos-  -^cve^theless,  few  believed  the  law  ers  representatives,  and  Mrs.  Larros 
ition  on  the  editorial  board  of  The  "ouid  replied.  But  to  the  amaze-  are  the  parents  of  a  son  born  this  week 
Nation.  He  became  one  of  the  Nation’s  ment  of  Maine  w’hen  the  votes  were  in  Chicago, 

editors  in  December,  1932,  when  Oswald  *^®d  been  defeated  by  - 

Garrison  Villard  retired  from  active  8,000  votes.  15  YEARS  WITH  TRIBUNE 

management  of  the  weekly.  interview  in  Editor  &  Pub-  Carl  Ed,  Chicago  Tribune  cartoonist 


LARROSES  HAVE  A  SON 

Harold  VV’.  Larros,  western  manager 
of  Howland  &  Howland,  Inc.,  publish¬ 
ers’  representatives,  and  Mrs.  Larros 


Garrison  Villard  retired  from  active  ^‘*me  o,wu  votes, 
management  of  the  weekly.  mterview  in  Editor  & 

Dr.  Gruening  also  retains  his  interest  in  1930  Dr.  Gruening  said 

in  the  Portland  (Me.)  Evening  News.  newspaper  is  a  public  trust 

His  crusading  editorship  of  this  daily  ‘^wes  an  inviolable  obligation  to  its 
brought  him  into  national  repute.  ■ 

Ernest  Henry  Gruening  was  awardetl 

Hlrvtrm'l9i2”i5L“„*'?rc„S  ^Uempl  to  KUl  i 

days  he  spent  a  year  as  a  reporter  on 
the  Boston  American,  and  after  his 

graduation  he  re-entered  newspaper  „ 

work  on  the  old  Boston  Evenmg  Herald.  I*’,  ®  Pn»tisHi 


15  YEARS  WITH  TRIBUNE 

Carl  Ed,  Chicago  Tribune  cartoonist 
and  creator  of  “Harold  Teen,”  observed 


newspaper  is  a  public  trust.  It  his  15th  service  anniversary  with  the 
owes  an  inviolable  obligation  to  its  read-  Tribune  this  month. 


Attempt  to  Kill  Coast  Editor  Fails; 

Two  Bullets  Shatter  Office  Window 


work  on  the  old  Boston  Evening  Herald.  &  P"»‘.‘shr*)  and  Winter  crawled  on  the  floor  and 

In  1914  he  became  managing  editor  of  IT  CAL.,  Feb  13 — An  under-  pulled  the  telephone  from  the  desk  and 

the  Boston  Evening  Traveler.  He  re-  .  character,  resentful  of  hav-  notified  police.  Soon  hundreds  of  citi- 

signed  when  he  was  ordered  to  print  a  '”8  turned  up  to  police  by  a  re-  zens  were  attracted  to  the  newspaper 
retraction  of  a  story  of  Mayor  Curley’s  of  the  Humboldt  Standard,  fired  office  to  which  the  editor  returned. 

lobbying  for  a  banned  film  in  another  bullets  from  a  .25  automatic  re-  physician  was  called  who  there  removed 

state.  volver  through  a  front  window  at  Don  several  pieces  of  glass  from  his  face, 

He  became  city  editor  of  the  Boston  ^  managing  editor  and  assist-  but  others  awaited  the  subsiding  of  the 


Journal,  and  after  four  months  became  w*"  worked  at  his  desk  swelling, 

its  editor.  He  left  with  the  sale  of  the  Monday  night  and  made  his  The  n< 

r  .  >  .  ..  ..  escape  in  an  automobile  from  which  the 


several  pieces  of  glass  from  his  face, 
but  others  awaited  the  subsiding  of  the 


Journal  to  the  Herald. 


Dr.  Gruening  came  to  New  York  and 


newspaper  today  editorially  said : 


“The  Humboldt  Standard  pledges  all  of 
its  moral,  physical  and  financial  re¬ 


fer  a  short  time  w4s  employed  by  Frank  l>ullet  passed  within  an  inch  sources  to  the  apprehension,  trial  and 

A.  Munsey  to  do  special  work  on  the  ,  ®  Kane’s  head  and  was  found  em-  conviction  of  the  dastard  who  fired  two 

New  York  Sun.  He  next  accept^  the  m  his  solid  oak  desk.  The  edi-  shots  into  the  editorial  rooms  of  the 

managing  editorship  of  the  New  York  head  as  the  second  bullet  newspaper  last  night  with  evident  inten- 

Tribvne.  missed  his  head  on  the  other  side,  tion  of  killing  Don  H.  O’Kane,  manag- 


Gruening  left  the  Tribune  in  1918,  shattered  glass,  cutting  the  left  side  of  ing  editor  and  assistant  publisher.  If 


volunteered  for  military  service,  and  was  *  dozen  places. 


this  is  a  good-will  gesture  on  the  part 


sent  to  the  Field  .Artillery  Officers’  -  editor’s  brother,  James,  sitting  a  of  the  underworld,  the  challenge  is  ac- 


Training  Camp  at  Camp  Zachary  Taylor  *'‘8*’*  Ime  of  the  first  cepted  in  the  spirit  offered. 

•"  bullet,  was  cut  on  the  leg  by  flying  “.All  evidence  points  to  premeditated 


in  Kentucky. 


After  the  war  he  spent  a  year  as  gen-  K^sss.  Harvey  Winter,  a  linotype  opera-  attempted  murder.  Only;  a  puny  mind 
eral  manager  of  La  Prensa,  New  York.  brother-in-law  of  the  editor,  through  distorted  reasoning  could  con- 

Then  he  was  called  to  the  managing  edi-  °  fo  was  not  elude  that  the  murder  of  an  individual 

torship  of  The  Nation,  serving  three  mjured,  though  how  two  bullets  could  couU  have  any  but  a  temporary  effect 

years.  While  there,  he  became  deeply  P®*s  such  close  proximity  to  three  on  the  relentless  battle  the  press  is  dedi- 

interested  in  Latin-American  problems  P^P*^  and  strike  none  of  them  was  con-  cated  to  as  a  moral  force.  Fear  of 
and  started  the  campaign  of  publicity  sidered  a  miracle.  ^  ^  publicity  is  the  right  arm  of  law  en- 

which  brought  the  facts  about  the  United  A*  James  O’Kane  and  forcement.  An  individual  may  drop  out 

States  occupation  of  Haiti  and  Santo  Winter  dropped  to  the  floor.  Editor  of  the  ranks  now  and  then,  but  the 

Domingo  to  the  attention  of  the  Ameri-  O’Kane  rushed  to  the  street,  sighting  a  spirit  of  the  press  lives  and  will  live 

can  people.  sedan  speeding  away  and  pursued  it  in  as  long  as  wrongs  need  correction  and 

In  1923,  he  took  up  free-lancing,  hav-  .although  the  upper  part  the  guilty  are  unpunished.  The  perpe- 

ing  a  great  curiosity  to  find  out  what  clothing  was  saturated  with  trator  of  last  night's  outrage  will  be 

was  really  going  on  in  Mexico.  He  blood  from  his  glass  cuts.  apprehended  and  meanwhile  this  news- 

made  several  trips  there,  and  in  1928  Caught  in  a  traffic  jam  in  front  of  a  paper  under  its  dauntless  managing  edi- 
published  “Mexico  and  Its  Heritage,"  theater,  O’Kane  lost  sight  of  the  ma-  tor  will  continue  to  print  the  news  un- 

l«_t  t  __  R  _ _ *  1  _  .•  .1  ”  •  _ _ : _ l-!_ _ ;i _ *.  TT*  a.1 _  _ I 


which  has  been  accepted  as  the  authori-  chine  carrying  his  assailant.  He  then  biased  and  unafraid. 

_ _ _ _  J  _ _ I  1  K..i;. 


and  agency  representatives  were  ii  ^  ‘  , 
attendance  at  the  conference,  whki  ,  ^ 
chose  Buffalo  as  the  1934  convcntioi 
city  of  the  association,  with  Sept.  U  ? ,  ' 

to  13  as  the  dates  for  sessions.  %  J  ® 

.Alva  G.  Maxwell  of  the  Citizens’  ani  ■ 
Southern  National  Bank  of  Atlanta  prt- 
sided  at  the  sessions,  held  in  the  Hotti  . 

Statler. 

Results  of  a  survey  taken  to  obt^  **^*^31 
the  cross  section  of  plans  of  banks  will 


respect  to  their  1934  advertising  policiol  v*V^n 


were  disclosed.  It  showed  that  out  oi  j' 'ng 
43  large  banks  in  37  representativt 
cities  25  would  increase  their  1933  ap-  ^  jj 
propriations  this  year,  13  would  equai  j, 

last  year’s  advertising  expenditure  whilt  "L 
only  five  planned  to  reduce  their  ad-  i 
vertising  budget 

1.  1.  Sperling  of  the  Cleveland  Trust  ^ 
Co.  said  banks  have  failed  in  the  past  ff-, 
to  give  the  public  sufficient  informa-  p 
tion  upon  which  to  judge  between  sound  p 
and  unsound  banks.  He  said  advertis-  * 
ing  should  be  “at  least  as  aggressive 
in  1934  as  it  was  in  1933.” 

“You  must  keep  telling  your  cus- 
tomers  and  prospective  customers  that  j 
the  personality,  ability  to  serve,  con- 
venience  and  progressiveness  of  banks 
have  not  been  standardized  by  an.v 
present  or  proposed  legislation,”  Mr 
Sperling  declar^. 

Robert  W.  Sparks  of  the  Bowery  Sav-  IP**  * 
ings  Bank  of  New  York  was  appointed 
chairman  of  the  special  committee  which 
will  plan  and  conduct  the  Buffalo  con- 
vention. 


F.  A.  TO  MEET  IN  N.  Y. 


Middle  of  June  Chosen  for  1934 
Convention 

The  board  of  directors  of  the  Ad¬ 
vertising  Federation  of  America,  meet¬ 
ing  in  New  York,  Feb.  13,  voted  to 
hold  the  thirtieth  annual  convention  of 
the  Federation  in  New  York  the  middle 
of  June. 

"The  convention  will  bring  together 
business  leaders  in  every  field  of  ad¬ 
vertising,  including  publishers  of  news¬ 
papers  and  periodicals,  advertising  and 
sales  executives  of  large  national  and 
retail  advertisers,  public  utilities  adver¬ 
tising  executives,  advertising  agency 
heads  and  representatives  of  every 
media. 

Earle  Pearson,  the  Federation’s  man¬ 
ager,  explained  that  beside  the  F^era- 
tion’s  general  sessions,  there  will  be 
from  12  to  15  national  advertising  asso¬ 
ciations  meeting  with  the  A.  F.  A.  All 
are  affiliated  with  the  Federation. 
There  will  also  be  conferences  by  local 
and  district  advertising  club  leaders 
from  throughout  the  country. 


F.  A.  WILSON  NEWS  EDITOR 

Ferman  A.  Wilson,  telegraph  editor, 
Miami  (Fla.)  Daily  News,  has  been 
appointed  news  editor  of  the  Daily 
News.  .Allen  Cass  has  been  promote 
from  the  post  of  telegraph  editor,  Wil¬ 
son  assuming  these  duties.  to_  Sunday 
editor  of  the  Daily  News,  with  com¬ 
plete  charge  of  the  Sunday  paper.  Ben 
Prout,  who  has  been  acting  Sunday 
editor,  has  been  assigned  to  the  tele¬ 
graph  desk  and  continues  to  conduct  his 
column  “For  \’our  .Amusement.” 


tative  work  of  our  time  on  Mexico.  stopped  at  the  police  station  to  report  Local  officers  believe  they  will  have 


In  1924  he  was  director  of  publicity  the  attack.  Meanwhile  James  O’Kane  O’Kane’s  assailant  in  custody  soon. 


NEVILLE  &  HITCHINGS  NAMED 

The  Chester  (Pa.)  Times  has  ap¬ 
pointed  Neville  &  Hitchings.  Philadel¬ 
phia.  as  its  Philadelphia  retail  advertis¬ 
ing  representative. 
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HEARING  FEB.  27  ON  NEW  COPELAND  BILL 

Publishers’  Committees  Approve  Advertising  Sections  of  Latest  Draft — Manufacturers’  Committee 
Hits  N.B.C.  for  Refusal  to  Permit  Broadcast  on  Measure 


{By  telegraph  to  Editok  &  PuamsiiEn) 
Washington,  Feb.  15 — A  new  food, 
drug  and  cosmetic  bill,  following  more 
closely  the  lines  of  the  Copeland  meas¬ 
ure  and  discarding  the  drastic  adver¬ 
tising  features  found  in  the  Tugwell 
bill,  is  to  be  introduced  by  Senator 
Royal  S.  Copeland  of  New  York  in  a 
few  days  and  set  down  for  public  hear¬ 
ings  Feb.  27. 

The  hearing  will  be  subdivided  into 
five  general  heads,  nameiy,  general 
legislation,  drugs,  foods,  cosmetics  and 
advertising.  This  decision  was  reached 
by  the  Senate  Commerce  Committee 
Wednesday  when  its  sub-committee  filed 
its  report  and  recommendations. 

The  sections  relating  to  advertising 
in  the  revised  Copeland  bill,  as  reported 
from  the  sub-commttee,  have  the  ap¬ 
proval  of  the  National  Editorial  Asso¬ 
ciation  legislative  committee  and  the 
National  Publishers  Association  adver¬ 
tising  committee.  These  publishers  or¬ 
ganizations  notified  the  senator  they 
would_ approve  only  those  sections  deal¬ 
ing  with  advertising  since  they  did  not 
feel  competent  to  pass  judgment  on 
other  portions  of  the  measure. 

Senator  Copeland's  report  to  the  com¬ 
merce  committee  was  preceded  by  a 
conference  with  President  Roosevelt 
and  Professor  Tugwell,  during  which 
the  President  is  reported  to  have  ex¬ 
pressed  agreement  with  the  revisions 
recommended  by  the  publishers’  associa¬ 
tions,  as  preferable  to  those  advocated 
by  Tugwell.  Representatives  of  the 
publishers  made  it  clear  to  the  White 
House  they  would  not  accept  any  meas¬ 
ure  which  would  serve  as  an  entering 
wedge  for  the  anti-ad\ertis:iig  policies 
of  the  Tugwell  group.  It  is  understood 
that  the  President’s  failure  to  rally  to 
the  support  of  Professor  Tugwell  has 
prompted  the  Assistant  Secretary  of 
.\griculture  to  draw  a  memorandum 
bitterly  attacking  the  revisions. 

Walter  D.  Allen,  President  of  the 
E.  A.,  who  was  here  for  conference 
un  legislative  matters,  said  the  revised 
^ion  of  the  bill  is  acceptable  to  his 
urganization  because  the  new  text  per¬ 
mits  dealers  in  foods,  drugs  and  cos¬ 
metics  to  advertise  in  local  newspapers 
without  fear  of  action  from  government 
bureaucrats.  Amendments  of  the  food 
standards  sections  also  are  pleasing  to 
the  publishers.  Under  the  Tugwell  bill 
the  Government  would  be  permitted  to 
set  up  arbitrary  standards,  which  might 
directly  affect  advertising  through  the 
substitution  of  Government  grades  for 
advertised  brands.  It  was  one  of  the 
most  controversial  items  in  the  entire 
bill  and  one  on  which  Tugwell  and  his 
assistants  were  adamant. 

The  section  relating  to  responsibility 
with  reference  to  advertising,  as  now 
contemplated,  reads  as  follows: 

"No  dealer  shall  be  prosecuted  under 
paragraph  (B)  of  this  section  (.Ij  be¬ 
cause  of  commerce  in  any  article  he 
has  purchased  or  received  in  good  faith 
if  he  furnishes  on  request  of  an  officer 
or  employe  duly  designated  by  the 
secretary  the  name  and  address  of  the 
person  from  whom  he  purchased  or  re¬ 
ceived  such  article,  or  (2)  if  he  estab¬ 
lishes  a  guaranty  or  undertaking  signed 
hy  the  person  residing  in  the  United 
States  from  whom  he  received  the  arti¬ 
cle  of  food,  drug,  or  cosmetic,  or  the 
advertising  copy  therefor,  to  the  effect 
that  such  person  assumes  full  respons¬ 
ibility  for  any  violation  of  this  act, 
designaH’ng  it,  which  may  be  incurred 
by  the  introduction  of  such  article  into 
interstate  commerce  or  by  the  dissemi¬ 
nation  of  such  advertising. 

‘To  afford  protection,  such  guaranty 
or  undertaking  shall  contain  the  name 
and  address  of  the  person  furnishing 
such  guaranty  or  undertaking,  and  such 
person  shall  be  amenable  to  the  prose¬ 
cution  and  penalties  which  would  at¬ 
tach  in  due  course  to  the  dealer  under 
the  provisions  of  this  act.  No  retail 
ttraler  shall  be  prosecuted  under  this 


section  for  the  dissemination,  other  than 
by  radio  broadcast,  of  any  advertise¬ 
ment  offering  for  sale  at  his  place  of 
business  any  product  which  is  not  dis¬ 
tributed  or  sold  in  interstate  com¬ 
merce.” 

Another  bill  dealing  with  revision  of 
the  Food  and  Drugs  Act  has  been  intro¬ 
duced  in  the  House  by  Representative 
Virginia  Jenckes  of  Indiana.  It  fol¬ 
lows  the  Copeland  Bill,  in  effect,  al¬ 
though  the  phraseology  differs  in  some 
I>articulars. 

The  recommendation  of  the  special 
committee  to  the  National  Publishers 
.\ssociation  in  regard  to  the  Copeland 
Bill  (S-20W)  said: 

“We  believe  that  those  provisions  of 
S-2000  on  which  we  feel  competent  to 
express  an  opinion  are  satisfactory.  We 
therefore  recommend  to  the  members  of 
the  National  Publishers’  Association  not 
to  oppose  the  passage  of  Qipeland  Bill 
S-2000. 

“On  provisions  which  manufacturers 
are  more  competent  than  we  to  express 
an  opinion,  we  recommend  full  con¬ 
sideration  for  amendments  which  manu¬ 
facturers  may  offer. 

“If  any  amendment  materially  chang¬ 
ing  the  meaning  of  provisions  which 
have  special  interest  to  publishers  be 
adopted,  we  reserve  the  right  to  alter 
this  recommendation. 

“(Signed)  Lee  W.  Maxwell,  chair¬ 
man  ;  Stanley  Latshaw,  Roy  Dickin¬ 
son,  Charles  Coolidge  Parlin,  E.  H. 
McHugh,  Robert  L.  Johnson,  O.  J. 
Elder,  John  C.  Sterling.” 

John  W.  Darr,  secretary  of  the  Joint 


Committee  for  Sound  and  Democratic 
Consumer  Legislation  recently  set  up  to 
represent  certain  manufacturing  in¬ 
terests,  told  Emtor  &  Publisher  that 
last  week’s  revision  of  the  Copeland 
Bill  had  effected  improvements,  but  that 
the  latest  draft  of  which  he  had  knowl¬ 
edge  was  still  unsatisfactory  to  his  com¬ 
mittee. 

He  listed  three  principal  objections 
to  the  bill — that  it  provided  for  a  fac¬ 
tory  permit  system,  that  it  included  au¬ 
thorization  for  a  system  of  government 
standards  for  goods,  and  that  it  gave 
vague  powers  to  the  Secretary  of  Agri¬ 
culture.  The  factory  permit  system  au¬ 
thorizes  the  Secretary,  under  certain 
conditions,  to  require  manufacturers, 
processors  and  packers  to  obtain  per¬ 
mits,  subject  to  suspension  at  any  time 
if  the  secretary’s  regulations  are  vio¬ 
lated. 

Mr.  Darr  also  raised  the  question  of 
radio  censorship  by  announcing  that  the 
National  Broadcasting  Company  had  re¬ 
fused  to  permit  broadcast  advertisers 
to  use  part  of  their  time  for  a  state¬ 
ment  in  regard  to  the  Tugwell  Bill. 
He  made  public  a  letter  from  E.  R. 
Hitz  of  the  NBC  sales  department  to 
J.  A.  Carter  of  Benton  &  Bowles,  Inc., 
agency  for  important  food  and  drug  ad¬ 
vertisers,  which  said: 

“Our  legal  department  has  ruled  that 
this  is  a  matter  of  such  controversial 
nature  that  it  is  too  dangerous  to  use. 
As  a  matter  of  fact,  almost  any  dis¬ 
cussion  of  the  Tugwell  Bill  at  this  time 
is  dangerous.” 

Mr.  Darr  said  that  other  broadcasters 
had  made  oral  refusal  of  similar  re- 


New  Tugwell  Volume  Criticizes 

Advertising  and  Profit  Seeking 


“/^UR  Economic  Society  and  Its 

'-'Problems,”  a  new  book  by  Rex- 
ford  G.  Tugwell  and  Howard  Cope¬ 
land  Hill,  is  no  more  palatable  a  dose 
for  advertising  men  and  business  men 
generally  than  was  Prof.  Tugwell’s  pre¬ 
vious  l)ook,  “The  Industrial  Discipline.” 
Throughout  the  book  there  is  severe 
criticism  for  both  advertising  and  profit- 
seeking. 

“Advertising  serves  a  worth-while 
purpose  in  so  far  as  it  educates  people 
as  to  relative  values,”  the  new  volume 
admits.  “But  advertising  today  is  too 
often  onl3r  an  aspect  of  competitive 
profit-seeking.  As  such  it  presents  two 
evils ;  ( 1 )  enormous  waste  involved  in 
the  effort  to  turn  trade  from  one  firm 
to  another  when  their  products  are 
identical  in  value;  and  (2)  fooling  con¬ 
sumers  rather  than  enlightening  them 
by  the  advertising  process.” 

This  is  in  a  section  on  “Raising  the 
Levels  of  Living  by  the  Wise  Use  of 
Income,”  under  a  page  heading,  “Ob¬ 
stacles  to  Wise  Choices.” 

“Even  if  we  assume  that  all  the  prod¬ 
ucts  advertised  are  worth  while,  a  tre¬ 
mendous  social  waste  is  involved,”  says 
the  book,  quoting  Stuart  Chase  as  esti¬ 
mating  that  600,000  persons  are  engaged 
in  advertising  and  that  540,000  of  these 
might  be  released  for  more  useful  work, 
also  that  advertising  creates  no  purchas¬ 
ing  power  but  merely  shifts  it  back  and 
forth  from  one  product  to  another. 
There  is  also  criticism  for  the  increase 
in  nunAer  of  branded  and  packaged 
goods,  and  for  the  number  of  changes 
in  styles  and  fashions. 

“The  great  tragedy,”  the  book  states, 
“is  not  the  final  consumption  of  harm¬ 
ful  products — that  is  declining  rapidly — 
but  the  waste  of  man  power  and  mate¬ 
rials  in  the  social  competitive  struggle, 
a  cost  which  must  be  carried  by  the 
consuming  public.  The  real  solution 
therefore  lies  in  coordinating  and  plan¬ 
ning  major  economic  activity  on  a  na¬ 
tional  scale. 

“If  the  federal  government  spent  a 
billion  dollars  a  year  (1)  testing  prod¬ 


ucts  which  arc  to  be  used  by  the  public 
and  (2)  educating  people  in  the  use  of 
selected  items,  the  expenditure  might 
be  more  than  made  up  in  savings  to  the 
public.  The  difficulty  is  that  the  whole 
problem  is  tied  up  with  the  theory  of 
the  value  of  competitive  enterprise.  As 
long  as  the  American  people  support 
competition,  government  is  forced  to  let 
business  concerns  do  as  they  please  so 
long  as  they  do  not  practice  fraud.” 

In  another  section,  on  “Raising  the 
Levels  of  Living  by  Improving  the 
Conduct  of  Business  .Affairs,”  is  this: 

“Profit-seeking  also  leads  to  supply¬ 
ing  society  with  inferior  goods.  Often 
it  may  be  profitable  to  make  inferior 
articles  which  have  to  be  replaced  fre¬ 
quently  rather  than  to  make  sturdier  arti¬ 
cles.  Sometimes,  too,  goods  that  are 
lK)sitively  harmful  are  made  simply  be¬ 
cause  they  yield  a  profit. 

“By  socially  useless  goods,  we  may 
mean  goods  which  tend  to  increase  an 
individual’s  profits  at  the  expense  of  a 
competitor  without  helping  society  in 
any  way.  The  most  common  example 
is  the  advertising  which  seeks  to  divert 
trade  from  one  brand  of  goods  to  an¬ 
other,  when  the  two  varieties  are  prac¬ 
tically  identical.  Billions  are  spent 
yearly  to  secure  market  preferences 
•when  it  makes  no  difference  to  society 
which  articles  are  purchased.  This  is. 
indeed,  as  Stuart  Chase  says,  ‘a  tragedy 
of  waste.’  ” 

As  the  title  indicates,  advertising  is 
only  a  minor  topic  in  the  volume,  but 
the  theme  of  shortcomings  of  the  profit 
system  occupies  much  space. 

The  book  is  in  textbook  form,  with 
review  questions  at  the  end  of  each 
cliapter. 

Prof.  Hill,  co-author  of  the  book  with 
Prof.  Tugwell,  is  chairman  of  the  de¬ 
partment  of  social  science  of  the  Uni¬ 
versity  High  School,  University  of 
Chicago.  Prof.  Tugwell,  of  course,  is 
the  assistant  secretary  of  agriculture 
and  earnest  backer  of  new  and  more 
stringent  federal  food  and  drug  legis¬ 
lation. 


quests.  He  made  public  this  statement : 

“The  refusal  of  the  broadcasting  com¬ 
panies  to  transmit  this  announcement 
over  the  air  illustrates  the  exact  point 
we  are  trying  to  make  in  our  own  ac¬ 
tivities.  We  cannot  blame  the  National 
Broadcasting  Company  for  trying  to 
protect  itself  against  possible  bureau¬ 
cratic  reprisal.  On  the  other  hand  we 
must  face  the  fact  tnat  it  indicates  the 
invisible  hand  of  bureaucracy  reaching 
out  for  power  and  control,  even  before 
legislation  is  on  the  statute  books.  This 
incident  will  dramatize  for  the  .Ameri¬ 
can  public  the  broad  fight  we  are  mak¬ 
ing  for  them  in  their  interests — the 
maintenance  of  the  American  system  of 
freedom  and  individual  liberty  versus 
bureaucratic  compulsion  and  control. 

“We  believe  it  will  further  point  out 
the  dangerous  trend  toward  the  unduly 
hasty  type  of  legislation  under  the  guise 
of  emergency  legislation  which  has  In¬ 
come  the  style  of  the  day  in  contradis¬ 
tinction  to  legislation  in  which  all  par¬ 
ties  affected  are  properly  considered." 

While  broadcasters  made  no  formal 
reply,  it  was  said  on  their  behalf  that 
the  radio  interests  provide  quantities  of 
free  time  for  discussion  of  public  topics, 
but  that  they  make  it  a  policy  to  keep 
controversial  matters  out  of  commercial 
programs,  despite  numerous  r^uests  of 
all  kinds.  Weakening  of  this  rule,  it 
was  said,  would  result  in  continual 
pressure  on  sponsors  to  give  up  part  of 
their  time,  and  would  fill  the  air  with 
talk  of  doubtful  interest  to  the  public, 
beside  putting  an  obligation  upon  the 
networks  to  furnish  equal  time  in  each 
case  for  presentation  of  the  other  side 
of  the  controversy. 

AD  MANAGERS  MEET 

Midwest  AMOciation  Hears  William 
Nugent  and  Edgar  Bell 

The  Midwest  .Advertising  Managers’ 
.Association  met  at  Kansas  City,  Feb. 
11-12. 

William  Nugent,  vice-president  of 
Media  Records,  talked  on  the  news¬ 
paper  and  the  shopping  news.  Edgar 
Bell,  business  manager,  Oklahoma 
Publishing  Company,  gave  a  short 
address. 

This  meeting  had  the  largest  attend¬ 
ance  of  any  recent  midwest  meeting. 
■All  phases  of  advertising  were  dis¬ 
cussed.  E.  J.  Herndon,  Eittle  Rock 
(.Ark.)  Democrat,  president;  F.  H. 
Vandergrift,  Pittsburg.  (Kan.)  Sun 
and  Headlight,  vice-president:  J.  E. 
Winslow,  Sioux  City  (la.)  Tribune, 
secretary  and  treasurer,  and  Charles 
Herrin,  Jo(>lht  Globe  and  News,  ser¬ 
geant-at-arms.  The  states  of  Minnesota, 
Iowa,  Nebraska,  Missouri,  Kansas, 
Oklahoma,  .Arkansas,  Louisiana  and 
Texas  were  represented. 

The  next  meeting  will  be  Sept.  2-3. 

OCCUPYING  JOINT  OFFICES 

But  Mogensen  and  Alcorn  Firms  Keep 
Separate  Identities 

New  York  offices  of  M.  C.  Mogensen 
&  Co.,  and  of  Franklin  P.  Alcorn  Com¬ 
pany,  publishers’  representatives,  have 
iioth  been  moved  to  21  Elast  40th  street, 
occupying  joint  quarters  on  the  21st 
floor.  Likewise,  joint  quarters  are  be¬ 
ing  occupied  in  other  cities  where  both 
firms  have  branches.  However,  the 
companies  are  maintaining  their  separate 
identities  and  operating  individually,  it 
was  stated  this  week. 

It  was  erroneously  stated  in  Feb.  3 
issue  of  Editor  &  Publisher,  that  the 
M.  C.  Mogensen  Company  has  been  ap¬ 
pointed  national  advertising  representa¬ 
tive  of  the  Honolulu  (T.  H.)  Star- 
Bulletin.  This  appointment  affects  the 
Pacific  Coast  only.  The  Franklin  P. 
.Alcorn  Company,  New  York,  will  con¬ 
tinue  to  represent  the  newspaper  in  the 
eastern  territory  including  Chicago  and 
New  York. 
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PRINTING  MACHINERY  CODE  SIGNED; 
WILL  REGULATE  TRADE-IN  VALUES 

Document  Elstablishing  Code  of  Fair  Competition  for  530  Firms 
Is  Approved  by  Johnscm — 40>Hour  Week  and 
Minimum  Wages  Are  Provided 


(Special  to  Euitui  &  Publisbek) 

Washington,  d.  c..  Feb.  is— 

The  Code  of  Fair  Competition  for 
the  Printing  Machinery  Industry,  com¬ 
prising  approximately  530  concerns 
throughout  the  country  manufacturing 
and  selling  printing  equipment,  becomes 
effective  upon  the  industry  Feb.  17. 
Although  there  is  about  $100,000,000 
capital  invested  in  this  industry  through¬ 
out  the  country,  it  employs  only  0,337 
persons  and  for  that  reason  is  not 
classified  as  a  major  industry.  Not 
being  so  classified,  the  code  did  not  have 
to  wait  for  the  President’s  approval, 
but  was  signed  by  Administrator  Hugh 
S.  Johnson. 

Over  the  last  four  years  the  average 
value  of  printing  machinery  sold 
throughout  the  country  was  ^1,000,000, 
and  it  is  felt  that  the  adoption  of  the 
code  will  relieve  much  of  the  chaos 
existing  throughout  the  industry. 

Since  the  adoption  of  the  40-hour 
week,  as  provided  for  in  the  code,  there 
has  been  an  increase  of  about  13  per 
cent  in  the  number  of  people  employed. 
Under  the  code,  employment  is  limited 
to  8  hours  a  day  and  40  hours  a  week, 
with  the  exception  of  those  employes 
engaged  in  emergency  maintenance  or 
repair  work,  and  the  exception  that 
during  a  period  of  concentrated  demand, 
a  maximum  of  8  weeks  in  any  6-month 
period  employes  are  permitted  to  work 
overtime.  A  tolerance  of  10  per  cent 
is  also  made  for  employes  engaged  in 
the  care  and  maintenance  of  plant  and 
machiner>-,  and  for  service  men.  Over¬ 
time  on  these  exceptions  will  be  paid 
at  the  rate  of  one  and  one-half  the  nor¬ 
mal  rate. 

Minimum  wages  of  40  cents  an  hour 
for  men  and  30  cents  an  hour  for 
women  are  established  by  the  code.  It 
is  a  well-known  fact,  however,  that  the 
Administration  is  not  in  favor  of  any 
industry  establishing  a  sex-differential 
in  the  wage  scale,  and  it  is  provided 
that  not  later  than  four  months  after  the 
effective  date  of  the  code  the  .Adminis¬ 
tration  will  call  a  hearing  for  the  pur¬ 
pose  of  reconsideration  of  the  minimum 
wage  rate  for  women. 

Incorporated  in  the  code  is  what  is 
entitled  Schedule  A,  which  provides  for 
the  disposition  of  used  and  obsolete  ma¬ 
chinery,  and  is  an  attempt  to  solve  a 
situation  which  has  had  a  depressing 
effect  on  the  industry.  Under  this  sch^- 
ule  manufacturers  may  set  up  a  clear¬ 
ing  association  which  will  issue  nego¬ 
tiable  certificates  of  value  for  used  ma¬ 
chinery  and  will  also  market  serviceable 
machinery  to  prevent  demoralization  of 
the  market  for  new  machinery. 

The  code  authority  as  set  up  by  the 
newly  approved  code  will  consist  of  the 
ex^utive  committee  of  the  National 
Printing  Equipment  Association,  Inc. 
To  these  may  be  added  such  additional 
meml^rs  not  to  exceed  two,  as  the 
Administrator  may  see  fit,  elected  by 
members  of  the  industry,  who  are  not 
members  of  the  association.  These 
members  of  the  code  authority  who  are 
not  members  of  the  association  will  be 
elected  in  any  fair  and  satisfactory 
manner  devised  by  the  code  authority 
and  approved  by  the  Administrator. 
The  Administrator  may,  at  his  discre¬ 
tion,  appoint  not  more  than  three  addi¬ 
tional  members,  without  vote,  as  his 
representatives  on  the  code  authority. 

Below  cost  selling  is  prohibited  by 
the  code  as  an  unfair  trade  practice,  ex¬ 
cept  that  it  is  permissible  to  sell  below 
cost  to  meet  the  competition  of  a  com¬ 
petitor  manufacturing  at  a  lower  cost. 
Another  exception  to  the  “below  cost” 
clause  is  that  the  method  of  determin¬ 
ing  cost  will  not  apply  to  bona  fide  dis¬ 
continued  lines. 

An  opm  price  clause  is  also  included 
in  the  fair  trade  practices.  Each  mem¬ 
ber  of  the  industry  will  be  required  to 
file  with  the  code  authority  a  price  list 


of  his  machiner>  and  equipment  not 
later  than  15  days  after  the  approval 
of  the  code.  No  deviation  from  these 
lists  is  allowed,  unless  the  manufac¬ 
turer  files  a  notice  of  change  with  the 
code  authority.  In  that  event  the  new 
price  will  become  effective  five  days 
from  the  date  that  the  notice  of  change 
is  filed. 

It  is  also  provided  that  trade-ins  shall 
nut  be  made  in  excess  of  the  value  of 
the  second-hand  machinery  as  deter¬ 
mined  by  methods  of  value  determina¬ 
tion  devised  by  the  code  authority.  In 
line  with  that,  used  or  second-hand  ma- 
chinerx  accepted  in  trade  cannot  be  dis¬ 
posed  of  (unless  it  is  scrapped)  for 
less  than  the  amount  allowed  for  it 
plus  all  costs  of  handling  and  recondi¬ 
tioning,  provided  that  should  there  be 
such  a  decline  in  the  general  market 
price  for  machinery  or  equipment  at 
the  end  of  six  months  as  would  make 
this  practice  inequitable  or  unjust.  In 
that  event  the  ccide  authority,  with  the 
approval  of  the  Administrator,  will  can¬ 
cel  this  provision.  Neither  of  these 
provisions,  however,  will  apply  to  roll- 
led  presses  which  print  from  curved 
stereotjpe  plates  and  which  are  gen¬ 
erally  used  for  printing  daily  news¬ 
papers. 

False  advertising,  malicious  state¬ 
ments  concerning  competitors’  products 
or  business  responsibility,  and  the  lavish 
entertainment  of  customers  or  prospec¬ 
tive  customers  are  all  prohibited  under 
the  new  code.  Compelling  the  purchase 
of  a  group  of  products  as  a  considera¬ 
tion  of  the  purchase  of  one  or  more 
products  is  also  prohibited,  as  is  the 
use  of  concealed  subsidiaries  or  agents 
to  obtain  competitive  advantages. 

It  is  also  prohibited  for  a  member  of 
the  industry  to  sell  a  machine  or  a  part 
of  a  machine  that  has  been  copied  or 
duplicated  from  a  machine  or  part  made 
by  an  established  manufacturer  of  print¬ 
ing  machinery,  at  a  selling  price  under 
the  seller’s  ascertainable  cost. 


EXPOSING  BOOTLEG  LIQUOR 

More  Being  Sold  Than  Before  Repeal, 
N.  Y.  Journal  Reports 

Xne  York  Ezming  Journal  on  Wed¬ 
nesday  began  an  expose  of  fake  liquors 
and  wines  being  retailed  since  repeal 
and  stated  that  the  evidence  in  hand 
indicates  there  is  more  bootleg  liquor 
being  sold  at  the  present  time  than  be¬ 
fore  repeal. 

Evidence  was  presented  showing  that 
fake  labels,  bottles,  corks,  foil  caps  and 
wrappers  for  any  number  of  imported 
brands  can  easily  be  purchased  in  quan¬ 
tities.  .4n  eight-column  picture  layout 
showed  how  a  “genuine”  bottle  of  Black 
and  White  whisky  was  made  up  in 
the  Journal  office  of  these  purchased 
materials,  at  a  cost,  excluding  what¬ 
ever  beverage  content  was  used,  of 
$4.50  a  case. 

Bona  fide  importers,  inspecting  pur¬ 
chased  samples  of  their  products,  pro¬ 
nounced  the  labels  correct,  but  chemi¬ 
cal  analysis  proved  the  contents  of  the 
bottles  to  be  faked. 

The  series  is  being  written  by  Walter 
Page  Brown. 


Mr.  and  Mrs.  W.  J.  Motz  of  the 
Kitchener  (Ont.)  Daily  Record  left 
Saturday,  Feb.  17,  from  New  York 
on  a  West  Indies  cruise.  Mr.  Motz  is 
managing  director  of  the  Record  and 
president  of  the  Ontario  Associated 
Dailies. 


MAC  DONALDS  HAVE  DAUGHTER 

The  Harrison  C.  MacDonalds  are  re¬ 
joicing  in  the  arrival  at  their  home  in 
Lafayette,  Ind.,  on  Friday,  Feb.  9,  of  a 
daughter  Joan.  The  score  is  now  four, 
three  boys  and  a  girl. 


PURE  OIL  CO.  DOUBLES  ITS 
ADVERTISING  BUDGET 
LANS  were  being  made  this  week 
for  expansion  of  the  Pure  Oil 
Company’s  newspaper  advertising 
program,  with  the  Chicago  firm 
doubling  its  appropriation. 

Newspaper  copy  in  approximately 
200  newspapers  is  soon  to  be  re¬ 
leased  by  Pure  Oil  through  Freitag 
Advertising  Agency,  Chicago,  in  32 
states  in  which  Pure  Oil  operates. 
Radio  and  posters  will  supplement 
the  newspaper  campaign,  details  of 
which  will  be  announced  later. 


CITY  EDITOR  IS  NAMED 
BEST  CITIZEN 

Veritan  Club  of  Paterson,  N.  J.,  Pre¬ 
sents  Gold  Medal  to  Abe  J. 

Greene  for  Settling  Two 
Local  Strikes 

For  his  work  in  settling  the  silk  dyers 
and  broad  silk  strikes  last  fall,  Abe 
J.  Greene,  city  editor  of  the  Paterson 
(N.  J.)  Evening 
News,  has  been 
voted  “the  out¬ 
standing  citizen  of 
P.aterson”  for 
1933  and  awarded 
the  V'^eritan  Club’s 
gold  medal. 

The  selection,  an 
annual  custom, 
was  made  by  a 
committee  com¬ 
prising  the  heads 
of  all  service 
clubs  and  repre¬ 
sentatives  of  the 
Chamber  of  Com¬ 
merce,  the  Bar  Association  and  Medical 
Society. 

Greene’s  selection  was  made  unani¬ 
mous  after  reading  of  letters  of  nomi¬ 
nation  from  Judge  William  L.  Dill, 
James  Wilson,  president  of  the  Cham¬ 
ber  of  Commerce,  and  the  Rev.  Dr. 
David  S.  Hamilton,  pastor  of  St.  Paul’s 
Episcopal  Church. 

Both  strikers  and  employers  acclaimed 
Greene  as  the  man  who  led  them  to  a 
settlement  of  their  difficulties  last  fall 
through  his  work  as  chairman  of  an 
arbitration  committee.  Greene,  former 
state  boxing  commissioner,  is  a  past 
president  of  the  Pica  Club,  Paterson 
journalism  fraternity. 


DAILY’S  SALE  AIDS  SCHOOL 


De  Pauw  Univer«ity  Will  Get  $750,- 
000  From  Harrison  Estate 

As  a  result  of  the  sale  of  the  Dan¬ 
ville  (Ill.)  Commercial-News  to  the 
Gannett  Newspapers,  $250,000  for  a 
new  science  building  and  nearly  a  half 
a  million  dollars  for  endowment  will 
go  to  De  Pauw  University  at  (jreen- 
castle,  Ind.,  Roy  O.  West  of  Chicago, 
president  of  the  De  Pauw  board  of 
trustees,  and  George  T.  Buckingham, 
Chicago,  executors  of  the  estate  of  the 
late  John  H.  Harrison,  Danville  pub¬ 
lisher,  announced  this  week. 

Mr.  Harrison,  De  Pauw  alumnus  and 
trustee,  named  De  Pauw  residuary  lega¬ 
tee  in  his  estate,  at  one  time  valued  at 
nearly  $2,000,000.  Assets  of  the  estate 
outside  of  the  newspaper,  were  used  to 
pay  other  bequests.  Heirs  of  the  late 
William  J.  Parrett,  business  manager  of 
the  Commercial-News,  who  died  only  a 
short  time  ago,  owned  one-fifth  the 
stock  in  the  newspaper.  De  Pauw’s 


BERKSON  RECOVERING 

Seymour  Berkson,  Rome  correspon¬ 
dent  of  Universal  Service,  recently  pro¬ 
moted  to  chief  of  the  Paris  bureau,  was 
reported  out  of  danger  this  week  after 
a  serious  illness  in  Rome.  He  will  be 
confined  to  the  hospital  for  another  two 
weeks,  however.  J,  L.  Kilgallen,  ar¬ 
rived  in  Rome  this  week  from  New 
York,  to  take  Berkson’s  place  as  head 
of  the  Rome  office.  James  Cannon, 
Broadway  reporter  of  the  New  York 
IV  or  Id-Tele  gram,  has  joined  the  general 
assignments  staff  of  Universal  Service. 


B.  B.  B.  MAKES  RULE  ON 
MISTAKES  IN  ADS 

Chicago  Group,  Acting  for  ReUi 
Code  Authority,  Call*  for  Cor¬ 
rection*  and  Refund  Offer 
to  Buyers 

(Special  to  Edito*  &  Publisher) 

Chic.\go,  Feb.  12 — Local  retail  mer¬ 
chants  who  make  mistakes  in  their 
ncwspaiier  advertising  are  going  to  b« 
asked  to  print  corrections,  accompanied 
by  an  offer  to  refund  the  purchase 
price  to  any  customer  who  may  desire 
it,  according  to  announcement  made  to¬ 
day  by  the  Chicago  Better  Business 
Bureau. 

The  local  retail  code  authority  has 
adopted  the  "correction  system’’  as  i 
means  of  conciliating  complaints  involv¬ 
ing  violations  of  the  trade  practice  sec¬ 
tions  of  the  retail  code.  The  plan  be¬ 
comes  effective  March  15.  The  Chicago 
Better  Business  Bureau  has  been  made 
responsible  for  the  operation  of  the 
plan,  which  is  novel  here,  although  sev¬ 
eral  of  the  largest  advertisers,  upon 
occasion,  have  voluntarily  published 
corrections  when  they  have  made  mis¬ 
takes. 

Detroit  retailers  have  used  the  correc¬ 
tion  system  for  more  than  eight  years 
and  have  found  that  it  promotes  pub¬ 
lic  confidence  and  decreases  advertising 
errors,  Kenneth  Barnard,  general  man¬ 
ager  of  the  local  Better  Business  Bu¬ 
reau,  stated  this  week. 

The  Chicago  system,  as  adopted,  pro¬ 
vides  that  the  merchant  is  to  include  the 
correction  in  his  regular  advertising 
copy  within  48  hours  after  the  bureau, 
following  complete  investigation,  makes 
its  request.  The  correction  must  ap¬ 
pear  in  the  same  media  in  which  the 
incorrect  statement  was  made.  It  is 
possible  corrections  will  also  be  made 
over  the  air  where  radio  continuity  is 
involved. 

If  an  advertiser  does  not  agree  that 
his  advertisement  was  misleading,  or 
declines  to  publish  a  correction  for  some 
other  reason,  the  bureau  is  required  to 
file  a  complaint  for  formal  hearin?  be¬ 
fore  the  code  authority. 

The  regulations  provide  that  the  cor¬ 
rection  must  be  printed  in  box  form 
with  certain  rules  as  to  size  of  type. 
The  error  will  be  described  briefly,  the 
situation  as  it  should  have  been  adver¬ 
tised  will  follow  and,  finally,  there  will 
be  the  offer  to  permit  any  dissatisfid 
customer  to  return  the  merchandise  in 
question  and  receive  a  refund. 


LEONARD  SALES  INCREASE 

January  shipping  records  of  the 
Leonard  Refrigerator  Company,  Detroit 
and  Grand  Rapids,  which  recently  p- 
nounced  the  most  extensive  advertising 
schedule  in  its  history,  were  broken  last 
month  when  the  number  of  refrigera¬ 
tors  shipped  from  the  Detroit  plant 
were  175  per  cent  in  excess  of  shipment 
in  January,  1933,  according  to  H.  W. 
Burritt.  vice-president  in  charge  of 
sales.  The  entire  retail  sales  organiza¬ 
tion  is  being  called  together  in  40  key 
cities  in  furtherance  of  the  extensive 
sales  and  advertising  program  for  1934. 


WOOD  BACKS  LINDBERGH 

Henry  .4.  Wise  Wood,  president  of 
the  Wood  Newspaper  Machinery  Com¬ 
pany,  in  a  telegram  to  President  Roose¬ 
velt  Feb.  14,  expressed  approval  of  Col. 
Charles  A.  Lindbergh’s  telegram  to  the 
President,  protesting  cancellation  of  air 
mail  contracts.  He  said  he  had  no 
financial  interest  whatever  in  aviation, 
but  that  he  had  spent  years  prt^otmg 
the  welfare  of  flying  and  felt  that 
fending  air  mail  firms  should  be 
brought  promptly  to  trial  and  the  can¬ 
cellation  order  rescinded. 


F.  U.  WEBSTER  PROMOTED 

Cutler-Hammer,  Inc.,  Milwaukee,  this 
week  announced  the  appointment  of  L 
P.  Niessen  as  advertising  manager  to 
succeed  Forrest  U.  Webster,  who  ms 
been  promoted  to  manager  of  merchan¬ 
dising  sales,  in  charge  of  sales  to  joB- 
bers  and  dealers. 


MOTZ  ON  WEST  INDIES  CRUISE  share  will  amount  to  about  $750,000. 


Abe  j.  Greene 
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NEWSPAPER  GROUPS  DOUBLED  IN  DECADE 

Now  63  Chains  Own  or  Operate  361  Daily  Papers,  Controlling  37.6  Per  Cent  of  Total 
Daily  and  45.9  Per  Cent  of  Total  Sunday  English  Language  Circulation 


After  three  years  of  practically  no 
expansion  activity,  major  news¬ 
paper  chains  within  the  past  sixty  days 
have  shown  signs  of  resuming  their  old 
course.  Purchase  of  the  New  York 
Evening  Post  by  J.  David  Stern  late 
last  year  and  announcement  last  week 
of  the  Gannett  Newspapers’  acquisition 
oi  the  Danville  (Ill.)  Commercial-News 
mark  the  most  notable  newspaper  trans¬ 
actions  since  the  Scripps-Howard  pur¬ 
chase  of  the  New  York  World  news¬ 
papers  in  February,  1931. 

A  picture  of  the  tremendous  growth 
attained  in  the  past  decade  by  the  group 
ownership  idea  may  be  obtained  by  com¬ 
paring  present  circumstances  with  those 
noted  by  Editor  &  Publisher  in  its 
first  survey  of  chain  ownership  in  the 
issue  of  Feb.  16,  1924. 

The  number  of  newspaper  chains 
noted  has  increased  from  31  to  63. 

The  number  of  daily  newspapers  con¬ 
trolled  by  these  groups  has  increased 
from  153  to  361. 

The  total  daily  circulation  of  the 
chain  newspapers  has  increased  from 
9,594,553  to  13,244.574  copies,  while 
Sunday  circulation  has  advanced  from 
8,806,951  copies  to  11,044,646  copies. 

Ten  years  ago,  chain  newspapers  pro¬ 
duced  30.5  per  cent  of  the  daily  and  41 
per  cent  of  the  Sunday  circulation.  At 
present,  the  ratio  is  37.6  per  cent  of  the 
total  daily  circulation  and  45.9  per  cent 
of  the  total  Sunday.  Even  through  the 
depression  this  ratio  has  increased,  as 
a  survey  made  in  1927  showed  chain 
control  of  36.6  per  cent  of  the  daily 
circulation  and  45.1  per  cent  of  the  Sun¬ 
day.  Whether  this  indicates  a  slow  ex- 
pMsion  in  units  or  greater  stability  of 
circulation  under  chain  operation,  avail¬ 
able  statistics  do  not  reveal. 

Leading  the  pack  in  total  number  of 
newspapers,  in  1934  as  in  1924,  are  the 
Hearst  and  Scripps-Howard  groups, 
with  24  newspapers  each,  not  counting 
Sunday  editions  as  separate  publica¬ 
tions.  In  total  circulation,  the  Hearst 
newspapers  lead. 

Total  circulation  of  the  Hearst  pa¬ 
pers  (24  daily  and  16  Sunday  units), 
as  of  Sept.  30,  1933,  was  3,951.852 
copies  daily,  or  22.2  per  cent  of  the 
total  chain  circulation,  and  4,686,214 
copies  Sunday,  or  42.4  per  cent  of  the 
total  chain  Sunday  circulation. 

.At  the  other  end  of  the  number  scale, 
with  only  two  units,  the  Chicago  Trib¬ 
une  and  New  York  Daily  News,  the 
chain  owned  by  Col.  R.  R.  McCormick 
and  Capt.  J.  M.  Patterson  ranks  near 
the  top  in  total  circulation.  It  produces 
a  total  of  2,200,098  copies  daily  and 
2,643,219  copies  Sunday,  second  only  to 
the  Hearst  newspapers  total  in  both 
classifications. 

Scripps-Howard  circulation,  with  24 
daily  units,  totaled  1,705,234  copies 
daily,  and  its  six  Sunday  units  had  a 
total  circulation  of  275,804  copies. 

General  Newspapers,  Inc.,  the  largest 
aggregation  of  purely  small  city  news¬ 
papers.  had  a  more  rapid  growth  than 
any  of  the  older  chains,  having  been 
assembled  between  1928  and  1933.  This 
rorporation.  headed  by  Eugene  C.  Pul¬ 
liam  of  Lebanon,  Ind.,  and  Charles  E. 
Marsh,  Austin,  Tex.,  directly  owns  19 
newspapers  and  has  stock  interest  with- 
ort  control  in  several  others.  In  ori- 
pn  it  differs  from  the  old  chain  groups, 
m  that  it  was  not  a  gradual  expansion 
b)'  establishment  of  new  enterprises  or 
^rchase  of  others  under  the  direction 
of  one  dominant  personality,  but  a  con¬ 
scious  acquisition  for  investment  pur¬ 
poses  of  established  newspapers  in  sev¬ 
eral  parts  of  the  country.  It  has  no  cen¬ 
tral  editorial  policy,  no  affiliated  news 
or  featuring  services,  hut  it  does  oper¬ 
ate  a  central  accounting  and  purchasing 
bureau. 

Somewhat  similar  in  general  philos- 
o^y  is  the  Ridder  Brothers  group, 
which  in  the  past  ten  years  has  been 
expanded  from  a  nucleus  of  two  Ger- 
tnan-language  dailies  in  New  York  to 


controlling  ownership  in  dailies  in  New 
York,  St.  Paul,  Aberdeen.  S.  D..  and 
Grand  Forks.  N.  D.,  and^a  minority  in¬ 
terest  in  the  Seattle  Times.  Here 
again,  there  is  no  effort  to  impose  edi¬ 
torial  conduct  on  local  units  from  a 
central  headquarters,  nor  central  busi¬ 
ness  operation  except  through  estab¬ 
lishment  of  broad  fundamental  policies 
and  uniform  systems  of  accounting. 


By  ARTHUR  ROBB 

N.  E.  Conine  has  assembled  under  his 
ownership  and  direction  four  news¬ 
papers,  with  headquarters  in  Battle 
Creek. 

In  New  York  State,  the  decade  saw 
the  rise  of  an  important  suburban  group 
in  Westchester  County  under  the  own¬ 
ership  of  J.  Noel  Macy.  None  of  the 
chains  is  more  homogeneous  in  charac¬ 
ter  of  newspaper  and  of  community. 


STATISTICS  OF  LEADING  NEWSPAPER  CHAINS 

No.  of  Units  Total  Circulation 


Name  of  Croup 

Daily 

Sunday 

Daily 

Sunday 

Hearst  Newspapers  . 

24 

16 

3,951.852 

4,686,214 

Patlerson-McCormick  Newspapers  . . 

2 

2 

2,200,098 

2,643,219 

Scripps-Howard  Newspapers . 

24 

6 

1,705.234 

275,804 

Paul  Block  Newspapers . 

7 

3 

560,957 

220.000 

Ridder  Newspapers  . 

9 

6 

415,404 

363,989 

Gannett  Newspapers  . 

15 

5 

403.080 

185,840 

Scripps  League  of  Newspapers . 

12 

4 

312,975 

56,906 

Booth  Newspapers . 

8 

5 

237,296 

130,566 

Lee  Syndicate  . 

12 

4 

195,175 

93,695 

Copley  Newspapers  . .  . 

17 

4 

180,775 

102,263 

Fentress-Marsh  Newspapers  . 

13 

9 

111,385 

105,305 

Brush-Moore  Newspapers  . 

7 

3 

100,532 

52,973 

General  Newspapers,  Inc . 

19 

10 

99,492 

58,553 

A  chain  which  has  achieved  promi¬ 
nence  during  the  last  half  of  the  1924- 
1934  decade  is  that  headed  by  J.  David 
Stern,  who  recently  added  the  New 
York  Evening  Post  to  his  Philadelphia 
Record  and  Camden  Courier-Post.  The 
close  proximity  of  all  its  members  make 
the  problem  of  editorial  and  business 
management  more  personal  and  less 
complex  than  that  of  some  of  the  older 
organizations,  and  the  addition  of  the 
New  York  unit  is  too  recent  to  war¬ 
rant  speculation  as  to  its  effect  upon 
Mr.  Stem’s  operating  policies. 

Also  greatly  expanded  in  the  past 
decade  is  the  Gannett  group,  which 
consisted  of  seven  newspapers  in  1924. 
Including  its  latest  Danville  acquisi¬ 
tion,  this  group  now  numbers  16  pa¬ 
pers.  Ten  years  ago  it  was  entirely 
within  New  York  state.  It  now  in¬ 
cludes  newspapers  in  New  Jersey,  Con¬ 
necticut  and  Illinois,  as  well  as  the 
original  New  York  group. 

Another  of  the  major  groups  which 
enjoyed  considerable  expansion  since 
1924  is  that  dominated  by  Paul  Block. 
Commencing  in  1917  with  the  acquisi¬ 
tion  of  the  Newark  (N.  J.)  Star-Eagle, 
Mr.  Block’s  holdings  now  include  that 
paper  and  also  the  Toledo  Blade,  To¬ 
ledo  Times,  Pittsburgh  Post-Gazette, 
Duluth  Herald,  Duluth  News-Tribune, 
and  Milwaukee  Sentinel. 

The  Scripps  League,  formerly  Scripps- 
Canfield  Newspapers,  has  extended  its 
holdings  east  of  the  Rocky  Mountains, 
while  maintaining  its  Pacific  Coast 
group. 

Two  groups  without  ownership  of 
metropolitan  dailies  which  have  had  a 
healthy  growth  in  numbers  in  the  dec¬ 
ade  are  the  Lee  Syndicate,  operating 
in  the  Mississippi  Valley  and  the  Cop¬ 
ley  Syndicate,  which  suddenly  expanded 
from  ownership  of  three  suburban 
dailies  near  Chicago  to  suzerainty  over 
a  score  of  newspapers  in  Illinois  and 
California.  It  ranks  with  the  Scripps- 
Howard,  Hearst,  and  General  groups  in 
point  of  number  of  units. 

Other  chains  which  were  compara¬ 
tively  new  in  1924  hold  strong  positions 
in  the  Middle  West  now.  Senior  is  the 
Brush-Moore  group,  in  Ohio,  with  seven 
newspapers.  .Another  is  the  Stauffer 
chain,  with  seven  newspapers  owned  in 
Kansas,  Nebraska,  Missouri  and  Okla¬ 
homa,  and  an  interest  in  three  others. 
The  Fentress-Marsh  group,  affiliated 
with  General  Newspapers,  Inc.,  in  some 
newspapers,  also  controls  in  its  own 
name  11  Texas  newspapers  and  has  an 
interest  in  two  others.  In  Michigan 


This  group  has  been  for  several  years 
experimenting  with  the  teletypesetter, 
transmitting  county  and  community 
news  for  simultaneous  composition  by 
all  members.  Recently,  it  began  another 
innovation  in  publishing.  Three  news- 
popers  in  the  county,  not  owned  by  the 
group,  are  associated  with  it  in  selling 
the  region  as  a  market  unit  to  the  na¬ 
tional  advertiser.  It  is  the  only  county 
in  the  United  States  which  is  sold 
through  the  co-operation  of  such  a 
group,  and  without  competitive  cover¬ 
age. 

This  development  is  probably  the  most 
interesting  and  practical  of  the  many 
experiments  that  chain  managements 
have  tried  in  the  recent  past.  Seldom, 
and  only  under  the  most  favorable  cir¬ 
cumstances,  have  chain  ownerships  been 
able  to  conduct  simultaneous  editorial 
campaigns  with  identical  technique  in  all 
units.  Even  in  the  espousal  of  a  Presi¬ 
dential  candidate,  nation-wide  chains 
with  a  central  policy  will  make  conces¬ 
sions  to  local  sentiment.  Owners  now 
appear  to  be  more  convinced  than  ever 
that  the  newspaper  is  essentially  a  local 
institution  and  that  its  prosperity  is  in 
direct  ratio  to  its  local  autonomy.  The 
Booth  Newspapers  in  Michigan,  one  of 
the  oldest  chains  and  among  the  most 
stable  newspaper  properties  in  the  coun¬ 
try,  have  always  operated  with  a  mini¬ 
mum  of  central  direction.  The  Scripps- 
Howard  group  has  long  been  committed 
to  the  principle  of  local  control,  with 
only  occasional  and  temporary  steps  in 
the  other  direction.  The  Hearst  News¬ 
papers,  which  have  worked  central  con¬ 
trol  more  intensively  than  any  other 
chain  and  for  a  longer  period,  have 
varied  it  with  regional  operation,  and 
now  are  operating  on  the  principle  that 
a  prime  newspaper  asset  is  a  publisher 
and  editor  who  commands  local  respect 
and  is  subject  to  the  least  possible 
dictation  from  above  on  matters  of 
policy. 

.All  of  the  largest  chains,  of  course, 
maintain  uniform  accounting  and  most 
of  their  central  office  supervision  is  via 
the  accounting  department.  Economy 
in  purchase  of  raw  materials  and  in 
elimination  of  waste  in  practice  and 
method  is  one  prime  result  of  efficient 
chain  operation.  These  factors,  with 
the  complex  tax  problems  resulting 
from  the  depression,  have  brought  into 
new  importance  the  auditor,  who  now 
ranks  in  several  of  the  chains  as  a 
major  executive,  as  he  does  on  most 
metropolitan  newspapers.  He  controls 


of  editorial  and  business  forces,  and 
he  may  exert  a  power  over  a  news¬ 
paper’s  activities  that  was  sought  in 
vain  through  direct  operating  control. 
He  was  especialy  potent  during  the  past 
four  years  when  newspaper  expenses 
had  to  be  drastically  reduced  to  meet 
the  drop  in  advertising  income. 

That  fact  might  be  a  source  of  peril 
to  enterprising  newspjiper  publication 
if  men  with  only  a  training  in  account¬ 
ancy  were  to  be  given  plenary  powers 
over  newspaper  budgets,  but  this  peril 
in  fact  appears  to  be  no  more  real  than 
most  of  the  other  bogies  which  have 
been  raised  concerning  chain  publica¬ 
tion.  The  fact  is  that  most  of  the  men 
now  in  control  of  newspaper  budgets 
and  finance  are  thoroughly  steeped  in 
the  philosophy  of  their  organizations 
and  view  operations  from  the  practical 
viewpoint  of  the  men  who  have  to  do 
the  actual  jobs.  The  best  testimonial 
to  their  efficiency  is  that  while  many 
newspapers  have  cut  expenses  to  a 
point  unbelievable  in  1929,  and  that  is 
as  true  for  the  chains  as  for  individual 
publications,  the  newspapers  in  the  main 
have  weathered  the  worst  crisis  in  their 
experience  with  fewer  casualties  than 
in  any  other  depression,  and  there  is 
ample  evidence  that  they  have  done 
their  job  magnificently  under  adverse 
conditions,  within  and  without  their 
organizations. 


J.  N.  MACY  HEADS  NEW  GROUP 


the  budget,  thereby  the  size  and  pay  weeklies 


Middle  Atlantic  Newspaper  Associa¬ 
tion  Organized  in  New  York 

.Acting  on  instructions  from  the  New 
York  State  Publishers’  .Association,  the 
New  Jersey  Press  .Association  and  the 
Pennsylvania  Newspaper  Publishers' 
Association,  delegates  from  these  or¬ 
ganizations  met  at  the  University  Club 
in  New  York  F^b.  9  and  organized  the 
Middle  Atlantic  Newspaper  .Association. 

This  new  regional  organization  is  to 
function  in  newspaper  code  matters 
only  and  will  not  supersede  any  of  the 
state  groups.  It  was  organized  so  that 
the  newspapers  in  New  York,  New  Jer¬ 
sey  and  Pennsylvania  could  obtain  more 
recognition  in  code  matters. 

Present  at  the  meeting  were :  Repre¬ 
senting  New  York  State  Publishers’ 
.Association — J.  Noel  Macy,  Westchester 
County  Publishers,  Inc. ;  Fred  H.  Keefe, 
Newburgh  Beacon  News;  F.  E.  Kes- 
singer,  Rome  Sentinel,  and  Karl  H. 
Thiesing,  manager.  New  York  State 
Publishers’  Association ;  representing 
New  Jersey  Press — Walter  M.  Dear, 
Jersey  City  Journal;  Albert  E.  Feyl, 
Atlantic  City  Press  and  Union;  Garvin 
P.  Taylor,  Montclair  Times;  John  W. 
Clift,  Summit  Herald;  and  representing 
Pennsylvania  publishers — Charles  R. 
Long,  Chester  Times;  William  L.  Mc¬ 
Lean,  Jr..  Philadelphia  Evening  Bul¬ 
letin;  J.  L.  Stackhouse,  Easton  Daily 
Express,  and  William  N.  Hardy,  man¬ 
ager  of  the  association. 

The  following  officers  were  elected : 
President,  J.  Noel  Macy ;  secretary, 
William  N.  Hardy,  and  treasurer,  Wal¬ 
ter  M.  Dear. 

Messrs.  Taylor,  Keefe  and  Long 
were  named  as  a  committee  on  by¬ 
laws. 

Mr.  Dear  explained  that  the  board 
of  directors  of  the  A.  N.  P.  A.  would 
be  glad  to  receive  nominations  for  a 
member  of  the  Daily  Newspaper  Code 
Authority. 

Two  nominations  in  each  state  were 
made  in  executive  session. 

.A  motion  was  adopted  to  include  in 
the  membership  of  the  Middle  .Atlantic 
Newspaper  Associtaion  any  members  of 
any  state  organization  in  the  Middle  At¬ 
lantic  States,  provided  that  newspapers 
in  states  represented  by  other  regional 
associations  will  not  be  eligible. 

The  three  state  associations  compris¬ 
ing  the  new  regional  body  are  made  up 
up  of  199  daily  newspapers  and  3(M 
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AGENCY  HEADS  SEE  NEW  CONDITIONS 
OFFERING  BUSINESS  OPPORTUNITIES 

H.  T.  Ewald  Lo<^  for  “Mounting  Prosperity,”  Citing  U.  S.  Spend¬ 
ing  and  Auto  Upturn — J.  K.  Fraser  Sees  Way  Cleared  for 
“Forward  Business  Thinking” 


CONSUMER  GROUP  FORMED 


HIGH  COURT  UPHOLDS 
RIGHT  TO  CRITICIZE 


The  optimistic  view  of  business  con¬ 
ditions  reported  in  last  week’s  Edi¬ 
tor  &  PuBLisHKK  is  borne  out  by  ad¬ 
ditional  statements  received  from  the 
heads  of  important  advertising  agencies. 

Henry  T.  Ewald,  president  of  Camp- 
bell-Ewald  Company,  Inc.,  Detroit, 
pointed  out  that  new  demand  is  being 
felt  in  both  wholesale  and  retail  busi¬ 
ness,  with  the  automobile  industry  mak¬ 
ing  rapid  gains.  He  wired: 

“I  lilieve  that  the  government’s  at¬ 
titude  toward  advertising  is  very  en¬ 
couraging,  for  my  feeling  is  that  from 
the  top  of  our  government  down,  ad¬ 
vertising  is  recognized  as  a  major  force 
in  stimulating  buying.  VVith  stimula¬ 
tion  of  buying  money  is  being  ex¬ 
changed,  and  there  is  a  greater  turn¬ 
over  of  goods.  Every  turnover  should 
show  a  profit.  These  profits  are  being 
reinvest*^  in  industry  and  that  creates 
the  endless  chain  tliat  brings  about  pros¬ 
perity. 

“The  enormous  sums  of  money  now 
being  expended  by  the  government  in 
various  projects  are  going  into  the  pur¬ 
chase  of  materials  as  well  as  for  the 
{payment  of  labor.  Material  purchases 
.stimulate  manufacturing  and  labor  ex¬ 
penditures  stimulate  retailing.  Our 
shelves  in  both  wholesale  and  retail 
establishments  have  contained  only  lim¬ 
ited  stocks.  The  demand  which  is  be¬ 
ginning  to  assert  itself  will  necessitate 
increased  ordering  of  products  of  all 
kinds  both  wholesale  and  retail.  The 
New  York  auto  show,  which  was  the 
first  of  the  shows  to  be  held  by  the  auto¬ 
mobile  industry,  opened  at  a  faster 
tempo  than  I  have  seen  it  for  years 
from  the  standpoints  of  attendance,  in¬ 
terest,  and  buying.  This  has  been  dup¬ 
licated  at  subsequent  shows  through¬ 
out  the  country.  Trainload  shipments 
of  motor  cars  are  being  made  by  some 
motor  car  companies  for  immediate  dis¬ 
tribution  to  buyers  for  the  first  time 
since  1929. 

“I  look  for  mounting  prosperity  in 
1934.  With  prices  for  used  cars  fixed 
by  the  code,  the  trade-in  element  will 
not  be  such  ^  important  factor  in  new 
car  sales  as  in  the  past.  Logically  ad¬ 
vertising  will  play  a  more  important 
part  in  the  sale  of  motor  cars. 

“I  am  most  optimistic  about  the 
future  of  business  and  for  what  I  be¬ 
lieve  to  be  sound  reasons.  Continu- 
in*'  expenditures  of  federal  funds  will 
be  on  a  scale  that  may  properly  be  com¬ 
pared  in  m^nitude  with  th<ise  made  by 
a  great  nation  in  an  armed  war.  There 
is  growing  appreciation  by  the  public 
that  our  monetary  policies  are  construc¬ 
tive,  and  confidence  is  beginning  to 
take  the  place  of  bewilderment.  Busi- 
tiess  Week  notes  editorially  that  gov¬ 
ernment  expenditures  will  result  in  a 
purchasing  power  per  family  that  will 
amount  to  about  S416  on  the  farms  and 
to  about  $387  dollars  per  family  in  the 
cities.  I  concur  in  the  judgment  that 
the  wise  business  man  will  so  set  his 
sails  as  to  take  advantage  of  the  trade 
winds.  It  is,  as  Business  Week  says, 
a  rare  opportunity,  and  the  weather 
forecast  is  fair  and  warmer.’’ 

J.  K.  Fraser,  partner  in  the  Black¬ 
man  Company,  New  York,  was  more 
restrained  in  his  reply.  He  wrote: 

“Replying  to  your  wire.  I  have  ob¬ 
served  no  relationship  between  the  up¬ 
turn  in  advertising  and  the  growth  of 
coincidence  in  the  Government  attitude 
toward  advertising. 

“I  certainly  feel,  however,  that  the 
recent  more  definite  valuation  of  the 
dollar  is  going  to  clear  the  way  for 
forward  business  thinking  and  have  a 
lieneficial  effect  on  advertising  plan¬ 
ning  as  a  part  of  all  business  plan¬ 
ning.” 

F'rom  Ward  M.  Canaday,  president 
of  the  United  States  Advertising  Cor¬ 
poration,  Toledo,  came  this  statement : 

“Uptrend  in  advertising  is  bound  to 
accompany  fundamental  uptrend  in  busi¬ 


ness,  as  advertising  is  a  normal  re¬ 
flection  of  the  effort  of  individual  busi¬ 
nesses  to  get  their  share  of  increased 
total.  W’e  are  very  optimistic  over  the 
outlook  for  all  kinds  of  legitimate  busi¬ 
ness  and  for  sound  advertising.” 

S.  A.  Conover,  president  of  S.  A. 
Conover  Company,  Boston,  wired : 
"Believe  increasing  activity  in  adver¬ 
tising  is  justified  by  increased  con¬ 
sumer  purchasing  power  resulting 
from  administration’s  program.” 


LEGAL  STATUS  ASKED 
BY  BRITISH  NEWS  MEN 


Deputy  Group  From  Institute  Makes 
Move  to  Eliminate  Control  of 
Profession  by  Institute  and 
National  Union 


Mexican  Body  Rules  in  Favor  t| 
£1  Dictamen  of  Vera  Cruz 
Which  Had  Attacked 
Former  Governor 


John  W.  Darr  (left)  and  Lee  H.  Bristol 


(Special  to  Euitor  &  Publisher) 

London,  Feb.  5 — A  deputation  of 
leading  members  of  the  British  Insti¬ 
tute  of  Journalists  urged  on  the  Gov¬ 
ernment  recently  that  journalism  should 
be  plac^  on  the  same  footing  as  such 
professions  as  medicine  and  the  law. 
Regulation  of  the  profession  by  a  single 
l)ody,  working  on  the  lines  of  the 
British  Medical  Association,  or  the  Law 
ijociety,  and  controlling  entrants  to  the 
profession,  conditions  of  work  and  eth¬ 
ical  standards,  was  proposed  by  the 
deputation. 

This  marks  a  new  move  in  the  at¬ 
tempts  made  over  a  number  of  years 
to  eliminate  control  of  the  journalistic 
profession  by  two  independent  organiza¬ 
tions,  the  Institute^  of  Journalists  and 
the  National  Union  of  Journalists 
Merger  of  the  two  bodies  has  been 
suggested  many  times,  but  this  plan 
was  finally  quashed  some  three  years 
ago  when  it  was  learned,  after  pro¬ 
longed  negotiatiems  had  secured  a  fair 
tneasure  of  agreement,  that  the  Royal 
t  barter  oi  the  Institute  prohibited  it 
trom  being  linked  with  a  trade  union. 
Refusal  by  the  Institute  to  relinquish 
Its  charter  and  by  the  National  Union 
to  agree  to  the  Institute's  rule  admit¬ 
ting  proprietors  as  members,  resulted  in 
the  negotiations  falling  through. 

The  National  Lnion  of  Journalists 
has  a  membership  of  over  5.0(X)  work¬ 
ing  journalists  and  has  agreements  with 
the  newspaper  proprietors  as  to  mini¬ 
mum  wages  and  hours  of  work  and 
other  conditions.  The  Institute  of 
Journalists  has  a  memliership  of  about 
2.()00  and  deals  with  professional  mat¬ 
ters  rather  than  economic  concerns. 

It  is  not  anticipated  that  there  will 
l>e  a  decision  from  the  Ciovernment  until 
the  views  of  lioth  organizations  have 
lieen  heard. 


Formation  of  the  Committee  for 
Sound  and  Democratic  Consumer 
Legislation  was  announced  in  New 
York  Feb.  2  at  a  luncheon  to  the 
press. 

John  W.  Darr  is  secretary  to  the 
committee. 

Lee  H.  Bristol,  vice-president  of 
Bristol-Myers,  Inc.,  speaking  for  the 
committee  at  the  luncheon,  urged  the 
•American  public  to  take  a  definite  stand 
in  its  own  interests  against  the  so- 
called  Tugwell-Copeland  Bill  or  other 
“hasty  legislation”  pending  in  Congress 
and  affecting  the  consumer. 

The  Joint  Committee  for  Sound  and 
Democratic  Consumer  Legislation  is 
composed  of  a  group  of  prominent 
manufacturers  in  the  food,  drug,  cos¬ 
metic  and  other  fields.  In  addition  to 
Mr.  Bristol,  its  membership  includes: 
S  B.  (ligate,  president,  Colgate-Palm- 
olive-Peet  Company ;  K.  F.  MacLellan. 
president.  United  Biscuit  Company  of 
.America;  Ellery  \V.  Mann,  president, 
Zonitc  Products  Inc.;  Arthur  R.  Wen¬ 
dell,  vice-president,  VVheatena  Corpora¬ 
tion;  Edward  J.  Noble,  oresident.  Life 
Savers,  Inc. ;  Allyn  Meintire,  vice- 
president,  Pepperell  Manufacturing 
Company  and  John  W.  Darr. 

This  committee  “will  promulgate  in¬ 
formation  to  the  American  public  on 
pending  consumer  legislation  and  will 
investigate  and  report  to  the  American 
people  on  constructive,  sound  and  demo¬ 
cratic  legislation.” 


BRICE  HEADS  S.N.P.A.  GROUP 


WILL  AWARD  SCHOLARSHIP 

The  C.  P.  J.  Mooney  memorial  schol¬ 
arship,  established  by  the  Memphis 
Newspaper  Men’s  Qub  to  honor  the 
memory  of  the  late  editor  of  the  Mem¬ 
phis  (Tenn.)  Commercial  Appeal,  will 
be.  awarded  this  year  to  a  college  in 
Mississippi,  and  questionnaires  have 
been  mailed  to  applicants  by  H.  F. 
Durw'ard,  club  secretary.  The  club  ro¬ 
tates  the  scholarship  every  four  years 
for  Tennessee,  Mississippi  and  .Arkan¬ 
sas,  comprising  the  tri-state  area  served 
by  the  Commercial  Appeal.  Ernest 
Kenny,  now  a  senior  in  the  University 
of  Tennessee,  received  the  first  scholar¬ 
ship. 


FORREST  TALKS  ON  WAR 

Wilbur  Forrest,  former  war  corre¬ 
spondent  and  executive  assistant  to 
Ogden  Reid,  president  of  the  New  York 
Herald  Tribune,  spoke  on  “Behind  the 
War  News”  on  Wednesdaj'  evening  at 
the  Army  Building.  New’ York,  at  a 
conference  of  reserve  officers  of  the 
Judge  Advocate  General’s  Depart¬ 
ment. 


President  J.  L.  Mape*  Appoints  Mem¬ 
bers  of  Traffic  Committee 

President  J.  L.  Mapes  of  the  Southern 
Newspaper  Publishers’  Association  this 
week  announced  appointment  of  the  fol¬ 
lowing  members  to  the  traffic  com¬ 
mittee  : 

Chairman,  John  A.  Brice,  Atlanta 
(Ga.)  Journal. 

Alabama — Walter  Webb,  Montgomery 
Journal  &  Times. 

Arkansas — J.  S.  Parks,  Fort  Smith 
Times  Record. 

Florida — L.  C.  Brown,  St.  Petersburg 
Independent. 

Georgia — W.  E.  Page,  Columbus  Led¬ 
ger  &  Enquirer-Sun. 

Kentucky — Howard  W.  Stodghill, 
Louisville  Courier- Journal  and  Times. 

Louisiana — Douglas  Attaway,  Shrez'e- 
port  Journal. 

Mississippi — Walter  G.  Johnsoa 

Jackson  News. 

North  Carolina — Curtis  B.  Johnson 
Charlotte  Observer. 

Oklahoma — C.  R.  Bellatti,  Blackwell 
T  ribune. 

South  Carolina — Wilton  E.  Hall  An¬ 
derson  Mail  and  Independent. 

Tennessee — James  Hammond,  Memphis 
Commercial- A  ppeal. 

Texas — G.  J.  Palmer,  Houston 

Chronicle. 

V'irginia — R.  M.  Curtis,  Roanoke 
Times  &  World-Neivs. 

West  Virginia — R.  S.  Reid,  Mor- 
gantown  Post  atvd  Dominion-News. 


The  Mexican  Supreme  Court  ths 
week  announced  a  decision  regarding 
freedom  of  the  press  and  upholding  tb 
right  to  criticize  the  government,  ac¬ 
cording  to  a  dispatch  from  Philip  Kins 
ley,  Chicago  I  ribune  writer  in  Mexico 
City.  The  case  is  that  of  El  Dictamn 
of  \’era  Cruz,  which  editorially  criti¬ 
cized  the  government  of  Col.  Adalberto 
J.  Tejeda,  retired  governor  of  the  state 
of  \'era  Cruz.  He  is  now  candidate 
for  president.  The  newspaper  had  said 
his  government  was  responsible  for  the 
bad  financial  and  agricultural  condition 
of  the  state. 

The  decision,  upholding  the  right  of 
criticism,  written  by  Judge  Fernando 
de  la  Fuente  stated  in.  part ; 

“That  as  the  articles  censured  local 
politics  of  the  state  during  the  gov¬ 
ernment  of.  Col.  Tejeda  the  writer  was 
acting  within  his  rights.  Every  Mexi¬ 
can  citizen  and  more  especially  those 
whose  business  it  is  to  direct  publk 
opinion  by  means  of  the  press  have  a 
perfect  right  to  criticize  all  things  done 
by  public  authorities. 

“To  the  rights  conceded  our  pcoplt 
in  the  constitution  there  is  no  other 
limit  than  that  exacted  by  the  well  b^ 
ing  and  progress  of  the  natioii.  These 
rights  have  double  aspects;  liberty  of 
thought  and  liberty  of  action  which  con¬ 
stitute  a  characteristic  necessity  granted 
by  nature  to  man  and  are  absolutely 
necessary  to  him. 

“Liberty  of  action  ought  to  be  as¬ 
sured  by  law  and  is  our  nugna  charta, 
leaving  man  free  to  exercise  each  wd 
every  activity  not  opposed  to  stability, 
order,  public  institutions  and  peace,  and 
provid^  he  does  not  interfere  with  tht 
rights  of  others. 

“Liberty  of  expression  of  though 
is  absolutely  indispensable  to  the  prog¬ 
ress  of  society.  It  is  manifestly  in  tht 
great  institution  of  the  press  which  is 
a  mighty  pedestal  upon  which  stand 
all  ideas.  When  expression  of  ideas 
by  means  of  the  press  is  directed  to 
the  censure  of  arbitrary  acts  of  public 
authorities,  it  becomes  of  more  import¬ 
ance  for  scKial  functions  and  lil^rty  of 
thought,  because  this  inspires  in  max 
the  idea  of  his  own  dignity  and  person¬ 
ality  and  breaks  the  bonds  of  slavery, 
thus  forcing  incompetent  authorities  to 
obey  the  law.” 

Mr.  Kinsley  concluded  his  dispatch 
with  the  following  comment : 

“While  the  authorities  of  some  Mexi¬ 
can  states  still  are  ready  to  crack  down 
on  newspapers  in  opposition  to  the  gov 
ernment,  the  press  of  Mexico  City 


fairly  free,  although  there  is  little  ctW- 
cism  of  leading  government  figure 
The  government  subsidizes  one  daily 
newspaper  here.  Its  two  big  Goss 
presses  are  named  after  (Jen.  Plutarco 
Elias  Calles  and  President  .Abejardo 
Rodrig;uez.  This  paper,  El_  Nacional, 
has  the  most  modern  plant  in  Mexico. 
It  presents  government  activities  and 
•  policies  in  a  news  manner.” 


Cril 


JOINS  MAJOR  MARKETS 

W.  B.  Wadsworth,  formerly  western 
manager  of  People's  Popular  Monthly, 
and  more  recently  connected  with  As¬ 
sociated  Newspapers  Color,  Inc.,  has 
joined  the  (Thicago  staff  of  Major  M^ 
ket  Newspapers,  Inc.,  it  was  announced 
this  week.  Mr.  Wadsworth  will 
in  research  and  contact  work  for  the 
Major  Market  organization. 
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SPORTS  EDITOR  TO  COACH 

Donald  C.  Grant,  sports  editor  of  the 
South  Bend  (Ind.)  News-Tmes  am 
former  Notre  Dame  quarterback,  will 
coach  the  Notre  Dame  backfield  next 
fall,  it  was  announced  this  week  by 
Elmer  F.  Laydcn,  new  head  football 
coach  and  director  of  .athletics.  Grant 
played  quarterback  in  1916.  1920  and 
1921.  Since  1922  he  has  been  engaged 
in  advertising  and  newspaper  work. 
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VALUE  OF  ADVERTISING  UNDERESTIMATED 

Critics  Fail  to  See  Part  It  Plays  In  Creating  Consumer  Demand  For  New  Products,  Says  A.  N.  A. 

President — ^Keeps  Standard  of  Living  Progressive 


OF  ALL  the  forces  which  have 
helped  create  our  modern  eco¬ 
nomic  world  advertising  is  the  most 
generally  misunderstood  and  the  most 
sadly  underestimated.  it  has  been 
variously  viewed  as  high-pressure  sell¬ 
ing,  excess  competitive  baggage,  or 
sheer  exploitation  of  the  consumer.  Its 
profounaiy  creative  role  in  determining 
the  course  and  the  rate  of  economic 
development  is  not  commonly  appreci¬ 
ated.  To  the  lay  mind  only  those  proc¬ 
esses  appear  productive  which  have  to 
do  with  turning  out  a  physical  com¬ 
modity  or  perhaps  the  physical  move¬ 
ment  of  the  commodity  to  tne  point 
where  it  is  to  pass  into  the  hands  of 
the  consumer.  .Mere  merchandising, 
and  particularly  advertising  as  a  widely 
dispersed  and  indirect  form  of  mer¬ 
chandising,  seems  to  add  nothing  to  the 
conduct  ot  these  physical  processes  and 
is  indeed  looked  upon  as  an  unhealthy 
excrescence  probably  tending  to  ob¬ 
struct  or  unduly  complicate  the  physical 
dow  of  goods  in  production  or  distri¬ 
bution.  Behind  this  point  of  view  are 
some  very  fundamental  and  deep-seated 
assumptions.  One  of  these  lies  at  the 
very  basis  of  present  economic  theory. 
It  is  the  accepted  notion  concerning 
the  nature  of  demand — that  mysterious 
force  which  stands  on  one  side  of  the 
economist's  basic  formula. 

No  economist  has  ever  been  able  to 
set  down  on  his  charts  any  but  theoreti¬ 
cal  values  or  representations  of  the 
forces  known  as  demand.  Neverthe¬ 
less,  he  clings  to  his  belief  in  its  ef¬ 
fectiveness  in  producing  economic  re¬ 
sults  and  gives  it  a  place  in  many  a 
hypothetical  equation.  Actually  con¬ 
sumer  demand,  as  the  economists  view 
it,  is  largely  a  myth  which  fades  into 
nothingness  whenever  analysis  is  at¬ 
tempted.  It  has  been  pictured  as  a 
great  inner  drive  constantly  operating 
to  bring  about  adjustments  in  the  sup¬ 
ply  of  commodities  by  means  of  price 
increases  or  decreases.  Actually  the 
concept  has  little  significance  in  an 
era  when  the  greater  part  of  human 
effort  is  employed  in  the  prcxluction  of 
manufactured  articles.  Certainly  it  was 
not  consumer  demand  which  brought 
into  existence  the  automobile,  the  radio, 
or  the  electric  refrigerator.  Looked  at 
in  the  large,  consumers  do  not  demand 
a  constantly  improved  standard  of  liv¬ 
ing— they  can  demand  only  that  which 
th^  are  conscious  of  as  a  possibility. 
For  a  given  consumer,  his  entire  de¬ 
mand  may  be  considered  as  a  desire 
to  enjoy  the  best  standard  of  living 
that  he  has  heretofore  experienced  and 
perhaps  to  achieve  it  with  somewhat 
less  pain  and  trouble  than  formerly. 

On  the  other  hand,  the  typical  con¬ 
sumer  appears  to  have  almost  unlimited 
emcity  for  response  to  well  planned 
efforts  at  demand  creation.  On  every 
new  commodity  it  has  been  just  as 
ocessary  to  build  demand  as  to  build 
the  product  itself.  Advertising  and 
mass  production  have  combined  to 
bring  about  every  forward  step  in  our 
advancing  living  standards.  If  all 
forms  of  advertising  were  abandoned 
or  prohibited,  consumer  demand  as  a 
innw  force  would  be  of  no  avail  in  pro¬ 
viding  a  market  for  new  inventions  or 
advanced  designs.  The  consumer  can¬ 
not  express  his  needs  in  the  form  of 
•pecifications  for  commodities  to  fill 
those  needs.  The  consumer,  as  such, 
u  utterly  lacking  in  constructive  imagi- 
nat:on  and  finds  expression  only 
through  the  medium  of  choice  after  a 
variety  of  products  designed  to  fill  the 
same  purpose  have  been  presented. 

.  It  has  been  found  that  advertising 
>s  by  far  the  most  economical  means 
of  presenting  new  commodities  to  the 
consumer.  It  is  also  necessary  that 
tms  advertising  be  competitive  in  order 
that  the  consumer,  by  making  selec¬ 
tions,  may  exercise  influence  on  the 
course  that  design  improvement  is  to 


By  ALLYN  B.  McINTlRE 

Vice-President,  Pepperell  Manufacturing  Company,  Boston,  and  President, 
Association  of  National  Advertisers 


take.  It  follows  that  without  adver¬ 
tising  our  standard  of  living  could  not 
be  of  a  progressive  nature.  It  would 
also  be  expected  that  a  sharp  recession 
from  present  standards  would  be  ex- 
perineced  in  a  few  years  after  the  ces¬ 
sation  of  advertising,  bccaii.se  the  con¬ 
sumer  must  constantly  be  reminded  of 
the  advantages  commodities  have  to 


Allyn  B.  Molnlire 

offer  as  well  as  having  them  explained 
to  him  in  the  final  instance. 

A  great  many  people  cherish  the 
opinion  that  the  job  now  being  done 
by  means  of  advertising  could  be  done 
more  effectively  and  economically 
through  the  promulgation  of  Govern¬ 
ment  standards  for  all  commodities.  It 
is  not  usually  understood,  apparently, 
that  a  Government  standard  would  have 
to  be  sold  to  the  public  by  methods  of 
continuous  repetition  precisely  parallel¬ 
ing  advertising.  The  .standard  would 
have  to  be  explained  in  the  first  in¬ 
stance,  and  the  explanation  repeated 
again  and  again  by  way  of  reminding 
consumers  of  its  existence.  Perhaps 
there  might  be  a  feeling  of  greater 
certainty  in  the  consumer’s  mind  with 
regard  to  Government  standards,  and 
it  might  be  argued  that  the  cost  of  edu¬ 
cation  concerning  standards  would  be 
reduced.  It  is  not  entirely  clear,  how¬ 
ever,  that  Government  standards  would 
always  be  drawn  in  the  interest  of  the 
consumer  solely.  Such  standards  would 
very  likely  be  established  and  adminis¬ 
ter^  by  the  Department  of  Agricul¬ 
ture,  which  is  obviously  concerned 
mainly  about  only  one  thing— ^the  re¬ 
habilitation  of  American  agriculture. 
In  time  it  might  seem  desirable  to  have 
many  comm^ity  standards  established 
along  lines  that  would  aid  the  American 
farmer.  It  is  easily  conceivable  that 
the  highest  grade  of  coffee  would  be 
one,  under  such  a  regime,  which  con¬ 
tained  a  high  percentage  of  cereals 
grown  on  the  American  farm.  Already 
there  has  been  a  major  issue  between 
the  distillers  and  the  Department  of 
Agriculture  concerning  the  Depart¬ 
ment’s  demand  that  only  American 
grain  be  used  in  distilled  liquors. 

Cases  could  easily  arise  in  which  the 
need  for  maintaining  the  market  for 
products  of  the  farm  and  the  mainte¬ 
nance  of  standards  really  designed  to 
serve  the  consumer  would  run  counter 
to  each  other.  The  consumer  could  be 
excused  in  concluding  that  he  preferred 
the  standards  set  on  a  purely  com¬ 
mercial  basis  by  a  manufacturer  whose 
situation  was  not  confused  by  any  con¬ 
siderations  other  than  the  necessity  for 


offering  a  uniformly  high  grade  product 
in  order  to  make  a  sustained  profit 
.-.howing. 

It  is  interesting  to  contemplate  the 
course  that  might  be  taken  in  the  pro¬ 
motion  of  products  standardized  accord¬ 
ing  to  Government  specifications.  It 
might  become  unlawful  to  engage  in 
any  of  the  arts  of  flattery  or  fancy 
which  constitute  the  major  portion  of 
the  copy-writers  art.  Instead  the  con¬ 
sumer  would  probably  be  asked  to  con¬ 
sider  in  very  .sensible  fashion  how  many 
calories,  what  vitamins,  and  what  min¬ 
eral  elements  be  might  obtain  by  eat¬ 
ing  Government  approved  canned  peas 
Emotional  appeals  would  probably  be 
confined  largely  to  patriotic  terms  with 
the  consumer  being  confronted  by  such 
slogans  a.s  “Eat  more  macaroni  and  help 
save  the  wheat  farmer."  .Anything 
more  than  tliis  or  anv  inference  that 
the  consumer  might  derive  from  the 
product  such  an  intangible  value  as  a 
glow  of  health  or  pleasure  is  likely  to 
become  taboo. 

Legislation  now  proposed  is  appar¬ 
ently  designed  to  make  the  consumer 
lo<jk  at  commodities  in  a  bard  and  real¬ 
istic  way.  .A  soap  must  be  sold 
as  a  cleanser  and  not  for  the  pur¬ 
pose  of  smoothing  away  wrinkles  or 
bringing  back  a  school  girl  complexion 
to  the  checks  of  the  user.  It  is  very 
weak-kneed  and  contemptibly  sentimen¬ 
tal  for  the  consumer  to  buy  such  a 
product  in  order  to  become  beautiful 
when  the  obvious  facts  are  that  it  is 
intended  merely  to  clean.  Unfortun¬ 
ately,  it  will  be  impossible  for  this  legis¬ 
lation  to  reach  into  the  retail  store  and 
control  every  sales  transaction.  Other¬ 
wise  it  might  be  possible  to  take  an¬ 
other  great  forward  step  and  rule  that 
millinery  was  to  be  sold  by  the  pound 
and  no  claim  be  registered  for  any 
bonnet  except  that  it  would  keep  the 
cars  warm.  It  would  then  be  ppssible 
to  rid  the  world  entirely  of  illusions 
concerning  commodities  and  to  make 
realists  of  all  consumers. 

The  contemplated  legislation,  of 
course,  cannot  touch  another  great  field 
of  illusion,  namely,  the  illusions  of 
some  economists  concerning  the  virtues 
of  economic  nostrums  they  have  been 
proposing.  No  elderly  invalid  would 
be  permitted  to  derive  a  psychological 
relief  from  some  product  recommended 
for  an  aching  back;  but  theorists  in 
office  could  still  employ  the  resources 
of  the  Federal  Government  in  adver¬ 
tising  their  economic  faith-cures.  Ac¬ 
tually  there  is  a  very  thin  line  between 
wrongful  deception  of  the  consumer,  as 
the  new  bill  defines  it,  and  the  justifi¬ 
able  use  of  poetic  license  in  persuasion. 

In  almost  every  home  in  the  land  it 
is  necessary  to  convince  skeptical  in¬ 
fants  that  they  will  grow  up  to  Pop- 
Eye  or  Jack  the  Giant  Killer  if  they 
will  only  eat  their  spinach.  Adult 
America  still  prefers  to  take  its  spinach 
in  much  the  same  way. 

It  is  probable  that  a  well-intentioned 
book,  entitled  “Your  Money’s  Worth,” 
written  several  years  ago,  created  real 
obstacles  to  the  growth  of  certain  very 
hygienic  and  proper  habits.  The  con¬ 
sumer  was  told  in  its  pages  that  a  little 
salt  or  bicarbonate  of  soda  was  as  good 
a  dentifrice  as  any  on  the  market. 
Quite  aside  from  the  technical  validity 
of  such  a  statement,  it  seems  extremely 
doubtful  that  these  words  carried  any 
great  appeal  for  the  spread  of  the  prac¬ 
tice  of  brushing  the  teeth.  Instead  of 
bringing  about  an  increase  in  the  use 
of  salt  and  bicarbonate  of  soda  for  this 
purpose,  its  effect,  if  any,  was  probably 
to  impede  somewhat  the  expanding  use 
of  commercial  dentifrices.  The  net 
effect  of  such  a  statement  would  not  be 
to  make  consumers  hasten  to  use  this 


new  and  simple  health  secret,  but  rather 
to  become  disillusioned  with  the  prod¬ 
ucts  they  had  formerly  trusted  upon 
being  told  that  they  were  no  better  than 
common  salt  or  soda.  The  country  has 
a  long  way  to  go  as  yet  in  inculcating 
proper  habits  in  care  of  the  teeth.  The 
advertising  of  tooth  paste  manufactur¬ 
ers  has  been  a  very  powerful  force  tor 
advance  in  this  direction.  That  tlic 
job  is  a  long  way  from  being  done  is 
indicated  by  the  fact  that  less  than  50 
per  cent  of  the  people  in  the  United 
States  ever  use  a  tooth-brush. 

As  long  as  there  is  competent  en¬ 
forcement  of  laws  against  produc^ 
which  are  definitely  harmful,  little  is 
gained  by  too  great  care  over  the  exact 
character  of  the  arguments  by  which  a 
wider  market  is  obtained  for  useful 
commodities.  So  long  as  the  product  is 
sound  and  the  suggested  use  is  proper, 
the  best  advertising,  by  and  large,  is  the 
advertising  which  increases  the  sale  of 
the  product.  The  nation  must  rely  ut¬ 
terly  on  advertising  as  a  creative  force 
in  advancing  to  new  levels  of  economic 
achievement  and  to  sell  the  average  con¬ 
sumer  a  constantly  advancing  standard 
of  living. 

At  a  time  when  public  policy  is  so 
concerned  with  an  effort  to  restore  at 
least  the  minimum  standard  to  the  1929 
levels,  it  is  scarcely  helpful  to  con¬ 
strict  and  hamper  such  a  powerful  in¬ 
strument  of  recovery  as  advertising. 
Millions  of  dollars  for  contemplated 
advertising  expenditures  hang  in  the 
balance  while  this  question  is  being 
decided.  It  is  to  be  hoped  that  pure 
food  and  drug  legislation  will  get  back 
to  fundamentals  and  forget  the  many 
side  issues  and  extraneous  matters  that 
are  now  being  considered.  If  advertis¬ 
ing  is  to  be  ordered  out  of  the  realm 
of  consumer  psychology  and  compelled 
to  devote  itself  exclusively  to  the  tech¬ 
nical  aspects  of  commodities,  it  should 
at  least  be  remembered  that  one  of  the 
psychological  values  which  advertising 
helps  to  create  is  one  that  seems  very 
precious  just  now,  namely — Confidence. 


HEADS  SOUTHAM  BUREAU 


A.  C.  Cummings  Succeeds  Late  Lukin 
Johnston  in  London 

A.  C.  Cummings  has  been  appointed 
to  the  position  formerly  held  by  the  late 
Lukin  Johnston  as  editor  of  Southam 
News  Services  in  London,  England. 
Mr.  Cummings  joined  the  London  bu¬ 
reau  of  the  Southam  Publishing  Com¬ 
pany  five  years  ago. 

Mr.  Cummings  was  in  his  early  life 
a  reporter  in  Dublin.  Later  adven¬ 
tures  in  journalism  embraced  Van¬ 
couver,  B.  C.,  Australia  and  staff  ser¬ 
vice  on  English  newspapers  and  news 
agencies. 

Mr.  Cummings  will  now  report  for 
the  Ottawa  (Ont.)  Citizen  and  five  as¬ 
sociated  Southam  newspapers  in  Can¬ 
ada. 


BEALS  JOINS  MARSHALL  HELD 

Leslie  M.  Beals  has  resigned  as  pub¬ 
licity  director  of  Gimbel  Brothers,  Mil¬ 
waukee,  to  join  the  advertising  bureau 
of  Marshall  Field  &  Company,  Chicago, 
it  was  announced  this  week.  He  will 
be  in  charge  of  sales  promotion  for  the 
home  furnishings  division  of  Field’s. 
Mr.  Beals  has  been  associated  with 
Gimbel  Brothers  for  the  past  three 
years. 

PREPARING  TRAVEL  GUIDE 

A  1934  Guide  for  the  World  Traveler, 
its  annual  spring  travel  director,  will 
be  published  by  the  Nezv  York  Herald 
Tribune  on  Sunday.  March  11.  It  will 
be  issued  in  magazine  size  and  printed 
in  color.  Richard  W.  Dunlap  of  the 
editorial  staff  is  in  charge  of  the  edi¬ 
torial  preparation  of  the  section. 
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WAGE  RATES  UNDER  PULP  AND  PAPER 
CODE  REVIEWED  AT  HEARING 

Possibility  of  Increases  Seen  as  Result  of  Testimony  Before  Ad¬ 
ministrator  Pickard — Labor  Speakers  Cite  Violations 
by  Employers 

By  GEORGE  H.  MANNING 
Wathingrton  Correspondent,  Editor  &  Publisher 


WASHINGTON,  Feb.  14  —  It 

seems  apparent,  as  the  result  of 
testimony  in  a  hearing  before  Deputy 
National  Recovery  Administrator  W. 
W.  Pickard  at  the  Carlton  Hotel  here 
yesterday,  that  there  would  be  an  ad¬ 
justment  of  wage  rates  under  code 
authority  favorable  to  labor  in  the 
Paper  and  Pulp,  Newsprint  and  Paper 
Bag  Industries.  Mr.  Pickard  said  he 
planned  to  e.\tend  to  the  Paperboard 
Industry  any  such  increases  that  might 
result  from  the  hearing. 

Representatives  of  manufacturers 
were  not  on  the  defensive  at  the  start 
when  Mr.  Pickard  remarked,  indicating 
correspondence  at  hand,  “I  see  some 
rates  here  that  appear  on  the  face  of  it 
to  be  in  open  violation  of  the  code.” 

Mr.  Pickard  inquired,  however,  how 
the  increases  that  labor  sought  would 
affect  small  concerns.  He  was  told 
that  “small  paper  men  are  no  longer 
able  to  get  cr^it  to  handle  increased 
costs.”  Asking  if  a  differential  favor¬ 
ing  newsprint  producers  could  be  ad¬ 
ministered,  Mr.  Pickard  was  informed  by 
A.  S.  Hobson,  representing  the  News¬ 
print  Code  Authority,  that  "it  would  be 
difficult.” 

Despite  the  industry’s  opinion  that  it 
could  not  sustain  further  operating 
costs,  particularly  small  concerns,  it 
was  felt  that  evidence  presented  of  a 
shunting  of  costs,  since  the  last  hearing. 
Sept.  14,  onto  the  pockets  of  employes 
in  oi)en  violation  of  code  restrictions 
would  bring  about  a  wage  rate  increase. 
It  is  remembered  that  President  Roose¬ 
velt  considered  the  minimum  rate  of 
38  cents  an  hour,  written  into  the  code, 
too  low  at  the  time  he  signed.  Labor 
wanted  42  cents. 

John  Hawes  of  Boston,  president  of 
the  Paper  Bag  Association,  stated  that 
he  had  not  statistics  to  present  at  the 
time,  since  the  paper  bag  code  has  been 
effective  only  since  Feb.  5 ;  and  he  in¬ 
dicated  this  industry  expected  to  be 
bound  by  rates  established  as  a  result 
of  the  hearing.  He  urged  only  that 
the  differential  affecting  female  em¬ 
ployes  be  maintained,  stating  that  in  the 
industry  women  did  only  light  work. 

The  majority  of  the  testimony  per¬ 
tained  to  the  Paper  and  Pulp  and 
Newsprint  wage  rates,  labor  showing 
violation  of  code  agreements  and  the 
industry  maintaining  that  it  could  not 
carry  increased  costs  at  this  time. 
John  P.  Burke,  representing  pulp,  sul¬ 
phite  and  paper  mill  workers  declared 
that  the  President’s  money  policy  “to 
increase  commodity  prices”  could  mean 
nothing  but  a  higher  cost  of  living.  He 
showed  where  prices  had  materially  in¬ 
creased  in  the  past  six  months,  and  gave 
evidence  that  the  code  wage  rates  had 
operated  actually  to  decrease  the  em¬ 
ploye’s  income  during  this  period.  This 
was  accomplished  by  “reclassification,” 
as  evidenced  by  the  testimony  of  men 
from  concerns  operating  in  Maine,  and 
by  an  unethical  employment  by  the  in¬ 
dustry  of  a  proviso  permitting  a  90% 
minimum  wage.  It  was  asserted  that 
this  proviso  was  inserted  with  the  un¬ 
derstanding  it  was  to  apply  to  one 
branch  of  labor;  yet  had  bera  applied 
indiscriminately  by  manufacturers  as  a 
means  of  decreasing  production  costs. 
Arthur  Huggins,  secretary  of  the  In¬ 
ternational  Brotherhood  of  Paper 
Makers,  asked  that  this  proviso  be 
abolish^. 

Mr.  Huggins  stated  that  this  union 
had  “not  countenanced  strikes.” 

Mr.  Burke  called  attention  to  the 
amicable  relations  of  the  union  he 
represented  with  the  newsprint  industry 
for  the  last  quarter  of  a  century.  In 
the  face  of  Mr.  Hobson’s  statement  to 
Mr.  Pickard  that  a  rate  differential 
could  not  easily  be  operated  in  the 
newsprint  code,  Mr.  Burke  urged  that 


the  government  could  best  aid  this  in¬ 
dustry  by  effecting  a  conference  be¬ 
tween  Canadian  and  United  States  pro¬ 
ducers. 

.Mr.  Hobson  quoted  General  Hugh  H. 
Johnson’s  statement  of  Oct.  26  last  in 
which  the  general  declared  the  news¬ 
print  code  was  not  trying  to  increase 
employment  but  rather  to  enable  the  in¬ 
dustry  to  strengthen  its  position  that  fur¬ 
ther  unemployment  might  not  result. 
Sidney  Willson,  president  of  the  Amer¬ 
ican  Pulp  and  Paper  Association,  pre¬ 
sented  figures  to  show  that  the  industry 
had  absorbed  the  added  costs  from 
code  regulations  and  remarked  that  in¬ 
creased  employe  income  would  result  if 
present  estimates  of  business  were  ex¬ 
ceeded.  Speaking  first,  many  of  his 
statements  were  in  opposition  to  testi¬ 
mony  given  later  by  labor  representa¬ 
tives. 


MORE  LETTERS  DISCARDED 


Chicago  Tribune  Adds  18  More 
Words  to  Simplified  List 

The  Chicago  Tribune  this  week 
added  18  more  words  to  its  list  of  24 
which  it  printed  Jan.  28  and  which  now 
are  used  by  the  newspaper  in  its  sim¬ 
plified  spelling  efforts.  The  second  list 
of  simpler  spellings  presented  in  Sun¬ 
day’s  Tribune  by  James  O’Donnell  Ben¬ 
nett  includes  the  following  words : 
agast  for  aghast 
aile  for  aisle 
ameba  for  amoeba 
apolog  for  apologue 
aquilin  for  aquiline 
h'agatel  for  bagatelle 
bailif  for  bailiff 
burocracy  for  bureaucracy 
burocrat  for  bureaucrat 
burocratic  for  bureaucratic 
criscross  for  crisscross 
crum  for  crumb 
crystalize  for  crystallize 
instalment  for  installment 
jocky  for  jockey 
missil  for  missile 
pully  for  pulley 
subpena  for  subpoena 
Public  response  to  the  changes  already 
adopted  has  been  for  the  most  part  fa¬ 
vorable,  the  Tribune  reports. 


JOINS  BUFFALO  NEWS 


Dr.  Hardy  Hoover  Appointed  to  Edi¬ 
torial  Writing  Staff 

Dr.  Hardy  Hoover  has  joined  the 
editorial  writing  staff  of  the  Buffalo 
Evening  News.  Dr.  Hoover,  a  native 
of  Buffalo,  has  had  wide  experience  in 
both  educational  and  journalistic  fields. 

After  attending  Lafayette  high  school 
he  entered  Harvard  University,  being 
graduated  with  highest  honors  in  phil¬ 
osophy.  His  master  of  arts  degree 
and  doctorate  in  philosophy  also  were 
conferred  by  Harvard.  Dr.  Hoover 
has  been  on  the  faculty  of  Harvard, 
University  of  Michigan  and  Lawrence 
College. 

In  journalistic  work.  Dr.  Hoover  has 
been  associated  with  the  Newark  Led¬ 
ger,  New  York  Daily  News,  Paris 
Herald  and  Chicago  Daily  Times. 

SALT  LAKE  TO  ADVERTISE 

The  Salt  Lake  City  Chamber  of  Com¬ 
merce  has  set  its  1934  advertising  cam¬ 
paign  fund  at  $40,000.  It  is  plannnl  to 
buy  space  in  national  publications  as 
was  done  in  pre-depression  years.  The 
drive  fer  funds  will  commence  Feb.  5 


OREGON  WEEKLY  MOVES 

The  Capitol  Press,  Salem,  Ore., 
started  four  years  ago  as  the  Holly¬ 
wood  Press,  a  neighborhood  weekly,  has 
moved  to  downtown  quarters  and  en¬ 
larged  to  eight  pages.  A.  M.  Church 
is  editor. 


McNITTS  VISITING  BERMUDA 

V.  V,  McNitt,  chairman  of  the  Mc- 
Naught  Syndicate,  Inc.,  and  Mrs.  Mc¬ 
Nitt,  left  New  York  Feb.  14  on  a  vaca¬ 
tion  trip  to  Bermuda.  They  will  return 
in  about  three  weeks. 


NEW  MACHINERY  CURB 
ASKED  BY  PULP  MEN 


Ruling  Sought  Requiring  Content 

of  NRA  to  Any  Expansion  of 
Production  Facilities — Hear¬ 
ing  Set  for  Feb.  28 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  Feb.  14— Pro¬ 
posed  amendments  to  the  code  for  the 
paper  and  pulp  industry  proposed  by  the 
Code  .Authority  for  the  industry  that 
would  place  restrictions  on  installation 
of  new  productive  equipment  will  be 
considered  at  a  hearing  before  NRA 
on  Wednesday,  Feb.  28,  at  the  Willard 
Hotel. 

The  amendments,  as  proposed  to  the 
.\dministrator  by  the  Code  Authority 
for  consideration  at  the  hearing,  would 
make  it  necessary  for  members  of  the 
paper  and  pulp  industry  to  obtain  the 
consent  of  the  National  Recovery  Ad¬ 
ministration  before  making  installation 
of  the  new  machinery,  except  for  re¬ 
placements  which  would  not  materially 
increase  production. 

These  recommendations  in  their  pres¬ 
ent  form  merely  reflect  the  proposals  of 
the  Code  Authority  and  none  of  the  pro¬ 
visions  contained  in  them  can  be  re¬ 
garded  as  having  the  approval  of  NRA 
as  applying  to  the  paper  and  pulp  in- 
diutry.  Persons  wishing  to  testify  as 
witnesses  at  the  hearing  must  file  their 
intention  before  noon  on  Tuesday,  Feb. 
27,  with  the  Deputy  Administrator,  W. 
W.  Pickard,  room  4417,  Department 
of  Commerce  Building,  Washington, 
D.  C.  Mr.  Pickard  will  preside  at  the 
hearing. 

The  recommendations  of  the  Paper 
Industry  .\uthority  under  the  Code  of 
Fair  Competition  are  listed: 

“1 — The  installation  by  a  person  en¬ 
gaged  or  intending  to  engage  in  this  in¬ 
dustry  of  any  paper,  paperboard  or  con¬ 
verting  machine  or  pulp  digester  or 
grinder  except  for  replacement  without 
substantial  increase  of  productive  ca¬ 
pacity  is  hereby  prohibited  unless  such 
person  shall  first  secure  from  the  Ad¬ 
ministrator  a  certificate  that  the  in¬ 
stallation  thereof  will  be  consistent  with 
effectuating  the  policy  of  the  National 
Recovery  Act  during  the  period  of  the 
emergency. 

‘*2— ;Any  person  desiring  to  make  any 
such  installation  shall  present  applica¬ 
tion  in  writing  thereof  to  the  Paper  In¬ 
dustry  Authority  and  shall  supply  all 
information  with  respect  thereto  re¬ 
quested  by  the  Paper  Industry  Author- 
ity- 

“The  Paper  Industry  Authority  will 
give  notice  of  such  application  to  the 
Executive  Authority  of  each  Division 
concerned  not  less  than  10  days  prior 
to  transmitting  such  application  to  the 
Administrator.  In  this  notice  the  date 
upon  which  the  application  will  be 
transmitted  must  be  specified. 

“Before  any  such  application  shall  be 
approved  by  the  Administrator  the 
Paper  Industry  Authority  may  request 
the  right  to  be  heard,  in  addition  to  the 
right  to  record  its  recommendations 
upon  the  application  before  transmit¬ 
ting  it  to  the  Administrator.” 


RETURNS  TO  JAPAN 

S.  Taniguchi,  purchasing  manager  of 
the  Tokio  Asahi,  sailed  from  San  Fran¬ 
cisco  Feb.  8  on  the  steamer  Asama 
Maru.  During  his  stay  in  America  he 
visited  many  newspaper  plants.  Re¬ 
turning  via  Montreal,  Ottawa  and  Van¬ 
couver,  B.  C.,  he  visited  paper  mills  in 
British  Columbia,  Washington  and  Ore¬ 
gon  en  route  to  San  Francisco. 


REFUSING  UQUOR  COPY 

Only  two  newspapers  in  New  Jersey 
have  announced  they  will  not  accept 
liquor  advertisements,  the  Flemington 
Democrat  and  the  Clinton  Democrat, 
both  published  in  Hunterdon  County. 


E.  H.  CLARK,  PRESIDENT 
OF  N.  Y.  DAILIES 

Publisher*  Report  Signs  of  Improvi^ 
Business  at  Syracuse  Convention 
— Codes  and  Copeland 
Bill  Discussed 


Edward  H.  Clark,  publisher  of  tit 
Cortland  Standard,  was  elected  presi. 
dent  of  New  York  State  Associated 
Dailies  at  the  an¬ 
nual  meeting  held 
in  Syracuse  last 
week.  Mr.  Qark 
succeeds  E.  H. 
Mills  of  the  Gloc- 
ersinlle  Leader- 
Republican. 

Henry  M.  James 
of  the  Hudsn 
Daily  Star  was 
elected  vice-presi¬ 
dent,  and  F.  E, 
Kessinger,  Kom 
Sentinel,  was  r^ 
elected  secretarj- 
treasurer.  Mr, 


Edward  H.  Clark 


Janies  takes  the  place  of  Mr.  Clark, 
and  -Mr.  Kessinger  now  begins  his 
fourth  term  as  secretary. 

Mr.  Kessinger  is  of  the  third  genera¬ 
tion  of  the  Kessinger  family  to  servt 
with  distinction  in  the  Associated  Dai¬ 
lies  group.  His  grandfather,  A.  C 
Kessinger,  was  president  of  the  organi¬ 
zation  in  1904.  Mr.  Kessinger’s  father, 
A.  R.  Kessinger,  served  the  association 
as  president  in  1922,  and  the  younger 
Kessinger  was  first  elected  secretary- 
treasurer  in  1930. 

A  long  list  of  topics  covering  every 
department  of  the  newspaper  was  dis¬ 
cussed.  The  publishers  see  hopeful 
signs  in  reports  of  circulation  increases, 
which  they  attribute  to  more  employ¬ 
ment  in  the  cities  and  better  prices  for 
farm  products  in  the  country.  Better 
sales  methods  have  also  played  an 
important  part  in  the  circulation 
growth. 

Some  papers  which  had  no  increase  in 
circulation  reported  that  their  losses 
had  definitely  stopped,  and  that  they 
were  confident  of  an  upward  circulation 
swing  in  the  near  future. 

Associated  Dailies  members,  without 


exception,  are  adhering  strictly  to  the 
newspaper  code,  which  brought  with  it 
increased  cost  in  additional  persormel 
and  shorter  working  hours.  Reports 
disclosed  that  few  of  the  smaller  dailies 
in  the  state  reduced  staffs  or  wages 
during  the  depression. 

Of  21  newspapers  replying  to  a  ques¬ 
tion  whether  they  accept  liquor  adver¬ 
tising,  19  said  they  do  and  two  refuse 
to  accept  such  advertising. 

Following  a  dinner  at  the  Hotel  Syra¬ 
cuse.  the  publishers  were  addressed  by 
E.  F.  Barlow,  vice-president  of  Van 
Sant,  Dugdale  &  Corner,  Inc.,  adverti^ 
ing  agency.  Discussing  the  Copeland 
Bill,  Mr.  Barlow  warned  that,  if  en¬ 
acted,  it  is  likely  to  have  a  tendency 
to  reduce  the  quality  of  manufactured 
products.  Mr.  Barlow  came  to  that 
conclusion  on  the  basis  of  his  analysis 
of  the  proposed  legislation.  He  Miid  tht 
law  proposes  to  grade  products  in  three 
classes,  and  the  manufacturer  would 
merely  have  to  bring  his  product  up  to 
a  minimum  standard  to  qualify  in  the 
different  grades. 


SET  PAPER  BY  HAND 

The  Clyde  (N.  Y.)  Herald,  turned 
back  the  pages  of  time  recently  to  main¬ 
tain  an  unbroken  record  of  49  years  of 
continuous  publication.  When  the  single 
Linotype  in  the  plant  broke  down,  Mrs. 
Clara  E.  Lux,  who  succeeded  her  hus¬ 
band  as  publisher  on  the  latter’s  death, 
aided  compositors  in  setting  enough 
hand  type  to  produce  the  paper  on 
time. 


ILUNOIS  MEETING  MARCH  16 

Annual  convention  of  the  Illinois 
Press  Association  will  be  held  in  Peoru 
March  16  and  17,  it  was  announced  this 
veek.  Chester  R.  Denson,  editor  am 
jublisher  of  the  Minonk  News-Uit- 
batch,  is  president  and  H.  L.  William- 
ion,  Springfield,  is  secretary. 
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GROCERY  ADVERTISERS  IN  1933  TURNED  TO  THE  NEW  YORK  TIMES 

2  Grocery  advertising  in  The  New  York  Times  increased 
in  volume  52  per  cent — 

2  A  greater  gain  was  made  by  The  New  York  Times 
than  any  other  New  York  newspaper  in  percentage 
and  volume,  beer  and  wine  excluded — 

^  T\^entv-one  grocery  advertisers  who  used  the  adver¬ 
tising  columns  of  The  New  York  Times  during  the 
preceding  year  increased  their  advertising  in  The  Times — 

^  Forty-eight  grocery  advertisers  for  the  first  time  sought 
the  selling  power  of  the  advertising  columns  of  The 
New  York  Times — 

^  The  New  York  Times  demonstrated  that  it  produces 
direct  returns  in  volume,  exerts  a  strong  dealer  influ¬ 
ence,  and  visibly  creates  a  consumer  demand — 

^  Recent  market  surveys  show  conclusively  that  The 
New  York  Times  is  an  essential  foundation  stone  in 
advertising  campaigns  addressed  to  women  in  the  home — 

y  New  York  department  stores,  women’s  specialty  shops 
and  furniture  shops  rely  on  advertisements  in  The 
New  York  Times  to  produce  a  large  proportion  of  their 
business — 

g  The  discriminating,  intelligent,  able-to-buy  audience 
of  The  Times  is  a  ready  market  for  quality,  branded 
grocery  store  products — 

^  460,000  weekdays  and  745,000  Sundays  is  the  average 

net  paid  sale  of 
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LIFT  BAN  ON  PEACE  PARLEY  NEWS 
NEWSPAPER  GROUP  ASKS  U.  S. 

Ohio  Newspaper  Association  Passes  Resolution  to  That  Effect  After 
Speech  by  Ackerman — Protest  Phases  of  Tugwell- 
Copeland  Bill  and  Demand  Free  Press  Clause 

merchant  who  is  willing  to  pay  the  price 
may  have  complete  coverage  over  the 
county. 

These  officers  were  elected  by  the 
Buckeye  Press:  President,  Dale  Wolf, 
Norwood  Enterprise;  vice-president, 
John  G.  May,  New  Concord  Enter¬ 
prise;  executive  secretary,  Ernst  L. 
Hennes,  Wellington  Enterprise;  treas¬ 
urer,  Leonard  Insley,  Worthington 
News;  recording  secretary,  H.  E. 
Schellinger,  Ohio  State  University. 

Awards  in  the  newspaper  show,  con¬ 
ducted  by  Prof.  O.  C.  Hooper  of  Ohio 
State  University,  were  as  follows : 

First,  Lake  County  News- Her  aid, 
Willoughby ;  second,  Berea  Nervs;  third, 
Greenfield  Republican;  fourth,  Hills¬ 
boro  News-Herald  and  the  Jackson  Ad¬ 
vertiser,  tied. 

Honorable  mention  was  given  to  the 
Delta  Atlas  and  the  Wadsworth  Ban¬ 
ner-Press. 

For  community  service  first  prize  was 
given  to  the  Wellington  Enterprise; 
second,  Hillsboro  News-Herald;  third, 
Wadsworth  Banner-Press,  and  fourth, 
W'orthington  News.  The  first  two  were 
commended  for  their  towm  and  county 
projects  largely;  the  Wadsworth  Ban¬ 
ner-Press  for  its  long  campaign  for  the 
reopening  of  the  village  bank,  in  which 
it^  was  successful,  and  the  Worthington 
News  for  various  activities,  such  as 
bargain  sales,  gardens,  food  kitchen, 
township  directory,  etc. 

The  Associated  Ohio  Dailies  elected 
officers  as  follows ;  R.  C.  Snyder,  San¬ 
dusky  Register  and  Star-Journal,  presi¬ 
dent  ;  Walter  J.  Reck,  Ohio  State  Jour¬ 
nal,  Columbus,  first  vice-president ; 
Gordon  Bush,  Athens  Messenger,  sec¬ 
ond  vice-president ;  A.  C.  Hudnutt,  Ely¬ 
ria  Chronicle-Telegram,  third  vice-pres¬ 
ident  ;  F.  W.  Spencer,  Newark,  secre¬ 
tary;  Albert  Dix,  Rairenna  Record, 
treasurer.  Mr.  Hudnutt  took  the  place 
of  the  late  Fred  S.  Wallace  of 
Coshocton. 

The  Ohio  Newspaper  Association 
elected  these  officers: 

W.  O.  Littick,  Zanesville  Times-Re- 
corder,  president ;  Granville  Barrere, 
Hillsboro  News-Herald,  vice-president : 
Russell  H.  Knight,  Columbus,  secre¬ 
tary:  Chester  MacTammany,  Columbus 
Citizen,  treasurer.  J.  A.  Van  Buren  of 
the  Cleveland  Plain  Dealer  took  the 
place  of  George  M.  Rogers  of  the  Plain 
Dealer  on  the  board  of  trustees.  Karlh 
Bull  of  the  Cedarville  Herald,  also,  was 
elected  a  member  of  the  board. 

At  the  ses^on  of  the  Ohio  Newspaper 
.Association,  George  Lasker,  classified 
advertising  manager  of  the  Milwaukee 
News-Sentinel,  talked  on  “Classified 
Advertising.”  and  A.  F.  Baumgartner, 
Thompson-Koch  Company,  Cincinnati, 
discussed  “Pending  Legislation  and  Its 
Effect  on  Advertising.” 

_W.  F.  Wiley,  publisher  of  the  Cin¬ 
cinnati  Enquirer,  declared  in  an  infor¬ 
mal  address  that  the  greatest  feature  of 
a  newspaper  is  its  news.  There  is  no 
other  feature  that  can  surpass  it,  he 
said,  to  hold  reader  interest  and  keep 
circulation.  G.  V.  Sheridan,  executive 
director  of  the  Ohio  Retail  Merchants 
Association,  declared  that  no  merchant 
in  Ohio  can  afford  to  pay  the  proposed 
sales  tax  and  said  it  was  the  duty  of 
every  publisher,  in  his  own  defense,  to 
oppose  the  tax.  Newspaper  publishers 
will  be  supplied  with  arguments  against 
the  tax  which  they  can  use  in  their 
papers  if  they  desire.  Mr.  Sheridan 
pledged  his  cooperation  in  the  war  on 
shopping  news  publications  outside  of 
the  metropolitan  areas. 

Nick  Nicholas,  publisher  of  the  Price 
Hills  News,  a  free  distribution  publica¬ 
tion,  said  that  sustained  reader  interest 
helps  to  sell  advertising.  He  urged  care 
in  laying  out  pages  to  make  them 
attractive  and  suggested  that  solicitors 
of  advertising  also  serve  as  collectors. 
R.  M.  White,  publisher  of  the  Millers- 


“TS  it  right  for  the  free  press  of  the 
A  United  States  to  have  its  interna¬ 
tional  news  standards  influenced  or  de¬ 
termined  by  dictators,  militarists  and 
diplomats  who  attend  conferences  to 
block  peace  negotiations? 

“Has  not  the  time  arrived  for  the 
press  of  the  United  States  to  demand 
freedom  of  the  press  in  world  affairs 
at  least  as  far  as  every  international 
conference  or  engagement  of  this  coun¬ 
try  is  concerned?  Can  we  not  insist 
that  there  must  be  a  free  flow  of  in¬ 
formation  to  the  American  press?” 

These  questions,  present^  by  Carl 
W.  Ackerman,  dean  of  the  Columbia 
University  school  of  journalism,  at  the 
annual  meeting  of  the  Ohio  Newspaper 
Association  in  Columbus  last  week,  re- 
.sulted  in  the  association’s  adopting  a 
resolution  calling  on  the  United  States 
government  to  provide  free  access  to 
all  news  of  international  peace  confer¬ 
ences. 

“Censorship,”  the  resolution  declared, 
“is  a  shelter  for  mischievous  propa¬ 
ganda.” 

In  his  address  Dean  Ackerman  de¬ 
clared  : 

“That  there  is  a  relationship  between 
freedom  and  peace  is  obvious.  The 
chief  nations  threatening  world  peace 
today  are  Germany,  Japan,  France,  Italy 
and  Russia.  In  each  of  these  countries 
the  press  is  controlled  by  government 
officials  or  militarists  who  have  the 
power  to  declare  war  or  force  a  declar¬ 
ation  of  war. 

“The  chief  nations  which  want  peace 
today  are  the  British  Commonwealth, 
the  five  small  but  free  nations  of  Europe 
and  the  United  States.  In  these  coun¬ 
tries  the  press  is  free  from  govern¬ 
mental  control  or  censorship.  These  are 
facts.  What  do  they  signify  and  what 
can  we  do,  if  as  a  free  people  we  want 
to  keep  out  of  another  war,  or  if  we 
want  world  peace  to  be  a  reality  in¬ 
stead  of  an  ideal  beyond  realization?” 

The  association  also  went  on  record 
as  opposing  the  Tugwell-Copeland  bill 
as  it  now  stands,  demanding  a  free¬ 
dom  of  the  press  clause  in  the  NRA 
code,  and  declaring  against  any  legisla¬ 
tion  that  discriminates  against  the  in¬ 
terests  of  the  press. 

The  association  also  declared  in  favor 
of  the  enactment  of  a  state  law  making 
the  publication  of  the  delinquent  tax 
lists  mandatory,  asserting  that  if  these 
lists  had  been  published,  the  state  would 
not  be  faced  today  with  a  loss  of  mil¬ 
lions  of  dollars  in  unpaid  taxes. 

Discussing  the  code  before  the  asso¬ 
ciation,  Qarence  J.  Brown,  publisher  of 
the  Blanchester  Star- Re  publican  and 
other  papers,  and  former  secretary  of 
state,  who  served  as  a  member  of  the 
code  committee,  declared  that  if  the  pro¬ 
posed  32-hour  week  is  put  into  effect, 
many  Ohio  publishers  will  go  out  of 
business  and  many  Ohio  printers  will 
starve,  as  the  papers  could  not  exist 
on  the  income  they  would  receive  under 
this  arrangement.  Dale  Wolf,  president 
of  the  Buckeye  Press  Association,  de¬ 
clared  that  the  weekly  newspapers 
should  assume  a  more  militant  attitude. 
He  denounced  the  encroachment  of  gov- 
emmrat  on  private  business  and  said 
that  it  is  the  duty  of  the  weekly  news¬ 
papers  not  only  to  protect  their  own  in¬ 
terests,  but  the  Interests  of  the  public 
as  well. 

President  Wolf  asserted  that  many 
of  the  milk  marketing  agreements  in 
Ohio  contain  a  provision  against  ad¬ 
vertising  in  weekly  papers,  and  he  de¬ 
clared  that  this  constitutes  a  distinct 
menace  to  the  newspaper  business.  He 
also  criticized  dealers  in  equipment  for 
selling  back  to  a  competitor  of  a  news¬ 
paper  the  equipment  which  it  had  turned 
in  on  new  equipment. 

He  suggested  that  newspapers  in  a 
county  come  to  some  arrangement  as 
to  rates  and  distribution  in  order  that  a 


THREE  GENERATIONS  ATTEND 
NEWSPAPER  MEETINGS 

Three  generations  of  one  family 
of  newspapermen  attended  the 
Newspaper  Week  sessions  at  Colum¬ 
bus,  O.,  last  week. 

They  are  Albert  Dix,  aged  88, 
president  of  the  Wooster  Record; 
E.  C.  Dix,  aged  64,  managing  editor 
of  the  Record,  and  A.  V.  Dix,  aged 
32,  managing  editor  of  the  Ravenna 
Evening  Record. 


“BUD”  FISHER  LOSES 
U.  S.  TAX  APPEAL 


burg  Farmer-Hub,  told  how  careful  col¬ 
lecting  can  go  a  long  way  towards  keep¬ 
ing  a  paper  “out  of  the  depression,” 
and  Ernst  L.  Henes,  publisher  of  the 
Wellington  Enterprise,  winner  of  both 
national  and  state  awards,  discussed  the 
service  which  a  weekly  paper  can  ren¬ 
der  to  its  community. 

Charles  R.  Butler,  president  of  the 
Inland  Press  Association,  explained  the 
application  of  the  NRA  code  to  various 
types  of  publications.  Charles  L.  Saw¬ 
yer,  Cincinnati,  lieutenant  governor, 
was  the  principal  speaker  at  the  closing 
luncheon  and  told  of  recently  enacted 
legislation. 


EDITOR  TRIED  TO  BALK 
SUICIDE  ON  'PHONE 


Man  Stated  Hi*  Intention,  But  City 
Deak  Tried  to  Keep  Him 
Talking  Until  Radio 
Police  Arrived 


While  Arthur  L.  Marek,  assistant 
city  editor,  Los  Angeles  Herald  and 
Express,  sat  in  helpless  conversation  on 
the  telephone  Feb.  6  a  man  on  the  other 
end  of  the  line  placed  a  pistol  to  his 
head  and  fired.  Not  without  warning 
was  this  action  which  brought  unusual 
drama  into  the  life  of  the  newspaper¬ 
man.  for  when  Marek  picked  up  the 
receiver  a  cool,  quiet  voice  said: 

“I’m  going  to  bump  myself  off.” 

“I  didn’t  know  if  it  was  a  hoax  or 
not,”  Marek  said.  “He  told  me  he  was 
a  song  writer.  Jack  McGuire,  35  years 
old,  and  gave  me  his  address.  I  kept 
him  on  the  line  and  told  one  of  the 
boys  to  call  the  radio  police  and  sent 
another  reporter.  Verne  Tarten,  out 
on  the  story.  Then  I  tried  to  keep 
McGuire  in  conversation  until  they 
reached  him  in  the  hope  they  could 
prevent  the  suicide.  McGuire  talk^ 
for  quite  a  while.  He  told  me  his 
wife  had  left  him  the  night  before. 
He  must  have  sensed  what  I  was  try¬ 
ing  to  do  for  just  before  radio  police 
arrived  he  fired.” 

The  wound  was  not  immediately 
fatal.  Removed  to  a  hospital,  McGuire 
lived  for  an  hour.  His  wife  and 
brother-in-law,  located  by  the  paper, 
arrived  just  as  he  died. 


Noted  Cartoonist  Must  Pay  Govern¬ 
ment  $27,931.01  Additional 
on  1925  Income — Racing 
Losses  Non-Deductible 

{Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  Feb.  13. — C. 
Rogers  Arundell,  of  the  U.  S.  Board 
of  Tax  Appeals,  this  week  signed  a  de¬ 
cision  requiring  “Bud”  Fisher,  the  car¬ 
toonist,  to  pay  the  government  $27,- 
931.01  as  additional  income  tax  for  the 
year  1925. 

The  noted  cartoonist  failed  to  estab¬ 
lish  his  right  to  divide  his  1925  income 
with  his  father  and  mother  as  mem¬ 
bers  of  a  partnership  to  which  they  had 
contributed  nothing,  and  thereby  di¬ 
vide  his  income  tax  liability.  He  also 
failed  to  show  that  his  losses  on  his 
stable  of  race  horses  are  deductible 
from  his  income  for  tax  purposes.  The 
stable,  the  government  contended,  was 
not  established  with  the  expectation  of 
profit. 

More  than  25  years  ago,  Fisher  be¬ 
gan  syndicating  Mutt  and  Jeff  and 
later  engaged  in  the  production  of  mo¬ 
tion  pictures  based  on  these  characters. 
In  1919  a  partnership  was  formed  to 
take  over  the  business  of  the  cartoon 
syndicating,  writing  and  moving  picture 
interests.  .Ml  of  the  work  that  pro¬ 
duced  the  income  was  done  by  Fisher 
or  his  employes  and  none  by  the 
parents,  the  board  of  appeals  found, 
hence  the  denial  of  his  petition  to  dis¬ 
tribute  the  income. 

Since  1910,  Fisher  has  had  race 
horses  and  stables,  and  in  1925,  the 
year  of  the  tax  dispute,  he  had  about 
25  horses.  In  that  year  his  expenses 
exceeded  his  gross  income  by  $29,- 
616.47,  and  he  sought  to  have  a  deduc¬ 
tion  in  this  amount  allowed  on  the 
ground  that  it  was  a  business  expense. 

The  cartoonist  cited  numerous  de¬ 
cisions  of  the  Board  of  Tax  Appeals 
in  which  owners  of  stables  were  per¬ 
mitted  to  deduct  their  losses,  but  the 
government’s  attorneys  answered  by 
pointing  out  that  in  each  of  the  in¬ 
stances  mentioned  there  was  proof  that 
the  stables  were  intended  to  produce 
profit,  although  they  resulted  other¬ 
wise.  In  Fisher’s  case,  it  was  claimeil, 
no  such  proof  existed. 


McCANN-ERlCKSON  NAMED 

McCann-Erickson,  Inc.,  New  York, 
has  been  appointed  to  handle  the  adver¬ 
tising  of  the  Croft  Brewing  Company, 
Boston. 


266,680 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(Morning  and  Evening  issues) 
for  the  month  of 

JANUARY,  1934 

The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  Janu¬ 
ary,  1934,  was  186^51. 

Everything  in  Baltimora 
Revotves  Around 

THE  SUN 

Morning  Evening  Sunday 


A  ten  second  glimpse  of 

METROPOLITAN 
LONG  ISLAND 

LIEMPSTEAD’S  new  post  office 
is  the  most  recent  addition  to 
a  notable  group  of  public  build¬ 
ings.  Modern  in  architecture  and 
facilities,  this  large  Federal  Build¬ 
ing  became  an  aosolute  necessi^ 
to  meet  the  heavy  demands  of  this 
vast  business  area  long  before  the 
NRA  went  into  effect  Your  mes¬ 
sage  will  reach  a  responsive 
audience  in  Metropolitan  Long 
Island— the  $150,000,000  market 
— when  introduced  by  its  home 
newspapers 

Rockville  Centre,  Lons  Island 

THE  NASSAU  DAILY  STAR 

Lynbreek,  Lost  Mend 
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DURING  1933  .  . .  JVetaU  ADVERTISING  VOLUME 


in  the  three  Pittsburgh  newspapers  was  366,643  lines 
greater  than  the  l<)32  total.  Of  this  Pittsburgh 
newspaper  increase,  the  gain  of  The  Press  was 
261,709  lines  .  .  .  106%  greater  than  that  of  the 


other  two  newspapers  combined. 


FIFTH 

IN 

THE  WORLD 

FIRST 

IN 

PITTSBURGH 

IN  TOTAL  ADVERTISING  VOLUME 

The  second  largest  volume 
of  retail  advertising  pub¬ 
lished  by  dally  newspapers 
throughout  the  World  during 
1933  appeared  in  The  Press! 


Authority,  MiJia  Rtcords,  Inc. 


The  Pittsburgh  Press 

A  Scripp8*Howard  Newspaper 


NATIONAL  ADVKRTISINC 
D  K  P  A  R  T  M  E  N  T  O  E' 
SCRIPP.S.  HOWARD 
NEWSPAPERS 

230  PARK  AVENUE,  N.  Y.  C. 


MEMBER  OF  THE  UNITED  PRESS 
AUDIT  BUREAU  OF  CIRCULATIONS 
METROPOLITAN  SUNDAY 
NEWSPAPERS  and  of 
MEDIA  RECORDS,  INC. 


CHICAGO  .  SAN  FRANCISCO  .  LOS  ANGELES  •  DALLAS  .  DETROIT  .  PHILADELPHIA  .  ATLANTA 


STAFF  HONORS  DENNIS 
AT  FAREWELL  PARTY 


EXPENSIVE  WASTE  BASKET  FODDER 


Half-Century  of  Journalum  Reviewed 

at  Chicago  Daily  New*  Dinner — 
Paul  Scott  Mowrer  AUo 
Honored 

Recollections  of  the  past  half  centurv 
in  American  journalism  and  a  coura¬ 
geous  appraisal  of  present  and  future 
newspaper  editorial  responsibilities 
marked  a  dinner  in  Chicago  Feb.  8  in 
honor  of  Charles  H.  Dennis,  editor 
emeritus  of  the  Chicago  Daily  Nnt.’s. 
and  Paul  Scott  Mowrer,  former  Daily- 
News  Paris  correspondent,  who  has  re¬ 
turned  to  become  associate  editor. 

Col.  Frank  Knox,  editor  and  pub¬ 
lisher,  was  toastmaster  at  the  banquet 
attended  by  more  than  50  staff  mem¬ 
bers.  The  occasion,  held  on  Mr.  Den¬ 
nis’  73d  birthday,  celebrated  his  52  years 
of  service  with  the  Daily  News.  While 
he  is  relieved  of  active  duty  as  editor. 
Col.  Knox  emphasized  that  Mr.  Dennis 
"in  no  sense  is  retiring,”  but  that  he 
will  be  available  for  counsel. 

Col.  Knox  summed  up  Mr.  Dennis’ 
career  with  the  assertion: 

“He  has  done  his  full  part  in  the 
erection  of  what  we  call  the  modem 
newspaper.” 

Included  among  the  letters  of  con¬ 
gratulations  to  Mr.  Dennis  read  at  the 
banquet  was  one  from  Secretary  of  In¬ 
terior  Harold  Ickes.  former  member  of 
the  Daily  News  staff. 

Mr.  Dennis  described  early  days  on 
the  newspaper,  partiailarly  the  first  edi¬ 
torial  room  on  the  Daily  News  on  the 
fourth  floor  of  the  old  olant  on  Wells 
street.  In  the  centre  of  the  floor  was 
a  large  stove.  Reporters  coming  in  to 
write  their  stories  would  each  take  a 
kerosene  lamn  from  a  table  and  retire 
to  a  desk  where  they  w’ould  turn  out 
their  copv  bv  kerosene  light. 

He  told  about  his  first  city  editor. 
"Pat”  I^wis,  who  did  not  like  the  way 
the  paper  w'as  crowded  w-ith  advertising 
and  on  days  when  the  news  and  adver¬ 
tising  were  exceptionally  heavy.  Mr. 
Dennis  remarked  that  Lewis  W’ould 
sw-ear  and  say: 

"If  this  gets  any  worse,  we  w'ill  only 
be  able  to  sav.  a  great  many  things 
hannened  in  Chicago  today.” 

He  explained  that  the  managing  edi¬ 
tor  in  those  days  sat  at  a  desk  at  the 
head  of  the  four  flights  of  stairs,  so 
that  if  a  disgruntled  reader  should 
come  charging  into  the  office  to  voice 
a  complaint,  the  managing  editor  could 
answer  him  before  he  had  a  chance  to 
catch  his  breath.  Referring  to  the  habit 
of  reporters  getting  drunk  in  the  old 
days.  Mr.  Dennis  said: 

"This  matter  of  being  laid  out  hv 
‘Demon  Rum’  is  no  longer  popular  with 
newspapermen  which  I  think  is  an  im¬ 
provement  in  the  profession.” 

In  introducing  Mr.  Mowrer,  Col. 
Knox  asserted  that  “these  are  extremelv 
extraordinary  times,  and  I  think  the 
next  three  or  four  years  will  burden 
responsible  new’spaper  editors  with  a 
heavier  load  than  they  have  ever  carried 
in  the  history  of  the  profession.” 

Mr.  Mowrer  in  a  quiet  and  modest 
way  said  three  dates  stand  out  in  his 
memory:  1905.  when  he  joined  the  Daily 
News  as  a  reiwrter:  1910.  when  hew’ent 
abroad  as  the  paper’s  foreign  corre¬ 
spondent  :  and  Januarv,  1934,  when  he 
returned  home  to  direct  its  editorial 
page.^  He  praised  Mr.  Dennis  for  his 
untiring  efforts  in  developing  the  Dailv 
News  foreign  service  and  briefly  dis¬ 
cussed  his  impressions  as  a  staff  writer 
abroad,  declaring  that  a  correspondent 
“must  not  care  much  what  foreign  coun¬ 
tries  do  about  their  affairs  because  it 
would  be  fatal  if  he  did.”  He  concltided 
by  saying: 

“T  believe  in  our  country,  in  this 
communitv.  and  this  newspaper’s  mis¬ 
sion  in  Chicago — we  are  just  starting.” 


Bringing  in  the  handout  sheaves  in  Bayonne  (N.  J.)  Times  office. 

The  work  of  hundreds  of  publicity  tor.  “Under  the  pile  is  a  large  box 
agents — or  “public  relations  coun-  tightly  packed  with  assorted  publicity 
sel,”  as  they  are  called — is  fodder  for  matter.” 

many  an  editorial  waste  basket.  The  office  boy  counted  the  letters. 

In  common  with  all  newspapers,  the  circulars  and  pamphlets  in  the  pile,  and 
Bayonne  (N.  J.)  Times  receives  daily  he  reports  a  grand  total  for  the  two 
a  great  deal  of  unsolicited — and  un-  weeks  of  1,106  pieces  of  rejected  mat- 
wanted — mail  matter.  ter — an  average  of  more  than  85  a 

The  deluge  has  been  especially  notice-  day.  This  amounts  to  about  12  tons  a 
able  of  late,  perhaps  as  one  indication  year,  the  Times  declares, 
that  the  depression  is  receding,  and  the  Examination  of  the  waste  pile  dis- 
Times  set  out  to  find  out  exactly  how  closes  that  probably  the  most  avid  pub- 
much  of  this  wasted  paper  and  postage  licity  seekers,  at  least  as  far  as  the 
accumulated  in  its  own  office  in  a  given  Times  is  concerned,  are  the  radio  broad- 
space  of  time.  casting  stations — with  advertising  agen- 

The  accompanying  photograph  shows  cies  a  close  second. 

“Mickey,”  the  Times’  office  boy,  throw-  “The  sad  part  of  all  this,”  says  Syd- 
ing  a  fresh  basketload  of  rejected  pub-  ney  A.  Lazarus,  associate  publisher,  “is 
iicity  puffs  on  a  two  weeks’  accumula-  that  the  heads  of  big  business  enter- 
tion  of  such  stuff.  prises  don’t  seem  to  realize  the  final 

“The  picture  hardly  tells  the  story,”  fate  of  the  work  of  their  expensive 
comments  A.  Van  Ripps,  manager  edi-  publicity  departments.” 


MIDDLETON  PROMOTED 


SCHAEFER  CLASSIFIED  MANAGER 


Succeed*  Thomas  Lowery,  Resigned,  Typeface  Designer  Heads 
on  Chicago  Daily  News  Design  Department 

(Special  to  Editor  &  Publisher^ 

Chicago,  Feb.  13 — Charles  P.  Schae¬ 
fer,  formerly  in  the  Chicago  Daily 
News  national  advertising  department. 

has  been  appoint- 
ed  classified  ad- 
vertising  manager 
of  the  Daily 
■  HjlH  News,  George 

K  Hartford,  adver- 

I  t  i  s  i  n  g  director, 

A  k  announced  here 
today.  Mr.  Schae- 
fer  succeeds 
Thomas  Lowery, 
who  has  resigned 
because  of 
health.  Charles 
Foresman  and 
Frank  McCunn 
succeed  Mr.  Low¬ 
ery  in  charge  of  financial  advertising. 

Mr.  Schaefer  joined  the  Daily  News 
in  1920  as  a  member  of  the  classified 
department.  He  later  became  assistant 
manager  of  the  merchandise  service 
department  and  prior  to  1928,  when  he 
entered  the  national  advertising  depart¬ 
ment,  he  was  a  member  of  the  real 
estate  display  staff  for  three  years.  All 
of  Mr.  Schaefer’s  newspaper  experience 
has  been  with  the  Daily  News. 


Charles  P.  Si  iiafffr 


DAN  A.  CARROLL 

Publishers*  Representative 


NATIONAL 

ADVERTISING 


Representing  a  select  group 
of  Metropolitan  Evening 
Newspapers 


JOINS  MOSCOW  EMBASSY 

Alfred  F.  Ceres.  Jr.,  has  resigned  as 
marine  and  transportation  editor  of  the 
Philadelphia  Public  Ledger  and  left  Feb. 
8  on  the  S.  S.  Washington  from  New 
York  to  join  the  Moscow  Embassy  staff 
of  .Ambassador  Bullitt,  himself  a  former 
Public  Ledger  reporter.  Ceres  has  been 
assigned  by  Secretary  of  State  Hull  to 
The  Acushnet  Process  Company,  the  trade  promotion  division  of  the  Em- 
New  Bedford,  Mass.,  maker  of  the  bassy.  He  was  an  assistant  navigator 
Acushnet  Golf  Ball,  has  appointed  Hir-  and  communications  officer  in  the 
shon-Garfield  &  deGarmo,  Inc.,  New  cruiser  and  transport  force  during  the 
York,  to  handle  its  account.  war. 


Small  List 

Individual  Service 

no  E.  42nd  STREET 
NEW  YORK 


TEXANS  PLAN  SPECIAL 
PROMOTION  TRAIN 

Press  Association  Sponsoring  Gooi 
Will  Tour  of  Midwest  and  East 
Starting  April  1 — Com¬ 
mittee*  Named 

Texas  newspapermen,  through  tht 
Texas  Press  Association,  are  out  to 
“sell  Texas  markets”  to  businesses  oi 
the  east,  north  and  middle  west  through 
an  8-day  rail  trip  with  a  special  traia 

Committees  were  named  Feb.  IJ  by 
Lowry  Martin,  editor  of  the  Corjicosj 
Stm  and  general  chairman  of  the  con- 
miftee.  There  are  seven  committee, 
executive,  program,  publicity  and  ad¬ 
vertising,  tour  fellowship,  Washingtoi- 
Texas  reception,  historical  and  statis¬ 
tics. 

It  is  planned  to  leave  Austin  about 
April  1.  The  train  will  be  known  as 
the  Texas  Press  “Full  House”  Net 
Deal  train  and  stops  will  be  made  at 
Kansas  City,  St.  Louis,  Chicago,  Wash¬ 
ington,  Baltimore,  Philadelphia  and 
New  York.  A  feature  of  the  trip  will 
be  a  reception  for  President  Roosevelt 
at  Washington. 

Texas  newspapermen,  state  officials 
Congressmen  and  Senators,  civic  and 
regional  group  business  leaders  as  well 
as  newspapermen,  comprise  the  com 
mittee  memberships. 

With  Mr.  Martin  on  the  executive 
committee  are:  Harry  Howard,  Corsi¬ 
cana.  executive  secretary ;  R.  F,  Higgs, 
Stephens7’Ule  Enquire -Tribune  editor, 
co-chairman;  Sam  P,  Harben,  Richard¬ 
son  Echo  publisher  and  secretary  oi 
the  press  association;  and  R.  H.  Nich¬ 
ols,  Vernon  Record  publisher  and 
former  president  of  the  Texas  Press 
.Association. 

LUCKY  KAT  TO  GOULSTON 

The  Goulston  Company,  Boston  ad¬ 
vertising  agency,  have  been  appointed 
to  handle  the  advertising  account  oi 
the  Lucky  Kat  Company,  Salem,  Mass., 
makers  of  shoe  polishes. 


The 
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SIGNIFICANT  figures  of  the  retail  display  advertising  carried 
by  the  Washington  (D.  C.)  Newspapers  for  the  year  1933  are 
given  by  Media  Records. 

Retail  Display  Advertising — 1933 


New  York  Office 
DAN  A.  CARROLL 
110  £.  42nd  St. 

Chicago  Office 
J.  E.  LUTZ 
Lake  Michigan  Bldg. 


The  Star .  12,983,554  Lines 

2nd  Paper .  3,707,492 

3rd  Paper .  2,880,985 

4th  Paper .  2,784,947 

5th  Paper .  2,617,203  11,990,627  Lines 


The  Star  printed  992,927  lines  MORE  retail  display  than  the 
combined  linage  of  the  four  other  Washington  Newspapers. 

Retail  display  advertising  is  a  guide  to  a  sound  estimate  of 
advertising  values.  The  Star  not  only  COVERS  the  Washington 
Market  COMPLETELY  with  its  overwhelming  circulation  but 
covers  it  INFLUENTIALLY  because  THE  STAR— EVENING  and 
SUNDAY— is  the  ACCEPTED  HOME  NEWSPAPER  throughout 
the  National  Capital  and  the  25-mile  trading  area  into  Maryland 
and  Virginia. 
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AMERICA  SO  WELL  OFF  THAT  DRASTIC 
CHANGES  SEEM  LIGHT,  SAYS  CROMIE 

Vancouver  Elditor  Tells  N.  Y.  Advertising  Club  That  One  ^Vho 
Has  Seal  Conditicms  Elsewhere  Should  Be  Pleased 
to  Accept  Readjustments  Here 


The  United  States  and  Canada  ^e 
going  through  a  social  revolution 
“in  a  good  old-lashioned  Angle- Saxon 
bloodless  way,”  Robert  Cromie,  editor 
of  the  Vancouver  Sun,  told  members 
of  the  Advertising  Club  of  New  York 
at  a  luncheon  Feb.  14.  The  immediate 
task,  he  said,  is  for  the  two  countries 
to  maintain  their  high  livmg  standards 
and  adjust  themselves  to  the  problems 
of  a  machine  age  instead  of  going  back 
to  the  lAysical  labor  which  is  the  rule 
in  other  parts  of  the  world.  Ameri¬ 
can  standards,  he  said,  are  so  far  ahe<^ 
of  those  elsewhere  that  even  drastic 
changes  here  should  be  readily  accepted. 

The  luncheon  was  presided  over  by 
James  Wright  Brown,  publisher  of 
Editok  &  Fubusher.  Will  Durante, 
author,  also  spoke. 

Mr.  Cromie  is  making  a  trip  which 
took  him  through  Toronto,  Montreal, 
Ottawa  and  other  cities  before  reach¬ 
ing  New  Vork.  He  was  to  speak  Feb. 
lO  at  Columbia  University,  New  York, 
on  “Observing  and  Reporting  World 
Trends.”  On  Feb.  21  he  is  to  speak 
at  a  luncheon  at  the  National  Press 
Club  in  Washington  on  “Our  Times 
Viewed  from  a  World  Perspective.” 

“American  standards  are  the  world’s 
highest,”  Mr.  Cromie  said  at  the  Ad¬ 
vertising  Club. 

“You  have  to  poke  into  the  different 
continents  and  countries  of  this  earth  to 
appreciate  how  advanced  United  States 
and  Canada  are  over  any  other  of  the 
earth’s  peoples.  When  you  make  these 
visits  and  come  back  to  the  shores  of 
North  America,  you  are  pleased  to  ac¬ 
cept  whatever  adjustments  are  being 
made,  however  drastic  they  may  seem. 

“So  perspective,  perspective,  perspec¬ 
tive  is  the  thing  that  will  get  No^ 
America  out  of  its  trouble.  Perspective 
(a)  of  the  earth  and  its  two  billion 
people;  (b)  of  the  technology  or  ma¬ 
chinery  used  in  these  different  coun¬ 
tries;  (c)  of  the  psychology  or  ability 
of  the  emTh’s  people  to  adjust  them¬ 
selves  to  new  conditions. 

"Taking  United  States  and  (^ada 
as  a  unit,  we  have  only  130  millions, 
or  16  per  cent,  of  the  earth’s  two  bil¬ 
lion  people.  But  we  have  more  ma- 
4iinery  and  potential  and  developed 
power  than  the  rest  of  the  earth  com¬ 
bined.  We  use  $23  worth  of  machinery 
per  individual  against  China’s  and  In¬ 
dia’s  50  cents’  worth  of  machinery  per 
individual,  or  Russia’s  $1  worth  of  ma¬ 
chinery  per  individual,  or  France’s  $4, 
or  Germany’s  $9,  or  England’s  $11. 
And  machinery  standards  are  the 
world’s  indices  to  living  standards.  This 
shows  at  glance  how  advanced  we  are 
over  other  people. 

“The  minute  you  set  foot  on  the  soil 
of  Asia,  or  Europe,  or  Russia,  you 
see  by  the  way  they  do  things  with 
their  backs  and  hands  as  against  our 
use  of  machinery,  how  advanced  we 
really  are.  Whra  you  see  a  humM 
chain  of  200  prople  coaling  a  vessel  in 
the  ports  of  Asia,  when  you  see  women 
pulling  a  plow  or  a  cart  in  India  and 
Java,  and  when  you  see  people  in  Eu¬ 
rope  and  Russia  doing  with  ^eir  hands 
and  backs  what  you  and  1  do  with  ma¬ 
chinery,  then,  and  only  then,  you  begin 
to  get  your  mind  and  arms  around  the 
earth  and  its  people  and  their  prob¬ 
lems. 

“Our  job  in  United  States  and  Can¬ 
ada,  for  the  moment,  is  to  try  and  con¬ 
solidate  and  hold  our  material  living 
standards,  brought  about  by  machinery 
instead  of  reverting  to  the  hands  and 
back  work  of  the  rest  of  the  world. 
This  requires  a  sort  of  social  revolu- 
tioiL  and  1  think  we,  in  Canada  and 
United  States,  are  doing  this  in  a  good 
old-fashioned  Anglo-Saxon,  bloodless 
way.  At  least  those  of  us  who  have 
beim  fortunate  enough  to  have  visited 
Russia  and  Italy  and  Germany  and  then 
come  bade  here,  we,  or  I  for  one,  are 
more  than  proud  of  this  continent,  and 


1  am  more  than  optimistic  about  our 
future. 

“Look  back  and  see  the  trouble  and 
time  that  the  world  went  Unough  ad¬ 
justing  itself  to  the  scientific  hndings 
of  Copernicus  and  Bacon;  then  see  the 
50-odd  years  that  the  world  took  to 
reconcile  itself  to  the  Darwin  theoiy 
Of  evolution.  Well,  today  the  world  is 
confronted  with  a  major  development 
in  technology.  Machinery  is  completely 
upsetting  our  financial,  our  social  and 
our  ethical  conceptions.  Shall  we  spend 
50  years  shaping  out  and  adjusting  our¬ 
selves  to  the  new  conceptions  that  are 
necessary  or  shall  we  make  those 
changes  in  5  years  and  10  years? 

“The  thing  that  will  help  the  most 
in  making  these  new  adjustments  is  a 
world  perspective  of  the  earth  and  its 
peoples  and  their  problems,  t^ause 
one  can  never  see  the  thing  that  is  clos¬ 
est  to  them.  The  romantic  and  dra¬ 
matic  is  always  some  place  else  than 
where  you  or  I  happen  to  be.  P'or  in¬ 
stance,  a  Moscow  cab  driver  in  the 
October  revolution  of  1917  sat  reading 
a  Buffalo  Bill  Wild  V\  est  story.  To  him 
the  most  romantic,  dramatic  thing  in 
the  world  was  Buffalo  Bill,  notwith¬ 
standing  that  shooting  was  going  on  at 
the  other  end  of  town  and  that  the 
Russian  dynasty  of  a  thousand  years 
was  tumbling  over  his  head.  We  read¬ 
ily  accept  as  commonplace  that  which 
goes  on  around  us. 

“1  went  to  Russia  expecting  to  see 
slave  gangs  and  a  depressed,  starving 
people.  Instead  I  saw  Russia  living  on 
a  much  lower  standard  than  this  conti¬ 
nent,  but  enjoying  all  the  normal  life 
of  their  country.  1  saw  50  thousand 
people  at  a  football  game;  1  saw  55 
thousand  people  in  Moscow  at  horse 
races.  So  in  every  country  on  earth 
that  I  have  visited  life  seems  to  go  on 
in  what  is  to  them  a  normal  way,  only 
on  a  different  standard. 

“The  way  to  get  a  picture  of  our  own 
living  standard  in  Canada  and  United 
States  is  to  show  and  compare  them 
with  conditions  in  other  countries,  and 
when  you  do  that  it  trakes  easier  and 
pleasanter  the  mental  and  social  adjust¬ 
ments  we  have  to  make  in  North 
America.” 


HUNTER  RETURNS  TO  PARIS 


I.  N.  S.  Correspondent  Returns  After 
Three  Months’  Absence 

Edward  Hunter,  International  News 
Service  staff  correspondent,  whose 
stories  from  Manchuria  during  the 
Sino-Japanese  hostilities  won  wide 
recognition,  and  whose  eyewitness  re¬ 
port  of  the  massacre  of  2,700  Chinese 
peasants  by  Japanese  troops  was  made 
part  of  the  records  of  the  League  of 
Nations,  sailed  on  the  S.  S.  Washington 
Feb.  15  for  Paris,  returning  to  duty 
there  after  an  absence  of  three  months. 
Hunter’s  work  in  Manchuria  won  him 
promotion  to  the  Paris  post.  He  had 
been  brought  into  the  I.  N.  S.  New 
York  headquarters’  office  for  temporary 
duty. 

Mrs.  Hunter  and  son  will  follow  on 
the  Washington  on  April  11. 

Saturday,  Feb.  10,  Hunter  was  guest 
speaker  before  the  Lehigh  Valley 
Writers’  Club  meeting  under  the  au¬ 
spices  of  the  Allentown  (Pa.)  Chron¬ 
icle-News. 


McCUTCHEON  VISITS  ISLAND 

John  T.  McCutcheon,  Chicago  Tri¬ 
bune  cartoonist,  arrived  at  his  winter 
home  on  Treasure  Island  in  the  (Carib¬ 
bean  Sea  last  week.  Mr.  McCutcheon 
is  reported  to  have  taken  six  pastel 
colored  neckties  to  the  island  with  the 
thought  “not  to  charm  the  natives  but 
to  enhance  the  beauty  of  the  island.” 


ALABAMA  A.  P.  TO  MEET 
Alabama  members  of  the  Associated 
Press  will  meet  in  Dothan,  Feb.  19. 


NEW  PUBUC  SERVICE  OFFICE  LAND  SALE  TO  CITY 
Chicago  Tribune  Open*  Large  Space  BLOCKED  BY  DAILY 


on  Fir*t  Floor  of  Tower 

The  Chicago  Tribune  this  week 
opened  a  new  public  service  and  want- 
ad  office  on  the  first  floor  of  Tribune 
Tower.  The  new  combined  business  of¬ 
fice  and  journalistic  museum  occupy 
2,5U0  square  feet  of  space  and  will 
duplicate,  in  a  large  measure,  the  ser¬ 
vices  afforded  in  the  loop  office  at  1  S. 
Dearborn  street 

Service  provided  for  the  public  in¬ 
cludes  complete  touring  information  and 
the  sale  of  maps  and  guides,  hotel, 
travel  and  transportation  information, 
as  well  as  booklets  by  Tribune  special 
writers,  in  addition  to  classified  adver¬ 
tising  service.  The  new  office  is  open 
from  8  a.  m.  to  10  p.  m.  daily  and  from 
9  a.  m.  to  5  p.  m.  on  Sunday.  A  com¬ 
plete  staff  of  want-ad  salesmen  and  ad¬ 
vertising  writers  has  been  assigned  to 
assist  the  public  in  properly  preparing 
and  placing  classified  advertisements. 

The  Tribune  journalistic  museum 
contains  reproductions  of  famous 
Tribune  front  pages,  models  of  the 
paper’s  newsprint  carrying  boats  and 
illustrations  showing  the  processes  of 
making  paper.  Stones  from  famous 
buildings  and  reproductions  of  the  plants 
the  Tribune  has  occupied  since  1847  are 
also  included  in  the  exhibits,  which  will 
be  changed  from  time  to  time. 


W.  A.  WHITE  IS  66 

William  Allen  White,  editor  of  the 
Emporia  (Kan.)  Gazette,  celebrated  his 
66th  birthday  Feb.  10  with  a  house 
party  for  four  former  Gazette  reporters 
who  now  own  Kansas  newspapers. 
They  are  John  Redmond,  editor,  Bur¬ 
lington  Republican,  Roy  Bailey,  Salina 
Journal,  Oscar  Stauffer,  Arkansas  City 
Traveler,  and  Rolla  Clymer,  Eldorado 
Times.  Present  employes  of  the  Ga¬ 
zette  who  were  on  the  paper  when  the 
four  guests  were  employed  there,  also 
were  guests. 


SCHLOTZHAUER  CITY  EDITOR 

Justus  Schlotzhauer,  former  tele¬ 
graph  editor  of  the  Peoria  (Ill.)  Star, 
has  returned  as  city  editor  to  succeed 
Charles  B.  Smith,  recently  appointed 
managing  editor.  Schlotzhauer  has 
been  with  the  Chicago  Daily  News  and 
Milwaukee  Sentinel  the  past  two  years. 


TRIBUNE  REWARDS  POLICE 

The  Chicago  Tribune  awarded  five 
Chicago  policemen  with  $100  hero 
awards  for  capturing  criminals  during 
January.  The  Tribune  has  paid  out 
$19,300  in  the  14  years  that  the  paper 
has  given  monthly  hero  awards  to  187 
policemen  and  firemen. 


Alertness  of  Phoenix,  Aris.,  Papery 

Coupled  with  Editorial  Attack, 
Defeated  PurchsMe  of  Tract 
for  $63,000 

A  plan  of  the  Phoenix,  Ariz.,  citj 
commission  to  purchase  a  tract  of  land 
for  a  city  garage  and  corrals  at  a  prict 
nearly  a  dozen  times  its  assessed  value 
was  blocked  effectively  by  the  Ari 
zona  Republic  and  Phoenix  Gazette 
cently. 

Meeting  in  unannounced  session,  the 
commissioners  gave  first  reading  to  ai 
ordinance  by  which  the  city  would  pa; 
a  rental  of  $5,U4U  a  year  for  a  43-acre 
piece  of  agricultural  land  outside  the 
city  limits,  a  $2,UUU  purchase  option,  and 
pay  for  the  land,  if  bought,  $63,UU(I 
The  land  was  assessed  at  little  more 
than  $5,U00. 

Eight  other  proposals  were  submitted, 
but  no  explanation  was  given  as  to  the 
selection  of  the  particular  property 
mentioned  in  the  ordinance.  News  ot 
the  ordinance  was  given  in  the  two 
newspapers  in  detail,  and  numerous 
protests  by  taxpayers  followed  immedi- 
ately. 

Despite  the  protests,  the  ordinance 
was  given  a  second  reading  at  another 
unannounced  session.  Claiborne  Nuck¬ 
olls,  city  hall  reporter  for  the  Arizona 
Republic,  and  L.  B.  Sutcliffe,  city  hall 
reporter  for  the-  Phoenix  Gazette, 
represented  the  newspapers  on  the 
stories. 

After  the  second  reading,  Nuckolls 
was  advised  that  no  further  action 
would  be  taken  on  the  ordinance  until 
the  following  Wednesday.  The  next 
morning,  however,  on  Saturday,  the 
Gazette  learned  the  commission  wu 
proposing  to  give  the  ordinance  its  third 
reading  at  noon  that  day. 

The  Gazette  telephoned  the  commis¬ 
sion  members  to  inquire  if  it  was  true 
that  third  reading  was  planned  for  that 
day  despite  public  anouncement  the 
same  morning  that  no  action  was  in¬ 
tended  until  the  following  Wednesday, 
five  days  off. 

Cancellation  of  the  meeting  was  the 
result. 

1  he  Republic  editorialized  on  the  sub¬ 
ject  the  next  day,  pointing  out  the  loca¬ 
tion  was  too  large  for  the  purposes  for 
which  it  was  intended  and  unsuitable 
from  other  standpoints.  A  day  after 
the  Republic  editorial  it  was  announced 
that  the  ordinance  would  be  shelved  for 
an  indefinite  period,  and  at  the  commis¬ 
sion’s  regular  session,  Jan.  24,  this 
tabling  action  was  taken.  No  attempt 
to  take  further  action  has  been  made 
since. 


In  Every  Stale — Wood  Dry  Mats  Win 


In  Ohio— 

Where  industrial  activity 
can  hardly  be  spoken  of  as  tire-less,  the 
newspapers  show  tireless  effort  to  give  the 
folks  all  the  news.  Wood  Dry  Mats  are 
well  thought  of  in  this  “Empire  within  an 
Empire,”  as  Is  indicated  In  their  selection 
by  so  many  well-known  Ohio  papers. 
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The  largest  circulation  of  any  Florida  newspaper 
The  largest  circulation  in  Jacksonville 


The  largest  circulation  in  Jacksonville  retail  trading  zone 
Lowest  milline  rate  of  any  Florida  daily  newspaper 


Slfp  IFloriba  ®tmf0-Hntnn 

JACKSONVILLE,  FLORIDA 


Gained 


MORE  THAN 

8,000 

CIRCULATION 


In  the  Past  7  Months 


Reaches  7  Out  of  8  FAMILIES 
in  Jacksonville 

Average  City  Circulation,  January,  1934,  of 
the  daily  edition  was 


Z7,580 


In  Advertising 

The  Times-Union,  as  usual,  led  the  other 
Paper  during  19^.  Times-Union’s  lead 
in  retail  adv^ising  alone  (Media  Records’ 
figures)  was 

804,410 

LINES 

In  total  advertising  the  Times-Union,  as 
usual,  led  the  other  Paper  in  1933.  Times- 
Union’s  lead  (Media  Records’  figures)  was 

2,246,600 


48%  More  Than  Other  Paper 


which  is  24%  more  city  circulation  than  that  of  the  other 
Paper,  according  to  its  last  published  figures.  (City  Carrier 
|Circulation  is  28%  more).  During  the  same  month  the 
total  in  City  and  Retail  Trading  Zone  was 

46,356 

r 

which  was  68%  more  than  the  other  Paper’s  latest  published 
figures.  ^  M 

The  Times-Union  gives  the  most  complete  coverage  and  is 
the  best  buy  in  Jacksonville  any  way  you  figure  it — city 
circulation  against  city — total  against  total. 

JANUARY,  1934,  AVERAGE 
Total  Paid  Circulation 

58,930  DAILY 

64i918  SUNDAY 


Daily  Circulation  Is  Now  95%  More  Than  the  Last  Published  Figures  of  the  Other  Paper. 

(September  30,  1933  it  was  66%  More) 

©Jjf  JFlori&a 


“THERE  IS  NO  SUBSTITUTE  FOR  CIRCUUTION” 


By  far,  the  largest  circulation  in  Jacksonville — the  largest  circulation  in  Florida 

Represented  in  the  National  Field  by 

Reynolds-Fitzgerald,  Inc. 


New  York  Chicago  Detroit 

San  Francisco  Los  Angeles 
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BIG  PROMOTION  FOR 
CIVIC  SALES  WEEK 

Milwaukee  Sentinel  and  Wisconain- 
Newt  Uting  All  Available  Med¬ 
iums  to  Herald  Special  Sell¬ 
ing  Event  Feb.  17-24 

(Special  to  Editok  &  Publisher) 

Milwaukee,  VVis.,  Feb.  14 — Seven 
sales  promotion  events  for  local  stores 
are  being  promoted  by  the  Milwaukee 
Sentinel,  morning,  and  the  IViscon^n- 
News,  evening,  in  a  “Week  of  Civic 
Sales,”  Feb.  17  to  24.  To  promote  the 
week  every  available  advertising  med¬ 
ium  will  be  used  by  the  newspapers, 
including  28,000  lines  of  display  ad¬ 
vertising  of  which  half  will  be  used 
in  each  newspaper.  Further  aid  to  par¬ 
ticipating  retail  advertisers  will  be  given 
through  the  use  of  300  or  more  street 
car  dashes;  thousands  of  package  in¬ 
serts  to  be  included  with  merchandise 
purchased  previous  to  and  during  the 
week ;  editorial  co-operation  in  the  form 
of  news  articles  and  illustrations;  two 
half-hour  radio  programs;  50  or  more 
large  24-sheet  billbovds;  colorful  win¬ 
dow  posters,  and  5,000  telephone  calls 


lUW  FfMtv'i  Ntw«  and  StiHiwri  far  $Na paint  Inffmglian 


Opening  advertisement  in  Week  of 
Civic  Sales  campaign. 

to  Milwaukee  homes  outlining  the  event. 
Out  of  town  shoppers  are  also  being 
advised  of  the  new  low  railroad  rate 
of  IJ^  cents  per  mile  now  applying  in 
the  western  passenger  district. 

A  series  of  seven  individual  mer¬ 
chandising  events  will  start  on  Satur¬ 
day,  Feb.  17,  and  continue  through 
Saturday,  Feb.  24.  Starting  with  the 
issues  preceding  the  first  day,  full  pages 
will  appear  in  both  the  Sentinel  and 
the  News  heralding  the  next  day’s  sale. 
Saturday  will  be  a  general  sales  day, 
followed  by  a  home  furnishings  day; 
Civic  Dollar  Day,  Remnant  Day,  men’s 
and  women’s  accessories,  and  apparel 
day  for  men,  women  and  children. 

“The  program  undertaken  by  the  Sen¬ 
tinel-News  will  undoubtedly  set  a  new, 
all-time  rword  for  newspaper  co-opera¬ 
tion  and  in  promoting  seven  successive 
days  of  merchandising  events,  such  as 
this  Week  of  Civic  Sales,”  said  Benn 
Kinovsky,  advertising  director  of  the 
newspapers.  “The  Sentinel-News  first 
sponsored  Dollar  Day  in  Milwaukee  in 
March,  1931,  which  has  now  grown  to 
be  a  city-wide  event  held  tw’ice  an¬ 
nually,  in  February  and  August.  The 
seventh  Civic  Dollar  day  will  be  held 
in  connection  with  the  present  promo¬ 
tion,  on  Wednesday. 

“We  feel  that  the  merchants  should 
get  the  support  of  newspapers  in  or¬ 
dinarily  dull  seasons  when  they  cannot 
normally  afford  to  do  extra  sales  pro¬ 
motion  individually.  This  year  Febru¬ 
ary  is  in  the  midst  of  a  healthy  busi¬ 
ness  expansion  and  with  an  early  Eas¬ 
ter,  Jt  was  logical  to  start  to  improve 
retail  business  and  a  drive  for  extra 
business  as  early  as  the  middle  of  the 
month. 

“We  consulted  with  the  retailers  to 
get  their  opinions  and  ideas,  which 
were  coordinated  into  a  great  program, 
in  order  to  get  our  plans  complete.  As 
a  result  we  are  sponsoring  seven  differ¬ 
ent  merchandising  events  on  as  many 


days,  backed  with  a  promotion  program 
that  includes  every  available  medium 
of  advertising  to  bring  the  week  to  the 
attention  of  the  consuming  public  of 
Slilwaukee  and  its  trade  area. 

“We  believe  the  Week  of  Civic  Sales 
is  a  powerful  business-building  idea,” 
said  Mr.  Kinovsky.  “This  promotion 
is  bigger  than  any  we  have  before  at- 
temptSi,  more  far  reaching,  more  in¬ 
clusive  and  more  valuable  to  the  local 
merchants.  Each  merchandising  event 
was  selected  as  a  business  builder,  to 
bring  out  shopping  crowds  and  get  the 
people  in  a  mood  to  buy.” _ 


SEEK  EARLY  MERGER  DECISION 

The  suit  of  minority  stockholders  to 
prevent  a  merger  of  the  Soundview 
Pulp  Company  with  the  Rainier  Pulp 
and  Paper  Company  at  Shelton  and  the 
Olympic  Forest  Products  Company  at 
Port  Angeles  was  taken  under  advise¬ 
ment  Feb.  10  by  Superior  Judge  Guy 
C.  Alston  at  Everett,  Wash.,  after  de¬ 
nying  a  defense  motion  for  dismissal. 
He  urged  attorneys  to  submit  briefs 
quickly  so  an  early  decision  could  be 
made.  He  pointed  out  that  the  suit 
would  come  up  again  in  Eederal  court. 


DEAN  OF  TEXAS  EDITORS  RETIRES 
AFTER  65  YEARS  OF  SERVICE 

J.  C.  Son  Founded  Palo  Pinto  Star  Soon  After  State’s  Ccmstitution 
Was  Ratified — Arrived  in  Town  mi  a  Pony  and  with  a 
Six-Shooter  by  His  Side 
By  VIOLET 


After  65  years  of  continuous  service, 

‘  J.  C.  Son,  dean  of  Texas  newspaper 
editors,  retired  Jan.  1.  and  the  Palo 
Pinto  Star,  which  he  began  editing  ex¬ 
actly  four  months  and  seven  days  after 
the  present  Constitution  of  Texas  was 
ratified,  passed  into  the  hands  of  Mrs. 
Mary  Whatley  Dunbar.  Mrs.  Dunbar  has 
been  in  newspaper  work  for  the  past  ten 
years,  first  editing  a  paper  in  Canada 
after  the  death  of  her  husband,  a  news¬ 
paperman,  and  for  the  past  five  years 
with  the  Mineral  Wells  (Tex.)  Index, 
where  she  was  advertising  manager. 
Her  parents,  Mr.  and  Mrs.  C.  V.  What¬ 
ley.  were  married  in  Palo  Pinto,  Tex., 
and  her  birth  was  chronicled  in  the 
Star.  She  is  familiar  with  the  stories 
of  early  days  that  cluster  about  the 
small,  picturesque  village  with  its  rock 
buildings  and  its  half-century  old  court¬ 
house.  and  has  written  many  articles  for 
magazines  and  newspapers  about  the 
pioneers. 

Mr.  Son  was  bom  in  Vernon  County. 
Mo.  He  recalls  hearing  his  father  tell 
of  the  “49'ers”  he  had  ferried  over  the 
Osage  River.  The  bov  was  printer’s 
devil  for  the  Harrisomnlle  Democrat  in 
1868.  and  after  going  to  Texas  he  was 
editor  at  McKinnev  and  Lancaster  and 
founded  the  Plano  Nest's. 

It  was  in  April,  1876.  that  Son,  riding 
a  Spanish  pony,  arrived  in  Palo  Pinto. 
A  six-shooter  was  at  his  side  and  a 
rifle  was  strapped  to  the  saddle,  for 
those  were  davs  of  danger  and  nights 
of  peril.  Indians  still  menaced  and 
troops  were  on  dutv  at  Port  Griffin  and 
Fort  Richardson  for  protection  to  the 
settlers.  Outlaws,  who  stole  horses  in 
Texas  and  disnosed  of  them  in  Okla¬ 
homa.  then  stole  horses  there  and  sold 
them  in  Texas,  swaggered  down  the 
streets  of  the  frontier  trading  post.  Mr. 
Son  recalls  the  untimely  end  of  one 
rustler.  The  man  had  stolen  a  pair  of 
hoots,  and  the  owner,  encountering  him. 
inflicted  a  wound  with  a  small  rifle. 
The  thief  ran  and  Mr.  Son  joined  the 
posse.  After  the  fugitive  was  caught, 
he  ierked  a  pistol  from  the  scabbard 
of  the  officer  who  was  takin!»  him  hack 
to  tow'n.  and  got  away.  Members  of 
the  posse  overtook  him  and  he  was  shot 
to  death. 

On  June  22.  1876,  Son  issued  the 
first  copy  of  the  Star,  doing  all  the 
work  himself.  It  is  the  oldest  paper  in 
the  state  under  the  same  ownership  con¬ 
tinuously.  It  was  printed  on  a  George 
Washington  hand  press  which  was 
hauled  hv  ox  team  over  a  prairie  trail 
before  the  railroad  was  built  in  that 
part  of  the  state.  The  press.  94  years 
old.  has  been  used  each  week  during  the 
65  vears  of  operation,  and  it  is  believed 
to  be  one  of  the  oldest  presses  in  use 
in  the  United  States.  Prior  to  its  ac- 
nuisition  by  the  Star  it  had  been  used 
by  the  Fort  Worth  Standard.  The  press 
was  included  in  the  recent  sale.  It  has 
a  speed  of  three  copies  a  minute. 

Each  event  during  almost  three-quar¬ 
ters  of  a  century,  which  merited  space 
in  a  newspaper,  has  clicked  letter  by 
letter  into  the  stick  and  appeared  on  the 
pages  of  more  than  3,000  editions  of  the 
Star. 


M.  ROBERTS 

Life  has  not  changed  a  great  deal  in 
the  little  town  near  Mineral  Wells, 
nestling  in  the  hollow  of  the  cedar-clad, 
stone-strewn  hills,  that  are  rich  with 
legends  of  redskins  and  robbers,  but 


J.  C.  Son  photographed  at  work  on  his 
Washington  hand  press. 

Mr.  Son  feels  that  at  the  age  of  85  he 
can  retire  gracefully. 

Mr.  Son  has  made  his  home  with  his 
daughter,  Mrs.  Ray  Abernathy,  since 
the  death  of  his  wife,  and  he  plans  to 
remain  in  Palo  Pinto  and  will  be  ready 
to  seat  himself  again  at  the  case  and 
set  type  by  hand  “if  the  paper  gets  in  a 
pinch.”  He  is  vice-president  of  the 
Texas  Editorial  Association.  He  was 
elected  for  life  inasmuch  as  he  is  the 
oldest  Texas  editor  in  point  of  service, 
and  because  the  Star  is  the  oldest  paper 
in  the  state  under  one  continuous  man¬ 
agement. 

DAILY  AIDING  MERCHANTS 

The  Lincoln  (Ill.)  Evening  Courier 
is  promoting  the  Lincoln  Recovery 
Program,  a  “Buy-at-Home”  campaign. 
The  drive  started  Feb.  1  with  the  blow¬ 
ing  of  whistles  and  will  continue  for  six 
months,  with  new  impetus  to  be  given 
the  first  of  each  month.  The  daily  is 
aiding  the  movement  by  furnishing 
window  cards  to  all  merchants  to  ad¬ 
vertise  that  they  appreciate  home  pa¬ 
tronage  and  give  the  best  bargains.  The 
paper  is  also  providing  merchants  with 
stickers  to  be  given  to  consumers, 
whereby  the  consumer  pledges  his  busi¬ 
ness  to  Lincoln  merchants.  Allyne 
Carpenter  Nugent,  publisher  of  the 
Courier,  states  that  the  idea  has  met 
with  approval  of  the  community  beyond 
all  expectations. 


ZELLERBACH  SUIT  HLED 

Arthur  Zellerbach  filed  suit  in  the 
Superior  Court  at  San  Francisco.  Feb. 
9,  to  recover  $550,000  in  stocks  of  Zel¬ 
lerbach  Paper  Company  deeded  to  his 
brother  Isadore  Zellerbach,  paper  com¬ 
pany  executive,  and  to  two  nephews. 
An  accounting  of  the  fund  since  June, 
1927,  also  is  asked. 


N.E.A.  MEMBERS 
CONVENE  IN  MAY 


48th  Annual  Convention  Will  Be  Hej^| 

in  Missouri  With  Business  Set. 
sions  at  St.  Louis  May  15-17 
— 3-Day  Tour  Planned 

(Special  to  Editor  &  Publisher) 

Chicago,  Feb.  12 — The  National  Et 
torial  Association  will  hold  its  48th  i* 
nual  convention  and  tour  in  Missou; 
May  10  to  17,  inclusive,  with  the 
ness  meeting  in  St.  Louis,  it  was  a, 
nounced  here  today  by  Harry  B.  R®. 
ledge,  N.E.A.  executive  secretary. 

The  dates  and  places  for  holding  th 
convention  were  recently  approved  * 
a  conference  of  the  N.E.A.  board  of 
directors. 

The  convention  will  open  at  the  Uni. 
versity  of  Missouri,  Columbia,  g 
Thursday,  May  10,  honoring  Dr.  Wal. 
ter  Williams,  president  of  the  univtr. 
sity,  and  dean  of  the  school  of  jo® 
naiism. 

Those  attending  will  be  guests  oi 
the  school  of  journalism  and  the  Mis- 
souri  Press  Association  during  the  a® 
nual  Journalism  Week  program.  Fri- 
day.  May  11,  will  be  “National  Edhorial 
Association  Day”  of  Journalism  Wtd 
and  Walter  D.  Allen,  N.E.A.  president 
will  preside  at  the  session,  featurinj 
nationally  prominent  newspapermen  ami 
womea 

The  N.E.A.  tour  will  start  from  Ov 
lumbia  on  May  13  and  the  three-dii 
trip  will  include  a  visit  to  the  statt 
capitol  at  Jefferson  City,  the  Lake  cf 
the  Ozarks,  Bagnell  Dam,  Springfieli 
and  Hollister  in  the  Ozark  region. 

The  three-day  business  session  wil 
be  held  in  St.  Louis,  May  15,  16  an! 
17,  with  provisions  for  a  longer  meet 
ing  if  code  dwelopments  in  connectim 
with  the  publisher-printer  Graphic  Arts 
code  warrant  it.  Convention  progran 
details  are  in  the  hands  of  a  commit¬ 
tee  composed  of  W.  W.  I./iomis,  Lj 
Grange,  Ill.,  chairman ;  Walter  H 
Crim.  Salem,  Ind.;  W.  H.  Conrad 
Medford.  Wis.,  and  a  Missouri  commit¬ 
tee  consisting  of  W.  H.  Mclntirr 
N.E.A.  state  representative:  Charles  W 
Keller,  field  director  of  the  Missouri 
Press  Association,  and  Fred  M. 
Harrison.  Gallatin,  president  of  tb 
M.P.A. 

The  N.E.A.  St.  I^uis  business  pro- 
eram  is  being  developed  by  President 
Walter  Allen,  Vice-President  Kennetli 
F.  Baldrige  and  Secretary  Harry  Rut¬ 
ledge.  _ 

SCRIPPS-HOWARD  CONFERENQ 


Official*  of  Newspaper  Group  WO 
Meet  in  Miramar,  Cal.,  Thi*  Montb 

The_annual  conference  of  the  cenenl 
executives  of  the  Scripps-Howan! 
Newspapers  will  he  held  during  the  last 
week  in  Febraary  at  Miramar  ranch 
near  San  ^  Diego,  Cal.,  the  home  of 
Robert  Paine  Scripps. 

Those  in  attendance  will  be  Roy  W 
Howard,  chairman  of  the  board :  Rob¬ 
ert  Paine  Scripps,  editorial  director; 
W.  W.  Hawkins,  general  manager; 
George  B.  Parker,  editor-in-chief; 
Thomas  L.  Sidlo,  financial  director  and 
general  counsel,  and  W.  G.  Chandler, 
general  business  manager. 

Roy  W._  Howard  and  Robert  Paine 
Scripps  sailed  from  Los  Angeles  Jan 
20  for  Honolulu,  and  will  return  from 
their  vacation  in  Hawaii  in  time  for  the 
conference. 


TENNESSEE  VALLEY  EDITION 

The  Chattanooga  (Tenn.)  Times  is 
planning  publication  of  a  special  Ten¬ 
nessee  Valley  edition  of  more  than 
100  pages,  including  a  large  rotogravure 
section.  Announcement  of  the  date  will 
be  made  later.  The  edition  will  deal 
with  the  accomplishments  and  aims  of 
President  Roosevelt’s  economic  and  so¬ 
cial  experiment  through  the  Teniiess« 
Valley  Authority.  Col.  Milton 
Ochs,  vice-president  of  the  Tirnes  Print¬ 
ing  company,  who  was  executive  editor 
of  the  1928  jubilee  edition  which  cel^ 
brated  the  fiftieth  anniversary  of  Adolph 
S.  Ochs’  ownership  of  the  Times  wul 
edit  the  Tennessee  Valley  edhioa 
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From  the  Newsprint  Manufacturers 

To  the  Newspaper  Publishers 

Extracts  from  the  Official  Report  of  C.  R,  McMillen,  Advisor  to  the  Industrial 
Advisory  Board  in  connection  with  the  hearing  on  Recommendations  of  News¬ 
print  Code  Authority  under  the  Code  of  Fair  Competition  relating  to  the 

Newsprint  Industry 


*‘THE  U.  S.  NEWSPRINT  INDUSTRY  IS  NOT  OBSOLETE: 

I  can  summarize  all  I  have  to  say  on  this  issue  by  saying  that  the  United 
States  newsprint  industry  is  not  obsolete;  that  it  is  not  economically 
unsound;  that  its  continuance  is  in  the  interests  of  the  publishers;  that 
its  continuance  is  in  the  interests  of  the  Nation  (in  the  war,  newsprint 
ranked  high  on  the  priority  list);  and  that  its  continuance  is  important, 
not  merely  to  the  6,000  men  directly  employed  in  the  newsprint  industry, 
not  merely  to  the  25,000  directly  and  indirectly  dependent  on  the  news¬ 
print  industry,  but  to  the  whole  125,000  directly  employed  and  the  whole 
500,000  directly  and  indirectly  employed  in  the  entire  pulp  and  paper 
industry  of  the  country.  To  suggest  its  destruction  by  the  deliberate 
omission  on  the  part  of  the  administration  to  assist  it  as  it  faces  the 
additional  costs  imposed  by  the  NRA  is  a  suggestion  that  no  patriotic 
publisher  could  make  if  he  understood  the  facts,  nor  even,  I  venture  to 
say,  any  well-informed  publisher  actuated  by  intelligent  self-interest. 

9|e  4c  i|c  :tc  )|e  :|e 

For  the  first  6  months  of  1933,  97%  of  the  United  States  production  cost 
$43.28  a  ton  exclusive  of  any  interest  return.  For  the  same  6  months  the 
cost  of  12  Canadian  and  Newfoundland  mills  producing  45%  of  the  total 
Canadian  and  Newfoundland  production  during  that  period  was  $43.53 
a  ton.  The  Canadian  mills  included  in  this  computation  ran  during 
these  6  months  at  56%  of  capacity,  while  the  United  States  mills  ran 
at  70.8%  of  capacity.  If  the  Canadian  mills  had  run  at  the  same  percent 
of  capacity  (it  is  not  clear  that  it  is  sound  to  make  this  adjustment,  but 
at  least  to  do  so  puts  the  case  most  strongly  against  the  United  States 
mills)  the  cost  of  the  Canadian  mills  might  have  been  lower  by  $2  or  $3 
a  ton.  The  resulting  advantage  of  Canadian  costs  over  United  States 
costs  would,  however,  be  obviously  very  small,  and  no  greater  than  the 
amount  represented  by  the  difference  in  wage  scales  between  the  two 
countries. 

4c  4c  *  4(  4!  4c 

NRA  and  the  NEWSPRINT  INDUSTRY: 

The  foregoing  discussion  is  all  based  on  the  costs  of  United  States  in¬ 
dustry  before  it  assumed  the  additional  burdens  directly  and  indirectly 
imposed  by  the  NRA.  To  the  extent  of  those  burdens  it  does  suffer  under 
disadvantages  compared  to  the  Canadian  industry.  That,  however, 
seems  to  be  a  reason  for  giving  it  relief  rather  than  a  reason  for  refusing 
relief,^* 

4e  4c  4i  4c  4c  4c 

Full  copies  of  the  Report  are  being  mailed  to  you 

Association  of  Newsprint  Manufacturers  of  the  United  States 

122  E.  42nd  St.,  New  York  City  .  Edgar  Rickard,  Chairman 
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FALSE  FEARS 

AYBE  it  is  a  symptom  of  returning  anima¬ 
tion,  concurrent  with  growing  volume  in 
circulation  and  advertising,  or  maybe  it  is 
just  the  natural  disposition  of  the  newspaperman. 
Certain  it  is  that  never  before  have  we  noted  so 
many  worried  queries  in  the  craft  as  to  whether 
editorial  influence  has  been  lost  to  the  radio  com¬ 
mentators,  or  whether  the  New  Deal  in  its  various 
drives  to  clean  up  commercial  life  will  not  destroy 
newspaper  advertising  in  the  process. 

Both  worries  are  comparable  to  the  shivers  of  a 
child  put  to  bed  for  the  first  time  in  a  dark  room. 

A  letter  recently  quoted  in  the  Bulletin  of  the 
American  Society  of  Newspaper  Editors  warns 
newspapers  to  watdi  out,  since  editorial  writers 
today  get  a  Bronx  cheer  while  a  “ranting  priest  in 
Detroit  has  them  all  listening  to  him  on  the  radio.” 

That  would  be  interesting,  if  true,  but  the  facts 
are  demonstrably  otherwise.  The  radio  priest  has 
indeed  a  nationwide  following  that  is  impossible  of 
achievement  by  any  newspaper — but  can  he  point 
to  any  concrete  results  achieved  by  his  four  or  five 
years  on  the  air?  He  has  stimulated  the  political 
and  economic  thought  of  millions,  but  his  cloth  has 
not  protected  him  entirely  from  Bronx  cheers. 
After  all,  he  is  expressing  his  own  views  and  opin¬ 
ions,  convincing  to  some  and  anathema  to  others, 
but  in  no  way  is  his  service  comparable  to  that  of 
the  newspaper. 

In  the  past  five  years,  newspapers  have  achieved 
notable  victories  for  their  readers.  Hundreds  of 
banks  that  would  have  gone  to  the  wall  under  the 
lashings  of  the  Detroit  Savanarola  have  been  saved, 
with  the  economic  safety  of  millions  of  depositors, 
by  intelligent  newspaper  cooperating  in  news  and 
editorial  columns.  Scores  of  cities  have  been  rescued 
from  political  hog-troughs,  led  out  by  newspapers 
speaking  with  force  and  conviction. 

In  the  dark  days  of  12  months  ago,  forces  which 
might  have  disrupted  our  civilization,  following  the 
summary  suspension  of  normal  business  life,  were 
held  in  check  and  the  common  sense  of  the  people 
given  a  new  chance  to  assert  itself  by  the  candor 
and  thoroughness  of  press  coverage.  If  you  doubt 
that,  read  again  the  news  from  France  of  the  past 
three  weeks.  Can  it  be  said  with  certainty  that 
similar  scenes  were  impossible  here? 

The  decent,  honest,  capable  newspaper  press  of 
the  United  States  held  this  nation  on  the  track 
at  the  most  perilous  point  in  its  history,  a  fact 
that  seems  clear  to  all  public  students  except  the 
newspapers  themselves. 

The  same  doubting  lack  of  faith  in  their  own 
destiny  seems  to  inspire  the  fears  that  advertising 
will  be  destroyed  if  dishonest  business  is  made  to 
change  its  ways.  We  say  “seems”  advisedly,  for 
we  doubt  that  many  newspapermen  actually  believe 
that.  Rightfully,  they  fear  undue  regulation  of  trade 
by  government,  and  their  defensive  mechanism  is 
thrown  against  all  regulation  in  the  hope  of  mini-  , 
mizing  it.  The  probability  is  that  any  legislation  | 
enacted  in  Washington  will  in  the  end  be  no  more 
drastic  than  the  rules  which  have  been  enforced  for 
years  by  many  reputable  newspapers  against  fraud¬ 
ulent  or  repulsive  advertising,  and  that  the  net  result 
to  newspapers  will  be  increased  linage.  Twenty 
years  ago,  "reformers"  drove  from  newspaper  and 
magazine  columns  thousands  of  lines  of  patent 
medicine  copy  that  not  only  disgraced  the  press,  but 
kept  out  millions  of  lines  that  would  not  tolerate 
such  company.  The  immediate  effect  was  loss  of 
linage  to  some  nswspapers,  but  within  10  years  the 
volume  of  newspaper  advertising  had  increased  100 
per  cent,  and  after  five  years  of  depression  remains 
well  above  the  levels  at  which  the  old  reform 
campaign  started.  It  doesn’t  require  either  faith  or 
prescience  in  great  quantity  to  anticipate  a  similar 
result  if  returning  prosperity  was  accompanied  by 
another  move  to  expel  from  the  newspaper  temple 
those  who  defile  it.  The  consumer  dollars  spent  for 
worthless,  dangerous  and  fraudulently  advertised 
medicines,  beautifiers  and  foods  will  find  their  way 
to  market  through  hundreds  of  channels  that  adver¬ 
tising  has  not  even  yet  found,  much  less  opened. 

If  the  press  associations  had  uniform  style 
books  the  work  of  copy  readers,  on  papers  tak¬ 
ing  two  or  more  services,  would  be  materially 
reduced. 


E  note  with  amusement  occasional  chal¬ 
lenges  of  the  social  and  economic  worth  of 
advertising,  cropping  out  of  the  general  eco¬ 
nomic  upheaval.  It  is  an  old  and  very  tired  subject, 
but  nevertheless,  despite  proof  on  every  hand  that 
advertising  scientifically  done  has  been,  and  is,  the 
handmaiden  of  successful  business,  it  must  occasion¬ 
ally  be  defended. 

Our  attention  is  drawn  to  a  high  school  text¬ 
book  published  by  the  Riverside  Press,  of  Cam¬ 
bridge,  Mass.,  titled  “Everyday  Problems  of  Amer¬ 
ican  Democracy,”  copyrighted  in  1927  by  John  T. 
Greenan,  A.  M.,  of  the  faculty  of  the  East  Orange, 
N.  J.,  high  school,  and  Albert  B.  Meredith,  LL.D., 
Commissioner  of  Education  for  Connecticut.  This 
is  what  the  book  tells  the  student; 

“Much  of  our  advertising  is  pure  waste. 

In  many  cases  advertising  adds  to  the  cost 
of  living  without  any  commensurate  gain 
to  the  consumer  who  eventually  pays  the 
bill.  For  example,  advertising  solicitors 
frequently  persuade  two  competing  pro¬ 
ducers  or  distributors  to  try  to  outdo  each 
other  in  lavish  display  advertising.  Very 
often  the  market  for  that  particular  com¬ 
modity  does  not  warrant  such  excessive 
expenditures,  but  still  millions  ol  dollars 
are  spent  every  year  in  this  wasteful  man¬ 
ner.  Advertising  is  wasteful  when  it  per¬ 
suades  people  to  purchase  things  which 
they  do  not  actually  need.  Advertising  is 
wasteful  when  it  is  used  as  a  method  of 
evading  the  payment  of  surtaxes.  Each 
year  sees  an  alarming  increase  in  wasteful 
advertising  by  producers  and  distributors 
who  hope  thereby  to  drive  all  competitors 
out  of  the  field.” 

This  discussion  of  advertising  as  a  consumer  bene¬ 
fit  or  tax  appears  to  have  started  when  the  first 
advertisement  was  published  in  England.  In  a 
tattered  “History  of  Advertising."  published  hy 
Henry  Sampson  in  London,  just  60  years  ago,  we 
read  that  the  first  known  advertiser  in  that  town 
was  one  Jonathan  Holder,  a  haberdasher.  In  the 
year  1679  Jonathan  started  an  enterprise  which 
brought  down  upon  his  head  a  storm  of  abuse  and 
disapproval,  based  on  exactly  the  same  logic  as 
that  offered  hv  Professors  Greenan  and  Meredith 
to  school  children  in  their  text-book  and  to  some 
extent.  Prof.  Rexford  G.  Tugwell.  of  the  U.  S. 
Department  of  Agriculture,  in  his  book.  “The  In¬ 
dustrial  Discipline.”  Jonathan  Holder,  it  appears, 
caused  to  be  printed  a  list  of  articles  kept  in  stock 
bv  him.  with  the  prices  affixed.  To  every  pur¬ 
chaser  of  his  goods,  to  the  extent  of  a  guinea  or 
more,  the  enterprising  merchant  would  give  one  of 
his  printed  lists.  Consumers  considered  it  a  great 
favor  and  the  merchant  no  doubt  waxed  affluent, 
hut  his  jealous  rivals  took  up  arms  against  him. 
There  is  a  record  of  their  protest  that  the  innova¬ 
tion  was  dangerous  and  would  be  “quite  destructive 
to  trade  if  shopkeepers  lavished  so  much  of  their 
capital  in  printing  useless  hills.” 

More  than  two  and  a  half  centuries  have  evapo¬ 
rated,  but  the  old  argument  persists.  The  great 
catalog  houses  of  this  day  are,  of  course,  the  direct 
descendants  of  Jonathan  Holder.  We  see  them  using 
advertising  to  build  up  immense  trading  organiza¬ 
tions.  yielding  merchandise  so  cheap,  due  to  mass 
processes,  that  the  small  rival  is  put  to  his  wit’s  end 
to  compete.  The  vast  army  of  consumers  of  ad¬ 
vertised  goods  have  no  reason  to  suspect  that  “much 
of  our  advertising  is  pure  waste"  as  they  are  the 
direct  beneficiaries. 


Not  the  least  of  the  horrors  of  war  is  the 
newspaper  box-car  streamer. 


I  A  L 

PROPAGANDA  IN  CARTOONS 

T  is  possible  that  some  good  work  can  be  done 
by  the  “Joint  Committee  for  Sound  Democratic 
Legislation,”  though  it  is  composed  of  men  who 
are  interested  in  selling  rather  than  buying,  but  the 
job  ought  to  be  kept  in  the  open.  It  seems  to  us 
a  little  injudicious  for  a  representative  of  this  com¬ 
mittee,  writing  on  stationery  bearing  the  names  of 
seven  of  the  largest  advertisers  in  America,  to  so¬ 
licit  from  cartoonists,  some  employed  on  syndicates, 
cartoons  attacking  the  so-called  Tugwell-Copeland 
bill  pending  in  Congress.  Such  a  letter  addressed 
to  a  newspaper  artist,  enclosed  a  statement  of  the 
highly  controversial  question  which  was  colored  to 
suit  the  propaganda  that  is  now  flooding  the  country. 
The  artist  was  supposed  to  catch  the  cue  and  add 
to  the  ballyhoo,  presumably, as  a  free  agent.  News¬ 
paper  people  resent  this  sort  of  thing.  If  the  Tug- 
well  bill  is  a  dangerous  piece  of  legislation,  con¬ 
taining  a  “bureaucratic  element  which  threatens  the 
American  system,”  let  it  be  beaten  on  merit,  not 
through  propaganda  disguised  as  disinterested  news¬ 
paper  editorial  material. 


What  are  state  press  leagues,  guilds,  socie¬ 
ties  and  associations  doing  to  encourage  legisla¬ 
tion  to  protect  newspaper  confidences,  follow¬ 
ing  the  lead  of  Delaeware  and  New  Jersey? 

CAUTION  IN  HEADLINES 

T  may  be  a  small  matter,  yet  we  do  not  doubt 
that  the  newspaper  buyer  at  the  newsstand  is 
left  to  wonder  at  the  disparities  that  often 
occur  in  the  headlines  of  rival  newspapers  on  dis¬ 
play.  Recently,  in  the  cases  of  the  Paris  “little 
revolution”  and  the  tragic  uprising  in  Austria,  the 
contradictory  statements  in  banner-lines  of  different 
newspapers  were  conspicuous.  One  headline  read, 
“One  Hundred  Dead  in  Vienna  Riots,”  while  an¬ 
other  proclaimed  nearly  twice  that  number.  In 
some  headlines  there  was  an  attempt  to  record  exact 
numbers,  but  the  stories  indicated  that  the  rioting, 
especially  in  Austria,  was  over  a  wide  area,  and 
that  no  real  count  of  casualties  had  been  possible. 
It  seems  to  us  the  better  method  to  use  generalities 
in  headlines  when  stories  are  indefinite  and  concern 
numbers  of  dead  and  injured.  Such  old  standbys 
as  “scores”  or  “hundreds”  or  “many”’  come  into  play. 
Newspapers  get  a  reputation  for  exaggeration  very 
easily,  and  often  unjustly,  hy  attempting  to  be  too 
exact  in  headlines  over  reports  that  are  subject  to 
important  change. 


Another  fize-point  upward  step  on  the  busi¬ 
ness  barometer,  newspaper  advertising,  is  a 
sound  recovery  item. 


GOVERNMENT  BY  NEWSPAPERS 

HEN  a  reader  of  Chicago  Daily  News 
wrote  to  the  editor  asking  whv  newspapers 
did  not  devote  more  space  to  improving 
local  conditions  and  less  to  sports  and  bizarre  stunts, 
the  editor  replied  in  expressing  the  ideal  of  the 
modem  press  with  extraordinary  clarity. 

"Our  correspondent.”  he  wrote,  "probably  does  not 
realize  that  in  effect  he  is  proposing  government  by 
newspapers.  To  assign  to  the  press  the  motor 
powers  of  good  government  is  to  place  the  cart 
before  the  horse.  Newspapermen  know  that  news¬ 
papers  have  no  power  to  govern  and  should  have 
none.  .  .  .  Newspapers  should  no  more  dictate  to 
government  than  government  should  dictate  to  news¬ 
papers. 

“Newspapermen  as  citizens,  as  public  officials  or 
as  members  of  political  parties  have,  of  course,  the 
same  rights  and  duties  as  have  other  citizens.  But 
the  proper  function  of  the  press  is  to  discover  and 
print  the  facts,  to  show  how  the  facts  affect  the  lives 
of  citizens,  to  discuss,  analyze  and  interpret  the 
facts,  and  to  encourage  all  movements  for  better 
government.  'That  is  the  job  of  the  newspapers. 
If  they  go  further  and  attempt  to  become  unoffi¬ 
cial  arms  of  government,  they  are  likely  to  destroy 
their  real  usefulness  to  the  people  as  a  whole  by 
becoming  motffhpieces  and  accomplices  of  special 
groups  and  special  interests. 

“Now  as  never  before  must  it  be  emphasized  in  this 
country  that  the  people  themselves  are  the  only  pos¬ 
sible  fountain  head  of  better  government." 
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PURELY  PERSONAL 


C'^OL.  FRANK  KNOX,  Chicago 
t Daily  News  publisher,  delivered  the 
nrincipal  address  at  a  meeting  of  Iowa 
Kepubucans  in  Ues  Moines  Feb.  12. 

Homer  Guck,  Chicago  Herald  and 
Examiner  publisher,  will  be  the  prin¬ 
cipal  speaker  at  the  annual  banquet  of 
the  Gamma  Delta  fraternity  in 
Chicago  March  i.  Mr.  Guck  was  one 
oi  the  charter  members  of  the  fraternity 
when  it  was  organized. 

Jerome  D.  Barnum,  publisher,  Hyra- 
cinse  (.N.  Y.)  Fost-Etandard,  v/sis 

among  the  speakers  on  the  New  York 
btate  Grange  convention  program  at 
Lake  Placid,  recently. 

Edward  H.  Butler,  publisher  of  the 
Bugalo  Evening  News,  spoke  on  a  spe¬ 
cial  radio  broadcast  over  that  pub¬ 
lication’s  station,  WBEN,  the  night  of 
heb.  12,  his  message  going  to  Admiral 
Eyrd  at  the  South  Pole. 

William  j.  Pape,  publisher  of  the 
Waterbary  (.Coim.)  American  and  Re- 
^iican,  recently  gave  an  illustrated 
ulk  on  Alaska  at  the  Waterbury  F'irst 
Baptist  Church. 

B.  C.  Nicholas,  editor,  Victoria  (B. 
C.)  Times,  is  back  at  his  desk  after  a 
brief  illness. 

DeWitt  (Judge)  Landis,  editor, 
Hereford  ('lex.;  Brand,  operated  on 
m  Amarillo,  Tex.,  recently,  for  appen¬ 
dicitis,  IS  reported  recovering. 

Stanley  '1'.  Black,  publisher  of  the 
Pawtucket  (R.  1.)  Times,  accompanied 
by  Willard  E.  Binford,  manager  of 
the  Providence  Bureau  and  Steven 
O’Connor,  special  advertising  represen¬ 
tatives,  have  returned'  from  a  ten-day 
sojourn  at  Bermuda. 

Hon.  Frank  Carrell,  publisher  Quebec 
Chronicle-Telegraph,  was  guest  of 
honor  at  a  dimier  given  by  the  Kiwanis 
Club  in  tlie  Chateau  Frontenace  last 
week,  and  gave  an  illustrated  lecture 
on  Caspe,  a  section  of  the  Province. 

John  Redmond,  publisher,  Burlington 
(Kans.)  Republican,  has  been  taking 
an  active  part  in  etforts  for  flood  con¬ 
trol  on  the  Neosho  river,  and  has  spoken 
on  the  subject  at  meetings  at  Emporia, 
Council  Grove  and  other  places. 

Jonathan  Daniels,  editor,  Raleigh 
(N.  C.)  News  and  Observer,  read  a 
play  he  has  just  written,  “lactus  Novus” 
(“The  New  Casts’)),  at  the  Carolina 
Playmaker  Theatre  at  the  University 
oi  North  Carolina,  a  satire  on  the  New 
Deal,  with  the  scene  laid  in  Rome, 
where  Caesar  had  his  troubles  feeding 
hungry  people. 

Mrs.  Burgess  Snyder,  wife  of  the 
publisher  of  the  Gary  (Ind.)  Fost-Tri- 
tme,  is  contributing  two  society  feature 
articles  a  week  to  the  Chicago  Daily 
News  women’s  section  under  the  by-line 
of  Mary  Rennels,  Miss  Leola  Allard, 
Daily  News  women’s  editor,  announced 
this  week. 

J.  W.  Dafoe,  editor,  Winnipeg  Free 
Press,  addressed  an  open  meeting  of 
the  Border  Cities  branch.  League  of 
Nations  Society  at  the  Prince  Inward 
Hotel,  Windsor,  Ont.,  Feb.  5. 

Wayne  W.  Bleakley,  editor,  Franklin 
(Pa.)  News-Herald  is  candidate  for 
the  Republican  nomination  for  state 
sena.tor  for  the  48th  district  at  the 
coming  primaries. 

John  E.  Sylvester,  Jr.,  editor,  W elis¬ 
ion  (0.)  Telegram,  suffered  a  broken 
collar  bone  when  an  automobile  in  which 
he  was  riding  overturned  on  a  railroad 
jnaduct  near  Richdale,  Feb.  2,  while  on 
his  way  to  Columbus  with  other  mem¬ 
bers  of  the  Wellston  City  Planning 
Commission  to  confer  with  state  offi¬ 
cials  on  major  public  works  projects. 

(Charles  A.  Guy,  editor  and  publisher, 
Lubbock  (Tex.)  Avalanche-Journal, 
was  general  chairman  oi  the  committee 
“>  charge  of  the  President’s  ball  at 
Lubbock. 

jMephine  Patterson,  daughter  of  (3apt. 
'  ui  '  New  York  Daily  News 

^hshcr,  has  joined  the  Chicago  Dof/y 
News  local  staff  as  a  reporter. 
Edward  W.  Scudder,  publisher,  New¬ 


ark  (N.  J.)  Evening  News,  is  spad¬ 
ing  his  annual  winter  vacation  in  Miami 
Beach,  FTa. 


IN  THE  BUSINESS  OFFICE 

Ip D WARD  F.  DUNBAR,  advertis- 
!^mg  manager,  Boston  Globe,  is  on 
an  ocean  trip  to  Seattle  on  the  S.S. 
Santa  Paula  of  the  Grace  line. 

Elliott  C.  Hensel,  advertising  man¬ 
ager,  Los  Angeles  Fost-Record,  was 
cnairman  of  the  meeting  of  the  Adver¬ 
tising  Club  of  Los  Angeles  Feb.  6. 
John  Steven  McGroarty,  special  writer 
for  the  Los  Angeles  Times,  was  in¬ 
ducted  into  the  club  as  an  honorary 
member. 

Frank  A.  Stewart,  of  the  display  ad¬ 
vertising  department,  Feoria  (111.) 
Star,  has  been  named  general  chairman 
of  the  state  convention  of  the  American 
Legion  to  be  held  in  Peoria  Sept.  1  to 
4th,  inclusive. 

William  S.  Cady,  general  manager, 
Focatello  (Idaho)  Tribune  and  Idaho 
State  Journal,  has  been  named  chairman 
of  the  Idaho  Liquor  Problem  Advisory 
committee. 

Lieut.  William  B.  Pape,  assistant  busi¬ 
ness  manager,  Waterbury  (Conn.) 
American  and  Republican,  captained 
the  Connecticut  Naval  Militia,  which  has 
been  awarded  the  tri-state  trophy,  for 
defeating  New  York  and  New  Jersey 
teams. 

Irving  Balsh  has  joined  the  circula¬ 
tion  staff  of  the  Waterbury  (Conn.) 
American  and  Republican. 

George  C.  Driscoll,  district  circula¬ 
tion  manager,  Jamestown  (N.  Y.)  Fost 
for  the  past  four  years,  has  resigned 
to  become  city  circulation  nunager  of 
the  Harrisburg  (Pa.)  Fatriot-N ews, 
Maj.  Clark  Howell,  Jr.,  vice-presi¬ 
dent  and  general  manager  of  the  At¬ 
lanta  Constitution,  has  been  appointed 
by  Governor  Eugene  Talmadge  to  the 
board  of  regents  of  the  University  Sys¬ 
tem  of  Georgia,  succeeding  Hughes 
Spalding,  who  resigned. 

E.  F.  Baldwin,  circulation  manager, 
Salt  Lake  Tribune  and  Telegram,  ad¬ 
dressed  the  Salt  Lake  City  Sales  Craft 
Club,  recently. 

H.  H.  Strong,  Glens  Falls  (N.  Y.) 
Fost-Star  circulation  manager,  ad¬ 
dressed  a  meeting  of  newspaper  boys 
in  the  Glens  Falls  Y.  M.  C.  A.,  re¬ 
cently.  He  awarded  prizes  to  eight 
boys  for  their  work  in  a  circulation 
drive  of  the  Post-Star  and  Times. 

Wilbur  C.  Hawk,  general  manager, 
Amarillo  Globe-News,  arrived  in  San 
Francisco  last  week  from  Honolulu 
after  a  fortnight  vacation  in  the  islands. 


FOLKS  WORTH  KNOWING 


Maitland  r.  henry,  recently 

elected  president  of  the  California 
Newspaper  Publishers’  Association,  who 
publishes  the 


IN  THE  EDITORIAL  ROOMS 

Tom  C.  HARRIS,  JR.,  managing 
editor,  St.  Fetersburg  (Fla.)  Times, 
Paul  Davis,  city  editor,  St.  Fetersburg 
Independent,  along  with  Bill  Abbott, 
city  editor,  Tampa  Tribune,  and  David 


THE  BUNGLE  FAMILY 


has  become  an  essential  feature  of  American  life. 


/^eorge  Bungle  is  as  much  a  part  of  the  American 
scene  as  Babbitt.  He  is  forever  established  in 
the  folk-lore  of  a  nation. 


How  has  it  happened? 


Simply  enough.  The  Bungle  Family,  by  Harry 
Tuthill,  has  for  years  been  real,  convincing,  sincere 
interpretation  of  humanity  through  moving  caricature. 


The  Bungle  Family  stands  today  as  the  great 
family  feature  of  American  newspapers. 

Daily  strip  and  Sunday  page. 


The  McNaught  Syndicate,  Inc. 


V.  V.  McNITT 
Chainiua 


TIMES  BUILDING 
NEW  YORK.  N.  Y. 


CHARLES  V.  MeADAM 
PresidAt 


Exclusive 


Livermore  (Cal.) 
Herald  in  town 
where  cowboys 
K  are  the  genuine, 

K  old-fashioned  ar- 

ficle,  obtained  all 
s')  of  his  newspa^r 

I  *  a  experience  with 

%  the  paper  which 

he  now  directs. 

Called  home  in 
1919  when  his 
nB  father,  the  late 

A.  L.  Henry,  was 
Maitixkd  R.  Hsnst  suddenly  taken 

seriously  ill,  Mr. 
Henry  found  himself  thrust  into  the  re- 
si^nsiblities  of  publisher.  His  only  pre¬ 
vious  newspaper  experience  had  been 
in  the  mechanical  department  and  in 
writing  high  school  sports.  His  father 
was  in  a  hospital  in  a  condition  that 
forbade  his  being  seen,  because  of  the 
flu  epidemic  which  was  raging  at  that 
time,  and  other  members  of  the  family 
were  quarantined  and  could  only  hie 
reached  by  telephone. 

Although  Mr.  Henry  had  started  as  a 
printer’s  “devil”  when  six  years  old, 
and  had  worked  on  as  printer  and  lino¬ 
type  operator  until  high  school  days 
were  over,  his  experiences  in  the  interim 
had  not  been  even  in  lines  connected 
with  newspaper  publishing.  He  had 
worked  in  a  construction  camp,  served 
as  deputy  county  clerk,  had  gone  to  the 
Mexican  border  with  the  California 
National  Guard  in  1916,  attended  busi¬ 
ness  college,  served  as  an  infantry  lieu¬ 
tenant  during  the  World  War,  and  then 
had  been  private  secretary  to  a  manu¬ 
facturer’s  agent.  But  he  decided  to  do 
his  best  as  publisher  until  his  father 
recovered.  When  his  father  died,  he 
stayed  on. 

The  theory  Mr.  Henry  has  developed 
as  publisher  is  that  newspapers  should 
lead  in  action  rather  than  merely  form 
public  opinion. 


FIRST 


Publication 

Rights 


The  LIFE 
of 

Our  LORD 

W ritten  by 

Charles 

Dickens 

for  His  Children 

1849 


and  Kept  as  a  Precious  Family 
Secret  for  85  Years 


Smiley  publisher,  Tampa  Times,  re¬ 
cently  made  an  air  trip  to  Havana  to 
get  stories  on  the  Cuban  tourist  outlook 
for  this  year.  While  there  they  were 
guests  of  the  Cuban  Tourist  Commis¬ 
sion  and  interviewed  President  Carlos 
Mendieta,  Mayor  Miguel  Mariano 
Gomez,  and  Jefferson  Caffery,  Ambas¬ 
sador-elect. 

John  J.  McLaughlin,  managing  editor, 
Philadelphia  Evening  Ledger,  and  Mrs. 
McLaughlin,  are  parents  of  a  daughter 
born  Feb.  12. 

Henry  B.  Burgoyne,  managing  direc¬ 
tor,  St.  Catherines  (Ont.)  Standard, 
(Continued  on  next  Page) 


IEjDITORS  have  hailed  the  ac¬ 
quisition  for  newspapers  of  first 
publication  rights  to  this  unpub¬ 
lished  Dickens  manuscript  as  the 
greatest  feature  scoop  of  all  time. 
Because  of  the  huge  sums  involved 
in  purchase  of  these  rights,  first 
publication  becomes  in  a  sense  a 
cooperative  news  enterprise,  with 
most  of  the  leading  newspapers  of 
the  United  States  and  Canada 
participating. 


iN  England,  where  rights  were 
purchased  by  The  London  Daily 
Mail  at  the  rate  of  $15  a  word, 
first  publication  has  been  fixed  for 
Monday,  March  5.  Here  we  have 
rejected  astounding  offers  from 
magazines  for  our  serial  rights  be¬ 
cause  of  our  conviction  that  this 
is  essentially  a  news  story.  Only 
newspapers  could  move  rapidly 
enough  to  give  the  story  to  the 
American  people  at  the  same  time 
that  it  is  being  presented  in 
London.  First  publication  will 
now  be  simultaneous  throughout 
the  English-speaking  world. 


X\lGHTS  have  already  been 
purchased  in  thirty-three  out  of  the 
forty  largest  American  cities.  These 
editors  tell  us  they  will  run  the 
story  page  one  because  its  publica¬ 
tion  is  big  news.  Its  promotion, 
circulation  and  prestige  value  is 
bound  to  be  extraordinary. 


Please  wire  or  telephone  orders  to 


United  Features 


MONTE  BOURJAILY 

General  Manager 

220  East  42nd  Street,  New  York 
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PERSONAL 

(Continued  from  page  25) 


who  has  been  critically  ill  in  that  city, 
is  now  improving  slowly. 

Peter  Hamilton,  managing  editor, 
Grand  Junction  (.Lolo.)  JJaily  Sentinel, 
has  joined  the  Rotary  Club  oi  Grand 
J  unction. 

Leo  Sheelian,  managing  editor.  Battle 
Creek  (Midi.)  Enqmrer-N eios,  spoke 
at  a  Battle  Creek  grade  school  Feb.  lb 
in  comiection  with  the  observance  ot 
Good  Citizenship  Week. 

Prank  bmethurst,  managing  editor, 
Raleigh  (N.  C.)  Rews  and  Observer, 
has  temporarily  replaced  his  column  on 
the  editorial  page,  “in  My  Upinion,’’ 
with  a  column,  “In  Their  Upimon,” 
being  a  collection  ot  quotations  from 
the  writings  of  famous  people. 

Dawson  Duncan,  reporter.  Fort 
Id'  ortn  ^tar-1  elegram,  was  assigned  to 
the  Associated  Press  onice  at  Austin, 
tor  tlie  special  session  of  tlie  Leg¬ 
islature,  alter  wlucn  ne  wul  return  to 
tne  btar- 1  elegram.  David  Clark  is 
substituting  Ouruig  Duncans  aosence. 

Charles  Parnuni,  formerly  of  tlie  Rew 
Bedford  Stanaara,  has  joined  the  copy 
desk  of  the  Rrovutence  (R.  i.)  Journal, 
succeeding  iNorman  Medrecn  who  was 
transterred  to  the  Rrovtdence  hvemng 
B  idle  tin  copy  desk. 

H.  P.  Williams,  formerly  of  the 
Chicago  Herald-Examiner,  has  joined 
the  copy  desk,  Philadelphia  Evening 
Ledger. 

Plton  Jones,  of  the  Pampa  (Tex.) 
Daily  News,  has  joined  the  staff  oi  the 
Pampa  (Tex.)  Advocate. 

Robert  Uoenig,  assistant  sports  edi¬ 
tor,  ^outh  Bend  (Ind.)  News-Times, 
has  been  appointed  Amateur  Athletic 
Union  commissioner  for  the  bouth  Bend 
district  in  the  Indiana-Kentucky  Asso¬ 
ciation. 


EDITOR  &  PUBLISHER 

Fourth  Estate 
Newspaperdom  Journalist 


iUlM  eauiaUMi.  ui«rua  and  Cuuiauu  Cup>ri4tSt«u 

xniii  noixoa  «  pi.hcishi^r  cu.,  inc. 

Jsiutw  VVriidit  Uniwu.  I'rsudsui  and  l^ibUatier 
Suit#  Ilut — rluiaa  builduK — 42iid  Street  aod 
UruadHajr — ^New  lurk  Citir,  N.  X. 

Bryant  It-sass.  3»S3.  »»ii,  3»ii  and 


_ ItetaSlieked  fey  AUam  t'ermai,  «i  iSSS _ 

Marian  k.  raw.  MtUf,-  ArUiur  X.  kobb,  UaitagMu 
kAUar;  Warren  L.  Bateau.  Aatee  kduar;  Bobert  S. 
Mann,  Zeecciete  Bditer  ;  Jobn  W.  Beriy,  r  eetere  hUitar 
Cbarlee  B.  Uruoinae.  JHumeae  and  ddcertteMd  Man- 
aaer;  Jamee  Wriabl  Brown,  Jr.,  Sernoe  Manapar; 
Oeurce  U.  Strata,  b'irciuutton  Munaver,  S.  L.  Hare, 
ViaaHAad  Uauaper;  UiaabeUi  McMahon,  C'aekier. 
lamduu  Olbce:  c/o  Xbe  Caxlon  Mataaine,  Oraud 
BuUdingt,  Xrafalcar  Sq.,  W.  C.  S.  Allan  Oela- 
fooe.  Manager.  Baru.  France,  Office:  76  rw  dee  Betite 
Vhtmpt.  Sydney  K  Clarke,  Manapar.  Barla  kditot: 
Ueorce  Langelaan,  a  Hue  Julei  Dumlen.  Xokyo 
Corraapondent,  Clarence  A.  Dariae,  c/o  Japan  Adrer- 
tlaer.  Waablngton  Correepondent:  Ueorga  H.  Man- 
nlnf,  Katiamal  eraaa  OM  MutUmp.  Cbicaco  Office: 
«tJ  Lenden  Omaramlaa  and  AcctdenJ  BuMiup,  $60 
Aorta  Uiekipan  Aoomm,  Oeorge  Brandenburg,  Cer- 
reesendent;  Baciflc  Coaat  KepreeanUUra:  £arl  Burke, 
iiti  Sanaa  Street,  Ape  24.  San  Franciico. 


International  tear  Book  laat  Saturday  in  January — 
"A.N.B.A.**  nuoibera  last  two  Saturdays  la  April — 
Adrertiaing  Convention  number  lint  Saturday  In  June — 
Advertising  linage  recordi  In  March  and  September — 
Newspaper  rates  and  circulations  in  January  and  July — 
Market  Uulde  containing  standardlaed  merebandising 
and  marketing  data  on  l,4gg  newspaper  markets 
third  Saturday  in  November — 

Siae  at  type  8%  x  IX  inebaa — 118  agate  lines 
(111k  ems)  on  tour  columns — total  ot  872  agate 
lines  te  the  page — 

lArgest  type  page  In  the  business  paper  field — 
Display  advertising  ratae:  transient,  7  Sc.  per  agate 
line,  or  serlee  of  Iruertloos  as  tollows: — 


lUOMl  1 

1  * 

13. 

1  26  1 

62 

|A8M«|  Tim 

(jTliDa 

Tlm« 

|Tlm«| 

Tlmoa 

«72  S2fi0  $226  $200  $100  $168 

886  140  120  110  100  06 

168  76  70  66  60  66 

84.  60  46  40  $8  30 

42,  80  26  20  17  16 


The  single  column  torty-tsvo  line  rats  maker  card  at 
a  cost  ot  $18  per  sreek  eenu  as  low  a  rate  on  a 
Sl'tlme  basis  as  any  other  schedule,  namely,  $188 
per  page:  888  halt  page:  88S  quarter  page. 
Classified  rates:  7Se.  per  agaU  Una  cos  Ume;  lie. 
per  agate  line  tour  times. 

SituaUoos  wanted:  S8e.  per  agate  line  one  ume: 
4tc.  per  agate  line  three  times  (count  tlx  words  to 
the  11m). 

Bubaerlptlon  rates:  By  mall  payable  In  advance 
United  States  and  Island  Possessions  14  per  year: 
Canada  84.58:  Foreign  |S. 

Charter  Member  of  the  Audit  Bureau  of  Circulations 

with  a  certified  ‘'A.B.C.**  as  follows: _ 

I  six  Months'^  ,  N«  I  Total  Dla-  I 

I  Ended  Paid  trlbutlon 


DaeemiMr  31,  1032. 


Net 

Paid 

Total 

trlbutk>n 

0.337 

10,116 

10,403 

10.180 

8.967 

8,290 

7X114 

10.488 

11,120 

11,417 

11X164 

10X119 

9,646 

7M6 

Warren  Brown,  Chicago  Herald  and 
Examiner  sports  editor,  interviewed 
three  war  veterans  at  the  Edward 
Hines,  jr..  Memorial  Hospital  recently 
over  radio  station  KYW.  Edward  j. 
Geiger,  Chicago  American  sports  edi¬ 
tor,  was  interviewed  last  week  by  John 
U’Hara,  sports  announcer,  over  radio 
station  WJJD, 

A.  E.  Johansen,  of  the  editorial  staff. 
Battle  Creek  (Midi.)  Moon-Journal, 
spoke  at  a  meeting  of  the  business  girls 
department  of  the  Battle  Creek  X  .  W. 
C  A.  Feb.  8,  discussing  news,  the  news¬ 
paper  office,  and  training  necessary  for 
a  reporter. 

Robert  M.  Bowman,  of  the  copy  desk, 
Detroit  Free  Press,  has  resigned  to  join 
the  copy  desk  staff  of  the  Detroit 
News. 

Richard  Allgire,  formerly  witli 
Owosso  (Mich.j  Argus-Press  editorial 
statt,  has  joined  the  Battle  Creek 
(Mich.)  Moon-Journal  stah. 

F'rank  Greene,  suburban  desk  man, 
Pawtucket  (R.  I.)  Times  since  1929, 
has  been  elected  librarian  of  the  Paw¬ 
tucket  Public  Library. 

Sidney  Norman,  mining  authority  of 
Toronto,  has  been  engaged  by  the  Van¬ 
couver  (B.  C.)  Sun  to  cover  mining 
development  in  British  Columbia. 

Herbert  A.  Calkins,  Troy  (N.  Y.) 
Record  reporter,  has  been  taken  off  the 
courthouse  beat  and  assigned  to  cover 
a  murder  trial  at  Schoharie,  N.  Y. 
Ralph  Williams  is  subbing  at  the  court¬ 
house  for  him. 

Roscoe  Fleming,  reporter,  Fort 
Worth  Press,  writes  a  column  on  the 
editorial  page,  each  Saturday.  He  is 
allowed  unusual  latitude  in  expressing 
his  views. 

Sol  Davis,  Chicago  Daily  Times  pho¬ 
tographer  boarded  tlie  airplane  at  St. 
Louis  which  recently  brought  John 
Dillinger,  bank  bandit  and  Indiana  es¬ 
caped  convict,  back  to  Chicago.  Davis 
was  able  to  get  exclusive  photographs 
of  Dillinger  m  the  plane  and  also  ob¬ 
tained  an  interview  with  him. 

Andy  Lytle,  for  10  years  sports  edi¬ 
tor  of  the  Vancouver  (B.  C)  Sun  has 
resigned  to  join  the  sports  staff  of  the 
Toronto  Star.  He  is  succeeded  on  the 
Sun  by  Jack  Paterson. 

John  Wiggins,  formerly  of  the  Syra¬ 
cuse  (N.  Y.)  Herald,  has  joined  the 
Binghamton  (N.  Y.)  Press  editorial 
staff. 

Douglas  Dales,  Schenectady  (N.  Y.) 
Gazette  city  hall  reporter,  and  Mrs. 
Dales,  are  the  parents  of  a  seven-pound 
boy,  Douglas,  Jr.,  born  recently. 

Edward  Carder  Ames,  Toledo  Morn¬ 
ing  Times  editorial  writer,  and  Mrs. 
Ames,  are  parents  of  a  son,  Daniel 
Gregory  Ames,  bom  in  Toledo  hospital 
recently. 

George  Davis,  theatrical  critic,  Cleve¬ 
land  Press,  is  writing  his  daily  column 
while  on  tour  with  Emerson  Gill’s 
Orchestra  through  southern  states. 

Miss  Miriam  £.  Tyler  has  joined  the 
Holyoke  (Mass.)  Transcript-Telegram 
society  staff. 

Edgar  Brown  and  Mervyn  Mcxire 
have  joined  the  reportorial  staff  of  the 
Vancouver  (B.  C.)  Province. 

Fred  Young,  sports  editor,  Blooming¬ 
ton  (Ill.)  Pantograph,  has  chartered 
the  Illinois  Wesleyan  University  bus 
and  is  arranging  a  four  day  tour  of 
basketball  coaches  to  attend  the  meet¬ 
ing  of  the  National  Basketball  Coaches 
Association  at  Atlanta,  Ga.,  March  30 
and  31. 

Robert  Dailey,  until  recently  editor 
of  the  Campus  Collegian,  student  news¬ 
paper  oi  the  University  of  Toledo, 
last  week  left  school  and  has  joined  the 
Toledo  Blade  staff. 

Arthur  J.  Smith,  financial  editor, 
Vancouver  (B.  C.)  Sun,  has  been 
spending  several  weeks  in  San  Fran¬ 
cisco,  writing  special  articles  on  stock 
market  developments  in  relation  to  B. 
C.  mining  shares. 

Melvin  Humphries,  of  the  Waynes¬ 
boro  (Va.)  Neus-Virginian,  and  Mrs. 
Hunq^ies,  are  the  parents  of  a  son 
bora  Feb.  5. 


Darrell  N.  Toohey,  reporter.  Spring- 
field  (Mass.)  Union,  recently  suftered  a 
tractured  right  ankle  and  leg  abrasions 
in  an  automobile  accident.  He  is  in 
Wesson  Memorial  Hospital. 

F.  M,  “Hap”  Church,  state  editor, 
Detroit  Free  Press,  has  suff  ered  a  ner¬ 
vous  breakdown  which  has  necessitated 
his  taking  a  leave  of  absence  from  his 
duties  for  a  year.  Donald  Schram,  his 
assistant,  is  acting  state  editor  during 
his  absence. 

C.  William  Duncan,  columnist,  Phil¬ 
adelphia  Evening  Ledger,  recently  de¬ 
livered  his  lU2nd  address,  before  the 
Allentown,  Pa.,  Kiwanis  Club,  telling  of 
national  figures  he  has  met. 

Patricia  Kelly  has  returned  to  the 
editorial  stan  of  the  Chicago  Daily 
Times. 

J.  Woodward  Brigham,  formerly  of 
the  Camden  (N.  J.)  Courier,  is  now  on 
the  rewrite  staff,  Philadelphia  Evening 
Ledger. 

E.  J.  Raymond,  of  tlie  De  Kalb  (Ill.) 
Chronicle  was  the  principal  speaker  at 
the  banquet  of  Wurlitzer  Grand  Piano 
company  dealers  held  in  De  Kalb,  Feb. 
5  and  b. 

Vaughn  Meisling,  formerly  of  the 
Los  Angeles  Examiner  and  the  San 
Francisco  Chronicle  staff,  has  joined 
the  reportorial  staff  of  the  North  China 
Daily  News,  Shanghai. 

George  McCable  has  joined  the  Bing¬ 
hamton  (N.  Y.)  Press  copy  desk  start, 

Winsor  French,  motion  picture  editor, 
Cleveland  News,  has  resigned  and  will 
leave  April  7  with  his  wife  for  a  6- 
month  tour  of  Europe. 

Richard  M.  Powers,  former  city  hall 
reporter,  Schenectady  (N.  Y.)  Gazette, 
lias  joined  the  Schenectady  Union-Star 
editorial  staff. 

William  Taafe,  Albany  (N.  Y.)  Eve¬ 
ning  News  reporter,  suffered  frost¬ 
bitten  hands  and  ears  while  covering  a 
hre  last  week  and  was  a  patient  at 
Albany  Memorial  Hospital.  After 
treatment,  he  returned  to  work. 

Royce  Howes,  assistant  news  editor, 
Detroit  Free  Press,  and  Mrs.  Howes, 
are  the  parents  of  a  daugiiter,  Duni 
Feb.  2. 

Miss  Nina  Hawkins,  managing  editor, 
ist.  Augustine  (Fla.)  Record,  lias  been 
made  diairman  oi  the  publicity  com¬ 
mittee  for  the  1934  :st.  Augustine 
Flower  Show. 

Robert  Stopher,  until  recently  editor 
of  the  Kent  (O.)  Courier-TrwuHe,h3ts 
joined  the  staff  of  the  Akron  Beacon 
Journal  as  a  rewrite  man. 

Robert  Gunning,  formerly  with  the 
Columbus  Citizen,  is  a  recent  addition 
to  the  Akron  Beacon  Journal  editorial 
staff. 

Lyle  Croy,  state  editor,  Akron  Beacon 
Journal,  has  returned  to  his  desk  alter 
an  illness  oi  three  weeks. 

Harry  B.  Kerr,  after  an  absence  of 
three  years,  has  returned  to  the  Akron 
Beacon  Journal  as  head  of  the  copy 
desk.  The  universal  desk  system  was 
recently  installed. 

Mrs.  Ethel  Myers,  woman’s  editor, 
Akron  Beacon  Journal,  has  resumed  her 
duties  after  a  three-month  vacation  in 
South  America. 

Miss  Martha  Harrison,  secretary  to 
Editor  John  S.  Knight  of  the  Akron 
Beacon  Journal  for  the  last  five  years, 
has  resigned  to  go  to  New  York.  Miss 
Naomi  Epstein  has  been  appointed  to 
take  Miss  Harrison’s  place. 

Dickson  Brugman,  editor,  of  “The 
News  of  Other  Days”  column.  Little 
Rock  Arkansas  Gazette,  on  Feb.  3  ob¬ 
served  his  82d  birthday.  He  was  edi¬ 
tor  of  the  Gazette  from  1887  to  1902. 

Philip  Williams  has  resigned  from 
the  Ca^en  (N.  J.)  Courier  and  joined 
the  copy  desk  of  the  Philadelphia  Bin¬ 
ning  Ledger. 

Richard  M.  Jackson,  former  reporter 
on  the  South  Bend  (Ind.)  News-Times 
has  rejoined  the  staff. 

Richard  Powell,  police  reporter, 
Philadelphia  Evening  Ledger,  has  been 
promoted  to  the  general  assignment 
rapher,  announce  the  birth  of  a  daugh- 


staff,  and  James  Colligan  has  bees 
transferred  to  the  rewrite  staff. 

Charles  Leavelle,  formerly  of  the 
New  Orleans  (La.)  Times-Picayunt 
copy  desk,  has  joined  the  Chicago  Her- 
aid  and  Examiner. 

M.  L.  St.  John,  formerly  associate 
editor  of  the  Athens  Georgia  Democrat, 
weekly  newspaper,  has  bera  named  edi¬ 
tor  and  publisher,  according  to  an  an¬ 
nouncement  by  Dan  Magill,  founder  oi 
the  paper. 

Huston  AlcCollough  lias  been  made 
political  editor  of  the  Philadelphia  Eve¬ 
ning  Ledger. 

C.  E.  McBride,  sports  editor,  Landon 
Laird,  columnist,  atid  Dean  Fitzer,  radio 
editor,  all  of  the  Kansas  City  Star, 
were  speakers  at  the  luncheon  of  the 
Co-Operative  Club  of  Kansas  City,  r^ 
cently. 

William  Fitzpatrick,  Edmond  LeBre- 
ton  and  Edward  Kalshoven  are  recent 
additions  to  tlie  New  Orleans  (La.) 
Item  reportorial  staff. 

Miss  Marjorie  Mellen  recently  re¬ 
signed  from  the  woman’s  department 
staff  of  the  Worcester  (Mass.)  Tele¬ 
gram,  to  edit  a  shopping  column  in  tk 
New  York  Journal.  She  has  been  suc¬ 
ceeded  by  Miss  Grace  Descliamps. 


PRESS  ASSOCIATION  NOTES 

JOHN  P.  MADISON  has  been  ap¬ 
pointed  United  Press  correspondent 
at  Richmond,  Va, 

Albert  G.  Smith,  of  Waycross,  former 
editor  of  The  Red  and  Black,  The  Uni¬ 
versity  of  Georgia  campus  newspaper, 
and  a  1933  graduate  of  tlie  Henry  W. 
Grady  School  of  Journalism,  has  joined 
the  Atlanta  bureau  of  the  Associated 
Press. 

Bernard  Tassler,  who  resigned  last 
Jan.  24  from  the  Belleville  (111.)  Daily 
News-Democrat,  has  joined  Universrt 
Service  New  York  staff.  Tassler  form¬ 
erly  was  with  the  Associated  Press  in 
New  York. 


WEDDING  BELLS 

EDWARD  MILNE,  of  the  Pawtucket 
bureau.  Providence  (R.  I.)  Journal, 
to  Miss  Alice  Maxwell,  at  Warren, 
R.  I.,  recently. 

Miss  Tina  Elizabeth  Crisp,  daugh¬ 
ter  of  the  late  Judge  John  C.  Crisp, 
founder  of  the  Waco  (Tex.)  News,  to 
William  H.  Harrison,  recently  at  Dal¬ 
las. 

Donald  E.  Carr,  son  of  Harry  Carr, 
Los  Angeles  Times  colunmist,  to  Mil¬ 
dred  Agnes  Clarke,  Feb.  10,  in  Los 
Angeles. 

Paul  Lucas,  advertising  inanager, 
Ossining  (N.  Y.)  Citizer^-Register,  to 
Miss  Ruth  Lewis,  Feb.  9. 

Michael  Eamile,  financial  department 
statistician  at  the  New  York  Herald 
Tribune,  to  Miss  Eleanor  Menechino 
at  Our  Lady  of  Mt.  Carmel  (Tmrch, 
Brooklyn,  N.  Y.,  recently. 


CAMPBELLS  HAVE  SON 

Chesser  M.  Cami^ll,  Chicago  Tri¬ 
bune  assistant  advertising  tnanager,  and 
his  wife  announce  the  birth  of  a  son, 
born  Feb.  6.  The  Campbells  have 
named  the  boy  Byron  Chesser. 


I 


SCHOOLS 

Members  of  the  advanced  jour¬ 
nalism  class  of  the  Santa  Rosa 
Junior  College  edited  the  Feb.  9  edition 
of  the  Santa  Rosa  (Cal.)  Republican. 
The  regular  Republican  staff  remained 
on  duty  during  the  day,  but  acted  only 
in  an  advisory  capacity. 

Miss  Lola  Anderson,  jourplisni 
faculty  member  at  the  University  of 
Missouri,  has  returned  to  resume 
teaching  the  second  semester,  after  a 
year’s  sabbatical  leave  of  absence,  spent 
in  study  and  travel  in  Ecuador,  Peru, 
Chile,  Uruguay,  Brazil  and  the  Argen¬ 
tine,  in  South  America. 


LUNDBERGS  HAVE  DAUGHTM 

Eleanor  Jewett  Lundberg,  Chicago 
Tribune  art  critic,  and  her  husband, 
Godfrey  Lundberg,  Tribune  pbotog- 
ter,  born  Feb.  5. 
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COST  OF  ADVERTISING  EXAGGERATED 
IN  PUBLIC  MIND,  SAYS  LICHTENBERG 

Former  A.  N.  A.  President  Cites  Tiny  Fractions  of  Retail  Prices 
Which  Go  for  Publicity,  Urging  Business  to  Take  Case 
to  People — “Concerned”  at  OfiFicials’  Attitude 


Bernard  lichtenberg  of 

New  York,  former  president  of  the 
Association  of  National  Advertisers, 
speakinsr  Feb.  13  before  the  Advertis- 
Insr  Club  of  Boston,  warned  business 
men  that  they  should  present  their 
case  to  the  public  straightforwardly  if 
they  would  avoid  hamperinsr  restrictions 
on  advertisin)?.  He  indorsed  the  sur- 
eestion  of  Allyn  B.  McTntire,  presi¬ 
dent  of  the  A.  N.  A.,  that  the  Fed¬ 
eral  administration  should  call  in  a 
(jroup  of  merchandisinpr  men  as  advisers 
on  nroblems  touchim?  the  consumer. 

"We  are  seriouslv  concerned  with 
the  attitude  of  certain  high  officials  in 
Washington  toward  advertising."  he 
said. 

“But  recently  a  high  government  of¬ 
ficial  who  daily  comes  in  contact  with 
business  said  to  me  that  he  knew  a 
manufacturer  who  made  a  better  quality 
of  goods  than  a  competitor,  the  com¬ 
petitor  being  a  national  advertiser.  ‘Be¬ 
cause  he  does  not  advertise,’  went  on 
the  official,  “he  is  able  to  sell  at  a  lower 
price  than  the  national  advertiser.’ 
There  seems  to  be,  in  the  opinion  of 
some  of  us,  an  antagonistic  feeling  to¬ 
ward  this  important  part  of  selling. 

‘‘.Advertising  in  its  true  light  is  hut 
one  part  of  distribution.  Distribution 
covers  packing,  carting,  freighting, 
warehousing,  salesmen’s  expense,  credit, 
collection  exoense,  financing,  advertis¬ 
ing,  etc.  All  of  these  functions  are 
interrelated.  Should  anv  one  of  them 
break  down,  in  a  situation  in  which  it 
was  necessarv,  the  danger  to  the  busi¬ 
ness  would  be  great.  Advertising  is 
not  the  all-important  single  factor  that 
many  have  claimed  for  it.  It  is  not  a 
cure-all  in  spite  of  many  enthusiasts 
who  seek  to  sell  it  as  such. 

“T  believe  we  should  ascertain  the 
facts  as  to  how  much  of  the  retail  sell¬ 
ing  price  of  our  products  is  spent  in 
advertising.  That,  I  think,  is  the  first 
step  in  making  any  ruling  that  an  ad¬ 
vertised  product  must  be  sold  at  a  price 
higher  than  an  unadvertised  competing 
product. 

"In  1029  the  Campbell  Soup  Com¬ 
pany— surelv  a  large  advertiser  and  a 
most  efficient  organization — issued  the 
following  statement: 

‘“In  1898  the  output  of  the  Campbell 
Soup  Company  was  five  hundred  thou¬ 
sand  cans  for  the  entire  vear.  Now  18 
million  cans  are  produced  in  one  week. 

“‘In  1898  the  expense  for  salesmen 
was  7^5  per  cent  and  for  advertising 
14  per  cent  of  the  selling  price.  Now 
the  cost  for  salesmen  is  2^^  per  cent 
and  for  advertising  less  than  3  per  cent, 
making  a  total  selling  cost  of  5  per 
cent,  or  2^2  per  cent  less  than  the  cost 
for  salesmen  alone  in  1898. 

‘“T^e  advertised  price  of  Campbell 
soup  is  12  cents  a  can  anywhere  in  the 
United  States.  This  pays  for  the  cost 
of  the  material,  the  manufacturing 
charges,  the  distribution  cost,  and  the 
profits  of  jobbers  and  retailers.  The 
cost  of  adyertising  a  single  can  of  soup 
is  17/lOOths  of  1  per  cent.’ 

‘Tn  other  words,  if  a  consumer  buys 
a  can  of  Campbell’s  soup  for  12  cents, 
36/lOOOths  of  1  cent  of  her  money  is 
spent  by  Campbell  in  advertising.  It 
looks  as  though  the  soup  control  board 
or  whatever  body  directs  the  future  of 
the  soup  industry  will  need  a  great 
statistician  to  fix  the  different  prices 
on  advertised  and  unadvertised  soups. 
Maybe  an  expert  cook  could  do  the  ioh 
along  with  the  statistician  by  cutting 
down  on  the  noodles  in  the  advertised 
soup. 

“What  percentage  of  the  retail  selling 
price  of_'a  box  of  crackers  is  spent  for 
^vertising?  The  Loose- Wiles  Biscuit 
Company  says  that  on  a  ten-cent  pack¬ 
er  the  advertising  expenditure  is  less 
than  one  mill. 

"The  price  to  the  consumer  of  a  Lord 
Pep^ell  shirt  is  $1.95.  The  amount 
of  the  manufacturer’s  advertising  ex¬ 


pense  in  that  price  is  1/3  of  1  per  cent 
or  some  fi4/100ths  of  a  cent. 

“Out  of  $1.75  the  consumer  pays  for 
a  sheet,  one  cent  goes  for  advertising. 

“Over  the  last  twenty  years  the  East¬ 
man  Kf^ak  Company  has  spent  in  its 
advertising  of  amateur  photographic 
merchandise  in  the  neighborhood  of 
of  the  retail  selling  price.  You 
who  are  gray-beards  can  readilv  recall 
the  difference  in  the  price  of  photo¬ 
graphic  apparatus  between  1914  and 
1934.  The  Eastman  Company  quite 


rightlv  justifies  the  money  spent  on  ad¬ 
vertising  hy  saying:  ‘Savings  to  the 
consumer  as  a  result  of  consistent  ad¬ 
vertising  are  so  many  times  the  amotint 
of  the  money  devoted  to  advertising  that 
we  think  any  question  of  wasteful  prac¬ 
tice  is  untenable.’ 

“Some  two  years  ago,  an  inquiring 
advertising  man  queried  business  men. 
students,  and  housewives  as  to  what 
they  thouaht  they  were  paying  for  ad¬ 
vertising  in  each  purchase  of  various 
articles  in  common  use. 

“In  the  case  of  a  well-known  soap, 
the  average  guess  of  these  representative 
consumers  was  that  of  every  7  cents 
paid  for  a  cake  of  this  soap,  1.4  cents 
went  for  advertising  it.  The  fact  was 
that  the  company  was  spending  only 
one-fifth  of  a  cent  per  cake. 

“The  average  guess  of  the  cost  of  the 


Toledo  Guild  Adopts  Constitution; 

Philadelphians  Organize  Suburbs 

Toledo  Newspaper  Guild  was 


employes  of  the  Toledo  Blade,  News-Bee 
and  Times  Feb.  11.  R.  P.  Overmyer, 
of  the  Blade,  temporary  chairman,  was 
authorized  to  petition  the  American 
Newspaper  Guild  for  a  charter. 

A  constitution  drawn  up  by  an  or¬ 
ganization  committee,  which  had  been 
elected  at  the  first  general  meeting 
Feb.  4,  was  adopted  after  more  than 
two  hours  of  debate. 

The  organiation  committee,  comnosed 
of  Raymond  .A.  Werneke  and  William 
E.  Hall.  Blade:  Carl  Adamshick  and 
Ernest  Jones.  News-Bee,  and  Wilfrid 
Hibbert  and  Dan  Palmer.  Times,  was 
re-elected  and  commissioned  to  draft  a 
set  of  tentative  by-laws.  The  next  gen¬ 
eral  meeting  was  set  for  March  4, 
when  guild  officers  will  he  elected. 

Out  of  a  total  eligibility  list  of  ap¬ 
proximately  110  in  Toledo,  10.1  editorial 
employes  have  joined  the  guild  or  sig¬ 
nified  their  intention  of  joining,  it  is 
stated. 

The  guild’s  aims  were  praised  editor¬ 
ially  by  both  Blade  and  News-Bee  last 
week.  _ 

**Reporter**  in  Philadelphia 

Philapet-phia.  Feb.  14 — The  News¬ 
paper  Guild  of  Philadelphia  and  Cam¬ 
den  on  Feb.  11  held  a  second  organi¬ 
ation  meeting  of  the  New  Jersey  subur¬ 
ban  unit  at  Bridgeton,  which  was  at¬ 
tended  by  editorial  workers  from  Cam¬ 
den,  Cumberland.  Salem  and  Glouces¬ 
ter  counties.  Another  meeting  will  be 
held  Sunday  at  Vineland,  and  similar 
meetings  will  he  held  in  various  coun¬ 
ties  tmtil  all  of  South  Jersey  is  or¬ 
ganized. 

The  Philadelphia  guild  has  called 
a  meeting  for  Feb.  18  at  Bethlehem, 
when  the  newly  formed  Lehigh  Valley 
Guild  will  extend  its  scope  to  cover 
Easton,  Allentown,  Bethlehem  and  sur¬ 
rounding  territory. 

On  Feb.  25  a  meeting  will  be  held 
at  Wilmington  to  organize  a  guild  there. 
Frank  Sheridan.  Camden  Post;  Arthur 
West.  Record,  and  John  Sullivan,  Eve- 
ntnp  Ledger,  addressed  the  Bridgeton 
meeting.  Paul  Comlv  French,  presi¬ 
dent;  John  Park  Lee,  treasaurer: 
Thomas  E.  Miller,  chairman  of  the  or¬ 
ganization  committee,  and  Sullivan  will 
go  to  Bethlehem.  Miller  will  speak  at 
the  Wilmington  meeting. 

The  first  issue  of  the  Guild  Reporter 
of  Philadelphia  and  Camden,  the  offi¬ 
cial  organ  of  the  local  guild,  was  pub¬ 
lished  Feb.  10  and  has  been  distributed 
widely  throtighout  eastern  Pennsylvania 
and  south  Jersey  bv  the  organization 
committee.  The  Philadelphia-Camden 
guild  at  the  present  time  has  626  mem¬ 
bers  in  good  standing. 


Quinn,  reporter;  Pierce  W.  Hangge. 
photographer:  Patil  B.  Corr.  copy 
reader,  and  Miss  Edna  Warren,  vice- 
presidents:  Mvles  Standish.  reporter, 
secretary,  and  Robert  E.  Cadle,  reporter, 
treasurer. 

Members  to  renresent  the  chanter  on 
the  Executive  Committee  of  the  St. 
Louis  Newsnaper  Guild  were  elected  as 
follows ;  Metelman,  Parker.  W.  H. 
Tames,  columnist  Martin  T.  Halev,  base¬ 
ball  writer,  and  David  Brown,  renorter. 

The  Star-Times  chanter  was  organi- 
ized  Tan.  23.  with  lulius  M.  Klein  as 
president,  and  William  F.  Gould,  sec¬ 
retary. 


Tulsa  Guild  Spreads  Out 

tn  EottOK  &  P'’1IT.TeTtir*> 

Tut-Sa.  Okla..  Feh.  13 — Serving  as 
a  basis  for  the  formation  of  newsnaner 
nuilds  throughout  this  section  of  the 
country  the  Tulsa  branch  of  the  News¬ 
naper  _  Guild  of  Oklahoma  has  taken 
into  its  membership  representatives 
from  six  Oklahoma  cities  and  two 
Kansas  cities. 

These  members  will  he  retained  until 
thev  are  able  to  form  chapters  in  their 
individual  cities. 

Sapulpa.  Muskogee,  Holdenville.  Bris¬ 
tow.  Olonulgee.  Miami  and  Ponca  Citv 
in  Oklahoma  and  Coffeyville  and  Eu¬ 
reka,  in  Kansas,  now  are  offcially 
renresented. 

In  addition.  Miss  Marion  Pinkham, 
former  Tulsa  Tribune  writer,  has  ten¬ 
dered  her  application  from  Los  Gatos, 
Cal.,  with  the  expectation  of  returning 
here. 

Frank  Muskrat,  of  the  Ponca  Citv 
News,  was  elected  to  the  executive 
hoard  of  the  Tulsa  branch,  to  act  until 
a  chapter  is  formed  at  Ponca  City. 

George  Church  associate  professor 
of  journalism  at  Oklahoma  A.  and  M. 
college.  Stillwater,  holds  an  associate 
membership  in  the  Tulsa  guild  and  is 
doing  voluntary  “missionary”  work 
among  the  Kansas  university  graduates 
in  southern  Kansas. 

Tulsa  guild  executives,  including  Ed¬ 
ward  D.  Burks,  Tulsa  World,  a  vice- 
president  of  the  national  organization, 
are  holding  district  meetings  about  the 
state  urging  organization  and  leading 
up  to  a  state  convention. 

Tulsa  will  make  a  bid  for  the  na¬ 
tional  convention  next  summer. 

Recently,  Oklahoma  City  newsmen 
formed  a  chapter  and  have  prepared  a 
constitution  and  by-laws. 


New  Chapter  in  St.  Louis 

The  recently  organized  Globe-Dem¬ 
ocrat  chapter  of  the  St.  Louis  News¬ 
paper  Guild  adopted  a  constitution  and 
elected  officers  at  a  meeting  held  Feb. 
8  at  the  Public  Library  in  that  city. 
Wayne  Parker,  reporter,  was  elect^ 
president,  and  other  officers  are: 

Allen  E.  Metelman,  artist,  John  M. 


Planning  Gridiron  Dinner 

Howard  Wolf,  Akron  Beacon  Jour¬ 
nal  columnist,  has  been  named  chairman 
of  the  script  committee  to  prepare 
sketches  for  a  gridiron  dinner  to  be 
given  in  Akron,  April  2,  by  the  Akron 
chapter.  National  Newspaper  Guild. 


advertising  ?n  a  $50  suit  of  clothes 
was  $6.21.  The  actual  cost  was  $1. 

“When  you  buy  a  5-cent  glass  of 
Coca-Cola,  the  huge  sum  of  1576/ 
lOO.OOOths  of  a  cent  goes  for  advertis¬ 
ing. 

“What  has  been  the  effect  of  ballyhew 
about  advertising  on  those  who  are  in 
high  pl;>res?  All  know  the  answer  to 
that.  The  Tugwell  Bill  is  far  from 
dead.  It  seems  to  me  its  passage  with¬ 
out,  although  only  a  few.  those  few  im¬ 
portant  changes  would  be  a  mis¬ 
take.  True,  it  only  affects  foods,  drugs, 
cosmetics,  and  the  like,  but  it  is  an 
evidence  of  what  other  branches  of 
business  may  expect  in  the  way  of  legis¬ 
lation.  It  is  a  short  step  from  the 
regulation  of  advertising  of  these  ^prod¬ 
ucts  to  the  regulation  of  advertising  of 
all  products.  As  orieinallv  drawn,  the 
Tugwell  Bill  reflects  exactly  the  think¬ 
ing  of  some  important  members  of  the 
Washington  Administration.  It  con¬ 
tains.  for  example,  a  provision  on  stand¬ 
ards.  This  is  along  the  same  lines  as 
the  Huddleston  Bill,  which  would  estab¬ 
lish  Government  standards  and  require 
that  every  artcle  of  commerce  he  plainly 
marked  with  the  Government’s  stand¬ 
ard.  We  now  have  in  Washington  a 
bi-weeklv  periodical  called  the  ‘Consum¬ 
ers’  Guide.’  This  is  nut  out  bv  the 
Consumers’  Coitnsel  of  the  Agricultural 
Adiustment  Administration  of  the  De¬ 
partment  of  Agriculture.  It  is  widely 
circulated  among  consumer  groups, 
women’s  clubs,  teachers  of  home  eco¬ 
nomics,"  etc.  It  endeavors  to  tell  the 
consumer  what  he  should  pav.  It  actu¬ 
ally  advocates  the  setting  up  of  Gov¬ 
ernment  standards  bv  which  the^  con¬ 
sumer  should  purchase,  this  in  spite  of 
the  fact  that  the  average  consumer 
would  not  understand  a  Government 
standard  if  he  saw  one.  T  wotild  ask 
you  to  read,  for  example,  the  Govern¬ 
ment’s  specifications  for  soap.  _  Get  a 
copy  of  them  and  take  them  with  vou 
shopping.  Try  and  buy  a  soap  to  fit 
the  specifications.  Try  and  find  a  sales 
clerk  who  can  read  the  specifications 
any  better  than  you  can.  It  is  an  inter¬ 
esting  experiment. 

“In  the  United  States  at  this  time 
business  is  in  a  peculiar  position.  To 
remain  silent  and  not  tell  its  storv 
means  to  he  condemned.  On  the  other 
hand,  business  is  afraid  to  tell  its  storv 
because  of  the  fear — and  I  believe  it  is 
an  unfotinded  fear — that  those  _  in  the 
Government  with  whose  theories  _and 
actions  they  disagree  will  work  reprisals 
upon  them. 

“For  example,  when  htisiness  recently 
wanted  to  get  information  to  the  public 
generally  by  means  of  the  radio  and  a 
certain  industry  decided  to  tell  its  story 
on  its  own  paid  nrograms.  the  important 
broadcasting  industry  refused  to  permit 
it.  Why,  do  you  think :  Not  fair?  No. 
Not  honest?  No.  Not  true?  No. 
I^ack  of  sympathy?  No.  Then  why? 
I’ll  tell  you  why.  They  were  afraid  that 
the  arms  of  the  Government  on  which 
they  must  depend  for  their  indepen¬ 
dence,  might  later  punish  them  by  un¬ 
fair  reprisals. 

“Now  I  do  not  believe  that  is  true. 
But  the  fear,  however  unjustified,  re¬ 
mains.  Of  that  there  is  no  doubt. 

“I  have  had  men,  heads  of  businesses 
come  to  me  and  ask  for  advice.  They 
had  good  honest  cases  to  present,  but 
they  had  that  fear.  I  have  given  them 
the  same  advice  and  philosophy  I 
just  given  you — get  out  and  inform  the 
public.  Let’s  get  rid  of  this  senseless 
phobia.  The  public  rides  the  saddle. 
The  public  is  the  Jury.  And  just  as 
sure  as  God  made  little  apples,  the  pub¬ 
lic  will  be  the  judge.  Business  must 
present,  openly  and  unafraid,  the  evi¬ 
dence  in  its  own  case.” 


Meet  With  Publishers 

An  informal  conference  between  the 
publishers  of  San  Antonio,  Tex.,  dailies 
and  a  committee  from  the  San  Antonio 
Guild  was  held  Feb.  13.  The  general 
aims  of  the  guild  were  presented  to  the 
publishers  by  the  committee. 


DENNY  TO  MOSCOW 

Harold  Norman  Denny  sailed  fr 
New  York  Feh.  15  to  serve  with 
Moscow  bureau  of  the  Nezv 
notable  foreign  assignments  fo' 
Times,  in  Europe  and  South  Ar 
Among  newspapers  he  has  served 
Des  Moines  Register,  St.  Paul 
Press,  Minneapolis  Tribune,  N 
Tribune,  and  the  Paris  editl 
Chicago  Tribune. 
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STANDARD  OIL  STARTS 
BIG  COAST  DRIVE 

250  Newspapers  in  Six  States  Receiv* 
inf  Copy  in  Midwinter  Cam* 
paifn — Bulk  of  Budfet 
Goes  to  Dailies 

The  Standard  Oil  Company  of  Cali¬ 
fornia,  which  last  spring  used  news¬ 
papers  throughout  the  Pacific  Coast  in 
a  highly  strategic  and  successful  adver¬ 
tising  campaign  on  gasoline,  is  again 
using  large  newspaper  space  promoting 
the  same  commodity.  Their  newest  cam¬ 
paign  was  released  recently  in  ap¬ 
proximately  250  newspapers  in  Cali¬ 
fornia,  Oregon,  Washington,  Nevada. 
Arizona,  New  Mexico  and  Utah;  in 
fart,  the  hulk  of  the  advertising  appro¬ 
priation  is  being  used  for  newspaper 
space. 

Both  last  year’s  campaign  and  the  new 
one  somewhat  challenge  more  or  less 
accepted  Wiefs  that  nothing  new  can 
be  done  in  gasoline  advertising  unless 
stunts  are  used.  Standard’s  last  spring 
and  summer  campaign  was  launched 
after  years  of  extravagant  merchandis¬ 
ing  claims  by  competing  companies  on 
the  coast,  and  brought  the  whole  situa¬ 
tion  dowTi  to  earth  by  calling  in  the 
contest  board  of  the  American  Auto¬ 
mobile  Association,  as  the  highest  inde¬ 
pendent  body  in  America,  and  inviting 
It  to  test  competing  leading  gasolines  for 
starting,  acceleration,  anti-knock,  mile¬ 
age.  and  speed. 

f  y  findings  of  these  tests.  Stand¬ 

ard  Gasoline  was  certified  to  be  “un¬ 
surpassed”  in  all  of  these  qualities,  and 
a  serious,  straightforward,  hard-hitting 
campaign  was  launched,  based  on  these 
findings  and  built  around  the  theme. 
Standard  Gasoline  is  unsurpassed  in 
all  oualities.” 

This  has  been  shortened  by  public  ac- 
•^^.l^nce  to  “  Standard  Unsurpassed.” 
w^ich  has  virtually  come  to  be  the  name 
of  the  product  accepted  by  many  Pacific 
Coast  motorists. 

The  results  of  this  campaign  in  terms 
of  sales  were  felt  bv  Standard  officials 
to^  warrant  ^the  launching  of  a  new 
drive  of  major  dimensions  in  what  is 
now.  according  to  the  calendar,  the  mid¬ 
winter  season.  The  actual  fact,  of 
course,  IS  that  for  a  great  preponder¬ 
ance  of.  Pacific  Coast  motorists  there 
IS  no  winter  season  in  the  sense  of 
snow  and  ice.  and  motoring  goes  on 
throughout  the  year. 

The  new  caninaign.  retaining  all  of 
the  values  established  bv  the  Standard 
Unsurpassed”  slogan  takes  a  new  lead 
from  the  fact  that  Standard  Gasoline 
now  contains  Tetraethvl  Lead,  and  in 
the  introdurtorv  advertising  this  point 
IS  capitalized  to  an  extent  not  hereto¬ 
fore  observable  on  the  Pacific  Coast. 

In  addition  to  large  newspaper  snace. 
Standard  is  using  2-column  hv  2-inch 
cartoons  dailv  in  most  of  the  leading 
ne^paners,  the  series  being  caption^ 
Give  It  a  whirl.” 

_  The  campaign  also  makes  use  of  time 
sisals  over  the  air.  and  a  number  of 
painted  bulletins,  limited  to  strictlv  com¬ 
mercial  locations,  the  Standard  Oil  Com- 
panv  of  California  long  having  been 
active  in  op^sing  outdoor  advertising  in 
scenic  localities  of  any  description. 

HARRY  CANRELD  PROMOTED 

Harry  Canfield,  formerly  Sunday 
editor  of  the  Chtcarjo  Herald  and  Ex¬ 
aminer,  has  been  promoted  to  day  man¬ 
aging  editor,  Victor  Watson,  managing 
editor,  announced  this  week.  George 
Morgenstem.  who  was  recently  ap¬ 
pointed  assistant  to  the  managing  edi¬ 
tor.  succeeds  Mr.  Canfield  as  Sundav 
editor. 


CONTRACTORS  TOOK  PAGE 

The  Stoufjhtnn  fWis.)  Courier-Huh 
recently  promoted  a  full  page  advertise¬ 
ment  based  on  the  idea  that  contractor 
methods  should  be  applied  in  CWA 
projects.  The  page,  signed  by  contrac¬ 
tors  throughout  the  section,  pointed  out 
the  efficiency  of  the  contractor  method. 
The  page  was  given  some  editorial  sup- 
ort,  according  to  H.  W.  Quirt,  publisher. 


SPECIAL  EDITIONS 

Dallas  news.  Feb.  9,  special 

section  for  the  Ford  Motor  Com- 
,  pany,  14  pages. 

Akron  Beacon-Journal,  14  page  Auto¬ 
mobile  Show  section,  Feb.  10. 

Schenectady^  (N.  Y.)  Gazette,  Annual 
automobile  edition,  Feb.  12.  Two  sec¬ 
tions,  40  pages. 

Lowell  (Mass.)  Courier  Citizen,  An¬ 
nual  Mid-Winter  Dollar  Days  edition, 
two  sections,  28  pages,  Feb.  9. 

Binghamton  (N.  Y.)  Press  automo¬ 
bile  edition,  18  pages,  Feb.  10  in  con¬ 
nection  with  the  annual  automobile 
show. 

Richmond  (Va.)  Times-Dispatch, 
automobile  show  section,  14  pages,  Feb. 
11. 

Richmond  (Va.)  News  Leader,  auto¬ 
mobile  show  section,  18  pages,  Feb.  10. 

De  Kalb  (Ill.)  Chronicle,  14  page 
edition,  Feb.  5  honoring  the  Wurlitzer 
Grand  Piano  company  of  De  Kalb  for 
a  production  schedule  of  276  working 
days  during  1933. 

Schenectady  (N.  Y.)  Union  Star, 
automobile  eidition  with  two  sections, 
40  pages,  Feb.  10. 

Nerv  Orleans  Times-Picayune,  annual 
Mardi  Gras  tabloid  section,  48  pages, 
Feb.  8.  The  section  was  printed  in 
four  colors.  Production  of  art  and 
copy  was  under  the  direction  of  Miss 
Edwina  Damonte. 

Los  Angeles  Examiner,  Feb.  4,  Auto 
Show  section,  20  pages;  Feb.  7,  Auto 
Show  section,  7  pages. 

Cedar  Rapids  (la.)  Gazette,  30  page 
“Bargain  Day”  edition,  Feb.  5. 

Danville  (Ill.)  Commercial-News. 
54th  Semi-Annual  Dollar  Day  edition. 
Feb.  6.  consisting  of  32  pages,  with  over 
3,100  inches  Dollar  Day  advertising. 

Sunolk  (Va.)  Neivs-Herald.  Jan.  29. 
President’s  Birthday  Edition,  12  pages. 

Fayefte7’ille  (N.  C.)  Ohsemer.  Inland 
Port  Edition,  recently,  celebrating  a 
culmination  of  a  long  struggle  for  locks 
and  a  deepened  channel  on  Cane  Fear 
River,  making  it  navigable  to  Fayette¬ 
ville. 

Los  Anaeles  Times,  Feb.  4.  Auto 
Show  section,  22  pages;  Feb.  7,  Auto 
Show  section,  4  pages. 

Asheville  (N.  C.)  Citizen-Times. 

Third  Annual  Business  Review,  28 
pages,  tabloid  size,  recently. 

Oklahoma  City  Dailv  Oklahoman. 
Feb.  4.  16-page  tabloid  section  for  the 
annual  convention  of  the  Oklahoma 
Education  Association. 

7,nj  Anaeles  Herald  and  Express. 
Feh.  3,  Auto  Show  section.  64  pages. 

New  Orleans  Item.  'Jan.  31.  ^Special 
Food  Section,  16  pages,  tabloid  size, 
with  color  used  on  first,  center  truck 
and  hack  pages. 

Chicago  Journal  of  Commerce.^  36- 
page  snecial  edition,  Jan.  29,  Chicago 
automobile  show. 

Los  Angeles  Post-Record.  Feh.  3. 
.^uto  Show  section.  8  pages. 

Lyons  (Kan.)  Daily  news  commemo¬ 
rated  the  tenth  anniversary  of  Jhe  dis¬ 
covery  of  oil  in  Rice  county  in  a  20- 
page  special  edition.  Jan.  20. 

Knoxinlle  Journal.  Jan.  28,  snecial 
section  for  Miller’s  Department  Store, 
12  pages. 

Los  Angeles  Illustrated  Daily  Netvs. 
Feh.  3,  Auto  Show  section.  7  pages. 

Hollywood  (Cal.)  Citizen-Nervs,  Feh. 

7.  .\uto  Show  section,  9  pages. 

Centerville  (la.)  Imvegian  and  Citi¬ 
zen.  64  pages,  featuring  stories  of  early 
settlers. 

Benton  Harbor  (Mich.)  Nesvs-Palla- 
dium.  New  Year  edition,  106  pages, 
Jan.  1, 


ASSOCIATIONS 

LOUIS  BOAS,  editor  and  publisher, 
Moscow  (Idaho)  Star-Mirror,  was 
recently  elected  president  of  the  InAHO 
State  EniTORiAi.  Association  at  Boise. 
Aden  Hyde,  Caldwell  News-Tribune, 
was  named  vice-president  and  A.  W. 


McCallum,  publisher.  Buhl  Herald,  was 
re-elected  secretary-treasurer. 

Miss  Nina  E.  Bal^ock,  editor.  Cedar 
Sppngs  (Mich.)  Clipper,  has  bwn  ap¬ 
pointed  vice-president  of  the  Fifth  Dis¬ 
trict,  Michigan  Press  Association, 
by  J.  John  Pope,  president.  She  is  the 
first  woman  in  the  newspaper  profes¬ 
sion  in  Michigan  to  be  so  honored. 

Oscar  Strauss,  Jr.,  advertising  man¬ 
ager  of  Rich’s,  Inc.,  Atlanta  department 
store,  has  been  elected  president  of  the 
Atlanta  Advertising  Club. 

Every  variety  of  sports  known  to  the 
American  athletic  world  was  bur¬ 
lesqued  at  the  “Sports  Roundup” 
sponsored  by  the  Pittsburgh  CJiapter, 
Baseball  Writers  Association  of 
America  at  Hotel  Schenley  Stmday. 
Feb.  11.  John  L.  Hemon,  chairman  of 
the  local  organization,  said  that  more 
than  500  sports  notables  and  fans  are 
expected  to  attend  the  dinner,  the  first 
since  1930. 

First  annual  banquet  of  the  re¬ 
cently  organized  Harrisburg  Sports 
Writers  Assoctation  was  held  Feh.  10 
in  the  Penn  Ilarrls  Hotel.  Harrisburg. 
On  the  committee  were  Dave  Abram¬ 
son,  Harrisburg  (Pa.)  Evening  Nnvs; 
A1  Gark,  Harrisburg  (Pa.)  Morning 
Telegraph,  and  Samuel  Leavitt,  Sunday 
Courier.  A  number  of  prominent  men 
in  the  world  of  sport  were  the  speakers. 
W.  G.  Jones,  Harrisburg  Telegraph,  is 
president. 

Philadelphia  Sports  Writers'  As¬ 
sociation  held  its  30th  annual  banquet 
recently  at  the  Beniamin  Franklin 
Hotel,  Philadelphia.  C.  William  Dun¬ 
can,  recently  re-elected  president  acted 
as  toastmaster  with  Postmaster  General 
Farlev  as  chief  speaker.  More  than  800 
attended. 

Philadelphia  Pen  and  Pencil  Club, 
at  its  42d  annual  meeting  recently,  re¬ 
elected  Bernard  Haggartv.  political  edi¬ 
tor,  Public  Ledger,  president ;  George 
Crapo.  vice-president :  Ravmond  Nel¬ 
son.  treasurer,  and  William  D._  Long, 
secretary.  To  the  Board  of  Directors 
were  named  Frank  McCracken.  William 
C.  Rowan,  John  F.  McGarren,  (Jeorge 
P.  Fayko  and  Joseph  J.  Curran. 

CHANCES  OF  OWNERSHIP 

Em.  and  E.  L.  turner,  father 

•  and  son.  have  taken  over  publica¬ 
tion  of  the  San  Bruno  (Cal.)  Recorder 
from  E.  E.  Bramble,  publisher  of  the 
South  San  Francisco  (Cal.)  Enterprise. 

Calico  Rock  (Ark.)  Progress. 
weekly,  has  been  sold  hv  J.  B.  Story 
to  its  former  owner,  Neill  Brooks,  also 
former  publisher  of  the  Heber  Springs 
(Ark.)  Times-Headlight. 

Freeman  Lusk  has  purchased  the 
Lennox  (Cal.)  Tribune,  weekly,  from 
Eck  Moshy.  Mr.  Lusk  is  the  former 
nublisher  of  the  Boule7>ard  Record,  Los 
Angeles  district  newspaper  and  in  1924 
published  the  Park  Sun  at  Hunting- 
ton  Park,  Cal. 

Richard  Manning,  of  the  staflF,  Com¬ 
ma  (N.  Y.)  Evening  Leader,  has  pur¬ 
chased  the  Knoxville  (Pa.)  Courier,  a 
weekly. 

Lamed  (Kan.)  Nrtvs  is  once  more 
the  Chrono.srofte.  under  the  manaver- 
shin  of  its  former  editors.  Harrv  Wol¬ 
cott  and  Lynn  M.  Giristv.  who  pub¬ 
lished  it  from  1907  to  19.30  when  thev 
sold  it  to  Clarence  Judd  and  Baird 
Thiessen.  Wolcott  and  Gristv  repur¬ 
chased  the  paper  at  sherifTs  sale  for 
J«.R80.24. 

Paul  Jones,  ioint  owner  and  pub¬ 
lisher.  Oakley  (Kan.)  Graphic  for  sev¬ 
eral  vears,  has  purchased  the  interests 
of  Mrs.  J.  R.  Young. 

NEW  PUBLICATIONS 

Y^FSTCHESTER  PANORAMA. 

rx  a  monthly  magazine,  will  heHn 
niihlication  with  a  March  issue  on  Feb. 
20.  Editorial  and  executive  offices  are 
at  277  North  Avenue,  New  Rochelle. 
N.  Y.  The  magazine  will  he  printed 
in  that  city.  Kent  Watson,  formerly 
publisher  of  the  Miami  Reach  Sun 
and  the  .Sunday  Pictorial  at  Miami 
Beach,  Fla.,  is  editor  of  the  new  pub¬ 
lication. 


BIDDER  TAX  CASE  APPEALED 

Publisher*  Seek  to  Deduct  St.  Pai| 
Contributions  From  Income 

Whether  newspaper  publishers  maj 
deduct  from  taxable  incomes  monej 
which  they  donate  to  semi-public  insti¬ 
tutions  as  a  means  for  retaining  tl* 
good-will  of  their  advertisers,  is  raised 
in  an  appeal  filed  in  Washington  bj 
Ridder  Brothers,  Inc.,  from  an  incon* 
tax  deficiency  of  $8,322.17. 

The  petitioner,  whose  claims  will  b( 
adjudicated  by  the  U.  S.  Board  of  Tai 
Appeals,  contributed  $500  to  St.  Paul’i 
Academy,  and  $2,000  to  the  Minnesota 
Country  Club,  both  in  St.  Paul,  Mina, 
where  the  taxpayer  publishes  the  Dit- 
patch.  Pioneer  Press  and  Daily  News. 
Neither  institution  is  a  charitable  or 
benevolent  agency  within  the  meaning 
of  the  Revenue  Act,  and  the  right  to 
deduct  was  denied  by  the  Gimmissioner 
of  Internal  Revenue. 

The  company  insists,  however,  that 
the  contributions  were  a  necessary 
business  expense  to  maintain  the  good¬ 
will  of  the  merchants  of  St.  Paul,  and 
of  the  principal  advertisers  in  the  news- 
papers,  all  of  whom  were  contritmtprs. 

NEW  POST  FOR  PLANTA 

E.  S.  Planta,  business  manager  of  the 
Nelson  (B.  C.)  Daily  News,  has  been 
appointed  national  advertising  manager. 
He  continues  In  charge  of  the  business 
office. 
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BACK  OFFICE 

NEWS 

The  city  room  probably  hasn’t 
heard  it  yet,  but  the  Stereotyp¬ 
ing  Department  gets  a  big  thrill 
out  of  the  fact  that  two  more 
neighboring  papers  have  changed 
over  to  Certifi^  Mats. 

“Our  friends  woke  up,”  volun¬ 
teers  Matty,  the  apprentice. 
“We’ve  been  putting  it  over  on 
them  about  as  long  as  they  could 
stand.  Well,  good  bye  to  our  soft 
snap.  We’re  headed  for  some  real 
competition  now  I” 

Stereotypers  know  and  front 
office  men  learn  how  much  the 
right  dry  mat  helps  in  attractive 
production  and  smooth,  rapid  press 
time  operation. 

For  dependable  stereotyping  use 
Certified  Dry  Mats. 

CERTIFIED 
DRY  MAT 
CORPORATION 

340  Madison  Avenue,  New  York,  N.  Y. 
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available  now  for  your  papor . . 


the  most  timely,  vitally  significant  newspaper  articles  in  the  world  today. 


M^l  iVar  come? 

the  new  series  from  Europe  by 

H  •  R  •  J^ic^bocker 


^  HE  distinguished  foreign  correspondent  and  winner  of 
the  Pulitzer  Prize  is  traveling  more  than  5,000  miles  along 
the  route  shown  in  the  map  to  obtain  the  truth  about  the  new 
European  war  threat.  He  is  interviewing  Prime  Ministers 
and  military  leaders ;  he  sees  vast  warlike  demonstrations ; 
he  observes  the  clamorous  national  ambitions  and  grievances 
which  may  catapult  Europe  into  a  new  holocaust.  His  articles 
cut  through  the  confusion  and  present  the  fundamental  facts 
and  inescapable  conclusions ;  coming  now,  at  the  exact  mo¬ 
ment  of  the  most  serious  crisis  in  European  affairs  since 
1914,  they  will  center  all  public  interest  in  your  paper. 

36  DAILY  ARTICLES:  write  or  wire  for  territory  and  terms 
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Advertising  Agencies 

INSTITUTE  CONFERS 
WITH  4-A  CHIEFS 

New  Agency  Organization  May  Limit 
Activities  to  Middle  West — 
Benson  and  Gamble 
in  Chicago 

(Special  to  Editor  &  Pi’blisher) 

Chicago,  Feb.  13 — Possibilities  of  the 
recently  organized  Institute  of  Adver¬ 
tising  Agencies  of  America  regionaliz¬ 
ing  its  activities  to  include  advertising 
agencies  in  the  Middle  West,  rather 
than  throughout  the  country,  appeared 
imminent  here  this  week. 

Ways  and  means  of  developing  a 
more  effective  regional  organization 
were  to  be  discuss^  at  a  dinner  here 
Thursday  evening  at  which  Frederic 
R.  Gamble,  secretary  of  the  American 
Association  of  .\dvertising  Agencies, 
New  York,  was  to  be  the  guest  of  the 
directors  of  the  Institute.  While  D. 
I.  MacDonald,  executive  secretary  of 
the  Institute,  declined  to  discuss  the 
probable  set-up,  it  is  understood  that 
support  from  the  Four-A  may  be  forth¬ 
coming  if  the  Institute  desires  to  func¬ 
tion  as  a  regional  body,  rather  than 
national,  as  was  its  original  intention. 

John  Benson,  president  of  the 
Four-A,  was  here  last  Friday  to  dis¬ 
cuss  advertising  agency  code  matters 
with  directors  of  the  Institute.  At  a 
meeting  of  the  board,  directors  of  the 
Institute  voted  complete  confidence  and 
appreciation  in  Mr.  Benson’s  efforts  to 
represent  the  entire  agency  industry 
relative  to  the  proposed  agency  code. 
It  is  understood  that  among  the  mat¬ 
ters  now  confronting  the  agency  code 
committee  is  the  Administration’s  atti¬ 
tude  relative  to  reducing  working  hours 
from  40  to  35,  with  new  rates  for 
overtime,  together  with  the  desire  for 
a  clearer  definition  of  the  agency’s 
status.  The  recovery  administration  is 
reported  to  be  particularly  interested 
in  determining  whether  the  agency  is 
an  agent  of  the  publisher,  advertiser 
or  whether  it  functions  independently. 
It  is  said  that  the  agency  has  been  de¬ 
signated  as  primarily  the  publisher’s 
agent. 

Mr.  Gamble  arrived  in  Chicago  today 
for  departmental  meetings  with  the 
Western  Council  of  the  Four-A.  De¬ 
partmental  groups  meeting  with  Mr. 
Gan^le  today  and  tomorrow  include 
media,  radio,  mechanical  production  and 
fiscal  control. 

The  principal  study  in  the  media  de¬ 
partment  is  further  evaluation  of  mar¬ 
ket  and  newspaper  statistics. 

Charles  Daniel  Frey,  president  of 
Charles  Daniel  Frey  Company  and 
chairman  of  the  Western  Council  of  the 
Four-A.  and  Milton  Blair,  J.  Walter 
Thompson  Company,  secretary  of  the 
council,  were  also  scheduled  to  speak 
at  the  Institute  dinner  at  the  Drake  Ho¬ 
tel  Thursday  evening. 


Matkez  Agency  Ezpan<lz 

The  advertising  agency  of  J.  M. 
^Uthes,  Inc.,  New  York,  has  taken  ad¬ 
ditional  space  in  the  Chanin  Building 
and  will  soon  occupy  the  46th  to  48th 
floors.  The  46th  floor,  just  added  to 
the  Mathes  lease,  will  be  occupied 
chiefly  by  the  marketing  and  planning 
and_  public  relations  divisions,  also  a 
statistical,  marketing  and  merchandis¬ 
ing  library.  An  enlarged  media  de¬ 
partment  will  share  the  remainder  of 
the  floor  with  statistical  and  investi¬ 
gating  units.  Executive  offices  remain 
on  the  46th  floor,  where  the  agency 
started.  The  47th  floor  will  be  de¬ 
voted  to  copy,  radio,  art,  iM-oduction 
and  fowardi^  divisions,  restaurant 
and  radio  audition  room. 


Ash  Joint  Crump  Agency 

H.  O.  Ash,  vice-president  and  sales 
manager  of  the  Protected  Milk  Product 
Company,  Kansas  City,  has  resigned  to 
join  the  Murrel  Crump  Advertising 
Company,  Kansas  City,  as  vice-president 
and  sales  manager.  Prior  to  his  con¬ 
nections  at  Kansas  City,  Mr.  Ash  was 
connected  with  the  Arctic  Dairy  Prod¬ 
ucts  Company  of  St.  Louis. 
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GETS  LIQUEUR,  WINE  ACCOUNT 

The  Cleveland  office  of  McCann- 
Erickson,  Inc.,  was  recently  retained  to 
handle  the  advertising  of  Trogneux 
d’.Amerique,  Inc.  This  company  has 
the  United  States  sales  and  manufac¬ 
turing  rights  for  the  liqueurs  of  Mai- 
son  J.  Trogneux,  Boulogne-sur-Mer, 
F'rance.  While  at  present  liqueurs  are 
being  imported  direct  from  France,  it  is 
contemplated  that,  later,  rectifying  will 
be  done  in  Cleveland  under  the  personal 
supervision  of  M.  Roger  Boulan,  a 
member  of  the  firm  of  Maison  J. 
Trogneux.  A  full  line  of  California 
wines  will  also  be  sold  under  the 
Trogneux  brand. 


Citrus  Campaign  Assured 

A  national  campaign  for  advertising 
citrus  fruit  of  Florida  was  approved 
Feb.  5  and  a  contract  signed  by  ship¬ 
pers  who,  it  was  said,  represented  more 
than  a  mililon  and  a  half  boxes  of 
grapefruit.  The  contract  calls  for  a 
levy  of  3  cents  a  box.  Shippers  said 
they  considered  some  action  necessary 
to  offset  an  oversupply  of  grapefruit 
as  a  result  of  an  injunction  issued  by 
Federal  Judge  Alexander  Akerman 
halting  proration  of  citrus  shipments 
under  the  federal  control  committee 
which  had  been  created  through  the 
Agricultural  Adjustment  Administra¬ 
tion. 


Good  Housekeeping  Adds  to  Staff 

Good  Housekeeping  has  added  E.  T. 
Coombs  and  Benjamin  Wood  to  its  staff. 
Mr.  Coombs,  who  becomes  Detroit  ad¬ 
vertising  manager,  has  been  for  14  years 
a  member  of  the  advertising  staff  of  the 
Conde  Nast  Publications,  during  the 
last  five  years  of  which  he  was  in 
charge  of  the  Detroit  office.  Mr.  Wood 
has  been  appointed  field  promotion  man¬ 
ager  in  charge  of  dealer  contacts.  He 
has  been  advertising  director  of  the  Ct«- 
cinnati  Post,  and  national  advertising 
executive  for  the  Cleveland  Press. 


Brewer-Weeks  Appointed 

The  Fontana  Food  Products  Com¬ 
pany,  South  San  Francisco,  Cal.,  has 
appointed  the  Brewer- Weeks  Company, 
general  advertising  agency,  San  Fran¬ 
cisco,  to  handle  its  advertising  on  Fon¬ 
tana’s  macaroni,  spaghetti,  egg  noodles 
and  mushroom  gravy.  The  agency  has 
also  been  appointed  to  handle  the  ad¬ 
vertising  of  the  Pres-To-Logs  Company 
of  California,  makers  of  wood  briquet 
fuel.  The  office  of  the  latter  firm  is  in 
San  Francisco. 


In  Larger  Quarters 

Party  Bridge  Play,  Inc.,  exclusive 
manufacturer  and  distributor  of  a 
puzzle  game,  moved  into  larger  quar¬ 
ters  in  the  McGraw-Hill  Building,  330 
West  42nd  street.  New  York,  Feb.  3rd. 
At  the  same  time  the  company  changed 
its  name  to  Modern  Brands,  Inc. 
George  H.  Hanauer  is  president,  and 
Allen  H.  Seed,  Jr.,  is  vice-president  and 
publicity  director. 


Timken  Increases  Budget 

Plans  are  being  made  by  the  Timken 
Silent  Automatic  Co.,  Detroit,  manufac¬ 
turer  of  oil  burners,  for  a  material  ex¬ 
pansion  in  the  sales  and  advertising 
program  for  1934,  with  newspapers  car¬ 
rying  the  bulk  of  the  advertising  sched¬ 
ule  in  leading  cities,  according  to  W. 
C.  Wood,  treasurer  of  the  company. 
January  sales  were  42  per  cent  greater 
than  sales  in  January,  1932,  Wo<^  said. 


Molloy  Joins  Humphrey 

Harry  F.  Molloy,  for  ten  years  vice- 
president  and  sales  manager  of  the  Shoe 
Retailer  and  Hosiery  Retailer,  has 
joined  the  H.  B.  Humphrey  Company, 
Boston,  in  an  executive  capacity.  At 
one  time  Mr.  Molloy  was  also  a  sales 
representative  for  the  Conde  Nast  Pub¬ 
lications,  and  for  Harper’s  Bazaar,  in 
New  York  City. 


New  Post  for  Akers 

Kenneth  W.  Akers,  formerly  with 
Powers-House  Co.,  Cleveland  agency, 
has  joined  the  Griswold-Eshleman  Co., 
Cleveland,  on  the  creative  staff. 
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SPECIAL  SHELL  CAMPAIGN 

Six  Southern  States  Included  In 
Schedule  Opening  1934  Drive 

A  special  advertising  campaign  has 
been  launched  by  Shell  Petroleum  Cor¬ 
poration  throughout  the  states  of  Ala¬ 
bama,  Florida,  Georgia,  Louisiana, 
Mississippi  and  Texas  on  an  improved 
Shell  gasoline,  it  was  announced  this 
week  by  Paul  Ryan,  manager  of  the 
sales  promotion-advertising  depart¬ 
ment.  It  is  the  first  exclusively  south¬ 
ern  advertising  campaign  to  be  used  by 
the  Shell  company. 

“This  southern  campaign  is  the  open¬ 
ing  gun  of  Shell’s  1934  advertising 
program,’’  said  Mr.  Ryan.  “Numer¬ 
ous  newspapers  in  metropolitan  cen¬ 
ters  of  six  southern  states  will  carry 
a  scries  of  large  display  advertisements 
on  our  new  product  throughout  Feb¬ 
ruary.  The  campaign  also  will  include 
direct  mail,  outdoor  posters,  and  daily 
broadcasts  from  seven  leading  radio 
stations  throughout  the  south.” 

J.  Walter  Thompson  Company,  St. 
Louis  office,  is  placing  the  Shell 
schedules. 


Lord  dc  Thomas  Promotes  Belding 

Appointment  of  Don  Belding  as 
chairman  of  the  plan  board  of  the 
Lord  &  Thomas  advertising  agency  for 
the  Pacific  Coast  has  been  announced 
by  Don  Francisco,  vice-president  and 
Pacific  Coast  general  manager.  Mr. 
Belding,  who  is  a  former  newspaper 
publisher,  joined  the  staff  of  Lord  & 
Thomas  in  1923  as  assistant  space 
buyer.  He  is  attached  to  the  Los  An¬ 
geles  office. 


C.  F.  Bell  Joins  Benton  &  Bowles 

C.  Frederic  Bell  has  joined  Benton 
&  Bowles.  Inc.,  New  York,  as  head  of 
the  trade,  industrial  and  professional 
department.  For  the  past  four  and  a 
half  years,  Mr.  Bell  has  been  with  the 
J.  Walter  Thompson  Co.,  during  two 
of  which  years  he  was  manager  and 
copy  chief  of  the  trade  and  technical 
department  of  that  agency. 


Placing  Raisin  Schedule 

An  advertising  schedule  for  the  Con¬ 
solidated  Packing  Company  of  San 
Francisco  is  being  released  in  North 
and  South  Carolina  newspapers,  featur¬ 
ing  the  Honey  Bunch  brand  of  raisins 
and  dried  fruits.  This  campaign  is 
handled  by  the  San  Francisco  office  of 
Emil  Brisacher  &  Staff. 


Magazine  Account  to  Maxon 

An  extensive  magazine  and  news¬ 
paper  campaign  is  being  used  to  stimu¬ 
late  increased  interest  in  Esquire,  the 
magazine  for  men;  Home  Furnishing 
Arts,  and  Apparel  Arts,  it  is  announced 
by  David  A.  Smart,  the  publisher. 
Maxin,  Inc.,  handles  the  advertising  of 
these  publications. 


Foy  Named  at  Chief 

Fred  C.  Foy,  who  joined  the  San 
Francisco  headquarters  of  the  Shell  Oil 
Company  recently  as  sales  promotion 
manager,  has  been  appointed  advertising 
manager  and  will  now  have  charge  of 
both  departments,  according  to  an  an¬ 
nouncement  made  by  E.  L,  Miller,  Shell 
Company  vice-president. 


New  Reo  Truck  Sales  Head 

A.  L.  Struble  has  been  appointed  as 
sales  manager  of  the  Truck  Division 
of  the  Reo  Motor  Car  Company,  suc¬ 
ceeding  Carl  Parker,  resigned.  Mr. 
Struble  has  been  with  Reo  three  years. 
He  organized  a  school  for  Reo  truck 
salesmen,  in  which  they  are  taught  the 
fundamentals  of  truck  selling. 


Fuller  Brush  Appoints 

The  Manternach  Company,  advertis¬ 
ing  agency  of  Hartford,  Conn.,  has  been 
appointed  by  the  Fuller  Brush  Company, 
also  of  Hartford,  to  direct  its  account. 


United  Companies  Appointed 

Jacobs  Pharmacy  Company,  Atlanta, 
has  placed  its  advertising  account  with 
United  Advertising  Companies,  Inc., 
Chicago. 


BOSTON  AGENCY  NAMED 

Stoddard  Sampson  Company,  Bostoi 
advertising  firm,  have  been  ap¬ 
pointed  to  handle  the  advertising  oi 
MacDonald,  Greenless,  Ltd.,  of  Ldtl, 
Scotland,  handled  through  Brush  aal 
Livingstone,  Inc.,  of  Boston,  their 
United  States  agents. 


Mitford  Joins  Gibbons 

J.  J.  Gibbons  has  announced  the  ap¬ 
pointment  of  Geo.  H.  K.  Mitford  to 
the  staff  of  J.  J.  Gibbons,  Ltd.,  adver¬ 
tising  agency,  Toronto.  Mr.  Mitford 
has  been  actively  engaged  for  the  past 
16  years  in  advertising  agency  work  in 
Canada. 


New  York  Agency  Named 

The  Cary  Maple  Sugar  Company,  St 
Johnsbury,  Vt.,  refiner  of  Highlaad 
100%  Pure  Vermont  Maple  Sap  Syrup, 
has  placed  its  advertising  account  witl 
Fuller  &  Smith  &  Ross,  Inc.,  New 
York. 


Open  Chicago  Art  Studio 

Feldkamp  &  Malloy  have  opened  a 
new  advertising  art  studio  at  225  N, 
Michigan  avenue,  Chicago.  George 
Feldkamp  and  Frederick  M.  Mallt^ 
were  formerly  with  Young,  Timmins  & 
Smith,  Chicago. 


Nelson  With  Hat  Corporation 

C.  E.  Nelson  has  resigned  as  vice- 
president  of  Calkins  &  Holden,  Inc, 
New  York  agency,  and  has  assumed 
charge  of  advertising  of  the  Hat  Cor¬ 
poration  of  America,  New  York,  Knox, 
Dodge  and  Dunlap  hats. 


Wheeling  Steel  Joins  A.N.A. 

Wheeling  Steel  Corporation,  Wheel¬ 
ing,  W.  Ya.,  has  been  elected  to  mem- 
bership  in  the  Association  of  National 
Advertisers,  Inc.  J.  L.  Grimes,  general 
advertising  manager,  will  represent  the 
company  in  the  A.  N.  A. 


McFall  Leaves  Salada 

After  seven  years  in  the  advertising 
department  of  the  Salada  Tea  Company, 
Boston,  John  E.  McFall  has  resigned  to 
become  advertising  director  for  Thomas 
O’Brien  &  Sons,  merchant  tailors,  Med¬ 
ford,  Mass. 


Ce-Lect  Bread  to  Mitchell  Co. 

The  Ce-Lect  Baking  Company,  Bos¬ 
ton,  baker  of  Ce-Lect  Cracked  Wheat 
and  Ce-Lect  White  Breads,  has  ap- 
psointed  the  Mitchell  Company,  Boston, 
as  advertising  counsel. 


New  Wasey  Art  Director 

Orvil  E.  Davis,  for  the  pmst  five 
years  associated  with  Charles  H.  Tou- 
zalin  Agency,  Chicago,  has  joined  Er¬ 
win,  Wasey  &  Co.,  Chicago,  as  art 
director,  it  was  announced  this  week. 


Head*  Buzinesa  Paper  Divizioa 

Stanley  A.  Dennis  has  been  appointed 
manager  of  the  business  papser  divisiew 
of  Blackett-Sample-Hummert,  Inc.,  with 
headquarters  in  the  Chicago  office. 

— 
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For  upj-to-date  live  news  about 
National  advertising,  Retail  ad¬ 
vertising,  Marketing,  read  the 
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AD-VENTURES 

By  ROBERT  S.  MANN 


“D  ATTLE  of  the  Soups”  came  into 
■D  the  open  this  week  along  with 
news  of  a  hitherto  unsuspected  public 
craving  for  noodles  and  mushrooms. 

F.  Wallis  Armstrong  Company, 
Philadelphia  agency  for  Campbell  Soup 
Company,  announced  that  CampbeU’s 
new  noodle-with-chicken  soup  and  its 
cream  of  mushroom  soup,  recently 
launched,  had  met  a  response  beyond 
the  most  optimistic  expectations. 

“Not  only  were  the  initial  stocking 
orders  heavy,  but  upon  the  appearance 
of  the  advertising  sales  were  so  heavy 
that  repeat  orders  were  tremendous,” 
the  agency  reported. 

Campbell’s  advertising  manager,  H.  F. 
Jones,  announced  a  month  ago,  as  told 
in  this  paper,  that  large  space  in  120 
newspapers  would  l)e  used  to  introduce 
the  new  varieties.  The  Armstrong 
statement  this  week  said  there  would 
be  weekly  insertions,  with  the  campaign 
beginning  in  Eastern  and  Midwestern 
cities,  then  spreading  across  the  coun¬ 
try.  A  magazine  campaign,  mostly  in 
full  color,  is  to  follow. 

At  almost  the  same  time,  strange  to 
say,  H.  J.  Heinz  Company,  maker  of 
the  “57  varieties,”  was  publishing  a 
newspaper  advertisement  headed  “Don’t 
Blame  Your  Grocer,’’  explaining  that 
introduction  of  two  new  Heinz  soups — 
noodle  soup  and  cream  of  mushroom 
soup — had  met  such  a  demand  that  it 
had  been  impossible  to  keep  grocers 
stocked.  “We  honestly  have  not  been 
able  to  catch  up  with  the  demand  for 
these  two  soups  until  now,”  said  the  ad¬ 
vertisement  “Two  shifts  have  been 
working  in  our  kitchens  for  months  to 
supply  you.” 

At  the  New  York  office  of  Maxon, 
Inc.,  the  agency  for  Heinz,  it  was  said 
that  the  two  soups  had  been  announced 
some  months  ago  in  the  regular  Heinz 
campai^  of  pyramided  advertisements, 
which  is  appearing  in  about  120  news¬ 
papers.  The  “Don’t  Blame  Your  Gro¬ 
cer”  copy,  however,  was  placed  sepa¬ 
rately  from  the  Detroit  office,  and  was 
not  part  of  the  regular  schedule. 

«  *  «> 

CAMPBELL  SOUP  COMPANY. 

incidentally,  has  announced  that 
bids  are  being  sought  for  a  $1,030,000 
addition  to  the  company’s  Chicago 
kitchens.  The  announcement  referred 
to  the  last  fall’s  “largest  advertising 
campaign  in  the  newspapers  and  maga¬ 
zines  which  we  have  ever  released.”  and 
add^:  “The  results  have  been  very 
grati^ng,  reflecting  as  they  do  both 
the  Int  given  our  own  business  and  the 
marked  improvement  in  general  busi¬ 
ness  conditions.” 

*  *  * 

■^^EW  negotiations  with  the  recovery 
administration  were  to  take  John 
Bei^n,  president  of  the  American  As¬ 
sociation  of  Advertising  Agencies,  to 
Washington  this  week,  postponing  the 
expected  meeting  of  the  full  code  com¬ 
mittee.  ’The  committee,  when  it  meets, 
is  slated  to  approve  a  new  draft,  pre¬ 
liminary  to  a  formal  hearing,  but  addi¬ 
tional  suggestions  from  Washington 
have  pushed  that  farther  into  the  future. 
*  *  * 

CANADIAN  business  and  advertis¬ 
ing  are  making  good  gains,  inline 
with  those  of  the  United  States,  ac¬ 
cording  to  Robert  Cromie,  editor  of  the 
y ancouver  Swt,  who  visited  New  York 
this  week  as  part  of  a  trip  to  eastern 
Canada  and  the  United  States.  Hav¬ 
ing  visited  Toronto,  Montreal  and  Ot¬ 
tawa,  where  he  talked  with  agents  and 
other  advertising  men,  he  said  he  had 
been  told  of  new  accounts  and  new 
campaigns  under  way.  He  cited  the 
increas^  valuation  placed  on  gold  by 
the  United  Stat«  as  having  given  im¬ 
petus  to  Canadian  mining  and  to  all 
Canadian  industry.  Since  the  United 
States^  and_  Canada  form  an  economic 
unit,  in  his  opinion,  imjwoved  condi¬ 
tions  in  one  must  necessarily  be  re¬ 
flected  in  the  other. 

Mr.  Cromie  predicted  that  rising 
prices  would  make  themselves  more 
widely  felt  within  three  months,  and 


that  nine  months  would  see  a  scramble 
for  goods.  He  said  that  responsible 
forces  in  both  United  States  and  Can¬ 
ada  were  already  planning  means  of 
putting  on  brakes  to  prevent  the  price 
rise  from  going  too  far. 

Mr.  Cromie’s  address  at  the  Adver¬ 
tising  Club  of  New  York  is  reported 
on  another  page  of  this  paper. 

*  *  * 

PLORILLARD  COM P.\ NY.  maker 
•  of  Old  Gold  cigarettes,  third  of  the 
Big  Four  cigarette  firms  to  publish  its 
annual  report  for  1933,  found  profits 
for  the  year  reduced  by  the  low  prices 
maintained  during  most  of  that  period. 
In  this  it  corresponded  to  the  R.  J 
Reynolds  and  the  Liggett  &  Myeis  com 
panies,  whose  reports  have  already  been 
noted  here. 

Lorillard  consolidated  net  income 
was  stated  as  $2,380,254  after  all 
charges  and  reserves,  compared  with 
84,556,052  for  1932.  After  caring  for 
preferred  stock  dividends,  the  earnings 
amounted  to  84  cents  a  share  for  the 
common  stock,  against  $2.02  the  year 
before.  * 

R.  C.  Smith  Honored 

R.  C.  Smith,  of  the  advertising  firm 
of  R.  C.  Smith  &  Son,  Ltd.,  Toronto, 
and  dean  of  the  profession  in  the  city, 
was  honored  at  a  reception  held  re¬ 
cently  celebrating  his  birthday.  Assist¬ 
ing  him  in  receiving  his  hosts  of  friends 
were  his  son,  Adam  F.  Smith,  and  his 
daughter  and  her  husband.  Dr.  and 
.Mrs.  Harvey  G.  Agnew.  Tribute  was 
also  paid  Mr.  Smith  by  P.  L.  Thom¬ 
son,  president  of  the  Audit  Bureau  of 
Circulations,  at  a  representative  gather¬ 
ing  of  advertising  managers,  agency 
men  and  newspapermen.  Mr,  Thomson 
recalled  that  Mr.  Smith  had  joined  the 
staff  of  the  Toronto  Globe  42  years  ago 
and  had  been  with  that  paper  for  20 
years.  In  that  connection,  he  had  been 
instrumental  in  having  the  Globe  issue 
the  first  sworn  statement  on  circulation 
on  this  continent. 

Joins  Jersey  City  Printing  Co. 

Walter  Z.  Shafer  will  join  the  staff 
of  the  Jersey  City  Printing  Company 
as  a  vice-president  on  March  1.  For 
a  number  of  years  he  was  president  of 
the  Edward  Langer  Printing  Company, 
also  the  Rotoprint  Gravure  Company, 
both  of  Jamaica,  Long  Island.  When 
the  W.  F.  Hall  Printing  Company  of 
Chicago  and  New  Yoric  took  over  the 
Edward  Langer  Printing  Company,  Mr. 
Shafer  became  vice-president  of  the  Art 
Color  Printing  Company,  eastern  sub¬ 
sidiary  of  the  W.  F.  Hall  Printing  Com¬ 
pany. 

Stover  Joins  Matkes  Agency 

R.  K.  Stover  has  joined  the  staff  of 
J.  M.  Mathes,  Inc.,  New  York,  and 
has  been  assigned  to  the  marketing  and 
planning  divisions.  Mr.  Stover  gained 
his  advertising  experience  in  the  pro¬ 
duction  department  of  Hanff-Metzger, 
and  later  went  with  the  Fonda-Haupt 
Company.  In  1932  he  was  one  of  the 
organizers  of  Tachette,  Inc.,  serving  as 
secretary  and  director.  He  retains  a 
directorship  in  the  corporation. 

Cstin  to  Leave  Swift’s 

G.  A.  Cain  will  resign  from  Swift  & 
Co.,  Chicago,  on  March  10,  it  was 
learned  this  week.  He  has  been  with 
the  company  for  23  years  and  for  a  long 
period  has  handled  the  advertising  and 
sales  promotion  activities  of  the  firm’s 
various  products.  Mr.  Cain  indicated 
that  after  a  brief  vacation  he  plans  to 
return  to  the  field  of  marketing  in  some 
active  capacity. 

Mangan  to  Speak  at  Ad  Club 

James  A.  Mangan,  advertising  man¬ 
ager  of  Mills  Novelty  Company,  Chi¬ 
cago,  will  speak  on  “Psychology,  Art 
and  Design  in  Advertising”  at  the  next 
meeting  of  the  Women’s  Advertising 
Club  of  Chicago,  Feb.  20.  at  the  Chi¬ 
cago  Women’s  Club. 


GAS  RANGE  CAMPAIGN 
READY  IN  CHICAGO 

Newspaper  Advertising  to  Begin 

About  March  1  in  Sales  Drive 
to  Modernize  Equipment  in 
Metropolitan  Area 

i Special  to  Editor  &  Publisher) 

Chicago,  Feb.  14— Plans  for  a  sales 
drive,  utilizing  newspaper  advertising, 
to  modernize  gas  range  equipment  in 
the  metropolitan  Chicago  area,  includ¬ 
ing  suburbs  within  the  50-mile  radius, 
were  announced  here  last  night  when 
500  dealers  and  salesmen  of  utility  and 
retail  companies  handling  gas  ranges 
met  at  the  Hotel  Sherman.  The  meet¬ 
ing  was  sponsored  by  the  newly-organ¬ 
ized  Gas  Appliance  Society  of  Greater 
Chicago.  The  newspaper  campaign  is 
scheduled  to  begin  about  March  1. 

Objects  of  the  drive  were  outlined 
by  John  A.  h'rye,  president  of  the  De¬ 
troit  Stove  Company,  who  told  the 
members  a  recent  survey  in  Chicago 
indicated  90  |)er  cent  of  the  present 
numlier  of  gas  ranges  were  worn  out, 
obsolete  or  inefficient.  Other  speak¬ 
ers  included  T.  V.  Purcell,  vice-presi¬ 
dent  of  the  People's  Gas.  Light  and 
Coke  Company,  and  Giarles  S.  Ma- 
ginnis  of  the  Fair  department  store. 

Discussing  the  plans  with  Editor  &; 
Publisher  here  toilay,  Bradley  Walker 
and  C.  C.  Le  Wald  of  the  Detroit  office 
of  Campbell-Ewald  Company,  stated  the 
advertising  campaign  was  being  pre¬ 
pared  by  their  agency  in  Detroit,  and 
schedules  will  be  released  from  there. 

Planning  Insurance  Campaign 

For  the  first  time  in  its  history,  the 
National  Association  of  Life  Under¬ 
writers  is  planning  a  newspaper  adver¬ 
tising  campaign  promoting  financial 
independence  week,  March  19-24.  An 
appropriation  of  $100,000  will  be  spent 
in  newspapers  exclusively  and  it  is  ex¬ 
pected  that  local  agencies  will  buy 
additional  space  to  tie  up  with  the  cam¬ 
paign.  The  account  is  handled  by 
Richards,  Alley  &  Richardson,  New 
York  advertising  agency,  with  Cortland 
Smith  in  charge. 

Beverage  Copy  Prepared 

Universal  V  ineyards  Corporation, 
Lincoln  Building,  New  York,  which  is 
seeking  distribution  for  a  long  list  of 
beverages,  is  planning  newspaper  and 
radio  advertising  in  the  next  six  months, 
emphasizing  about  ten  of  its  leaders. 
Release  of  advertising  is  to  depend 
upon  appointment  of  distributors.  A1 
Paul  I^fton  Company,  Philadelphia  and 
New  York,  will  be  the  agency  in 
charge. 

Planning  Bread  Campaign 

Ward  Baking  Company,  New  York, 
lias  appointed  Fletcher  &  Ellis,  New 
York  agency,  to  handle  a  newspaper 
campaign  on  Cracked  Wheat  bread  and 
a  radio  program  embracing  its  vari¬ 
ous  products.  The  newspaper  schedule 
will  appear  in  nineteen  cities  scattered 
throughout  the  East,  Middle  \Vest  and 
South. 

Life  Savers  Into  Dailies 

Newspapers  of  125  cities  are  carry¬ 
ing  copy  for  Life  Savers,  Inc.,  Port 
Chester,  N.  Y.,  in  that  company’s  first 
major  newspaper  campaign.  The  adver¬ 
tising  is  placed  through  Topping  & 
Lloyd,  New  York  agency.  Copy  of 
modest  size  is  to  run  weekly. 

TEXAS 

Propsriy  to  sovsr  this  great  Btoto  j««  ainst 
ose  the  leaden: 

THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (Evening) 
THE  DALLAS  SEMI-WEEKLY 

FARM  NEWS 

Pubhehed  by  the  oldeet  bnetnees  inatitutioa 
in  Tezas. 

JOHN  B.  WOODWARD,  Inc. 

ATalwnal  Rtvrttantatirti 
New  Tork  (^eago  Detroit  Baa  Ikaaeiese 


FIVE  ACCOUNTS  TO  PRESBREY 

Frank  Presbrey  Company,  Nes 
York  agency,  has  acquired  the  follow¬ 
ing  accounts:  Robert  C.  Reeves  Com¬ 
pany,  Du  Bois  woven  wood  and  hurdlt 
fences ;  .•\merican  Academy  of  Dra¬ 
matic  Arts;  .\merican  Numbering  Ma¬ 
chine  Company ;  Firth  Carpet  Com¬ 
pany  ;  and  X'ought,  Halpern  &  .  Qo, 
builder;  all  New  York  firms. 

New  Accounts  for  Gerth 

Growers  Fertilizer  Company.  Saa 
Francisco,  has  placed  its  advertismi; 
account  with  Edwin  P.  Gerth  &  Co, 
San  Francisco  agency.  A  sch^ule  ii 
now  running  in  Sunset  magazine  and 
California  newspapers. 

Bond  Electric  to  Tyson 

Bond  Electric  Corporation,  Jersey 
City,  maker  of  flashlights,  batteries 
and  automotive  specialties,  has  ap¬ 
pointed  O.  S.  Tyson  &  Co.,  New  York, 
as  its  advertising  agency. 


J.  C.  Bull,  Inc.,  101  Park  avenue.  New 
York.  Placing  one-time  orilera  witb 
newspapers  in  various  sections  for  the 
Connecticut  Mutual  Life  Insurance  Com¬ 
pany,  llurtfurd,  Connecticut. 

£.  H.  Brown  Adv.  Company,  140  So. 
Dearborn  street,  Chicago.  Using  a  few 
newspapers  on  Dale  Drug  Products  Com- 
pauy,  Chicago  (Myroma). 

Geyer-Cornell  Company,  580  5th  avenue, 
New  York.  Now  handling  account  for 
.lus.  E.  Seagram  &  Suns,  whisky,  .New 
York. 

Finley  H.  Greene  Advertising  Agency, 
300  Delaware  avenue,  Buffalo.  Now 
haudling  account  for  Federal  Mills.  Inc., 
Hour,  Lockport,  N.  Y". 

Gnnther-Bradtord  Jk  Co..  15  B.  Huron 
street,  Chicago.  Issuing  orders  to  newg. 
papers  on  I'dga,  Inc.,  St.  Paul,  Minn. 

Hudson  Advertising  Company,  75  West 
street.  New  York.  IMacing  account  for 
the  Novopin  Pharmaceutical  Compsuy, 
New  York. 

Husband  ft  Thomas  Company.  122  Etit 
42nd  street.  New  York.  Placing  orders 
with  some  New  York  newspapers  for  the 
Royal  Spirits  Corporation,  New  York. 

H.  W.  Kastor  ft  Sons  Company,  No, 
Michigan  avenue,  Chicago.  Sending  or 
ders  to  newspapers  on  the  Raladam  Cor¬ 
poration,  Detroit. 

J.  Ed.  Long  Company,  Chicago.  Re¬ 
leasing  cooking  school  copy  only  to  newi 
papers  on  the  .John  P.  Cnnepa  Cntnptny, 
Chicago,  Red  Cross  Macaroni. 

Lord  ft  Thomas,  Inc.,  247  Park  avenue. 
New  York.  Placing  orders  with  some 
New  York  newspapers  for  the  Commer¬ 
cial  National  Bank  &  Trust  Compsnj, 
New  York. 

William  H.  Rankin  Company,  342  MadI 
son  avenue.  New  York.  Placing  ordem 
with  newspapers  in  varions  sections  for 
the  Mutual  Life  Insurance  Company. 

Young  ft  Rnbicam,  Inc.,  285  Madlwu 
avenue.  New  York.  Now  handling  ac¬ 
count  for  the  Virginia  Daro  Extract 
Company,  Brooklyn. 

Blaekett-Sample-Hummert.  Inc,,  221 
North  LaSalle  street,  Chicago.  Reported 
to  be  using  a  limited  list  of  newspapen 
for  a  test  campaign  on  John  F.  Jelke 
Company,  Chicago. 

E.  H.  Brown  Adv.  Co.,  140  South  Dear¬ 
born  street,  Chicago.  Issuing  orders  to 
newspapers  on  Illinois  Medical  Prodocti 
Co.,  Chicago. 

Jaqnes  Mfg.  Co.,  Chicago.,  manufac¬ 
turers  of  K.  C.  Baking  Powder  will  sooi 
release  copy  to  newspapers  direct. 

Stack-Goble  Adv.  Agency,  8  South 
Michigan  avenue.,  Chicago.  Using  news¬ 
papers  on  Paris  Medicine  Company,  St 
Lonis. 


Yet  no  rate  changes  in  more  than  8  ysart. 
January 

1027  .  .  .  OSS.OOO 

1*28  .  .  .  1.160,000 
1929  •  •  •  1.524.000 


OSS.OOO 
1.160,000 
1.524.000 

1930.  .  .  1,673,283 

1931  .  .  1,652,566 

1932  .  1,678,456 

1933  .  1,687,628 

1934  1,775,000 

NET  PAID  DAILY 

Expresa’’ 

London  Manchwoter  Glasgow 
Rosrtsontod  •sdntiTwIy  in  thw  Unilod  SiRin  kft 

JOSHUA  B.  POWERS,  Inc. 

IrdtnuUanal  PuUuImt  lUptamMim 
220  EAST  42nd  STREET 
New  York  City 

London  Paris  Berlin  Buenos  Aires 
Rio  de  Janoiro  Sfto  Paulo 
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a 

"1  do  not  believe  any 
composing  room  executive 

y 

should  be  permitted  by  his 
employer  to  place  an  order 


for  machines  until  he  has  bee 


forced  (if  necessary)^to  1 


over  the  Intertype  Mix 
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JANUARY  LINAGE  SHOWS  SAfo  INCREASE 

Total  Volume  Shows  Gain  For  Fourth  Consecutive  Month — Detailed  Figures  For  Principal  Cities 

Tabulated 


AKRON.  OHIO 


1934  1933  Gain  or  Loss 

Times  Press  . (e)  494,599  448,395  46,204  G 

Beacon-Joum^  . (e)  799,724  722,308  77,416  G 

Times-Press  . (S)  142,085  90,856  51,229  G 


Total  DaUy  .  1,294,323  1,170,703  123,620  G 

Total  Studay  .  142,085  90,856  51,229  G 

Grand  Total  .  1,436,408  1,261,559  174,849  G 


CHATTANOOGA,  TENN. 


1934  1933  Gain  or  Loss 

Times  . (m)  235,725  209,316  26,409  G 

News  . (e)  373,154  319,887  53,267  G 

Times  . (S)  72,450  85,494  13,044  L 


Total  Daily  .  608,879  529,203  79,676  G 

Total  Sunday  .  72,450  85,494  13,044  L 

Grand  Total  .  681,329  614,697  66,632  G 


EL  PASO,  TEXAS 


1934  1933  Gain  or  Loa 

Times  . (m)  272,959  260,479  1  2,480G 

Herald-Post  . (e)  357,92  1  306,42  7  51,494t 

Times  . (S)  89,503  121,309  31.8061 


Total  Daily  .  630,880  566,906  63.974  C 

Total  Sunday  .  89,503  1  21,309  31,8061 

Grand  Total  .  720,383  688,215  32,1685 


ALBANY,  N.  Y. 


Times-Union  . (e)  415,809  406,691  9,118  G 

News  . (e)  488,624  453,001  35,623  G 

Knickerbocker  Press  ...(m)  272,803  246.852  25,951  G 

•Times-Union  . (S)  122,203  129,723  7,520  L 

Knickerbocker  Press  ..(S)  72,734  83,845  11,111  L 


ToUl  Daily  .  1,177,236  1,106,544  70,692  G 

Toul  Sunday  .  194,937  213,568  18.631  L 

Grand  Total  .  1,372,173  1,320,112  52,061  G 


•Sunday  Times-Union  fiflures  include  American  Weekly 
linaire.  1934 — 55,698  lines;  1933 — 64,205  lines. 

ALBUQUERQUE,  N.  M. 

Journal  . (in)  251,546  209,307  42,239  G 

Sute-Tribune  . (e)  247,006  153.120  93.886  G 

Journal  . (S)  41.257  42,803  1,546  L 


Total  Daily  .  498,552  362,427  36,125  G 

Total  Sunday  .  41,257  42,803  1,546  L 

Grand  ToUl  .  539,809  405,230  134.579  G 

ATLANTA,  GA. 

Georifian  . (e)  273,743  192.260  81,483  G 

Journal  . (e)  474,607  397,467  77,140  G 

Constitution  . (m)  372,463  335,418  37,045  G 

•.American  . (S)  115,028  129,204  14,176  L 

Journal  . (S)  112,394  117,333  4,939  L 

Constitution  . (S)  130,253  105,976  24,277  G 


Total  Daily  .  1,120,813  925,145  195.668  G 

Total  Sunday  .  357,675  352,513  5.162  G 

Grand  ToUl  .  1,478,488  1,277,658  200,830  G 


•Sunday  American  figures  include  American  Weekly 
linaee,  1934 — 55,698  lines;  1933 — 64,205  lines. 

ATLANTIC  CITY,  N.  J. 


Press-Union  . (e)  298,247  293,869  4.378  G 

Press-Union  . (S)  37,162  45,192  8.030  L 

Grand  Total  .  335,409  339,061  3,652  L 


•Press-Union  sold  in  morninR-evenine  combination.  Lin¬ 
age  of  evening  edition  is  shown. 


BALTIMORE,  MD. 


News  . (e)  453,785  293,210 

Sun  . (e)  854,220  853,151 

Post  . (e)  320,808  324.339 

Sun  . (m)  405,389  381,514 

•American  . (S)  252,125  205,024 

Sun  . (S)  290,255  331,134 


Total  Daily  .  2,034,202  1,852,214 

Total  Sunday  .  542,380  536.158 

Grand  Total  .  2.576,582  2,388,372 


160,575  G 
1,069  G 
3,531  L 
23,875  G 
47.101  G 
40,879  L 


181,988  G 
6,222  G 
188,210  G 


•Sunday  American  figures  include  American  Weekly 
linage.  1934 — 55,698  lines;  1933—64,205  lines. 


BIRMINGHAM,  ALA. 


.^ge-Herald  . (m)  242,514  246,114  3,600  L 

News  . (e)  375,716  332.355  43,361  G 

Post  . (e)  290,716  195,483  95,233  G 

.4ge-HeraId  . (S)  135,304  120,916  14,388  G 


Total  Daily  .  908,946  773,952  134,994  G 

Total  Sunday  .  135.304  120.916  14.388  G 

Grand  Total  .  1.044.250  894,868  149.382  G 


BOSTON.  MASS. 


Record  . 

-American  . 

. (e) 

•Globe  . 

. (e) 

Herald  . 

Post  . 

Transcript  . 

. (e) 

tTraveler  . 

. (e) 

••Advertiser  .... 

. (S) 

Globe  . 

. (S) 

Herald  . 

. (S) 

Post  . 

. (S) 

Total  Daily  . 
Total  Sunday 
Grand  Total 


195.160 

170.042 

25,118 

G 

312,511 

286.764 

25.747 

G 

569,567 

506,582 

62,985 

G 

690,555 

626,963 

63.592 

G 

444,339 

427.558 

16.781 

G 

309,479 

298.719 

10,760 

G 

835,625 

760,214 

75.411 

G 

183,327 

158,304 

25,023 

G 

286,242 

281,680 

4.562 

G 

293,517 

288.647 

4,870 

G 

117.932 

123.036 

5,104 

L 

1.357.236 

3,076,842 

280,394 

G 

881,018 

851,667 

29,351 

G 

1,238,254 

3,928,509 

309,745 

G 

•Globe  sold  in  morning-evening  combination.  Linage  of 
evening  edition  shown. 

„  •Traveler  sold  in  combination  with  morning  or  Sunday 
Herald. 


••Sunday  Advertiser  figures  include  .\merican  Weekly 
linage.  1934—55.698  lines;  1933 — 64,205  lines. 


BUFFALO,  N.  Y. 


Courier-Express  . (m)  383,285  352,283  31,002  G 

News  . (e)  723,614  675,888  47.726  G 

Times  j. . (e)  291,797  309,677  177,880  L 

Courier-Express  . (S)  141,279  156,829  15,550  1. 

Times  . (S)  54,425  55,772  1.347  L 


Total  Daily  .  1,398,696  1,337,848  60,848  G 

Total  Sunday  .  195,704  212,601  16,897  L 

Grand  Total  .  1,594,400  1,550,449  43.951  G 


CAMDEN,  N.  J. 

•Courier  . (e)  536,143  490.062  46,081  G 

."Courier  (e)  and  Post  (m)  sold  in  combination  only. 
Linage  of  evening  edition  is  shown. 


CHICAGO,  ILL. 


American  . 

....(e) 

583,536 

460,045 

123,491 

G 

Daily  News  . 

- . . . (e) 

906,144 

901,069 

5,075 

G 

Times  ' . . 

. . . .  (e) 

194,294 

163,942 

30,352 

G 

Herald-Examiner  ... 

. . .  (m) 

652.033 

508,348 

143,685 

G 

Tribune  . 

..  .(m) 

851,953 

774,166 

77,787 

C 

•Herald-Examiner  . 

....(S) 

237,510 

251,491 

13.981 

L 

Tribune  . 

...(S) 

366,856 

355,434 

11.422 

G 

Times  . 

...(S) 

32,117 

23,347 

8,770 

G 

Total  Daily  . . 

3,187,960 

2,807,570 

380,390 

G 

Total  Sunday  ... 

636,483 

630,272 

6,211 

G 

Grand  Total  . . . . , 

3.824,443 

3,437,842 

386,601 

G 

•Sunday  Herald-Examiner  figures  include  American 
Weekl-  linage.  1934—55,698  lines;  1933—^4,205  lines. 


ERIE,  PA. 


Dispatch-Herald  . (e)  378.213  3  80,67  2  2,459L 

Times  . (e)  374,93  5  301,611  73,324G 

Dispatch-Herald  . (S)  43,611  63,20  5  1  9.5941 


Total  Daily  .  753,148  682.283  70,865 C 

Total  Sunday  .  43.611  63,205  19,5941 

Grand  Total  .  796,759  745,488  51,2710 

EVANSVILLE,  IND. 

Courier  . (m)  367,070  354,623  12.4470 

Journal  . (e)  195,392  1  88,365  7,0270 

Press  . (e)  308,43  2  285,397  23,0350 

Courier  . (S)  70,503  89,043  18.5401 

Press  . (S)  39,109  46,672  7.5631 


CINCINNATI,  OHIO 


Enquirer  . (m)  422.550  410,601  11,949  G 

Post  . (e)  430,096  446,440  16,344  L 

Times-Star  . (e)  709,791  669,341  40.450  G 

Enquirer  . (S)  331,105  342,224  11,119  L 


Total  Dailv  .  1.562,437  1,526,382  36,055  G 

Total  Sunday  .  331,105  342,224  11,119  L 

Grand  Total  .  1,893,542  1,868,606  24,936  G 

CLEVELAND,  OHIO 

Plain  Dealer  . (m)  539,524  510,012  29,512  0 

News  . (e)  510,951  400,925  110,026  0 

Press  . (e)  764.726  704,469  60.257  G 

Plain  Dealer  . (S)  279,599  238,212  41.387  G 

•News . (S)  .  11,966  . 


Total  Dailv  .  1.815,201  1,615,406  199.795  G 

Total  Sunday  .  279,599  250,178  29.421  G 

Grand  Total  .  2,094,800  1,865.584  229,216  G 


•Sunday  News  absorbed  by  Plain  Dealer  Jan.  15.  1933. 


COLUMBUS,  OHIO 


Dispatch  . (e)  735,372  634.491  100,881  0 

Citizen  . (e)  491,139  488,852  2,287  G 

Ohio  State  Journal  . . . .  (m)  213,928  215.586  1,658  L 

Journal-Dispatch  . (S)  182,136  159,402  22.734  G 

Star  . (S)  30,533  20,239  10.294  G 


Total  Daily  .  1,440,439  1,338,929  101,510  0 

Total  Sunday  .  212,669  179,641  33.028  G 

Grand  Total  .  1.653.108  1,518,570  134.538  G 

DALLAS,  TEXAS 

News  . (m)  449.604  375,925  73,679  G 

Times-Herald  . (e)  755.618  609,677  145,941  0 

Journal  . (e)  386,817  334,825  51,992  G 

Dispatch  . (e)  209,859  208.162  1,697  G 

News  . (S)  172,168  169,133  3,035  G 

Times-Herald  . (S)  194,319  175,751  18.568  G 

Dispatch  . (S)  79,264  58,433  20.831  G 


Total  Daily  .  1,801,898  1,528,589  273,309  G 

Total  Sunday  .  445,751  403,317  42,434  G 

Grand  Total  .  2,247,649  1,931,906  315,743  G 

DAYTON,  OHIO 

Journal  . (m)  152,279  137,843  14.436  G 

^Jerald  . (e)  544,145  469.415  74,730  G 

News  . (e)  532,116  467.638  64,478  G 

Journal  . (S)  101,757  90.460  11,297  G 

News  . (S)  84,162  82,139  2,032  G 


Total  Dailv  .  870,894  828,385  42,509  C 

Total  Sunday  .  109,612  135,715  26,1031 

Grand  Total  .  980,506  964,100  1  6,406  G 

FALL  RIVER.  MASS. 

Herald  News  . (e)  336,315  320,185  16,130C 

FORT  WAYNE,  IND. 

Journal-Gazette  . (m)  276,942  346,432  69,4901 

News-Sentinel  . (e)  5  5  3,4  1  3  4  06,344  1  47,069  0 

Journal  Gazette  . (S)  95,149  123,626  28,4771 


Total  Daily  .  830,35  5  7  52,776  77,579 G 

Total  Sunday  .  95,149  1  23,626  28.477L 

Grand  Total  .  925,504  876,402  49.102  G 

FORT  WORTH,  TEXAS 

Star-Telegram  . (m)  184,986  165,576  19,410C 

Star-Telegram  . (e)  3  7  6,8  5  3  3  1  3,09  9  63,754  G 

Press  . (e)  271,505  294,769  23,264  L 

Star-Telegram  . (S)  95,091  96,504  1,413  L 


Total  Dailv  .  833,.34  3  7  7  3,4  4  4  5  9,900  G 

Total  Sunday  .  95.091  96,504  1,413  L 

Grand  Total  .  928,43  5  869,948  58,487  G 

FREEPORT-HEMPSTEAD,  N,  Y. 

Review  . (e)  294,3  7  5  271,8  1  2  22,563  G 

Star  . (e)  163,9  1  3  1  59,97  3  3,940  G 


Grand  Total  .  4  5  8,28  8  431,7  8  5  26,503  G 

GLENS  FALLS,  N.  Y. 

•Post-.Star  . (m)  287,25  2  2  78,202  9,050  G 


•Post-Star  sold  in  combination  with  Evening  Times.  Lin¬ 
age  of  one  edition  (morning)  is  shown. 


HARRISBURG.  PA. 


•Patriot  . (m)  .364,393  412,724  48,331  L 

Telegraph  . (e)  267,624  236,73  1  30,893G 

Grand  Total  .  6.32,017  649,455  17,438  L 


•The  Evening  News  carries  the  same  amount  of  ad¬ 
vertising  as  the  Patriot. 


HARTFORD.  CONN. 


Courant  . 

331,470 

324,255 

7,215  G 

929,573 

835,317 

94,256  G 

Courant  . 

. (S) 

250,143 

265,781 

15,638  L 

Total  Daily  .  1,228.540  1,074,896  153.644  G 

Total  Sunday  .  185,919  172,599  13.320  G 

Grand  Total  .  1,414,459  1,247,495  166,964  G 


Total  Daily  .  1,261,043  1,159,572  101,4710 

Total  Sunday  .  250,143  265,781  15,638  L 

Grand  Total  .  1,511,186  1,425,353  85,833  G 


DENVER,  COLO. 


Rocky  Mt.  News . (m)  322,934  314.126  8,808  G 

Post  . (e)  577,011  556,565  20.446  G 

Rocky  Mt.  News . (S)  75,124  73,715  1,409  G 

Post  . (S)  147,282  219.172  71,890  L 


Total  Dailv  .  899.945  870.691  29.254  G 

Total  Sunday  .  222,406  292,887  70,481  L 

Grand  Total  .  1.122,351  1.163,578  41,227  L 

DES  MOINES,  IOWA 

Register  . (m)  279,952  . 

Tribune  . (e)  477,337  . 

Register  . (S)  146,255  . 


Total  Daily  .  757.289  . 

Total  Sunday  .  146,255  . 

Grand  Total  .  903,544  . 

DETROIT,  MICH. 

Time . 516,902  398.345  118,557  G 

News  . (e)  857,540  772,814  84,726  G 

Free  Press  . (m)  410,062  384.243  25,819  G 

•Times  . (S)  235,933  193,103  42,830  G 

News  . (S)  277,845  297,416  19,571  L 

Free  Press  . (S)  167,559  180,693  13,134  L 


Total  Daily  .  1,784,504  1,555,402  229,102  G 

Total  Sunday  .  681,337  671,212  10,125  G 

Grand  Total  .  2,465,841  2,226,614  239,227  G 


•Sunday  Times  figures  includes  American  Weekly  linage, 
1934—55,698  lines;  1933—64,205  lines. 

EASTON.  PA. 

Express  . (e)  468,073  446,369  21,704  G 


HOUSTON,  TEXAS 


Chronicle  . 

Post  . 

Press  . 

Chronicle  .... 
Post  . 

. (e) 

. (e) 

. (S) 

505,563 

347,881 

396,478 

107,664 

144,815 

529,461 

331.429 

353,487 

144,404 

141,790 

23,8981 
16,452  G 
42,991  G 
36,740  L 
3.025  G 

Total  Dailv  . 
Total  Sunday 
Grand  Total 

1,249.922 

252,479 

1.502,401 

1,214,377 

286,194 

1,500,571 

35,545  G 
33,715  L 
1,830  G 

News  . 

Star  . 

Times  . 

Star  . 

INDIANAPOUS,  IND. 

. . (m)  500,732  387,021 

28,503  L 
113,7110 
140,443  0 

11,620  L 

Total  Daily  . 
Total  Sunday 
Grand  Total 

1.641,505 

177,452 

1,818,957 

1,415,854 

189,072 

1,604.926 

225,651  G 

1 1,620  L 

214.0310 

JACKSONVILLE, 

Times-Union  . (m)  388,994 

Journal  . (e)  373,171 

Times-Union  . (S)  141,226 

FLA. 

399,351 

325,881 

132,580 

10,357  L 
47.290  0 
8.646  0 

Total  Daily  . 
Total  Sunday 
Grand  Total 

762,165 

141,226 

903,391 

725,232 

132,580 

857.812 

36.933  0 
8.646  0 
44,579  G 

JAMESTOWNp  N. 

.  Y. 

"Post  . . 

272',S2S 

Total  Daily 

582,373 

Journal 

Star  ■ 
Sur  • 
Jouma 
Star  • 


Total 

Total 
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Editor  &  Publisher  for  February  17,  1934 


JANUAR  Y  LINAGE  FOR  PRINCIPAL  CITIES  SHOUTS  5.8  PER  CENT  INCREASE 


KANSAS  CITY,  MO.' 


Journal-Post 

Star  . 

Star  . 

Journal-Post 
star  . 


193J  Gain  or  Loss 
274, (M3  27,924  G 


244,320  295,931 


Total  Daily  .  1,497,062  1,407,568 

•'Mi  -l-otal  Sunday  .  335,363  378,870 

4940  nJand  Total  .  1,832,425  1,786,438 

8061  ^ 

■ —  ‘Kansas  City  figures  supplied  by  publisher. 

40 

KNOXVILLE,  TENN. 

loarnal  . (m)  245,954  199,149 

WSentinel  . (e)  311,483  311,212 

;*raal  . (S)  94,698  76,978 

Se«-Sontinel  . (S)  72,244  82,351 

Total  Daily  .  557,437  510,361 

Total  Sunday  .  166,942  159,329 

G?and  Total  .  724,379  669,690 

LOS  ANGELES,  CAUF. 

caaminer  . (m)  526,008  452,709 

tSj,  . (m)  750,748  687,969 

Illustrated  News  . (m)  174,896  171,162 

Herald-Express  . (e)  693,968  678,745 

Kjord  . . (e)  178.123  202,667 

•Examiner  . (S)  312,630  400,265 

Ttaes  . (S)  275.272  358,114 


Tottl  Daily  .. 
ToUl  Sunday 
Grand  Total  . 


.  2,323,743  2,193,252 

.  587,902  758,379 

.  2,911,645  2,951,631 


130,491  G 
170,477  L 
39,986  L 


•Sunday  Examiner  figures  include  American  Weekly  lin¬ 
age,  1934—56,113  lines,  1933 — 68,221  lines. 

MANCHESTER,  N.  H. 

Union-Leader  . (e)  327,849  322,820  5.029  G 

MEMPHIS.  TENN. 

Ommercial-Appeal  . . .  (m)  525,293  356,640  168,653  G 

•Evening  Appeal  . (e)  .  364,856  ...... 

Press-^imitar  . (e)  361,248  341,545  19,703  G 

(lommercial-Appeal  ....(S)  176.724  155,584  21,140  G 


Total  Daily  .  886,541  1,063,041 

Total  Sunday  .  176,724  155,584 

Grand  Total  .  1,063,265  1,218,625 

•Evening  Appeal  discontinued  July  1,  1933. 

MILWAUKEE,  WIS. 


176,500  L 
21,140  G 
155,360  L 


Sentinel  . 

. . . .  (m) 

365,879 

268,645 

Journal  . 

_ (e) 

600,591 

523,409 

Leader  . 

. (c) 

127,511 

111,861 

Wuconsin-News  . . 

. (e) 

420,665 

319,182 

•Sentinel  . 

....(S) 

155,925 

154.468 

Journal  . 

....(S) 

185,878 

186,728 

Totol  Daily  .  1,514.646  1,223,097  291,549  G 

Total  Sunday  .  341,803  341,196  607  G 

Grand  Total  .  1,856,449  1.564.293  292,156  G 


•Sunday  Sentinel  includes  .American  Weekly  linage,  1934 
-55,698;  1933—64,205  lines. 

MONTREAL,  CANADA 

Star  . (e)  1,001,487  954,728  46,759  G 

Gaiette  . (m)  411,064  432,153  21,089  L 

La  Presse  . Ce)  777,782  769,519  8,263  G 

La  Patrie  . (e)  219,353  190,522  28,831  G 

Grand  Total  .  2.409,686  2,346,922  62,764  G 


NASHVILLE.  TENN. 

Banner  . (e)  310,335  251,522  58,813  G 

•Tennessean  . (m)  256,249  284,026  27,777  L 

Banner  . (S)  87,508  90,533  3,025  L 

Tennessean  . (S)  65,577  77,587  12,010  L 


Total  Daily  .  566,584 

Total  Sunday  .  153,085 

Grand  Total  .  719.669 


535.548  31.036  G 

168,120  15,035  L 

703.668  16,001  G 


'Tennessean  sold  in  morning  and  evening  combination 
only.  Linage  of  morning  edition  only  is  given. 


NEWARK,  N.  J. 

Wger  . (m)  209,739 

News  . (e)  894.732 

Star-Eagle  . (e)  536,050 

Call  . (S)  195,148 

Ledger  . (S)  63,257 


Total  Daily  .  1,640.521 

Total  Sunday  .  258,405 

Grand  Total  .  1,898,926 


NEW  BEDFORD.  MASS.* 


Stiodard-Times 

Mercury  . 

Standard-Times 

. (e) 

. (S) 

344,288 

323,820 

38.206 

319,928 

297,052 

48,678 

24,360  G 
26.768  G 
10,472  L 

Total  Daily  , , 
Total  Sunday 
Grand  Total  . 

668,108 

38,206 

706,314 

616,980 

48,678 

665,658 

51,128  G 
10.472  L 
40.656  G 

•New  Bedford 

figures  supplied  bv 

publishers. 

NEW  ORLEANS,  LA. 

Times-Picayune  . (m)  626,259  554.186  72,073  G 

f"'>une  . (m)  371,446  308,524  62.922  G 

. (e)  513,320  457,531  55,789  G 

. . (e)  318,121  293,093  25,028  0 

Tiraes-Picayune  . fS)  235,528  240,778  5,250  L 

Item-Tribune  . fS)  197,011  211,953  14.942  L 

“  ®‘»tes  . (S)  .  127,134  . 

Total  Daily  .  1,829,146  1.613.334  "~21S.812G 

Total  Sunday  .  432,539  579,865  147,326  L 

_^''and  Total  .  2.261.685  2.193,199  68,486  G 

^"*1'  22,  1933,  Sunday  editions  Times-Picayune 
‘«d  States  merged. 


NEW  YORK,  N. 

1934  1933  Gain  or  Loss 

American  . (m)  563,376  508,088  55,288  G 

Times  . (m)  850,577  767,391  83,186  G 

Herald  Tribune  . (m)  538,186  525,447  12.739  G 

News  . (m)  765,607  671,675  93,932  G 

•Mirror  . (m)  170.589  151,878  18.711  G 

Journal  . (e)  621,464  597,512  23.952  G 

Sun  . (e)  959,004  908.076  50,928  G 

World-Telegram  . (e)  944,853  856,564  88.289  G 

Post  . (e)  192,048  217,732  25,684  L 

•Bronx  Home  News  ...(e)  181,704  203,655  21,951  L 

"American  . (S)  341,130  368,702  27,572  L 

Times  . (S)  537,922  599,106  61,184  L 

Mirror  . (S)  56,233  32,845  23,388  G 

News  . (S)  325,424  276.753  48,671  G 

Herald  Tribune  . (S)  372,410  362,273  10,137  G 

•Bronx  Home  News  ...(S)  86,756  120,759  34,003  L 

Total  Daily  .  5,787,408  5,408,018  379.390  G 

Total  Sumlay  .  1,719,875  1,760,438  40.563  I. 

Grand  Total  .  7,507,283  7,168,456  338,827  G 

•Bronx  Home  News  figures  supplied  by  publisher. 


BROOKLYN,  N.  Y. 


PORTLAND,  ORE. 


1934 

Oregonian  . 

. . . .  (m) 

314,211 

Journal  . 

. (e) 

461,958 

News-Telegram 

. (e) 

325,271 

Oregonian  . 

. (S) 

133,835 

Journal  . 

. (S) 

49,932 

1933  Gain  or  Loss 
329,790  15,579  L 


Total  Daily  .  1,101,440  1,023,744  77,696  G 

Total  Sunday  .  183,767  229,346  45,579  L 

Grand  Total  .  1,285,207  1,253,090  32,117  G 


PROVIDENCE.  R.  I. 

Bulletin  . (e)  803,606  694,408 

Journal  . (m)  280,502  254,672 

News-Tribune  . (e)  233,932  278,966 

Journal  . (S)  141,006  164,960 

Total  Daily .  1,318,040  1,228,046 

"Total  Sunday  .  141,006  164,960 

Grand  Total  .  1,459,046  1,393,006 

READING,  PA. 


109,198  i; 
25,830  G 
45,034  L 
23,954  L 


American  Weekly 

Eagle  . 

. .(e) 

lines. 

Times  . 

Eagle  . 

. (S) 

Eagle  . 

. (e) 

882,310 

693,967 

188,343  G 

Times-Llnion . 

. (e) 

301,188 

334,541 

33,353  L 

Eagle  . 

. (S) 

217,792 

213,357 

4.435  G 

Times-Union  . 

. S) 

60,547 

60.113 

434  G 

Total  Daily  . . 
Total  Sunday 
Grand  Total  . 


.  1,183,498  1,028,508  154.990  G 

.  278,339  273,470  4,869  G 

.  1.461.837  1,301,978  159,859  G 


NIAGARA  FALLS.  N.  Y. 

Gazette  . (e)  372,413  383,070  10.657  L 

OAKLAND.  CAUF. 

Post  Inquirer  . (e)  397,335  372,229  25,106  G 

Tribune  . (e)  577.082  572,776  4.306  G 

Tribune  . (S)  110,046  128,398  18,352  L 


Total  Daily  . . 
Total  Sunday 
Grand  Total  . 


974,417  945,005  29,412  G 

110,046  128,398  18,352  L 

1,084,463  1.073,403  11,060  G 


OKLAHOMA  CITY,  OKLA. 


Oklahoman  . 

. . .  (m) 

342,440 

323.301 

19,139  G 

Times  . 

. . . . (e) 

454.250 

388,096 

66,154  G 

News  . 

....(e) 

176,906 

230.502 

53.596  L 

Oklahoman  . 

,...(S) 

139.792 

122.902 

16,890  G 

Oklahoma  News  . . 

....(S) 

53,927 

66,824 

12,897  L 

Total  Dailv  . 

973,596 

941,899 

31,697  G 

Total  Sunday  . . . 

193,719 

189.726 

3.993  G 

Grand  Total  . . . . 

1,167,315 

1.131.625 

35,690  G 

OMAHA,  NEB. 


•Bee-News  . 

. . . . (e) 

359,592 

335,091 

24,501 

G 

tWorld-Herald  . . . . 

. . . . (e) 

554,007 

500,421 

53.586 

G 

••Bee-News  . 

....(S) 

134.363 

145,245 

10.882 

I, 

World-Herald  . 

....(S) 

123,939 

147,453 

23,514 

L 

Total  Dailv  . 

913,599 

835,512 

78.087 

G 

Total  Sunday  . . . 

258.302 

292,698 

34.396 

1. 

Grand  Total  . . . . 

1,171,901 

1,128,210 

43.691 

G 

*Bee-News  sold  in  morning-evening  combination.  Lin¬ 
age  of  evening  edition  is  shown. 

'  tWorld-Herald  sold  in  morning-evening  combination. 
Linage  of  evening  edition  is  shown. 

"Sunday  Bee-News  linage  includes  .American  Weekly 
figures,.  1934 — 55,698  lines:  1933 — 64,205  lines. 


PEORIA,  ILL. 

Journal  . 

. (e) 

527,514 

414,214 

113,300 

G 

Transcript  . 

. . .  .(m) 

448,699 

286,540 

162.159 

G 

Star  . 

. (e) 

469.007 

447,960 

21,047 

G 

Journal-Transcript 

. (S) 

99,875 

110.774 

10.899 

I, 

Star  . 

. (S) 

84,678 

100,066 

15,388 

L 

Total  Daily  .  1.445,220  1,148.714 

Total  Sunday  .  184,553  210,840 

Grand  Total  .  1,629,773  1,359,554 

PHILADELPHIA,  PA. 


296.506  G 
26.287  L 
270,219  G 


Bulletin  . 

. (e) 

800,176 

629,363 

170.813 

G 

Inquirer  . 

490,873 

550.391 

59,518 

L 

News  . 

. (e) 

490,817 

504,215 

13.398 

1, 

Public  Ledger  . . . . 

. (e) 

907,158 

868,902 

38,256 

G 

Public  Ledger  . . . . 

403,322 

496,875 

93.553 

1, 

Record  . 

...  .(m) 

587,004 

481,258 

105,746 

G 

Inquirer  . 

Public  Ledger  . . . 

. (S) 

314,023 

369,873 

55.850 

1. 

. (S) 

140,646 

180,319 

39,673 

L 

Record  . 

. (S) 

285,714 

196..347 

89,367 

G 

148.346  G 
6,156  L 
55,128  L 


Total  Daily  .  3,679,350  3,531,004 

Total  Sunday  .  740,383  746,539 

Grand  Total  .  1,575.029  1.630.157 

PHOENIX.  ARIZ. 

Republic  . (m)  383,112  .340,609 

Gazette  . (e)  432.012  383.367 

Republic  . (S)  64.662  76.334 

Total  Daily  .  815,124  723.976 

Total  Sunday  .  64,662  76,334 

Grand  Total  .  879,786  800,310 


PITTSBURGH,  PA. 

Sun-Telegraph  . (e)  742,545  702.837  39,708  G 

Press  . (e)  921,928  890,400  31,528  0 

Post-Gazette  _ ,^...(m)  606,743  498,704  108,039  0 

•Sun-Telegraph  . (S)  184,526  195,948  11.422  L 

Press  . (S)  171,090  189.947  18,857  1. 

Total  Daily  .  2,271,216  2,091,941  179,275  0 

Total  Sunday  .  355,616  385,895  30.279  L 

Grand  Total  .  2,626,832  2,477,836  148,996  G 

•Sunday  Sun-Telegraph  linage  includes  American  Weekly 
figures.  1934—55,698  lines;  1933-64,205  lines. 


Eagle  . (S)  30,650  30,113  537  G 

Total  Daily  .  950,798  858,606  92,192  0 

Total  Sunday  .  30,650  30,113  537  G 

Grand  Total  .  981,448  888,719  92,729  G 

RICHMOND,  VA. 

News-Leader  . (e)  593,055  587,884  5,171  G 

•Times- Dispatch  . (m)  427,233  348,927  78,306  G 

Times-Dispatch  . (S)  159,047  179,281  20,234  L 

Total  Daily  .  1,020,288  936,811  83,477  G 

Total  Sunday  .  159,047  179,281  20,234  L 

Grand  Total  .  1,179,335  1,116,092  63,243  G 

ROCHESTER,  N.  Y. 

Journal  . (e)  419,438  377,106  42,332  G 

Times-Union  . (e)  637,905  593,070  44,835  G 

Democrat  &  Chronicle. .  (m)  518,307  483,748  34,559  G 

•American  . (S)  167,232  183,986  16,754  1. 

Democrat  &  Chronicle.  .(S)  201,420  211,676  10,256  L 

Total  Daily  .  1,575,650  1,453,924  121,726  0 

Total  Sunday  .  368,652  395,662  27,010  L 

Grand  Total  .  1,944,302  1,849,586  94,716  G 

•Sunday  American  linage  includes  .American  Weekly, 
1934—55,698  lines;  1933—64.205  lines. 

SALT  LAKE  CITY,  UTAH 

Tribune  . (m)  432,934  545,003  112,069  L 

Deseret-News  . (e)  434,887  235,905  198,982  G 

Telegram  . (e)  332,022  274,025  57,997  G 

Tribune  . (S)  106,249  117,709  11,460  L 

Total  Daily  .  1,199,843  1,054,933  144,910  G 

Total  Sunday  .  106,249  117,709  11,460  L 

Grand  Total  .  1,306,092  1,172,642  133,450  G 

SAN  ANTONIO,  TEXAS 

Light  . (e)  478,667  365,135  63,532  G 

News  . (e)  401,875  357,119  44,756  G 

Express  . (m)  236,904  216,4'49  20,455  G 

•Light  . (S)  175,525  186,718  11,193  L 

Express  . (S)  103,800  148,619  44,819  L 

Total  Daily  .  1,067,446  938,703  128,743  G 

Total  Sunday  .  279,325  335,337  56,012  L 

Grand  Total  .  1,346,771  1,274,040  72,731  G 

•Sunday  Light  linage  includes  American  Weekly  fig¬ 
ures,  1934 — 55,698  lines;  1933 — 64,205  lines. 


SAN  DIEGO.  CAUF. 

Union  . (m)  409,568  409,722 

Sun  . (e)  408,028  411,650 

Tribune  . (e)  598,782  585,316 

Union  . (S)  158,651  223,469 

Total  Daily  .  1,416,378  1,406.688 

Total  Sunday  .  158,651  223,469 

Grand  Total  .  1,575,029  1,630,157 

SAN  FRANCISCO,  CALIF. 


154  L 
3,622  L 
13,466  G 
64,818  L 


Examiner  . 

528,831 

464,937 

63,894  G 

Chronicle  . . 

526,307 

390,929 

135,378  G 

Call-Bulletin  . . . . 

. (e) 

484,243 

487,965 

3,722  L 

News  . 

525,761 

451,950 

73,811  G 

Chronicle  . 

. (S) 

146,195 

170,036 

23,841  L 

•Examiner  . 

. (S) 

305,319 

330,539 

25,220  L 

Total  Daily  .  2,065,142  1,795,781  269,361  G 

Total  Sunday  .  451,514  500,575  49,061  L 

Grand  Total  .  2,516,656  2,296,356  220,300  G 

•Sunday  Examiner  figures  include  American  Weekly  lin¬ 
age,  1934—56,113  lines:  1933—68,221  lines. 

SEATTLE,  WASH. 

Post-Intelligencer  . (m)  319,268  264.185  55,083  G 

Star  . (e)  290,382  303,555  13,173  L 

Times  . (e)  576,315  574,093  2.222  G 

•Post-Intelligencer  _ (S)  163,101  150,384  12,717  G 

Times  . (S)  126,214  136.646  10,432  L 

Total  Daily  .  1,185,965  1.141.833  44.132  G 

Total  Sunday  .  289,315  287,030  2,285  G 

Grand  Total  .  1,475,280  1,428.863  46,417  G 

•Sunday  Post-Intelligencer  figures  include  .American 
Weekly  Image,  1934—56,113  lines;  1933—68,221  lines. 

SIOUX  CITY,  IOWA 

journal  . (d)  273,821  241,514  32,307  G 

Tribune  . (m)  .309,301  332,511  23.210  L 

Journal  . (S)  59,088  54,825  4,263  G 

Total  Daily  .  583,122  574,025  9,097  G 

Total  Sunday  .  59,088  54.825  4,263  G 

Grand  Total  .  642,210  628,850  13,360  G 

•  Journal  is  an  all-day  paper.  All  advertising  appears 
in  all  editions. 

(Continued  on  ne.rt  page) 
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OVN  VORLp 

or  Letters 


‘*C EGRETS  of  the  Press.  .  .  What 
^  Is  the  Unpublished  Story  Behind 
the  Newspaper  Headlines.  .  .  The  Real 
Reason  for  the  Newspaper  War  on 
NRA.” 

Thus  an  article  in  a  magazine  called 
Real  America  is  titled.  To  all  inter¬ 
ested  in  criticism  of  the  press — and  who 
is  not? — this  article  at  first  glance 
shows  promise.  It  is  dressed  up  very 
riossily,  with  big  pictures  of  General 
Johnson,  Robert  P.  Scripps,  William 
Randolph  Hearst,  a  “newspaper  sweat 
shop”  (city  room)  and  a  plethora  of 
cartoon  and  headline  reproductions. 

The  only  drawback  is  that  the  text 
tells  nothing  that  has  not  been  printed 
and  reprinted  many  times,  and  what  it 
does  set  forth  is  done  so  in  a  manner 
of  confused  vehemence  that  makes  it 
rather  hard  sledding  for  the  reader. 
The  author  is  Hart  Gilrand,  “an  aver¬ 
age  reporter  on  an  average  newspaper 
in  an  average  American  town." — J. 
W.  P. 

*  4>  * 

Even  a  book  on  publicity  cannot  be 
directed  toward  as  many  audiences 
as  is  Raymond  C.  Mayer’s  “How  to  Do 
Publicity”  (Harper  &  Brothers.  $3.) 
and  hope  to  be  effective.  To  be  ele¬ 
mentary  enough  for  the  student  and 
advanced  enough  for  the  professional, 
to  be  a  guide  for  persons  and  organi¬ 
zations  conducting  publicity  or  wanting 
to  understand  it  and  broad  enough  in 
treatment  to  interest  the  general  pub¬ 
lic,  is  a  lot  to  »pe^  of  txwk.  In  con¬ 
sequence  of  this  aim  it  has  a  shifting 
lK)int  of  view,  being  extremely  elemen¬ 
tary  at  times  and  at  others  talung  much 
information  for  granted. 

From  the  standpoint  of  “how  to  do” 
— and  that  is  the  selling-point  of  the 
l)Ook — it  is  disap^inting,  as  only  a  few 
chapters  deal  directly  with  the  actual 
doing.  From  these  the  beginner  can 
get  some  idea  of  the  “  ‘business’  of 
getting  publicity  stories  to  papers, 


which  is  a  prime  requisite  of  getting 
them  in  the  papers.”  In  this  case  the 
beginner  supposedly  knows  nothing  of 
the  news  story  or  of  preparing  copy, 
and  so  he  is  given  a  brief  lesson  in 
each.  He  is  told  how  to  get  stories  to 
papers  at  the  psychological  time,  cor¬ 
rectly  marked  for  release.  Most  prac¬ 
tical  of  all  the  “how-to-do”  advice,  it 
seems  to  me,  is  the  chapter  on  what 
not  to  try  on  the  weekly  newspaper  edi¬ 
tor. 

A  few  other  chapters  stay  fairly  close 
to  the  how-to-do  theme,  but  most  of 
them  are  rather  far  afield  as  they  seek 
to  interest  those  who  would  understand 
the  “philosophy”  underlying  publicity 
and  who  want  only  general  information. 
One  can  find  out  a  lot  about  publicity 
from  the  book — make  no  mistake  about 
that — even  if  it  isn’t  what  one  expects 
to  learn. 

Newspaper  editors  will  be  glad  to 
learn  that  the  publicity  man  dealt  with 
is  the  “conscientious  publicity  prac¬ 
titioner”  who  is  advised  to  send  news¬ 
papers  news  stories  and  “never  to  force 
a  story  on  an  editor.” — H.  M. 

«  *  * 

A  DECLINE  of  189  in  number  of 
weekly  newspapers  during  1933  is 
reported  in  the  ^th  annual  edition  of 
N.  W.  Ayer  &  Son’s  Directory  of 
Newspapers  and  Periodicals,  just  issued 
for  1934.  A  decline  of  seven  in  num¬ 
ber  of  dailies  is  reported,  with  the 
current  totals  given  as  2,005  dailies  and 
11,357  weeklies.  The  figures  for 
dailies  do  not  agree  with  those  in  the 
Editor  &  Publisher  Year  Book  re¬ 
cently  issued,  because  the  Ayer  figures 
include  foreign  language  dailies  and 
certain  other  dailies  which  are  not  con¬ 
sidered  general  newspapers  for  the  pur¬ 
poses  of  the  year  book. 

Trade  and  business  publications  suf¬ 
fered  larger  losses  than  newspapers 
during  the  last  year,  the  total  having 
decreased  282,  from  3,000  in  1933  to 


2,718  this  year,  it  is  stated.  The  num¬ 
ber  of  general  publications,  however, 
increased  by  220,  and  now  totals  4,155, 
as  against  3,935  last  year. 

Counting  all  known  publications  in 
the  United  States  and  Canada,  there 
are  now  20,835,  as  compared  with 

21,109  in  1933.  The  highest  point  in 
newspaper  and  periodical  history  was 
reached  in  1917  with  a  total  of  24,868. 

The  present  Directory,  of  1,326  pages, 
lists  ^d  descries  all  known  publica¬ 
tions  in  the  United  States  and  Canada 
and  gives  a  business  picture  of  each 
state,  describing  its  physical  character¬ 
istics,  iwpulation,  industry,  commerce 

and  agriculture. 

*  *  4> 

JOE  WORDEN,  New  York  news¬ 
paperman,  has  written  a  book  ‘titled 
“Studio  Lights”  to  be  published  in  the 
late  spring. 

*  *  * 

JAY  HOUSE,  columnist  for  the  Phil¬ 
adelphia  Puhlic  Ledger,  is  the  au¬ 
thor  of  an  article  “The  Tramp  Printer” 
in  this  week’s  Saturday  Ez'ening  Post. 
House  himself  began  his  career  as  a 
printer's  devil  in  a  Kansas  newspaper 
shop  and  for  a  year  or  two  was  a 
“roadman”  as  the  wandering  printers 
were  called.  The  tramp  printer  has 
virtually  disapp^red,  he  declares  with 
some  regret,  giving  a  graphic  picture  of 
their  habits  and  characteristics  as  he 
learned  them  years  ago. 

■  ♦  ♦  * 

The  1934  Almanac  of  Buffalo £w«- 
ing  News  contains  279  close-packed 
pages  of  material  of  value  to  all  mem¬ 
bers  of  the  reading  family,  edited  from 
a  local  viewpoint  and  as  well  arranged 
as  any  book  of  the  kind  that  we  know. 
It  is  well  worth  its  25-cent  price  in 
any  office  or  home.  It  carries  no  ad¬ 
vertising. 

Magnus  BREDENBECK.  Sun¬ 
day  editor,  Newark  (N.  J.) 

Ledger,  has  written  a  book  on  drink¬ 
ing,  titled  “What  Shall  We  Drink?” 
It  treats  of  mixed  drinks,  wines,  beer 
and  cordial  recipes,  toasts  and  the 
medicinal  value  of  liquor.  The  first 
printing  of  5,000  copies  is  now  on  the 
press.  Bredenbeck  has  been  a  news¬ 
paper  writer  for  35  years  and  has  lieen 
feature  editor  of  the  Neiv  York  Ameri¬ 


can  and  the  old  New  York  Evemi 
Graphic.— C.  S.  Z. 

*  4>  * 

CARLETON  BEALS  is  now  , 
South  America  collecting  mater#; 
for  a  new  book  Lippincott  will  publi* 
in  the  autumn.  His  latest  book,  “Blaci 
River,”  a  novel,  will  be  published  b 
Lippincott  early  in  March. 

*  *  * 

Howard  stephenson,  fa. 

merly  of  the  Associated  Press  it 
Chicago,  and  later  a  newspaper  write 
in  Montreal,  Springfield,  Mass.,  Water 
bury.  Conn.,  and  other  cities,  is  tk 
author  of  “Glass,”  a  novel,  issued  bv 
Claude  Kendall,  Jan.  29. 


BILLBOARDS  UNDER  FIRE 

Two  Bills  in  New  York  Legislatuit 
Impose  Fees,  Restrictions 

.\  drive  against  billboard  advertisiq 
has  been  started  in  the  New  York  stall 
legislature  with  the  introduction  of  tvc 
bills  intended  to  curb  or  ban  many  oi 
the  present  types  of  highway  signs. 

One  would  establish  a  new  bureat 
to  control  outdoor  billboard  advertisint 
This  would  be  set  up  in  the  conserva 
tion  department.  The  other  would  se 
up  a  similar  bureau  for  the  same  put 
pose  in  the  highway  department. 

Both  bills  require  an  initial  fee  oi 
S5  to  erect  a  billboard.  Additional  an¬ 
nual  fees  are  required,  varying  from  |] 
per  year  for  a  sign  of  12  square  foe 
or  less  to  ^  for  signs  exceeding  2 
feet  or  a  heighth  of  13  feet. 

Both  bills  would  prohibit  signs  erectec 
in  a  series  intend^  to  carry  attentioc 
from  one  sign  to  another.  Signs,  bill- 
l)oards  or  advertising  devices  involvinj 
motion  or  rotation  or  the  display  of  in 
termittent  lights  also  would  be  banned 


SENATORS  GET  EDITORIAL 

The  Chicago  Daily  News  last  week 
sent  by  night  letter  a  copy  of  its  edi¬ 
torial  relative  to  the  St.  Lawrence 
waterway  to  every  member  of  the 
United  States  Senate.  The  editorial 
urged  the  ratification  of  the  St.  Law¬ 
rence  treaty  and  pointed  out  the  ad¬ 
vantages  that  would  accrue  to  mid^ 
western  cities  if  they  can  become  in¬ 
land  seaports. 


JANUARY  LINAGE  FOR  PRINCIPAL  CITIES  SHOWS  5.8  PER  CENT  INCREASE 


(Continued  from  page  35) 

SOUTH  BEND,  IND. 


1934  1933  Gain  or 

News-Times  . (e)  368,339  313,441  54,898  0 

Tribune  . (e)  432,960  380,768  52,192  G 

.News-Times  . (S)  67,527  135,579  68,052  1. 

Tribune  . (S)  74,723  54,874  19,849  0 


Total  Daily  .  801,299  694,209  107.090  0 

Total  Sunday  .  142,250  190,453  48,203  1. 

Grand  Total  .  943.549  884,662  58,887  (i 

SPOKANE,  WASH. 

S|>okesman-Review  ....(m)  209,040  194,704  14,336  G 

Chronicle  . (e)  364.002  388.913  24,911  1. 

Press  . (e)  121,028  162,409  41,381  L 

Spokesman-Review  . (S)  79.505  90,227  10,722  L 


Total  Daily  .  694.070  746,026  51.956  1. 

Total  Sunday  .  79.505  90,227  10.722  L 

Grand  Total  .  73,575  836,253  62,678  L 

ST.  LOUIS,  MO. 

Globe-Democrat  . (m)  462,777  434,869  27,908  G 

Post-Dispatch  . (e)  705.754  648,286  57,468  G 

Star-Timea  . (e)  476,964  490,420  13.456  1- 

Globe-Dtemocrat  . (S)  148,574  179,621  31,047  1. 

Post-Dispatch  . (S)  281.804  298.127  16,323  L 


TOLEDO.  OHIO 


Times  . 

Blade  . 

News-Bee  . . 

. (e) 

1934 

97,422 

586,577 

293,226 

121,848 

1933  Gain  or  Loss 
100,041  2,619  I. 

544,213  42,364  G 

314,315  21,089  1. 

124,780  2,932  1. 

Total  Daily  . , , 
Total  Sunday  . 
Grand  Total  . . 

977,225 

121,848 

1,099,073 

958.569 

124,780 

1,083,349 

18,656  G 
2,932  L 
15,724  G 

TORONTO,  CANADA 

Globe  . . 

Mail  &  Empire 

Star  . 

Star  . 

Telegram  . 

. (e) 

. (w) 

. (e) 

341,683 

368,465 

1,203.551 

75,298 

1,169,084 

306,155 

333,804 

1,063,346 

60.201 

1,106.724 

35,528  G 
34,661  G 
140.205  G 
15.097  G 
62,360  G 

Grand  Total  . . 

3,158,081 

2,870,230 

287,851  G 

TRENTON,  N. 

J. 

Times  . 

Times-Advertiser 

. (e) 

. (S) 

461,314 

56,727 

434,948 

73,822 

26,366  G 
17,095  L 

Grand  Total  . . 

518,041 

508,770 

9,271  C 

WESTCHESTER  COUNTY  (N.  Y.)  GROUP 


1934 

1933  Gain  or  Lo* 

Mamaroneck  Times  . . . 

.(e) 

139.395 

157,303 

17,9081 

Mt.  Vernon  Argus  _ _ 

.(e) 

411,715 

443,091 

31,3761 

New  Rochelle  Standard- 

.(e) 

335,911 

349,980 

14,0691 

Ossining  Citizen-Register. (e) 

145,810 

157,488 

11,6781 

Portchester  Item  . 

.(e) 

266,532 

261,827 

4,705  G 

Tarrytown  News  . 

.(e) 

174,101 

192,828 

18.727  L 

Yonkers  Herald- 

.(e) 

355,799 

301,107 

54,692  C 

White  Plains  Reporter. 

.(e) 

471,805 

379.263 

92.542 C 

1R2,14^ 

90.664 

Grand  Total  . 

2,573,877 

2,242,887 

330,990  0 

'Not  measured  during  1933. 

WICHITA,  KAN. 

.(e) 

387,192 

347,064 

40,128  C 

i  (m) 

241,021 

260,128 

19,1071 

.  (e) 

325,943 

289,935 

36,008  G 

.(S) 

111,110 

160,835 

49,725  L 

Eagle  . 

.(S) 

113,441 

126,398 

12,957  L 

Total  Daily  . 

954.156 

897,127 

57.029  G 

Total  Sunday  . 

224,551 

287,233 

62.682  L 

Grand  Total  . 

1,178,707 

1,184,360 

5.65J  L 

Total  Daily  .  1.645.495  1,573,575  71,920  G 

Total  Sunday  .  430,378  477,748  47,370  I. 

Grand  Total  .  2,075.873  2,051,323  24,550  G 

SYRACUSE,  N.  Y. 

Journal  . (e)  455.957  433,087  22.870  G 

Herald  . (e)  420,695  410,024  10,671  G 

I’ost-Standard  . (m>  314,661  294,341  20,320  G 

'.American  . (S)  106,265  127,136  20,871  1. 

Herald  . (S)  61,720  95,150  33,430  1. 

Post-Standard  . (S)  47,443  65,217  17,774  1. 


Total  Daily  .  1,191.313  1,137,452  53.861  G 

Total  Sunday  .  215,428  287,503  72,075  1. 

Grand  Total  .  1,406,741  1,424,955  18.214  1. 


*  Sunday  American  fiKures  include  American  Weekly 
linage,  1934 — 55,698  lines;  19.13 — 64,205  lines. 

TACOMA,  WASH. 

Ledger  . (m)  139,833  184,420  44,587  1. 

Xews-Tribune  . (e)  329,502  331,265  1,763  L 

Times  . (e)  235,432  268,998  33.566  1. 

l  edger  . (S)  69,935  90,034  20,099  L 


Total  Daily  .  704,767  784,683  79,916  L 

Total  Sunday  .  69,935  90,034  20,099  1. 

Grand  Total  .  774,702  874,717  100,015  1. 


TULSA,  OKLA. 


T  ribune 

. (e) 

405.753 

431,993 

26,240  1. 

World 

362,137 

371,157 

9,020  L 

Tribune 

. (S) 

78,564 

92,479 

13.915  I, 

World  . 

. (S) 

125.862 

115,500 

10,362  G 

Total 

Daily  . 

767,890 

803,150 

35.260  L 

Total 

Sunday 

204,426 

207,979 

3.553  L 

Grand 

Total 

972,316 

1,011,129 

38,813  L 

WASHINGTON.  D 

1.  c. 

Herald 

293,412 

230,258 

63,154  G 

Post  .  .  . 

310,350 

235,072 

75,278  G 

News  ., 

. (e) 

300,986 

249,984 

51.002  G 

Times  . 

. (e) 

478.501 

466,868 

3.633  G 

Star  . , 

. (e) 

1,086,826 

1,100,771 

13,945  1. 

‘Herald 

208,394 

214,343 

5,949  L 

Star  ... 

. (S) 

308,873 

363,004 

54.131  L 

Post  . . 

. (S) 

174,627 

117,031 

57,596  G 

Total 

Daily  . 

2,462,075 

2,282,953 

179.122  G 

Total 

Sunday 

691,894 

694,378 

2,484  L 

Grand 

Total 

3,153,969 

2,977,331 

176,638  G 

•Sunday  Herald  figures  include  .American  Weekly  linage. 
1934—55,698  lines;  1933—64,205  lines. 


WILKESBARRE,  PA. 


Record  . 

674,973 

640,175 

Times- Leader  .... 

. (e) 

629,974 

606,335 

News  . 

. (e) 

355,764 

324,364 

Indepenlent  . 

. (S) 

126.779 

161,923 

Total  Daily  .  1,660,711  1,570,874 

Total  Sunday  .  126,779  161,923 

Grand  Total  .  1.787,490  1,732,797 


WORCESTER.  MASS. 


Telegram  . 

349,697 

354,042 

Gazette  . 

. (e) 

400,957 

402,401 

Post  . 

276,132 

289,922 

Telegram  . 

. (S) 

104,432 

117,879 

Total  Daily  .  1,026,786  1.046.365 

Total  Sunday  .  104,432  117,879 

Grand  Total  .  1,131,218  1,164,244 


YOUNGSTOWN,  OHIO 
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Vindicator  . 

....(S) 
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FURTHER 


REP-  BLACK  EXPLAINS  BILL  primarily  responsible  for  causing  such 
c_  u-  u  Cl  representation  to  appear  has  an  oppor- 

y*  Hi*  Measure  Offers  Better  Soiu*  tunity  for  hearing  in  order  to  justify 
tion  Than  Tugwell’s  his  representations.  If  he  fails  to  do  so 

Senate  Bill  2000,  introduced  by  Sena-  the  Secretary  may  issue  a  cease-and- 
tor  Royal  S.  Copeland  as  a  substitute  desist  order.  If  the  party  fails  to  cease 
for  the  Tugwell  Bill,  was  criticized  by  and  desist  from  continuing  the  repre- 
Representative  Coring  M.  Black  of  New  sentation,  then  the  cause  shall  be  cer- 
York  recently  as  including  many  ob-  titled  for  trial.” 

jectionable  provisions  of  the  original  - 

measure.  In  a  statement  he  analyzed  MARK  SULLIVAN  SPEAKS 

Mark  Sullivan,  political  commentator 
Bill,  which  he  referr^  to  as  Tugwell  Tribune. 

^  K-n  M  speaking  on  “The  Great  Washington 

own  bill  H.  R.  W76,  offered  the  logi-  X:^enture”  under  the  auspices  of  the 
cal  solution  of  the  problem  ot  further  williams  College  forum  at  Williams- 
safepiardnig  the  consumer.  ^^wn.  Mass.,  on  Tuesday,  Feb.  13.  de- 

The.  Black  Bill  offers,  amendments  to  that  the  United  States  is  m-xli- 

the  eifisting  law,  enlarging  it  to  include  *  ;  capitalism  just  as  Russia  is  modi- 
devices  and  cosmetics,  and  extending  its  Communism.  He  declared  that 

provisions  to  include  advertising.  approaching  a  dictator- 

Listing  the  various  amendments  in-  altholigh  the  President  himself  is 

eluded  m  his  bill.  Representative  Black  ^  ^  to  dictatorial  au- 

conduded:  .  .  ,  .  ,  thority.  Albert  L.  Warner,  of  the 

Provision  is  made  for  the  •'cgula-  Hgcald  Tribune  Washington  bureau, 
tion  of  advertisements  but  is  limited  to  ^  “Sidelights  of  the  Roosevelt 
representations  of  fact  and  exebdes  R‘;;'yolution”  at  a  meeting  at  the  Hotel 
matters  of  opinion.  Thus  .  advertising  ^cAlpin,  New  York,  Monday,  Feb.  12. 

which  IS  false  or  misleading  m  any  ’  _ • 

particular  is  comprehensively  contained 

in  the  provisions  relating  to  advertising,  HOUSLEY  AUTO  EDITOR 

in  all  matters  where  the  representations  Guy  E.  Housley,  Chicago  Daily  News 
are  representations  of  fact.  The  only  reporter,  has  been  appointed  Daily 
exclusion  is  where  the  representation  is  News  automobile  editor  to  succeed 
a  representation  of  opinion.  The  person  James  Braden,  resigned. 


Separate  Corporation  Handled  Ad¬ 
vertising  for  80  Foreign  Language 
Papers,  Federal  Trade 
Body  Is  Told 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  Feb.  12 — Oper¬ 
ations  of  the  Insull-supported  Foreign 
Language  Newspaper  Service  Corpora¬ 
tion  in  placing  advertising  matter  for 
utilities  in  more  than  80  publications 
printed  in  foreign  languages  were  in¬ 
quired  into  by  the  Federal  Trade  Com¬ 
mission  at  a  hearing  in  this  city  recently. 

The  corporation  was  set  up  in  Chi¬ 
cago  by  the  Insull  group  and  financed 
by  the  corporations  making  up  that 
chain,  the  Commission  was  told  by  H. 
M.  Lytle,  former  assistant  director  of 
the  Illinois  Public  Utility  Information 
Bureau,  and  former  vice-president  of 
the  Chicago  Rapid  Transit  Company,  an 
Insull  organization. 

In  addition  to  handling  advertising 
business  it  developed  that  the  corpora¬ 
tion  promot^  gocxl-will  by  contribut¬ 
ing  to  political  organizations  in  Chi¬ 
cago  elections. 

Explaining  the  need  for  such  an  or¬ 
ganization  Lytle  instanced  the  experi¬ 
ence  of  his  own  company — Chicago 
Rapid  Transit.  With  a  budget  of 
$14,000  annually  for  foreign  language 
periodical  advertising,  the  company  had 
the  task  of  translating  copy  for  22 
foreign  languages,  requiring  the  full 
time  of  one  man  and  a  stenographer, 
as  well  as  part  time  of  others.  From 
40  to  60  per  cent  of  the  total  budget 
was  thereby  consumed  in  overhead  ex¬ 
penses. 

The  various  units  of  the  Insull  group 
had  the  additional  disadvantage  of 
dealing  with  scores  of  what  Lytle  de¬ 
scribed  as  “tempermental  editors,”  dic¬ 
tating  the  wisdom  of  engaging  some¬ 
one  who  could  meet  these  editors, 
understand  their  problems  and  work 
co-operatively  with  them,  the  witness 
said. 

The  utility  corporations  sought  to 
solve  this  problem  by  forming  a  cor¬ 
poration  to  handle  foreign  language  ad¬ 
vertising,  and  employing  A.  D.  Messer 
to  direct  the  work.  He  continued  on 
the  job  until  1932,  when  he  died.  He 
received  a  salary  of  $500  a  month  for 
several  years  and  later  $400  a  month. 
Expenses  of  the  office  also  were  paid 
by  the  participating  corporations.  The 
results  were  found  to  be  most  bene¬ 
ficial,  Lytle  declared,  with  overhead  re¬ 
duced  from  an  average  of  56  per  cent 
of  the  budgets  to  16  per  cent. 

Under  the  corporate  scheme,  each 
corporation  paid  for  the  advertising  it 
caused  to  be  inserted  in  the  newspapers 
and  paid  its  share  of  the  cost  of  con¬ 
ducting  the  office,  the  amount  being 
based  on  its  gross  advertising  outlay., 

Lytle  was  subpoenaed  because  he 
had  general  supervision  of  the  corpora¬ 
tion’s  activities  and  had  been  recom¬ 
mended  to  the  Trade  Commission’s  in¬ 
vestigators  by  Martin  Insull  as  the 
person  most  likely  to  be  able  to  discuss 
the  matter  with  complete  knowledge  of 
the  facts. 

Although  all  of  the  sample  adver¬ 
tisements  placed  in  the  record  con¬ 
cerned  securities  offers,  it  was  explained 
that  numerous  others  for  services  and 
appliances  were  published,  but  were  not 
included  since  thev  did  not  bear  di- 
rtctly  upon  the  purposes  of  the  investi¬ 
gation.  _ 

HENRY  OUT  FOR  CONGRESS 

John  M.  Henry,  widely  known  as  a 
wter  of  editorial  paragraphs,  has  an¬ 
nounced  at  Council  Bluffs,  la.,  his  can¬ 
didacy  for  Congressman  from  the  Ninth 
Iowa  district.  At  one  time  he  owned 
and  operated  the  Botna  Valley  News 
at  Macedonia,  la.  For  13  years  he  was 
an  employe  of  the  editorial  department 
nf  the  Council  Bluffs  (la.)  Nonpareil, 
having  served  in  the  capacity  of  repor- 
city  editor  and  managing  editor, 
he  resigned  the  latter  position  about 
•hree  years  ago  to  become  general  man¬ 
ager  of  radio  station  KOIL,  which  posi¬ 
tion  he  still  holds. 


There’s  many  a  slip  ’twixt  the  "estimate”  and  the  insertion  .  .  .  many  a  "higher 
up”  whom  your  space  salesman  seldom  gets  to  see,  who  wields  the  blue  pencil 
over  the  schedule,  who  must  be  sold  on  your  paper's  value,  ij  he's  to  O.K.  its  use. 


BUSINESS^WEEK  offers  an  effective  and  economical  way  of  calling  on  these 
men  regularly. 

Through  this  publication,  you  can  tell  your  story  to  over  89>000*  hand-picked 
executives  of  worthwhile  companies — and  pay  for  only  that  89,000.*  Through 
this  publication,  you  can  talk  business  to  these  men  when  they’re  thinking  of 
business.  Through  this  publication,  you  can  be  sure  to  reach  the  busy  executive — 
for  the  busier  he  is,  the  more  he  needs  BUSINESS  WEEK! 


Make  sure  those  contracts  are  in  the  bag — sell  the  "higher-ups”  through 
BUSINESS  WEEK. 


If  you  sre  not  slresdy  s  subscriber,  send  for  a  sample  copy.  Address 
Business  Week  Service  Dept.,  330  West  42nd  Street,  New  York. 
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BERNARD  M.  WYNKOOP 
DIES  IN  NEW  YORK 


Publisker  of  Jackcon  Citisen-Patriot 
and  Vice-President  of  Booth 
Newspapers  Had  Under¬ 
gone  Operation 


Beriuird  M.  Wynkoop,  61,  a  director 
and  vice-president  of  the  Booth  News¬ 
papers,  Inc.,  and  published  and  general 
manager  of  the  Jackson  (Mich.)  Citi¬ 
zen-Patriot,  died  Feb.  12  in  the  Presby¬ 
terian  Hospital,  New  York.  He  had 
suffered  from  stomach  trouble  for  some 
time  and  death  followed  an  operation. 

Bernard  Martell  Wynkoop  was  born 
March  30,  1873,  at  Bath,  N.  Y.,  the  son 
of  Henry  J.  and  Mary  E.  (Gagnier) 
Wynkoop.  He  spent  his  childhood  in 
the  place  of  his  birth,  attending  the 
public  school  there  and  was  graduated 
from  the  Bath  High  School  in  1891. 

Prior  to  finishing  his  high  school 
course,  Mr.  Wynkoop  took  a  position 
as  part-time  clerk  in  the  Farmers’  and 
.Mechanics’  bank  in  Bath,  being  con¬ 
nected  with  this  banking  house  for  sev¬ 
eral  years  after  graduation. 

Sept.  8,  1903,  he  was  united  in  mar¬ 
riage  with  Marion  Frances  Davidson 
of  Detroit. 

Mr.  Wynkoop’s  38-year  association 
with  the  newspaper  business  began  in 
18%,  when  he  became  cashier  of  the 
Evening  News  .Association  in  Detroit. 
He  held  this  position  two  years,  then 
being  made  circulation  manager  of  the 
Detroit  Ez'cnng  News,  serving  in  this 
capacity  until  1902.  In  the  summer  of 
that  year  he  was  acting  manager  of 
the  Chicago  Journal,  returning  to  De¬ 
troit  in  the  late  fall  to  become  busi¬ 
ness  manager  of  the  Detroit  Tribttne. 

In  1903  Mr.  Wynkoop  went  to  Bay 
City  to  become  editor  and  manager  of 
the  Daily  Times,  continuing  as  the  head 
of  that  paper  for  15  years. 

From  Bay  City  he  went  to  Jackson 
to  take  the  position  of  publisher  and 
general  manager  of  the  Citizen  Patriot. 

Politically  Mr.  W^ynkoop  was  a  Re¬ 
publican,  but  was  not  intensely  partisan. 

He  was  a  member  of  the  Masonic 
orders,  of  the  Jackson  Country  club 
and  of  the  Jackson  Rotary  club. 

Private  funeral  services  were  held 
in  Jackson  Wednesday  afternoon  Feb. 
14  at  3  o’clock  at  his  home  1401  Frank¬ 
lin  street. 

Surviving  are  the  widow  and  three 
brothers.  Dr.  Henry  VV'^ynkoop  of  Bath, 
N.  Y.,  George,  of  Rochester,  N.  Y., 
and  h'red  of  Saginaw. 


HAL  E.  HOSS  DIES 

Oregon  Editor  Had  Been  Secretary  of 
Sute  Since  1928 

Hal  E.  Hoss,  Oregon  Secretary  of 
State  and  prominent  Pacific  Northwest 
newspaper  editor,  died  in  Salem,  Ore., 
Feb.  6,  following  an  extended  illness. 
He  had  been  at  the  head  of  the  State 
Department  since  his  appoin:ment  in 
1928. 

Mr.  Hoss  was  born  in  Portland,  Ore., 
Oct.  7,  1892,  the  son  of  Oregon  pioneers. 
He  started  newspaper  work  at  the  age 
of  17.  In  1920  he  liecame  editor  of  the 
Daily  Mortting  iinterprise  at  Oregon 
City,  Ore.,  where  he  was  associated 
with  Edward  F.  Brodie,  former  presi¬ 
dent  of  the  National  Editorial  .Asso¬ 
ciation. 

In  1921  he  was  elected  secretary  of 
the  Oregon  State  Editorial  .Association, 
serving  until  he  was  elected  to  the 
presidency’  in  1923.  During  his  experi¬ 
ence  as  a  newspaper  executive,  Hoss 
served  also  as  vice-president  of  the  Na¬ 
tional  Editorial  .Association. 

He  was  a  member  of  Sigma  Delta 
Chi  and  Alpha  Delta  Sigma,  national 
advertising  fraternity,  at  the  University 
of  Oregon,  and  the  Portland  Advertis¬ 
ing  club. 

A  widow,  two  sons  and  two  daughters 
survive. 

Oregon  newspapermen  who  acted  as 
honorary  and  active  pallbearers  at  the 
funeral  Feb.  7  were:  Paul  Kelty,  edi¬ 
tor,  Portland  Oregonian;  B.  F,  Irvine, 
editor,  Portland  Journal;  Eric  W.  Allen, 
dean  of  the  University  of  Oregon  Jour- 


Ed  it  or  &  Publisher 

nalism  School ;  R.  W.  Sawyer,  editor. 
Bend  Bulletin;  Ben  R.  Litrin,  general 
manager.  The  Dalles  Chronicle;  C.  F. 
Bollinger,  general  manager,  Oregon  City 
Enterprise;  Elbert  Beae,  editor.  Cottage 
Grove  Sentinel;  .A.  L.  l.indljeck,  .Asso¬ 
ciated  Press. 


C.  E.  SHULL,  VETERAN 
EDITOR,  DIES  AT  77 

Directing  Editor  of  Philadelphia  Bul¬ 
letin  Had  Served  Paper  Nearly 
40  Years — Had  Been  III 
Two  Years 

Charles  Edwin  Shull,  directing  editor 
of  the  Philadelphia  Evening  Bulletin, 
with  which  he  had  been  associated  for 
nearly  40  years,  died  in  his  apartment 
at  the  Embassy  Feb.  11  after  an  illness 
of  more  than  two  years.  Death  was  at¬ 
tributed  to  heart  disease.  He  was  in  his 
seventy-seventh  year. 

A  native  of  Philadelphia,  Mr.  Shull 
was  the  son  of  Edwin  Shull,  a  dry 
goods  importer.  He  began  his  news¬ 
paper  career  on  the  old  Philadelphia 
Press  and  won  praise  for  his  reportorial 
ability.  Friends  recalled  that  as  a  young 
reporter  he  was  sent  to  interview  Oscar 
Wilde  when  the  dramatist  and  novelist 
was  visiting  here  during  a  lecture  tour. 
His  description  and  characterization  of 
Wilde  was  so  appreciated  by  the  visitor 
that  he  sent  Mr.  Shull  a  note  of  ac¬ 
knowledgment. 

Mr.  Shull  became  news  editor  of  the 
Press  in  1891,  but  went  to  New  York 
the  next  year  as  night  editor  of  the 
New  York  Press.  When  the  late  Wil¬ 
liam  L.  McLean  purchased  the  Evening 
Bulletin  in  1895  Mr.  Shull  returned  to 
Philadelphia  as  managing  editor  of  the 
paper.  He  retained  that  position  until 
1923,  when  he  became  directing  editor. 

In  1905  Mr.  Shull  married  Miss  Eliz¬ 
abeth  Biddle  Baird,  daughter  of  the  late 
R.  Loper  Baird,  a  former  Appraiser  of 
the  Port  of  Philadelphia.  She  and  two 
daughters,  Mrs.  (Seorge  Ramsay  Mul¬ 
ler  of  Ardmore  and  Miss  Frances 
Baird  Shull  of  Philadelphia,  survive. 


(Pbltuarg 

Henry  gilbert  POE,  72,  news¬ 
paper  worker  at  Zanesville  and 
brother  of  the  late  Laura  G.  Poe,  for 
27  years  society  editor  of  the  Zanes- 
z'ille  Titnes-Recorder,  died  Feb.  11.  He 
failed  by  just  a  few  months  of  realiz¬ 
ing  his  ambition  to  complete  50  years 
in  newspaper  work. 

Walter  L.  Rhodes,  55,  employe  of 
the  circulation  department,  Akron  Bea¬ 
con  Journal  for  the  last  nine  years, 
died  Feb.  4,  at  his  home  following  an 
illness  of  three  months.  His  wife  sur¬ 
vives. 

Aj-bert  H.  Lockwood,  of  Brown 
Lockwood  &  Davenport,  Inc.,  publisher 
of  The  Shoe  Style  Digest,  Boston,  died 
recently  following  a  brief  illness.  Mr. 
Lockwood  had  also  been  associated  with 
Shoe  and  Leather  Reporter. 

Rupert  E.  McCluxg,  53.  for  many 
years  owner  and  publisher  of  the  Trini¬ 
dad  (Colo.)  Chronicle-News  and  one 
of  the  widely  known  Colorado  news¬ 
paper  men,  died  suddenly  recently  at 
his  home.  He  is  survived  by  his  wife 
and  three  children. 

William  A.  Parson,  72,  for  32  years 
leading  cartoonist  of  the  suspended 
Utica  (N.  Y.)  Saturday  Globe,  died 
Feb.  13  at  the  home  of  his  brother-in- 
law,  William  F.  Fuller,  in  Gloversville, 
N.  Y.  He  retired  in  1924  shortly  be¬ 
fore  the  Globe  suspended  publication. 

C.  C.  Trim,  65,  correspondent  for  the 
Kno.vz’ville  Journal  at  Greeneville, 
Tenn.,  and  an  uncle  of  Albert  .Armitage, 
of  the  Philadelphia  Record  staff,  died 
Feb.  7  following  an  attack  of  influenza. 

William  E.  Myers,  69,  former  New 
York  and  New  Orleans  newspaperman 
and  editor  of  the  Labor  Advocate  at 
Cincinnati,  died  after  a  short  illness. 
He  was  for  some  years  with  the  Hearst 
newspapers  in  New  York.  His  wife 
and  two  sons  survive. 


or  February  17,  19  3  4 

D.  N.  Blazer,  82,  founder  of  the 
Aledo  (Ill.)  Times  in  1890,  which  five 
years  later  became  the  Times-Record, 
upon  his  purchase  of  the  Record,  es¬ 
tablished  in  185b,  died  Feb.  6  in  Uni¬ 
versity  Hospital,  Iowa  City,  Iowa. 

T.  E.  McInerxey,  night  watchiran 
at  the  New  York  Times  Annex,  died 
in  Bellevue  Hospital,  New  York,  Feb. 
7  from  a  fractured  skull  received  Feb. 
4  when  he  fell  on  the  ice-coated  steps 
of  a  subway  station.  A  giant  in  stature, 
and  known  as  “Big  Tim,”  he  had  held 
his  position  on  the  Times  since  1920. 

\V'.  A.  Scott,  31,  negro  publisher, 
died  at  Atlanta,  Ga.,  Feb.  7,  of  mysteri¬ 
ous  wounds.  He  owned  eight  Carolina 
newspapers,  published  for  negroes. 

Frederick  H.  Nance,  manager  of 
the  Clezvlatid  Ohio  Farmer,  and  sec¬ 
retary-treasurer  of  Capper-Harmon- 
Slocum,  Inc.,  publishers  of  the  Ohio 
Farmer,  Michigan  Farmer  and  Pennsyl¬ 
vania  Farmer,  died  at  his  home  in  Lake- 
wood,  O.,  Feb.  8.  Born  in  Galesburg, 
Ill.,  he  attended  schools  in  Denver  and 
came  to  Cleveland  in  April,  1894  and 
joined  the  Ohio  Farmer.  He  became 
manager  of  the  publication  in  1910.  He 
is  survived  by  his  wife,  his  mother  and 
a  brother. 

William  Martin,  45,  distinguished 
Swiss  journalist,  foreign  editor  of  the 
Journal  de  Geneve,  and  an  authority  on 
the  League  of  Nations,  died  in  Zurich 
I’  eb.  7.  He  was  a  contributor  to  Ameri¬ 
can  newspapers  and  magazines. 

David  A.  Hamaker,  73,  formerly  for 
40  years  an  employe  of  the  Brooklyn 
Daily  Eagle  composing  room,  died  in 
Stockton,  N.  J.,  Feb.  10. 

Harry  G.  Rowe,  chairman  of  the 
Phoenix  National  Bank  of  Medina,  O., 
and  formerly  for  25  years  publisher  of 
the  Medina  County  Gazette,  died  Feb. 
11  in  Medina. 


WROTE  OWN  OBITUARY 

Mrs.  Katherine  A.  Van  Wormer,  63, 
Cobblestone  Church,  N.  Y.,  correspon¬ 
dent  for  Schenectady  (N.  Y.)  Gazette 
the  past  eight  years,  filed  her  last  story 
Monday  night.  It  was  her  obituary, 
complete  except  for  dates  of  death  and 
burial.  She  laboriously  scrawled  it 
from  her  sick  bed  two  weeks  ago,  then 
left  it  with  members  of  her  family  with 
instructions  that  the  dates  be  filled  in 
and  the  story  delivered  to  the  Gazette 
office.  She  died  Friday  night.  The 
stor\  was  brought  to  the  Gazette  and 
printed  without  a  change  being  made. 


WRITER’S  SISTER  DIES 

Joseph  B.  Phillips,  Rome  correspond¬ 
ent  for  the  New  York  Herald  Tribune, 
arrived  in  New  York  Tuesday  on  the 
Conte  di  Savoia  enroute  to  his  home 
in  Paducah,  Ky.,  with  the  body  of  his 
sister.  Miss  Kate  Kerr  Phillips,  who 
died  in  Rome  on  Feb.  3  while  visiting 
him.  He  will  sail  for  his  post  in  Italy 
again  about  the  middle  of  March. 


CARLTON  CHAMBERLAYNE 

Carlton  Chamberlayne,  former  man¬ 
ager  of  the  Schenectady  Star  and  one¬ 
time  City  Commissioner  of  Charities, 
died  at  his  home  in  Schenectady  Feb. 
12.  He  was  69  years  old.  Mr.  Cham¬ 
berlayne  had  also  been  manager  of  the 
Bristol  (Tenn.)  Herald  Courier  and  an 
edtorial  writer  for  the  Schenectady 
Union  Star. 


FRANZ  C.  JORDAN 

Franz  C.  Jordan,  46,  a  member  of 
Matteson  -  Fogarty  -  Jordan  Company, 
Chicago  advertising  agency,  and  brother 
of  Walter  A.  Jordan,  president  of  that 
agency,  died  at  his  home  in  Racine, 
Wis.,  Feb.  14,  following  an  attack  of 
pneumonia.  Mr.  Jordan  was  formerly 
associated  with  Western  Advertising 
Company  of  Racine  prior  to  joining  the 
Chicago  agency.  He  is  survived  by  his 
wife  and  three  children. 


MARSHALL  BREEDEN 

Marshall  Breeden,  45,  publisher  of 
the  Tujunga  (Cal.)  Free  Press,  and 
magazine  writer,  died  at  his  home  in 
that  city,  Feb.  7,  of  heart  disease. 


FRED  E.  STERLING  DIES 
IN  ROCKFORD,  ILL. 

Director  of  Rockford  Consolidatii 
Newspaper*  Was  Three  Times 
Lieutenant-Governor  of 
Illinois 


Fred  E.  Sterling,  three  times  lieute 
ant-governor  of  Illinois,  former  sta* 
treasurer,  director  of  Rockford  (lU 
Consolidated  Newspapers  and  former!; 
publisher  of  the  Register-Gazette  theii 
died  Feb.  10  in  a  Rockford  hospiti; 
following  a  blood  tranfusion.  Deal: 
was  due  to  a  heart  ailment.  He  wj 
64  years  old. 

Mr.  Sterling  had  been  a  resident  d 
Rockford  since  1890.  He  retired  fr® 
politics  in  1932  when  he  was  defeata; 
by  Lieut-Gov.  Thomas  Donovan  for  la 
election. 

Although  prominent  in  Republic# 
party  politics  for  more  than  40  yean 
Mr.  Sterling  was  also  keenly  interest#; 
in  newspaper  work  and  had  been  # 
active  leader  in  Rockford  journal® 
for  nearly  a  half  century.  He  also  tod; 
a  deep  interest  in  fraternal  activities. 

Fred  Sterling  was  born  on  a  fare 
near  Dixon,  Ill.,  in  1869.  When  he  w« 
1 1  years  old  his  family  moved  to  Hur® 
S.  D.,  where  he  received  his  boyhod 
education.  At  14  years  he  left  schoti 
and  obtained  a  job  as  reporter  on  & 
Huron  (S.  D,)  Daily  Times.  While  h 
was  still  a  youngster  he  was  appointee 
assistant  commissioner  of  immigratia 
in  South  Dakota.  Near  the  close  of  ht 
term  as  immigration  officer,  he  resign#: 
to  become  editor  of  the  Dakota  editia 
of  the  St.  Paul  Globe,  a  supplemeit 
issued  each  Saturday  with  the  paper 
and  devoted  to  news  of  South  Dakota 

He  went  to  Rockford  in  1890  as  dh 
editor  of  the  Morning  Star  under  the 
late  J.  Stanley  Browne.  He  was  name: 
editor  of  the  Register-Gazette  in  190J. 
when  he  purchased  the  minor  holdings 
of  A.  F.  Leckie  and  become  associate! 
with  the  late  Edgar  E.  Bartlett,  puln 
lisher  of  the  paper.  When  the  Register 
Gazette  and  Morning  Star  were  merged 
in  Sept.,  1928,  Mr.  Sterling  assumed 
editorship  of  both  papers.  On  Oct  1, 
1930,  when  the  second  consolidation  oc¬ 
curred  and  Mrs.  Ruth  Hanna  Simms 
became  president  of  Rockford  Consoli¬ 
dated  Newspapers,  he  became  vio- 
president  and  retired  from  active  direc¬ 
tion  of  the  papers’  editorial  policies. 

During  all  his  political  career  he  re¬ 
mained  a  newspaperman  and  worked  at 
his  profession  in  odd  moments,  con¬ 
stantly  writing  for  his  RcKkford  paper. 

He  is  survived  by  his  widow,  Mrs. 
Anna  Sterling  and  two  children,  a  son 
Arthur,  and  a  daughter,  Olive.  The 
funeral  was  held  Feb.  12  at  the  Second 
Congregational  Church  in  Rockford. 


MRS.  LAURA  W.  FOWLK 

Mrs.  Laura  Wells  Fowler,  wife  oi 
W.  H.  B.  Fowler,  general  manager  oi 
the  San  Francisco  Chronicle,  d:ed  sud¬ 
denly  Feb.  10  at  their  country  home  at 
Inverness,  Marin  County,  Cal.  Mrs 
Fowler  was  born  on  the  Island  oi 
Hawaii,  T.  H.  She  attended  Stanford 
University  and  was  of  the  class  oi 
1909.  She  is  survived  by  her  husband, 
two  daughters,  Barbara  and  Jean;  a 
son,  John;  her  mother,  Mrs.  C.  B. 
Wells  of  Oakland,  and  two  brothers. 
Ira  and  Ward  Wells,  also  of  Oakland. 


LOUIS  L.  BOICE 

Louis  L.  Boice,  45,  circulation  man¬ 
ager  for  the  past  nine  years  of  the 
Muscatine  (la.)  Journal,  with  whiffl 
he  was  associated  for  22  years,  died 
Deb.  7  in  Mercy  Hospital,  Iowa  Citj. 
following  an  operation.  Mr.  Boice 
joined  the  newspaper  as  a  subscription 
solicitor  and  in  April,  1925,  was  pro¬ 
moted  to  circulation  manager. 


WEEKLY  CHANGES  SIZE 
The  Malone  (N.  Y.)  Farmer,  pu^ 
lished  for  53  years  as  a  full-sized 
newspaper,  changed  to  tabloid  size  wit# 
its  Feb.  7th  issue,  with  the  announce 
ment  that  the  owners  believed  the 
change  was  more  in  keeping  with  pr^ 
ent-day  trends.  Leon  L.  Turner  is  puo- 
lisher  and  Eli  R.  Russell  editor. 
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SAYS  AGENCIES  WANT 
DATA  ON  MARKETS 

Tour  of  Hundred  AdvertUing  Firms 
Convinces  Coast  Newspaperman 
Dailies  Should  Improve 

Solicitation  Methods 

By  Lewis  E.  Haas 

Business  Manager  and  Advertising  Director, 

San  Francisco  Chronicle 
The  most  effective  way  to  sell  news¬ 
paper  space  to  advertising  agencies  is  to 
^11  primarily  the  market  of*  a  news¬ 
paper.  That  was  the  virtually  unani- 
nwus  answer  to  the  question,  "What  is 
the  most  important  information  you 
want  from  newspapers  soliciting  adver¬ 
tising?”  which  I  asked  of  one  hundred 
or  more  heads  of  agencies,  account 
executives  and  space  buyers  during  a 
recent  trip  through  the  Middle  West 
and  the  East. 

I  have  long  been  of  the  opinion  that 
newspaper  solicitations  in  general  in  the 
national  field  have  been  somewhat 
archaic  and  hence  not  as  effective  as 
they  should  be.  Many  newspapers,  in 
their  sales  presentations,  discuss  com¬ 
parative  linage,  standing  in  the  local 
held,  circulation,  editorial  policies  and 
milline  rates.  All  of  this  data  forms 
part  of  a  well-rounded  solicitation.  But 
many  of  us  lose  sight  of  the  fact  that 
most  of  this  information  is  available  and 
on  file  in  all  general  advertising 
agencies. 

What  the  agency  especially  wants — 
and  the  newspajicr  is  especially  able  to 
secure — is  information  on  the  market, 
which  the  newspaper  by  itself,  or  in  con¬ 
junction  with  its  contemporaries,  is  able 
to  deliver  to  the  agency's  client.  The 
agency  is  avid  to  know  how  much  soap, 
automobiles,  toilet  requisites,  chewing 
gum,  travel  tickets,  cans  of  beans  or 
other  nationally  advertised  articles  may 
be  sold  in  a  given  market. 

The  agency,  of  course,  has  many 
sources  from  which  to  gather  market 
potentialities.  It  equips  itself  with  every 
available  item.  But  the  newspaper  in 
every  metropolitan  center  at  least  should 
be  in  a  position  to  secure  many  pertinent 
facts  of  value  to  the  agency  and  its 
client. 

Newspaper  advertising  representatives 
are  constantly  hammering  away  on 
agency  doors.  We  present,  most  of  the 
time,  the  usual  arguments.  Agency  men 
lecome  weary  of  our  approach.  They 
have  heard  the  same  general  line  of 
arguments  so  often  that  it  is  no  wonder 
they  clamor  for  something  new.  As  one 
veteran  agency  man  put  it,  "Nearly  all 
newspaper  advertising  men  approach 
me  with  the  same  arguments.  They 
spend  a  heavy  percentage  of  my  time 
idling  me  facts  about  their  media  which 
1  know  or  which  are  quickly  ascertain¬ 
able  in  our  own  shop.  Seldom  do  they 
give  me  ideas  as  to  the  market  in  ques¬ 
tion  or  present  facts  enabling  us  to  in¬ 
crease  the  sale  of  our  clients’  merchan¬ 
dise,  and  that  primarily  is  what  we  are 
after.  ^  Also,  many  newspaper  repre¬ 
sentatives  spend  most  of  their  time  and 
my  time  endeavoring  to  tear  down  their 
iwnpetitors.  Newspaper  solicitations 
would.  I  think,  be  far  more  productive 
n  the  individual  representatives  sold 
their  markets  and  the  places  in  those 
markets  occupied  by  their  publications.” 

That  particular  agency  man  reflects 
apiarenlly  the  sentiment  of  the  majority 
of  his  colleagues.  His  is  not  a  voice  in 
me  wilderness.  It  is  an  almost  unani¬ 
mous  comment. 

After  all,  we  sellers  of  newspaper 
*l»ce  should  start  fundamentally  with 
the  productiveness  of  our  market.  That 
IS,  what  counts  from  the  agency’s  and 
client  s  viewpoint. 

.Agency  men  tell  us  that  the  maga- 
tthM,  radio,  billboards  and  other  com- 
Pding  media  long  ago  learned  the  value 
JJ! ‘"e  presentation  of  a  market.  Also 
[WM  media  sell  magazines,  radio  and 
miloioards  as  a  whole  and  do  not  at- 
I^Pt  to  tear  down  their  direct  com- 
Witors  as  we  do.  And  agency  men 
}  further  that  the  quicker  newspapers 
®cgin  to  pattern  their  sales  arguments 


along  similar  lines,  the  quicker  will  we 
sell  more  space. 

In  these  days  of  intense  competition, 
when  it  is  more  and  more  difficult  for 
us  to  obtain  a  portion  of  the  advertis¬ 
ing  dollar,  we  sellers  of  newspaper  space 
should  heed  the  suggestions  of  our  good 
friends  in  the  agency  field.  It  should 
pay  dividends  and  help  to  turn  linage 
losses  into  gains. 


PRESS  AGENT  OFFERS 
PAY  FOR  ‘PUFFING’ 

Seek*  “Correspondents”  on  Dailies 

Who  Will  Get  “VeUed  Prophet” 
Stories  in  Their  Papers 
at  Stated  Prices 

•A  new  publicity  scheme,  calling  for 
payments  to  reporters  and  correspond¬ 
ents  for  placing  copy  in  their  news- 
pai>ers,  is  being  started  from  Chicago. 
A  prognosticator,  known  as  the  "Veiled 
Prophet,”  offers  to  give  rates  varying 
upwards  from  a  dollar  for  items  of  150 
words  or  more. 

The  following  advertisement  was  in¬ 
serted  in  a  leading  theatrical  magazine, 
in  the  help  wanted  column:  “News¬ 
paper  correspondents,  reporters;  all 
cities;  all  papers.  Spare  time  work, 
good  pay.  Write  Mr.  Ralph  Beverly, 
54  West  Randolph  street,  Room  (lOO, 
Cliicago,  Ill.” 

Beverly,  a  press  agent,  received  more 
than  a  hun<lred  answers  to  the  adver¬ 
tisement. 

In  return,  the  following  letter  was 
sent  out  explaining  the  business  set-up: 
“Dear  Correspondent 

"Due  to  the  large  number  of  replies 
to  our  advertisement,  we  are  obliged 
to  resort  to  carbon  copy  letters,  al¬ 
though  we  would  rather  give  you  a  per¬ 
sonal  reply. 

"Upon  receipt  of  the  enclosed  card, 
we  will  from  time  to  time  send  you 
news  items,  facts  for  writeups,  clippings, 
etc.,  which  if  published  in  the  jiapers 
that  you  represent,  we  will  pay  you  as 
follows  for  your  trouble. 

"Items  150  to  200  words,  $1,  on  items 
225  to  .500  words — $1.50,  on  items  300 
to  .500  words,  at  the  rate  of  one-half 
cent  per  word.  This  rate  is  for  papers 
of  daily  circulation.  On  weekly  papers 
the  rate  is  one-half  of  the  above.  We 
require  as  proof  of  publication,  one 
edition  of  the  paper.  News  furnished 
will  be  in  reference  to  the  ‘Veiled 
Prophet.’ 

“If  you  are  interested,  return  the  en¬ 
closed  card  giving  names  of  all  papers 
you  correspond  with. 

“Yours  very  truly, 

“Ralph  Beverly.” 

WiMi  the  letter  was  a  display  of  news- 
inper  headlines  of  events  the  “Veiled 
Prophet”  was  asserted  to  have  predicted 
in  19.13. 

These  included  the  slaying  of  the 
Roumanian  Premier,  seven  killed  in 
plane  explosion  in  the  air ;  death  of 
George  Lytton ;  holding  of  the  Wyne- 
koop  family  for  murder,  and  the  death 
of  Mayor  Cermak  of  Chicago. 


“HOME  ECONOMICS” 

THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 


W«  conduct  more  Cooking  Schools 
for  daily  newspapers  tMn  any 
other  organization  —  THERE 
MUST  BE  A  REASON. 


Booking  Now  jor 
1934  Spring  Season 

HOME  ECONOMICS 

SERVICE  CORPORATION 

247  Park  Ave.  New  York  City 


Railway  express  agency,  Inc. 

\  831  / 

RUSH 


Newspaper  Advertising  Plates 


MAKE  SPECIAL 
DELIVERY  ON  ARRIVAL 

NIGHTS  AND  SUNDAYS  INCLUDED 


RUSH  ’EM  OUT  FAST! 

Here  is  our  Rush  Label. 

Pasted  on  the  package  that  contains  your  mats,  electros, 
or  stereos,  it  insures  special  delivery  on  arrival,  nights  and 
Sundays  included,  and  permits  no  pauses  in  transit. 

With  this  simple  Railway  Express  “visa”,  your  mats 
and  plates  Rush ...  all  the  way.  And  this  special  delivery 
service  now  costs  —  LESS! 

NEW  LOW  RATES  ARE: 

MATS— Pound  rales— Minimum  85c 

ELECTROTYPES-Pound  rates 
Minimum  35c 

ADVERTISING  MATTER-Prinled, 

Engraved,  Etc.,  8c  lb..  Minimum  15c 

The  speed,  economy  and  dependability  of  Railway  Express 
have  earned  the  patronage  of  many  agencies,  publishers  and 
electrotypers  who  rely  on  us  not  only  for  faithful  daily  per¬ 
formance  but  for  unforeseen  emergencies  with  closing  dates. 

We  give  a  receipt  and  take  a  receipt  from  the  consignee 
showing  date  and  the  hour  of  delivery.  For  information  or  ser¬ 
vice  merely  telephone  the  nearest  Railway  Express  office. 

SERVING  THE  NATION  FOR  94  YEARS 


^II5»IE§§7 


NATION-WIDE  SERVICE 
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CHICAGO  DAILY  CUTS 
PRICE  TO  2  CENTS 


(.Special  to  Edituk  &  Pl'blishek) 

Chicago,  Feb.  12 — The  Chicago 
Herald  and  Examiner  today  reduced  the 
price  of  its  daily  paper  to  two  cents  in 
Chicago  and  suburbs,  maintaining  the 
old  price  of  three  cents  elsewhere.  The 
reduction  places  the  single  copy  price 
on  the  same  basis  as  that  of  the  Chi¬ 
cago  Times.  It  is  understood  that 
wholesale  prices  to  local  and  suburban 
newsstand  dealers  is  the  same  as  that 
charged  by  the  Tribune. 

No  comment  was  made  to  Editor  & 
Publisher  today  by  executives  of  the 
Herald  and  Examiner,  other  than  to  in¬ 
dicate  the  Hearst  paper  has  deemed  it 
advisable  to  sell  the  daily  paper  at  the 
same  price  as  its  competitor.  It  was 
pointed  out  that  the  Sunday  editions  of 
the  two  morning  papers  have  the  same 
retail  price,  10  cents,  and  the  two  news¬ 
papers  will  now  OMnpete  on  the  same 
daily  price  basis. 

It  was  learned  also  that  the  Herald 
and  Examiner,  which  maintains  its  own 
home  delivery  service,  recently  reduced 
its  home  delivery  price  to  that  of  the 
Tribune.  No  circulation  figures  were 
available  today  from  the  Herald  and 
l-!xaminer  concerning  the  newsstand 
sales  as  a  result  of  the  reduction  in 
price. 


Ralph  S.  Bauer  la  67 

Ralph  S.  Bauer,  president  of  the 
North  Shore  News  Company  of  Lynn, 
Mass.,  largest  independent  concern  for 
the  distribution  of  newspapers  and 
magazines  in  New  England,  was  hon¬ 
ored  by  his  business  friends  and  asso¬ 
ciates  at  a  banquet,  Feb.  1,  on  his  67th 
birthday.  Mr.  Bauer  is  a  former  mayor 
of  Lynn.  Among  newspaper  officials 
gathered  to  pay  tribute  were  L.  A. 
Hovey,  publisher,  Beverly  (Mass.) 
Times;  Harold  D.  Valpey,  managing 
editor,  Lynn  (Mass.)  Item;  and  the 
following  circulation  men;  J.  W.  Ken¬ 
ney,  Boston  American;  Edward  J. 
Maquire,  Boston  Post;  Reed  Hastings, 
Lyttn  Item;  John  Keavey,  Boston 
American;  Karl  Hall,  Bostott  llerald- 
Traz'eler,  and  officials  of  the  News 
Company.  Paul  Bauer,  son  of  the 
'president,  and  vice-president  of  the 
concern,  was  master  of  ceremonies. 


McCanna  Joins  Crowell 

Hen  McCanna,  formerly  a  member  of 
the  Chicago  Daily  Times  promotion  de¬ 
partment,  has  joined  the  Crowell  Pub¬ 
lishing  Ciompany,  New  York  City,  as 
a  member  of  the  promotion  staff.  Mr. 
McCanna  was  with  Stack-Goble  Ad¬ 
vertising  Agency  and  the  Chicago  Trib¬ 
une  promotion  de^rtment  prior  to  join¬ 
ing  the  Daily  Times.  Harold  Essex, 
promotion  manager,  has  taken  over 
McCanna’s  former  duties  as  editor  of 
Times  Topix,  monthly  Times  house 
•organ. 


“Cliickic”  Return*  to  American 

The  Chicago  American  this  week  in¬ 
troduced  a  serial  to  its  readers,  featur¬ 
ing  the  return  of  “Chickie”  in  a  new 
story  entitled  “Chickie’s  Daughter,”  by 
Elenore  Mehcrin,  author  of  the  original 
“Chickie”  love  serial  which  was  such  a 
great  circulation  success  several  years 
ago.  This  serial  is  generally  considered 
to  have  had  the  widest  reading  of  any 
newspaper  serial  ever  written.  The 
new  serial  includes  many  of  the  char¬ 
acters  in  the  former  story. 


Ai<iing  Public  Library 

The  Birmingham  Post  is  conducting 
a  book  contribution  campaign  for  the 
Birmingham  Public  Library  and  an¬ 
nounced  that  its  carrier  boys  will  be 
glad  to  do  the  collecting.  The  boys 
deliver  the  books  to  the  Post  sub-sta¬ 
tions  from  where  they  are  immediately 
sent  to  the  library. 


OFFERING  TRIPS  TO  FAIR  OPPOSES  TRUCK  RESTRICTIONS 


Herald  and  Examiner  Announces 
Reduction  in  City  and  Suburbs 
— Home  Delivered  Price 
Also  Cut 


Travel  Guild,  Inc.,  Offering  Circula¬ 
tion  Plan  to  Newspapers 

(Special  to  Editor  &  Pi  blisher) 

Chicago,  Feb.  12 — A  new  type  of  cir¬ 
culation  development  campaign  for 
newspapers  was  announced  here  today 
with  the  formation  of  the  Travel  Op¬ 
portunity  Club  of  .4merica,  under  the 
direction  of  the  Travel  Guild,  Inc.,  180 
North  Michigan  Avenue.  Milford 
Marcus,  formerly  of  Williams- Marcus, 
Inc.,  which  promoted  the  High  School 
Students’  Travel  Opportunity  Cam¬ 
paign  in  connection  with  the  1933  Cen¬ 
tury  of  Progress  Exposition,  is  director 
of  the  new  club. 

The  plan  provides  a  six-week  cam¬ 
paign  for  boys  and  girls.  12  to  18  years 
of  age.  who  obtain  a  definite  number  of 
subscriptions  to  newspapers  sponsoring 
the  promotion  and  thereby  earn  trips  to 
the  1934  World’s  Fair  next  summe" 
under  the  chaperonage  of  the  Travel 
Guild. 

The  promotion  material  includes  seven 
full-page  features  which  the  newspaper 
uses  in  stimulating  local  interest.  The 
participants  are  rewarded  on  a  point 
system. 


Daily  Honor*  Carrier* 

Carriers  of  the  Galveston  (Tex.) 
Neves  and  Tribune  were  the  guests  of 
the  newspapers  recently  at  the  annual 
banquet  in  their  honor.  C.  W.  Wessel 
of  the  New  York  office  of  John  Budd  & 
Co.,  newspaper  representatives,  was  the 
principal  speaker.  Silas  B.  Ragsdale, 
managing  editor  of  both  papers,  was 
toastmaster.  Brief  talks  were  made  by 
several  officials  of  the  company. 


Newapaper*  Eacape  Tax 

Newspaper  circulations  are  exempt 
from  the  provisions  of  the  law  Mis¬ 
souri  levying  a  tax  of  one-half  of  one 
per  cent  on  retail  sales  of  tangible  per¬ 
sonal  property  and  on  the  receipts  from 
specified  services,  according  to  a  blanket 
opinion  rendered  by  Attorney  General 
Roy  McKittrick  of  that  State. 


Cbarleaton  Cooking  School 

The  Charleston  (W.  Va.)  Daily  Mail 
conducted  a  free  cooking  school  Jan.  30 
to  Feb.  2  in  the  Kearse  theatre,  with 
Mrs.  George  O.  Thurn  in  charge.  There 
was  a  large  attendance  at  each  session. 
Local  merchants  and  manufacturers 
co-operated  in  advertising  and  display¬ 
ing  merchandise. 


Advertiaing  for  Carrier* 

In  view  of  a  possible  changed  age 
limit  for  carriers  in  the  newspaper  code, 
the  Greensboro  (N.  C.)  News- Argus  on 
Feb.  7  carried  an  advertisement  cap¬ 
tioned  “Wanted  Men,  Women,  Lads 
and  Lassies,  over  17,”  asking  them  to 
register  in  order  to  act  as  carriers 
for  the  daily  when  vacancies  appear. 
The  ad  also  paid  tribute  to  the  carriers 
who  have  been  employed  and  have 
maintained  their  carrier  routes. 


Do  You  Remember  When? 

The  San  Francisco  Call-Bulletin  has 
started  a  new  daily  feature  called  “Do 
You  Remember  When — 50  Years  Ago 
Today  and  25  Years  Ago  Today,”  in 
which  news  items  are  arranged  in  paral¬ 
lel  columns,  obtained  from  files  of  the 
Call  and  the  Bulletin,  with  explanatory 
comment  by  Ashley  Turner. 


Levy  Return*  from  Trip 

Joe  Levy,  vice-president  of  Charles 
H.  I^vy  Circulating  Company,  Chicago 
distributors  of  Editor  &  Publisher, 
recently  returned  to  Chicago  from  a 
.New  York  to  California  boat  trip 
through  the  Panama  Canal.  He  was 
accompanied  by  his  wife. 


Add*  New  Daily  Column 

The  San  Antonio  Evening  Neivs  re¬ 
cently  started  a  daily  column  called 
“Good  .Afternoon”  in  which  staff  mem¬ 
bers  contribute  sidelights  on  news,  brief 
interviews,  and  features.  A.  W. 
Walliser,  managing  editor,  is  conduct¬ 
ing  the  column. 


Cooking  School  in  Bethlehem,  Pa. 

The  Bethlehem  (Pa.)  Globe-Times 
conducted  its  Second  Annual  Cooking 
School  Feb.  6  to  9,  with  Mrs.  Nancy 
Rowe  of  the  Home  Economics  Service 
Corporation,  as  lecturer.  The  schools 
were  held  mornings  with  a  total  attend¬ 
ance  of  6,000. 


Featuring  Headline  Picture* 

The  Chicago  Daily  Netvs  this  week 
started  a  new  pictorial  feature  called 
“Headline  Pictures.”  The  full  page  of 
photographs  of  memorable  happenings 
in  world  events,  dating  back  over  a 
period  since  the  Civil  War,  is  being 
dramatized  over  WM.4Q  radio  station 
nightly. 


Annual  Adoption  Party 

Once  a  year  the  San  Francisco  Ex¬ 
aminer  sponsors  its  annual  .Adoption 
Party,  whereby  good  homes  are  found 
for  orphan  babies.  This  year’s  cam¬ 
paign  is  to  find  the  right  homes  for  15 
babies,  and  each  day  recently  an  article 
appeared  giving  pictures  and  descrip¬ 
tions  of  the  youngsters. 


Add*  Suburban  New*  Page 

The  Oklahoma  City  News  recently 
began  publication  of  a  daily  page  of 
news  from  suburban  cities  and  towns. 


NEW  NEA  FEATURES 


A.N.P.A.  Protest*  Permit  Limit  and 
Other  Clause*  of  Bill 

Restrictive  provisions  in  the  proposed 
motor  carrier  regulation  legislation  that 
would  hamper  contract  carriers  utilized 
by  newsiapers  were  opposed  before  the 
House  Interstate  Commerce  Committee 
Feb.  2  by  spokesmen  for  the  American 
Newspaper  Publishers  Association. 

They  opposed  specifically  the  be¬ 
stowal  upon  a  Federal  regulatory 
body  of  power  to  limit  permits  to 
contract  carriers  and  the  requirements 
that  such  operators  charge  not  less  than 
the  minimum  rates  in  their  fields  and 
that  contracts  should  specify  30  days’ 
notice  for  revision. 

Testifying  at  hearing  on  the  Ray¬ 
burn  bill,  R.  A.  Cooke,  manager  of  the 
association’s  traffic  department,  said: 

“It  is  our  belief  that  an  attempt  to 
control  the  supply  of  contract  carriers 
by  permit  form  is  not  necessary  in  view 
of  the  limited  character  of  contract 
interstate  operation,  much  of  which  is 
not  in  active  competition  with  common 
carriers,  our  own  case  being  an  excel¬ 
lent  example. 

Stating  that  a  large  part  of  the 
newspapers’  distribution  had  gone  to 
motor  carriers  because  of  curtailment 
of  passenger-train  service,  Mr.  Cooke 
continued : 

“Under  the  circumstances  members 
of  this  association  feel  that  they  should 
be  entitled  to  the  right  to  enter  into  a 
contract  between  themselves  and  any 
truck  operator  properly  equipped  to 
handle  their  business  on  a  rate  basis 
agreeable  to  both.” 

The  importance  of  unhampered  mo¬ 
tor  trucks  particularly  to  morning 
papers  was  emphasized  by  Elisha  Han¬ 
son,  W’ashington  attorney  for  the  asso¬ 
ciation. 


One  Series  Will  Chronicle 


Events  of  a  Year  Ago 

NEA  Service  is  releasing  an  uiiusu 
feature  series  Feb.  14  under  the  tit 
"Thirty  Days  That  Rocked  the  Nation 
which  will  take  up  step  by  step  t< 
events  of  a  year  ago  in  the  Unit< 
States,  starting  with  the  closing  of  tk 
banks  in  Michigan.  Each  day’s  featu 
will  chronicle  the  events  of  the  sar 
day  in  1933.  Illustrations  are  provide 
Willis  Thornton  is  writing  the  featm 

"Youi*  Backyard  Garden”  is  anotlr 
daily  feature  being  released  by  NE‘ 
It  is  written  by  Donald  Gray,  lag. 
scape  consultant. 

A  weekly  release  featuring  famg 
paintings  of  women,  together  with  Iv 
tories  of  the  women  painted,  is  ai, 
announced  by  NEA,  written  by  .Mj. 
Rohe. 

Herbert  \V.  Walker,  vice-presidt 
and  business  manager  of  NEA  Se 
vice,  has  returned  from  a  vacation  tr 
to  Florida.  Peter  Edson,  editor  i 
NE.-\,  is  leaving  next  week  for  a  vao 
tion  in  Bermuda. 


To  Award  Silver  Cup 

The  Harrisburg  (Pa.)  Evening  .Vnt 
is  the  donor  of  a  silver  cup  to  k 
awarded  the  winner  of  the  Tri-Count 
Scholastic  Debating  League  champk* 
ship,  comiRised  of  schools  in  Dauphit 
Lebanon  and  Lancaster  counties. 


Telling  Saloon  Conditions 

The  Chicago  Daily  Times  are 
Chicago  Herald  and  Examiner  are  cad 
running  a  series  of  articles,  relatig 
conditions  in  Chicago  saloons,  revealig 
violations  of  the  present  city  liquor 
ordinance. 


Sponsoring  Automobile  Show 

In  ccxiperation  with  dealers,  the  Men- 
phis  (Tenn. )  Commercial  Appeal  wC 
sponsor  an  automobile  show  there  Feb. 
19  to  24  in  the  Ellis  Auditorium.  .Ac¬ 
cessory  dealers  will  also  take  space. 


Toledo  Cooking  School 

The  Toledo  Blade’s  seventh  annual 
cfjoking  and  home-makers’  school  m 
held  in  the  Civic  auditorium  Feb. 
14-16  with  Miss  Jessie  Marie  DeBothin 
charge. 


Sponaoring  Automobile  Show 

'I  he  Norfolk  (\’a. )  Ledger-Dispalcjt 
and  the  Norfolk  Virginian-Pilot  wil 
sponsor  the  Norfolk-Portsmouth  Auto¬ 
mobile  Dealers’  Show,  March  5. 


Featuring  Series  on  Society 

Virginia  Gardner,  Chicago  Tribuiu 
reporter,  has  written  a  series  of  article 
dealing  with  Chicago  society  women 
who  have  entered  business. 


Conducting  Bible  Game 

The  Pittsburgh  (Pa.)  F^ress  recently 
started  a  “Press  Bible  Game”  in  which 
401  prizes  will  be  awarded.  First  prize 
is  $300.  “.Answer  Verses”  will  first  be 
published,  followed  by  a  series  of  pic¬ 
tures  which  must  be  identified  with  the 


NEWSPAPER  MEN 


know  what  you  want 


War  Picture*  Boost  Sale* 

The  uncensored  world  war  pictures 
which  are  appearing  in  the  Chicago 
Sunday  Herald  and  Examiner  have  done 
more  to  boost  Sunday  circulation  than 
any  other  feature  in  many  months,  Wal¬ 
ter  Parker,  circulation  director,  told 
Editor  &  Publisher  this  week. 


Aided  100  Carrier* 

Continuing  a  tradition  which  has  been 
unbroken  in  the  famous  Alger  family, 
of  Detroit,  for  nearly  half  a  century, 
Mrs.  Russell  .A.  Alger,  widow  of  the 
son  of  Gen.  Russell  .A.  Alger,  provided 
recently  for  the  distribution  among 
needy  newsboys  of  100  suits  of  clothing. 


CONVERIENCE . .  h  pnUnliiii  aid  a^- 
tniB|  ctUtn.  la  skawi  aad  aMaaaaaU. 
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WILUAM  MADUmC.  Maa|ia«  Diiaclw 
227  WEST  46th  ST.,  NEW  YORK 
N«w  luijwr  Artbur  Lm  Dir*ctMn 


Sponsored  Lingerie  Show 

The  Birmingham  Post  sponsored  a 
lingerie  show  at  a  local  theatre  Feb. 
16  in  which  10  downtown  stores  co¬ 
operated. 
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15  PER  CENT  LINAGE 
GAIN  PREDICTED 

Standard  StotUtic*,  Inc.,  Foreseeing 

General  Business  Improvement, 
Says  Advertising  Will  Keep 
Pace  with  Advance. 

Advertising  expenditures  in  the  first 
half  of  1934  will  be  approximately  15 
per  cent  larger  than  in  the  first  half 
of  1933,  it  was  predicted  recently  by 
Standard  Statistics,  Inc.,  New  York. 
Many  companies,  it  was  stated,  which 
have  not  advertised  for  two  or  more 
years  are  now  making  contracts. 

Inquiry  for  details  brought  a  state¬ 
ment  from  the  company  that,  while 
field  investigators  had  reported  favor¬ 
ably  after  consult!^  magazine  pub¬ 
lishers,  the  advertising  prediction  was 
largely  based  on  expected  business  im¬ 
provement.  Industrial  production  was 
counted  on  to  show  a  gain  of  15  to 
25  per  cent,  and  retail  sales  15  to  20 
per  cent,  for  the  six-month  period.  It 
was  believed  that  advertising  expendi¬ 
tures  would  keep  pace  with  this  im¬ 
provement,  with  newspapers  in  a  favor¬ 
able  position  as  compared  to  other 
inedia. 

However,  in  a  separate  bulletin. 
Standard  Statistics  pointed  out  that  al¬ 
though  gross  revenues  will  be  generally 
higher  in  advertising,  printing,  and 
publishing  businesses,  most  concerns 
will  succeed  only  in  barely  recovering 
a  profitable  operating  business. 

As  to  general  business  a  Standard 
Statistics  report  this  week  said: 

“The  business  situation  at  the  mo¬ 
ment  is  characterized  by  great  vigor 
in  those  lines  engaged  in  producing 
for  the  retail  consumer,  such  as  ap¬ 
parel  and  automobiles.  Seasonal  fac¬ 
tors  are  important  in  these  industries, 
and  there  is  evidence  that  the  approach 
of  spring  is  providing  a  marked  stimu¬ 
lus.  In  the  heavier  lines,  such  as  those 
concerned  with  construction,  railroad 
equipment,  metals  and  the  like,  evidences 
of  a  decided  pick-up  are  yet  to  make 
their  appearance.  Growth  of  confi¬ 
dence  in  the  monetary  and  business  sit¬ 
uation,  which  should  become  evident 
as  the  year  advances,  may  be  depended 
on  to  bring  greater  activity  to  indus¬ 
tries  of  this  type. 

“Output  of  automobiles  is  currently 
above  the  corresponding  1933  period, 
and  orders  in  the  hands  of  manufac¬ 
turers  are  in  some  cases  reported  to 
be  the  largest  in  years.  There  still 
appears  to  be  reason  for  anticipating 
a  first-quarter  output  about  35  per  cent 
ahead  of  last  year.  Textile  trades, 
whicli  have  recently  experienced  a  re- 
dval  of  demand  (particularly  in  silk, 
cotton  and  hosiery)  are  looking  for¬ 
ward  to  a  15  per  cent  gain  over  a  year 
ago.  Electric  power  production  has 
lost  a  small  part  of  its  recent  excess 
orer  the  1933  week,  but  remains  close 
to  the  best  relative  levels  since  last 
September.  Steel  mill  activity  has  re¬ 
ceded  moderately,  owing  to  recent  de¬ 
lay  in  automobile  and  railway  speci¬ 
fications,  but  the  pause  is  regarded  as 
temporary,  based  on  business  in  sight.” 


ROY  JULSRUD  RESIGNS 

Roy  Julsrud,  advertising  manager  of 
the  Mankato  (Minn.)  Free  Press,  and 
15  years  with  that  newspaper,  has  re¬ 
signed  effective  March  1.  He  will  con¬ 
tinue  as  a  minority  stockholder  in  the 
company. 

• - 
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INLAND  MEETING  NEXT  WEEK 

Codes  and  Management  Problems 
Will  Be  Discussed  in  Chicago 

Daily  newspaiier  codes,  management, 
circulation  and  advertising  problems 
will  form  the  nucleus  of  an  interesting 
two-day  meeting  of  the  Inla:id  Daily 
Press  Association  at  the  Morrison 
Hotel,  Chicago,  next  Tuesday  and 
Wednesday,  Feb.  20  and  21.  Election 
of  officers  and  directors  will  also  take 
place. 

The  program,  arranged  by  President 
C.  R.  Butler  and  announced  in  detail 
in  last  week’s  issue  of  FIuitfr  &  Pub¬ 
lisher,  provides  for  code  matters, 
operating  costs  under  the  temporary 
NR  A  newspaper  code,  and  other  man¬ 
agement  problems  to  be  discussed  Tues¬ 
day.  Circulation  problems  will  be 
featured  Wednesday  morning,  while 
advertising,  including  national,  local  and 
classified,  will  be  thoroughly  covered 
at  the  W'^ednesday  luncheon  and  after¬ 
noon  session. 

Donald  R.  Richberg,  general  counsel 
for  the  NRA,  will  be  the  Tuesday 
luncheon  speaker.  The  Inland  board 
of  directors  will  meet  at  the  Morrison 
Hotel  Monday  afternoon,  Feb.  20,  with 
Chairman  A.  O.  Lindsay,  Quincy  (Ill.) 
fferald-ll''liif/,  presiding. 


“MIKES”  SUPPLANT  MORSE  MEN 

With  the  installation  of  additional 
teletyiK'  machines  in  the  state  head¬ 
quarters  of  the  .Associated  Press,  three 
veteran  Associated  Press  operators  for 
the  Birminqham  (Ala.)  Nexvs  and  Age- 
Hcrald,  totaling  71  years  of  service, 
thumbed  their  telegraph  keys  for  the 
last  time  last  week.  They  are  .Arthur 
S.  Hust,  37  years  with  the  .A.  P. ;  How¬ 
ard  N.  Murphy,  20  years;  and  John  A. 
Perry  with  14  years’  service.  All  three 
will  continue  their  employment  with 
the  A.  P.  in  charge  of  the  battery  of 
teletypes  and  as  senders  over  the  state 
A.  P.  circuit.  Murphy  is  also  A.  P. 
traffic  representative. 


NEGOTIATING  IN  ALBANY 

A  report  on  negotiations  for  a  new 
contract  with  commercial  shops,  made 
at  a  meeting  of  the  Albany  Typographi¬ 
cal  Union  last  week,  indicated  a  strong 
effort  will  be  made  for  a  32-hour  week 
at  the  wage  scale  prevailing  in  1929 
which  was  $48  a  week.  The  existing 
commercial  shop  contracts  expire  April 
30.  Charles  P.  Howard,  president.  In¬ 
ternational  Typographical  Union,  at¬ 
tended  the  session  and  discussed  the 
graphic  arts  and  newspaper  codes. 


NEW  POST  FOR  MILLER 

Paul  R.  Miller  has  been  appointed 
sales  promotion  manager  of  the  Pacific 
Coast  for  the  Westinghouse  Electric  & 
Manufacturing  Co.,  with  headquarters 
at  1  Montgomery  street,  San  Francisco. 
Miller  was  formerly  advertising  man¬ 
ager  for  the  Seattle  territory,  and  more 
recently  was  sales  promotion  manager 
for  the  Fobes  Supply  Co.,  Seattle,  dis¬ 
tributors  of  electrical  products. 
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COAST  GROUP  STARTS 
BUSINESS  SEMINAR 


Large  List  of  Speakers  Participating 

In  Educational  Series  Sponsored 
By  San  Francisco  Adver¬ 
tising  Club 

The  San  Francisco  Advertising  Club 
is  now  conducting  its  annual  Seminar 
of  Business  in  six  evening  meetings. 
The  first  was  held  Jan.  25  with  Chester 
H.  Rowell,  editor,  San  Francisco  Chron¬ 
icle,  speaking  on  “The  Advertising  Job 
for  1934.”  On  Feb.  1  “The  Outlook 
for  Transportation  Advertising”  was 
the  theme  and  “Railroads"  was  dis¬ 
cussed  by  Fred  Q.  Tredway,  advertis¬ 
ing  manager.  Southern  Pacific  Com¬ 
pany:  “Ocean  Travel”  by  Fairfax  M. 
Cone,  account  executive,  San  I'rancisco 
office.  Lord  &  Thomas;  ".Air  Travel,” 
by  S.  A.  Stimpson,  traffic  manager. 
United  Air  Lines;  “Highway  Travel,” 
by  L.  G.  Markel,  traffic  manager.  Pa¬ 
cific  Greyhound  Lines,  Inc.  Rollin  C. 
.Ayres,  advertising  manager,  Zellerbach 
Paper  Company,  was  chairman.  Other 
programs  follow : 

Feb.  8 — “Advertising  Support  for 
Petroleum  Merchandising.”  Speaker  is 
E.  J.  McClanahan,  manager,  sales  de¬ 
velopment  department.  Standard  Oil 
Company  of  California.  John  Cuddy, 
managing  director  of  Californians,  Inc., 
is  chairman. 

Feb.  15 — “Advertising  .Agricultural 
Products.”  Speaker  is  E.  A.  Stok- 
dyk,  Ph.D.,  Associated  Professor  of 
Agricultural  Economics  at  Giannini 
Foundation  of  the  University  of  Cali¬ 
fornia. 

March  1 — “A  Two-Million-Dollar 
Conversation.”  Speaker  is  Maurice 
Hyde,  manager,  retail  advertising  bur¬ 
eau,  San  Francisco  News,  together  with 
six  other  speakers  to  be  named  later. 
Chairman  is  Samuel  P.  Johnston  of  the 
Johnston  Advertising  Agency. 

March  8 — “Advertising  Media.” 
“Magazines”  will  be  discussed  by  Edgar 
Swasey,  vice-president,  American 
Weekly;  L.  W.  Lane,  Lane  Publishing 
Company  and  W.  Hub  Keenan,  Crowell 
Publishing  Company ;  “Newspapers”  by 
Lewis  Haas,  business  manager  and  ad¬ 
vertising  director,  San  Francisco  Chron¬ 
icle;  “Outdoor”  by  Howard  Willough- 
bv.  director  of  sales,  Foster  &  Kleiser 
Company;  “Street  Car”  by  Roger  H. 


REPLACEMENT 

rVERY  publisher  faces 
I —  at  times  the  necessity 
of  fillins  a  vital  position  in 
a  hurry. 

Whether  you  seek  youth 
or  maturity,  country  or  city 
experience,  the  type  you 
desire — and  only  the  type 
you  desire — will  be  recom¬ 
mended  to  you  quickly. 
Simply  write  or  wire  your 
specifications  to — 

Personnel  Bureau 
of 

SIGMA  DELTA  CHI 

836  Exchanse  Avenue,  Chicago 
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Ferger,  director  of  sales.  Pacific  Rail¬ 
ways  -Advertising  Company  ;  “Radio”  by 
Harry  Anderson,  sales  manager.  Na¬ 
tional  Broadcasting  Company ;  "Direct 
Mail"  by  Garnet  James  Weigel,  vice- 
president,  Knight  Counihan  Company. 
Earle  V'.  Weller,  president  of  the  San 
Francisco  Advertising  Club  and  Pacific 
Coast  manager  of  the  Campbell  Ewald 
Company,  advertising  agency,  is  chair¬ 
man  of  the  meeting. 


L.  A.  PAPER  GETS  STATIONS 

The  F'ederal  Radio  Commission  re¬ 
cently  renewed  the  license  of  Los  An¬ 
geles  radio  stations  KTM  and  KELW, 
and  ruled  that  the  wave  length  and 
license  for  these  stations  can  be  as¬ 
signed  to  the  Herald  Publishing  Com¬ 
pany,  publisher  of  the  Los  Angeles  Her¬ 
ald  and  Express.  -An  effort  had  been 
made  by  another  broadcasting  organ¬ 
ization  to  get  authorization  from  the 
Radio  Commission  to  use  these  stations 
for  establishment  of  a  new  Southern 
California  station. 


The  Sun 
Never  Sets 

on 

The  World 
News  Coverage 

of 

UNITED 

PRESS 


ALL  THE  NEWS  OF 
BRITISH  PUBLISHING 
AND  ADVERTISING 

is  gives  in 

WORLD'S  PRESS  NEWS 

leading  British  organ  of 
journalism  and  publicity. 

SabteripMea  al  S>  a  yaat  laciadasi 
St  Iwaai  ol  Werid’t  Prats  Nawi 
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Only  British  member  of  the  A.  B.  C. 
in  ito  field.  Largest  net  Ipald  tale. 

WORLD’S  PRESS  NEWS 
AND  ADVERTISING 

4t,  Fattar  Lana  Laadna,  E.  C  4 


1/  yon  need 
circulation 


men — 

Competent  to  take  charge  at 
your  entire  department,  or  to 
fill  important  posts  in  the 
department,  the  Wdfare  Com¬ 
mittee  of  the  Intemational 
Circulation  hfanacers  Aeeo- 
dation  can  provide  you  with 
men  of  eapadty  and  ability. 
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No  Charge  to  Employers 


Address :  Clarence  B.  Eyster, 
Secretary -Treasurer,  The 
Peoria  Star,  Peoria,  IlUnoie. 
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30.HR.  WEEK  OPPOSED 
BY  NEA,  PERIODICALS 

Spokesmen  for  Both  Groups  Voice 
Objections  to  Connery  Bill 
Before  House  Labor 
Committee 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C,  Feb.  12 — Pub¬ 
lishers  of  weekly  newspapers  and  of 
periodicals  late  last  week  placed  before 
the  House  Committee  on  Labor  their 
vigorous  opposition  to  enactment  of  the 
30-hour  week  law  on  the  ground  that 
they  would  not  be  able  to  finance 
operations  under  such  conditions. 

Walter  D.  Allen,  Brookline  (Mass.) 
Chronicle,  president  of  the  National 
Editorial  Association,  and  Stanley  R. 
Latshaw,  president  of  the  Periodical 
Publishers’  Institute,  comprising  weekly 
and  monthly  publications,  came  before 
the  committee  and  insisted  they  are  in 
sympathy  with  the  idea  of  a  shortened 
week,  but  utterly  unable  to  assimilate 
a  33}/3  per  cent  advance  in  labor  costs, 
which  would  result  from  the  Connery 
bill. 

Mr.  Allen  quoted  typographical  and 
printing  trades  union  estimates  to  show 
that  the  great  majority  of  unemployed 
printers  are  in  the  metropolitan  areas 
and  these,  he  declared,  will  not  go  to 
the  country  towns,  where  newspapers 
in  his  group  are  located,  to  take  em¬ 
ployment. 

Based  on  an  investigation  made  by 
the  N.E.A.,  the  decrease  in  employ¬ 
ment  among  its  members  last  year 
amounted  to  eight  per  cent.  When  the 
pending  graphic  arts  code  is  signed  and 
a  reduction  from  43.4  to  40  hours  a 
week  is  made  effective,  the  decrease 
in  hours  will  take  up  the  percentage  of 
decrease  in  employment,  he  pointed  out. 

A  reduction  below  a  40-hour  week 
would  not  increase  employment  in  the 
country  weeklies  because  the  publishers 
have  no  surplus  to  tide  them  over  until 
buying  produces  advertising  revenue, 
he  said.  A  30-hour  week,  with  no  re¬ 
duction  in  pay,  is  automatically  made 
impossible  as  a  matter  of  simple  mathe¬ 
matics,  the  publisher  declared. 

The  country  publishers  received  a 
note  of  encouragement  from  Congress¬ 
man  Robert  Ramspeck,  a  member  of 
the  Labor  Committee  who  once  man¬ 
aged  a  country  weekly  with  a  staff  of 
four  persons,  including  himself  and  the 
editor. 

“The  newspaper  in  which  I  was  in¬ 
terested  had  a  great  deal  of  legal 
advertising  and  was  therefore  fortu¬ 
nate,  but  many  of  the  weekly  newspapers, 
and  I  presume  you  represent  those, 
would  have  great  difficulty  in  adjusting 
themselves  to  a  rigid  restriction  of 
30  hours  a  week,”  the  Congressman 
conceded. 

“It  would  be  a  physical  and  financial 
impossibility  for  these  small  establish¬ 
ments  to  adjust  their  business  to  a  30- 
hour  week  basis,”  Allen  asserted.  “We 
are  behind  the  idea  of  putting  workers 
back  into  employment.  We  are  not 
opjwsing  your  committee  but  we  are 
seriously  disturbed  as  to  how  the  money 
is  going  to  get  into  the  newspaperman’s 
bank  account  to  pay  this  additional 
cost.” 

To  put  in  operation  a  30-hour  week 
with  a  proportionate  reduction  in  pay 
would  not  seriously  interfere  with  the 
production  of  weekly  newspapers  but 
might  be  a  distinct  disadvantage  for 
small  dailies,  Allen  volunteered. 

Mr.  Latshaw’s  organization  consists 
of  about  6,000  publishers  of  fraternal, 
agricultural,  religious,  scientific  and 
miscellaneous  weeklies  and  monthlies, 
he  told  the  committee.  A  10  per  cent 
“mortality”  was  reported  in  the  last 
year,  while  this  year  76  per  cent  of  the 
publications  are  operating  “in  the  red,” 
latshaw  declared. 

Presenting  a  statistical  picture  of  the 
business,  he  testified  magazine  revenue, 
prior  to  the  PRA,  had  fallen  off  54 
per  cent  from  1929,  while  the  total 
number  -of  employes  had  dropped  onlv 
20  per  cent;  payrolls  dropped  32.7  per 
cent  as  against  67.5  per  cent  for  all 
industry;  weekly  wages  had  dropped 
15.4  per  cent  as  against  44  per  cent; 


Editor  &  Publisher  for  February  17,  19  34 


1 


hourly  wages  dropped  13  per  cent  as 
against  22.2  per  cent,  and  are  now  36 
per  cent  higher  than  the  average  for 
all  industry. 

Both  witnesses  explained  their  prob¬ 
lem  comes  from  the  fact  that,  unlike 
producers  of  commodities,  they  cannot 
advance  the  sale  price  and  continue  to 
hold  their  circulation,  and  there  is  no 
method  by  which  they  can  increase  ad¬ 
vertising  until  the  country  works  itself 
out  of  the  economic  slough. 


ARGENTINE  DAILY  HIT 
FOR  ANTI-NAZI  DRIVE 

Critica,  Buenos  Aires,  Charged  With 
Violation  of  Penal  Code  and 


SUIT  AGAINST  SHIPPER 
HEARD  IN  SOUTH 

Eight  Dailies  Suing  for  Damages 
Done  to  Newsprint  When  Steamer 
Goes  Aground — District  Court 
Had  Dismissed  Action 

(Special  to  Editor  &  Publisher) 

New  Orleans,  La.,  Feb.  12 — United 
States  fifth  circuit  court  of  appeals  to¬ 
day  reversed  the  ruling  of  southern 
Florida  district  court  which  dismissed 
the  libel  of  the  Newfoundland  Export 
and  Shipping  Company,  Ltd.,  and  eight 
southern  newspapers  against  the  United 
British  Steamship  Company,  Ltd. 

The  Newfoundland  company  and  the 


newspapers  sued  for  damages  done  to 
7,596  rolls  of  standard  white  newsprint, 
valued  at  $160,000,  which  were  shipped 
aboard  the  S.  S.  Framlington  Court 
from  Newfoundland  Oct.  8.  The  ship 
went  aground  on  Woods  Island  about 
12  miles  off  the  coast  of  Newfound¬ 
land. 

The  district  court  held  the  Framling¬ 
ton  Court  was  seaworthy  and  that  the 
master  was  competent,  dismissing  the 
libel.  The  appeal  followed. 

Newspapers  represented  in  the  suit 
are  the  Birtninphani  News,  Montpom- 
cry  (Ala.)  Journal,  Mobile  ((Ala.) 
Repistcr,  Dailas  (Tex.)  Times-Herald, 
Birminpham  Post,  Fort  W orth  (Tex.) 
Press  and  Houston  (Tex.)  Press  and 
Houston  Chronicle. 


Supplies  and  Equipment 


FOR  FINE 


COLOR 


PRINTING 


Endangering  Relations  of 
Country  With  Germany 

.■\n  important  lawsuit,  regarded  as  in¬ 
volving  the  freedom  of  the  press  in  Ar¬ 
gentine,  is  scheduled  to  tiegin  within  a 
few  days  in  Buenos  -•Xires,  according  to 
a  United  Press  dispatch. 

Natalio  Botana,  director  of  Critica, 
will  face  court  to  answer  a  charge  of 
the  public  prosecutor,  Luis  Elizalde,  that 
Critica  distorted  the  facts  of  the  inter¬ 
nal  situation  in  Germany,  endangering 
cordial  relations  existing  between  Ar¬ 
gentine  and  Germany.  He  was  held 
liable  to  prosecution  under  Article  219 
of  the  penal  code,  which  punishes  of¬ 
fenses  against  the  peace  and  dignity  of 
the  nation. 

It  was  understood  the  prosecution  fol¬ 
lows  representations  made  to  the  for¬ 
eign  office  by  the  former  German  Am¬ 
bassador  here.  Dr.  Von  Kaufmann,  on 
the  occasion  of  Critica’s  anti-Hitler, 
anti-Nazi  campaign  at  the  time  of  the 
Reichstag  tire  trial  and  the  subsequent 
beheading  of  one  of  the  defendants. 

Concurrently  with  the  news  of  the 
fire  trial,  Critica  published  in  serial 
form  the  book  “(Sermany  Turns  the 
Clock  Back,”  by  Edgar  Ansel  Mowrer, 
former  Berlin  correspondent  for  the 
Chicago  Daily  News,  for  which  Mow¬ 
rer  subsequently  was  forced  to  leave 
Germany.  The  newspaper  also  carried 
daily  editorials  attacking  the  Hitler 
regime. 

To  date  the  foreign  office  and  the 
German  embassy  have  remained  silent 
on  the  case. 

Critica,  however,  has  obtained  state¬ 
ments  from  political  leaders  and  others 
expressing  astonishment  at  the  lawsuit, 
claiming  it  attacks  the  traditional  lib¬ 
erty  of  the  Argentine  press. 

Romulo  Naon,  former  Ambassador  to 
Washington,  said  the  material  published 
by  Critica  was  in  no  way  intended  as 
an  offense  to  Germany,  to  the  govern¬ 
ment,  or  to  individuals,  wherefore 
there  was  no  possibility  of  war  or  of 
diplomatic  friction. 

“To  sustain  the  contrary  seems  to  me 
to  be  absurd,”  he  said. 


RAYMOND  IN  SAN  FRANCISCO 

Bill  Raymond,  who  was  for  several 
years  in  the  slot  at  the  Seattle  (Wash.) 
Post-Intelligencer,  is  now  on  the  copy 
desk  of  the  San  Francisco  Examiner. 


FRICTION  DRIVEN 
CURVED  ROUTING 
MACHINE  NO.  55B 

A  heavy  duty  machine  used  by  various 
of  the  largest  color  printers  in  the 
United  States.  Both  main  friction 
drive  shaft  and  cutter  spindle  are 
equipped  with  radial  ball  bearings — 


assuring  a  greatly  increased  life-span 
in  operation  at  high  speed.  The  me¬ 
chanism  is  simple  and  sturdyr through¬ 
out,  with  all  adjustments  convenient 
and  positive.  Friction  drive  of  spindle 
dispenses  with  long  endless  tapes  or 
belts  used  on  other  machines.  Even 
during  the  depression,  sales  of  these 
routers  have  increased  every  year. 
Reasonably  priced.  Detailed  informa¬ 
tion  on  request. 


’THE  GOSS 
PRimiNGPRESS 
COMPANY 


CHICAGO 
NEW  YORK 
SAN  FRANaSCO 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufactiu’e  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  aU  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

C.bl.  AddTM.  NENSCO— WercMtar 


For  Everything  Electric 
See  General  Electric 

The  complete  G-E  line  enables 
you  to  entrust  one  manufac¬ 
turer  with  the  undivided 
responsibility  for  every  elec¬ 
trical  requirement  of  the 
modern  pressroom. 

For  particulars,  address  the 
nearest  G-E  office,  or  Gen¬ 
eral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 

GENERAL  %  ELECTRIC 


New  Hoe  Color  Mat 
Registering  Rack 


WITH  this  novel  device,  color  mats  are  quickly 
and  positively  set  to  design,  for  dose  roister. 
Guess  work  is  elimiiuted.  It  will  pay  for  itsdf  many 
times  over  in  reducing  costly  registering  time. 

SEND  FOR  DETAILS 

IKVINO  TBUST  COMPANT,  BBCDVBB  IN  EQUITT  PUB 

R.  HOE  &  CO.,  Inc. 

13«TH  STREET  AND  EAST  RIVER,  NEW  YORK  OTY 
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circulators  stress 
BOY  WELFARE 


Kidweit  Circulation  Manager*  A«*n. 
[leiolution  Ask*  Carrier*  Be 
Given  Earning*  Commensurate 
With  Their  Work 


(Bx  U'lfgraph  to  Euimk  &  Publishes) 
};ansas  City,  Mo.,  Feb.  13— Al¬ 
though  tinancial  problems  resulting 
from  economic  difficulties  still  stared 
them  in  the  face,  the  main  question 
fussed  at  the  semi-annual  meeting 
i,i  the  Midwest  Circulation  Managers’ 
\ssociation  here  was  that  of  the  wel- 
iare  of  boy  carriers. 

On  the  basis  of  a  resolution  adopted 
by  the  association,  the  circulation  man¬ 
agers  in  a  certain  sense  take  on  the 
role  of  guardians  of  the  youthful  car- 


Earnings  commensurate  with  their 
fork,  a  development  of  responsibilities, 
character  upbuilding,  and  cooperation 
with  parents  and  school  authorities, 
were  advocated  by  the  circulation  man- 
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WAR  HEADLINES  TELL  STORY 
OF  VIENNA  RIOTS 


the  trouble  began  to  grow  serious.  He 
toured  all  parts  of  Vienna  getting  eye 
witness  stories. 


Situation*  Wanted 


(Continued  from  page  7) 


I-'  j; _ 1  i  1  L  II  c  Circulation  Manager — Married,  age  33, 

finding  that  telephone  calls  from  employed  S,000  daily,  increased  A.  B.  c. 


and  night  in  the  news  que^.  Each  have  tr  call  him  aV  regular  n^ 


Vienna  were  difficult  to  put  through,  Mr  circulation  in  1933  against  new  opposition. 
Best  asked  the  Berlin  and  London  of-  '&  ^Sbiisher. 


been  eye  witnesses  at  bloody  slaughters,  J  .  J  nracticallv  constant  circulation  Man— Thoroughly  experienced, 

and  have  risked  their  lives  to  be  where  ^  Capable  of  installing  home  delivery  sys- 


auu  nave  risKcu  tncir  ivcs  to  UC  C  communication  was  kept  in  operation, 
tlie  news  is  most  volatile.  Thomas  Wil-  International  News  Service  sent  Hud- 


terns.  Available  within  two  weeks’  notice. 
E-931w  Editor  &  Publisher. 


helm,  of  the  A.  P.  Berlin  bureau,  ar-  w  I'cntral  Kronlan  - 

rived  in  Vienna  this  week  to  aid  in  the  Hawley,  Central  European  news  circulation — Married  man.  age  36,  16  years' 

rived  111  Vienna  this  weeK  to  aid  in  me  manager,  with  headquarters  at  Berlin,  experience;  understands  all  phases  news- 

co^rage.  ..  u  ,  j  •  fo  Vienna  to  supervise  coverage  of  the  Pithed  circulation,  e-928.  Editor  &  Pub- 

The  A.  P.  has  about  a  dozen  string  Austrian  revolt,  with  a  staff  of  four  - ^ - — 


paper  circulation.  E-928,  Editor  &  Pub¬ 
lisher. 


correspondents  throughout  Austria  to  ^vorking  under’  him  including  Alfred  Ciasslflod— The  assistant  manager  of  a 

report  events  outside  of  Vienna.  Ihe  Ti.i-nu,,^,-  r  V  C  u  ™  _ _  middle-western  paper,  ranking  in  the  first 

I  ondon  office  has  Keen  oriranizcd  so  that  lymauer,  1.  A.  S.  Vienna  bureau  man-  ten  In  America,  wants  an  opportunity  to 
i^ondon  onice  nas  oeen  organized  so  mat  anr,»r  \ir  T-fawlev  woe  riicVia.1  ,,;o  do  another  constructlwe  Job.  Excellent 


there  is  a  telephone  relay  into  the  cabk  to  Vie^n^ "^^vhen  the  ouTbreak 


Mr.  Hawley  was  rushed  via  do  another  constructlwe  Job.  Excellent 


office,  to  facilitate  the  transmission  of  reached 


the  Vienna  stories. 

United  Press  news  from  Austria  is 
under  the  direction  of  Robert  H.  Best, 


serious  proportions. 


Tyrnauer  and  his  staff  at  the  start  &  Publisher. 


record  selling,  promotion,  leadership  in 
highly  competitive  field:  morning  and 
evening  paper  experience.  E-930,  Editor 


of  the  revolt,  filed  the  news  via  tele-  classified  Manager,  now  assistant  metro 


office,  where  it  was  cabled ‘i,nn,-ediatel. 


phone  and  wire  into  the  I.  N.  S.  Berlin  „  Wants  full  responsibnity 


huo  Ih^N^  l^^^arie.  oE 


Age  30.  Excellent  record.  E-923.  Editor 
&  Publisher. 


nf"‘rfor^t  ^c^ca-  LYnso^^hip  did  not 
reportorial  help  emplojed  for  the  occa  a  cnrn«  nf  cnrre<:nnnd.*nti:  tfir<-iii(TVini,l 


Censorship  did  not  hinder  transmission.  ^X"n“n“lpe«."  X^^ha'i  aTso  Tad 
A  corps  of  correspondents  throughout  considerable  advertising  and  business  paper 
Austria  relayed  the  developments  via  -?f;l®I!r’«A’’errn‘‘n‘"faiT"o'r  tA[‘d°e"uaplA: 


The  principal  discussion  was  led  by 
L,  W.  McFetridge  of  the  Tulsa  (Okla.) 
liorld,  chairman  of  tlie  Committee  on 
Bov  Welfare. 

Diaries  Davis,  of  the  Kansas  City 
Kansan,  discussed  the  problems  of 
adults  in  charge  of  newspaper  carrier 
training.  He  told  of  various  methods 
used  in  training  carriers. 

Lou  Hoffman,  of  the  St.  Louis  Star- 
Times,  discussed  promotion  methods  in 
times  of  depression  and  described  differ¬ 
ent  types  of  newspaper  exploitation. 

The  following  resolution  in  regard  to 
carrier  welfare  was  adopted ; 

“Newspaper  boy  welfare  includes  the 
proper  training  of  adult  help  in  circu¬ 
lation  departments  in  order  that  the 
managers  may  have  a  better  under¬ 
standing  of  their  responsibilities  to  the 
boys  and  that  they  accept  the  responsi¬ 
bilities  and  discharge  them  in  the  proper 
manner. 

“Circulation  managers  should  see  that 
the  boy’s  earnings  are  commensurate 
with  the  work  he  does  and  the  hours 
necessary  to  the  proper  handling  of  his 
duties. 

“It  is  the  duty  of  circulation  man¬ 
agers  to  teach- the  boys  the  funda¬ 
mentals  of  sales  and  business. 

“Managers  should  recognize  and  en¬ 
courage  the  importance  of  school  work 
and  cooperate  with  school  authorities 
to  the  end  the  boy’s  education  may  not 
be  hindered  by  business  activities. 

“A  program  of  character  building 
should  be  carried  on  by  the  circulation 
managers. 

“Also  a  program  of  education  should 
be  directed  to  the  public  in  order  that 
the  newspaper  boy  and  his  job  be  un¬ 
derstood  and  recognized  as  being  bene¬ 
ficial  to  him. 

“Circulation  managers  should  recog¬ 
nize,  endorse  and  adhere  to  the  princi¬ 
pals  of  the  Test  we  forget’  resolution 
as  passed  by  the  International  Circula¬ 
tion  Managers’  Association  in  session 
at  West  Baden,  Ind.,  in  June.  1930.” 

^ch  circulator  was  urged  to  accept 
individual  obligations  toward  the  wel¬ 
fare  of  their  carriers,  so  as  “to  bring 
the  newsboys  to  their  rightful  place  in 
the  sun.” 

Roy  F.  Bailey,  of  the  Salina  (Kan.) 
Journal  in  discussing  the  problems  of 
the  small  town  daily  in  competing  with 
the  imported  city  daily,  said  the  small 
daily  could  make  headway  in  coping 
with  the  problem  by  printing  more  local 
news. 

The  following  officers  and  directors 
were  elected :  C.  E.  Lemon,  St.  Joseph 
(Mo.)  News-Press  and  Gazette,  presi¬ 
dent;  O.  E.  Jerner,  Lincoln  (Neb.) 
Star,  and  Vernon  Kelso,  Shawnee 
(Okla.)  News,  vice-presidents ;  G.  R. 
Boyd,  Independence  (Mo.)  Examiner, 
secretary-treasurer : 

The  directors :  G.  C.  CJardner,  Fort 
Smtth  (Ark.)  Times-Record;  D.  F. 
Steele,  Pueblo  (Col.)  Star-Journal: 
Mrl  Peeler,  Grand  Island  (Neb.) 
Doily  Independent;  Alvin  Macke,  Cape 
Girardeau  Southeast  Missourian;  J.  A. 
Zoller,  Tulsa  (Okla.)  Tribune,  and 
Lloyd  Smith,  Kansas  (Jity  Kansan. 


•  i_  _ ■  J  -’a*,,-  ‘  uo  Vi  wi  1  iiiiuuKiiUUw  conBiueriioic  a,u>ci  iiaiim  aiiu 

Sion,  plus  correspondents  in  the  cities  Austria  relaved  the  develonments  via  experience,  is  seeking  plac< 
affected  outside  Vienna,  Mr.  Best  man-  I  i.  t,  c  ^  ^  f-  ^  partment  afternoon  daily  o 

tn  Ween  a  rniHitanJ  flow  nf  unot  f^lephone  from  their  sections  into  the  Competent  to  handle  desk 
aged  to  keep  a  constant  How  of  spot  bureau  where  the  entire  story  managing  editor,  e-929.  e 

news  to  the  United  States,  despite  dif-  ^^e  revolt  was  coordinated  and  rapid-  _ 

hcult  local  conditions  and  congested  ,y  york  via  Berlin. 

communications  lines.  q  ,  •  Vienna  \fr  Haw  Editorial  Writer,  35.  city  E 

Three  United  Press  reporters  in  auto-  Vienna,  Mr.  Haw-  with  nubiish 


or  trade  paper, 
k  as  editor  or 
Editor  &  Pub- 


».t  eff'oS; 


I  .  J  1.  O  *  I*  A  •  •  aU  vuil  CUVC1<1KC,  CULIlUllldllllK  lUC  diurib 

lets  fired  by  S^.al|st  smpep  m  the  correspondents  in  the  revolt-torn 

Ottakring_and  Flondsdorf  districts  of  ^  tbrnnoh^.t  the  m.intrA,  Henlnvincr 


V  nna  '^K^wbrthrh^  Si^viz^sS 

port  troops,  the  murgent  Sixiahsts  pe^ising  the  file  into  New  York. 


Editorial  Writer,  35,  city  500,000,  desires 
correspondence  with  publisher,  city  75,000 
or  more,  object  long-term  employment 
beginning  Spring  or  Summer  1934.  In 
present  position  five  years,  employers 
satisfied.  E-938,  Editor  &  Publisher. 


were  firing  indiscriminately  on  all  cars 
that  sped  along  certain  streets.  A  bul¬ 
let  pierced  the  windshield  of  a  Heim- 


e  vicuna  sian  at  me  strategic  ngnt-  German  JoumalUt.  eight  years  editor 
g  centers  m  the  capital  city,  and  su-  world  famous  Berlin  newspaper;  author 
rvisino’  the  file  intn  New  Vnrlr  successful  books;  desires  connection  with 

rvising  me  me  into  Aew  rorK.  American  publications  which  seek  political. 

Mr,  1  yrnauer  did  a  courageous  and  economic  and  feullleton  articles  on  East 


brilliant  job  in  reporting  eye-witness 


let  pierceu  tne  w.nusinciu  oi  a  ncim- 

wehr  automobile  in  which  one  United  ^  ^  j  ^ 

Press  man  was  seated.  _  Finding  himself  .  , 


India.  Ernat  Schaeffer,  P.  O.  B.  372,  Bom¬ 
bay,  India. 


between  the  lines  of  fire,  the  reporter  rrentientiA, 

sprawled  on  his  stomach  in  the  bottom  ^ 

of  the  car  until  the  firing  died  down  IS  MODESTO 

minutes  later.  p  ,  Uo 

Harold  A.  Peters,  of  the  Berlin  staff,  /J? 
sped  to  Vienna  from  Berlin  as  soon  as 


ernment  troops  and  then  shifting  to  the  Newspaper  .Man,  resident  of  Westchester, 
rebel  Socialists.  He  was  forced  to  t.ike  ,ns'e^l.“c?;‘”*detfrerTd*i’: 


MODESTO  TRIBUNE  SOLD 

B.  J.  Kimber  has  purchased  the  Modesto 
( Cal. )  T ribune  weekly  from  N.  H.  Parks. 


and  editor,  aWe  in  research,  desires  edi¬ 
torial  position  with  metropolitan  publish¬ 
ing  house.  Address  E.  H.  Custer,  24  Gar¬ 
land  Drive,  Hastlngs-on-Hudson,  •  N.  Y. 


Insurance 


Newspaper  Woman — 35,  experienced,  effi¬ 
cient,  rewrite,  general  assignment*,  fea¬ 
ture*  or  society.  Permanent.  References. 
E-937,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 


Build  Circulation  that  sticks  with  News¬ 
paper  Accident  Insurance  policies.  Write 


Mschanical  Equipmant  for  Solo 


insurance  policies  write  uupiex  anglebar  pres*  now  giving  best 
T)Wi«i?n  servlce.  Reason,  changing  to  stereotype. 

^hliaKo*°niM?s*°"^*  Insurance  Record  Herald.  Waynesboro.  Pa. _ 


Help  Wanted 


SITUATIONS  (Cash  with  Order)  _ neip  wanw 

I  "H™*  —  P*r  Iht*  .Advertising  Copy  and  layo 

3  Time*  —  .4*  per  line  tomed  to  agency  work.  Give  references, 

ALL  OTHER  CLASSIFICATIONS  experience.  E-943.  Editor  &  Publisher. 
(Cash  with  Order)  ~  r"7;  ~  ~ 

1  'Tima  —  7S  per  line  Circulation  Manager  wante 

*  Tima.  _  'aa  lin«  known  weekly,  situated  n 

Win  pay  $30  salary  and  1 
CiNmt  six  word*  to  the  line  slon.  State  experience  am 

White  space  charged  at  same  rate  per  line  E-939,  Editor  &  Publisher. 

per  insertion  a*  earned  by  frequency  of  - 

insertion.  Minimum  space,  three  lines.  Wanted — To  hear  from  ft 


Equipment  Wanted 


.Advertising  Copy  and  layout  man,  accus-  Wanted— Monotype  matrices;  Sm  Swif 


Circulation  Manager  wanted  by  nationally 
known  weekly,  situated  near  New  York. 


Bold  No.  330;  Sans  Serif  Extra  Bold  No. 
332;  18  to  72  point.  E-934,  Editor  &  Pub¬ 
lisher. 


Used  roller  bearing  dry  matrix 


Will  pay  $30  salary  and  liberal  commls-  rolling  machine.  Give  full  description, 
slon.  State  experience  and  qualifications,  age,  etc.,  and  lowest  all-cash  price.  Ad¬ 


dress  E-941,  Editor  &  Publisher. 


Wanted — To  hear  from  fast  combination 


The  Editor  A  Publisher  reserves  the  right  to  desk  and  re-write  man  with  Hearst  or 


classify,  edit  or  reject  any  copy. 


A  good  daily  in  N.  C. ;  another  in  N.  J.; 
small  one  In  Tenn.;  half  a  big  one  South¬ 
west.  Live  weeklies  many  sections.  Better 
get  in  touch  with  us.  Len  Feighner, 
Pythian  Bldg.,  Nashville,  Mich.,  or  J.  W. 
Mapoles,  Murphy’s  Hotel,  Richmond,  Va. 


tabloid  experience  in  metropoiitan  center. 
Job  open  soon.  Give  fuli  particulars  about 
self.  Including  lowest  acceptable  salary.  In 
first  letter.  Consider  no  answer  a  polite 
negative.  You  must  be  experienced  and 
able  to  write  in  racy  style.  Address  Box 
E-935.  Editor  &  Publisher. 


NEWSPAPER 

PROPERTIES 


Situation*  Wanted 


Mapoles,  Murphy  s  Hotel,  Richmond,  Va.  Advertising^  Solicitor — 12  years*  experience. 
7;  7*’“;^  ~  Z"Tr  Knows  business  thoroughly.  Single,  31, 

Honest  to  Goodness  Values— Dallies,  Call-  has  car  and  can  supply  referencea  Un- 


Bousht,  Sold  and  Appraised 

All  negptistitu  cuafidential 


fornia,  Illinois,  Maryland,  North  Carolina,  employment  due  to  paper’s  suspension. 


Pennsylvania.  All  earning  dividends.  Week¬ 
lies,  New  England,  New  York,  New  Jersey, 
Maryland,  Pennsylvania.  J.  B.  Shale, 
Times  Building,  N.  Y. 


E-940,  Editor  &  Publisher. 


Palmer,  Suter  &  Palmer 


Circulation  Promotion 


Better  Dally  Newspapers  tn  every  section 
of  the  country  are  using  and  unreservedly 
endorsing  Partlowe  Plan  circulation-build¬ 
ing  campaigns,  more  than  ever  before. 
For  quick  definite  A.  B.  C.  circulation  in¬ 
crease,  regardless  of  business  conditions  In 
your  field,  write  or  wire  collect  The  Charles 
Partlowe  Company,  Occidental  Building, 
Indianapolis. 


Advertising  Director,  now  em¬ 
ployed.  12  years  successful  sell¬ 
ing  and  executive  experience. 
Have  sold  and  managed  claseified, 
display  and  national  departments 
on  large  and  small  dailies.  College 
trained,  married;  age,  35.  Go 
anywhere.  Excellent  references. 
E-927,  Editor  &  Publisher. 


Business  Established  In  1B99 


350  Madison  Avo.  Now  York 


Promotion,  to  bring  "better  times.’’  Hud¬ 
son  De  Priest  &  Associates,  world’s  record 
circulation  builders.  246  6th  Ave.,  N.  Y  C. 


ding,  Ad  Man  of  wide  experience  on  new  and 

_  established  papers.  Splendid  references. 

_  Capable  of  managing  department.  Now 
Hud-  employed.  E-932,  Editor  &  Publisher. 


A  Classified  Ad 


Newspaper*  for  Sale 


Assistant  Editor  or  Reporter;  talented, 
efficient,  27,  college  graduate,  excellent 
experience,  including  editorship  magazine. 
E-945,  Editor  Sc.  Publisher. 


For  Sale:  By  owner.  A  prosperous  dally  "TT,  TT^  “3 
newspaper.  Organized  1867.  E-942,  Editor  t  Irenlatlon — Young  man, 
&  Publisher.  different  phases  of  ' 


Investment  Opportunity 


Circulation — Young  man,  well  trained 
In  different  phases  of  work.  Including 
home  delivery,  now  in  charge  of  street 
sales,  wants  Job  as  assistant  under  Circu¬ 
lation  Manager  who  wants  results.  High¬ 
est  references,  character  and  ability. 
E-946,  Editor  Sc  Publisher. 


Advertising  Director  and  Business  Man-  E-946,  Editor  St  Publisher, 
ager  seeks  contact  with  competent  Bdl-  ' 

torlal  Director  to  Join  In  negotiations  for  Plrcnlation  Manager,  20  years’  experience, 


high  class,  well  established  small  dally,  thoro  knowledge  of  every  phase  of  work. 


Must  be  able  to  make  Investment  ranging  Capable  of  running  campaigns,  contests, 
from  $6,000.00  to  $10,000.00.  Prefer  man  etc.,  expert  on  A.B.C.,  large  or  small  paper. 


in  Editor  &  Publisher 
entitles  the  advertiser  to 
special  listing  in  our  Ser¬ 
vice  Department.  That 
means  that  the  ad  has  a 
life  way  beyond  the  date 
of  insertion. 

Along  with  your  classi¬ 
fied  ad  send  a  record  of 
your  experience,  name 
your  references,  etc. 


under  46.  Individuals  and  proposition  will 
stand  thorough  Invsatlgatlon,  and  you  must 
measure  up  In  character  and  ability.  Op¬ 
portunity  for  man  of  vision  and  character 
to  Join  aggressive,  experienced  and  com- 


E-936,  Editor  Sc  Publisher. 


measure  up  In  character  and  ability.  Op-  Clrealatloii  Manager,  successful,  now  sm- 
portunity  for  man  of  vision  and  character  ployed.  Is  desirous  of  change  due  to  pres¬ 


to  Join  aggressive,  expsrisneed  and  com-  pective  reorganisation  or  sale  of  his 
potent  newspaper  organisation.  Address  Reference  the  best.  Oo  anywhere. 
B-900,  Editor  St  Publisher.  Editor  St  Publisher. 


Classified  Service 

EDITOR  &  PUBLISHER 


i 


\ 
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Editor  &  Publisher  for  February  17,  1934 


By  MARLEN  PEW 


pKRHAPS  it  is  worthy  of  note  that 
*  the  Chicago  Journal  of  Commerce, 
a  newspaper  that  is  firmly  committed 
to  the  Old  Deal,  has  stated  editorially 
that  75  unemployed  member^  of  the 
-New  York  Newspaper  Guild  who  were 
recently  given  work  in  the  publicity  de- 
liartment  of  the  CWA  are  actually  em¬ 
ployed  “to  promote  a  whitewash  of  the 
C\VA  under  the  guise  of  making  the 
public  understand  ‘social  work.’  ” 

This  writer  happens  to  know  what 
tliese  men  were  told  when  they  were 
assigned  to  duty.  First,  that  they 
should  go  to  school  to  study  social  work 
for  two  weeks  before  they  wrote  a  line 
of  copy.  They  were  told  to  treat  news 
matters  exactly  as  if  employed  by  a 
newspaper,  and  not  to  attempt  any  press 
agent  tricks.  They  are  working  under 
the  direction  of  a  New  York  newspa¬ 
perman,  long  known  to  this  writer, 
whose  ethics  and  life-time  of  public 
service  lift  him  above  “whitewashing" 
for  anyone. 

»  *  * 

AS  this  is  a  nervous  sort  of  busi- 
ness  we  are  in,  it  seems  to  me 
that  every  newspaperman  ought  to  have 
a  hoW)y.  Some  craft  work,  art  or  spe¬ 
cial  study,  alien  to  the  daily  job,  pro¬ 
vides  a  grateful  respite  and  to  many 
a  safety  valve.  S.  S.  Carvalho,  who 
has  just  returned  to  the  Hearst  general 
executive  board,  for  many  years  has 
been  a  collector  of  valuable  decorative 
antiques.  Heywood  Broun  paints  land- 
-Ncapes  which  he  calls  “old  masters.” 
There  are  any  number  of  newspaper¬ 
men  who  paint  almost  as  well  as  Mr. 
Broun.  Arthur  Robb  whittles  out 
tiny  ship  models,  stains  them  realistic¬ 
ally  and  mounts  them  for  exhibition. 
Robert  H.  Davis  is  an  amateur  por¬ 
trait  photographer,  having  made  more 
than  1,000  exclusive  portraits,  which  in¬ 
clude  famous  statesmen,  authors,  scien¬ 
tists,  artbts  and  financiers.  During  the 
past  seven  years  Bob  Davis  has  covered 
more  than  500,000  miles  on  a  roving 
commission  for  New  York  Sun,  and 
whenever  he  meets  a  man  of  promi¬ 
nence  he  tries  to  arrange  for  a  portrait 
.sitting,  usually  with  success.  His  pic¬ 
tures  are  marvels  of  good  art.  James 
W.  Brown,  Jr.,  plays  at  the  wood  work¬ 
er's  lathe,  producing  toys  and  decora¬ 
tive  pieces.  Walter  Howey  is  an  in¬ 
ventor,  having  produced  a  practical 
photo-engraving  outfit,  employing  the 
electric  eye.  Col.  R.  R.  McCormick 
is  perhaps  most  interested  in  flying. 
Jerry  CcKtello  m^es  political  cartoons 
for  Albany  Knickerbocker  Press  by 
day  and  in  odd  times  draws  entrancing 
fairyland  pictures,  using  as  a  model  his 
little  daughter,  “Princess  Pat.”  Yacht¬ 
ing  is  the  escape  of  his  nublisher,  Frank 
E.  Gannett.  I  suppose  Arthur  Brisbane 
would  call  “real  estate”  his  outside 
hobby,  and  if  so  it  is  a  good  one,  for 
he  has  gained  wealth  from  that  depart¬ 
ment  of  his  busy  life.  When  I  was  a 
boy  on  Park  Row  I  heard  Mr.  Bris¬ 
bane  urge  associates  to  save  and  invest 
in  New  York  real  estate.  Not  many 
took  his  advice.  Lew  B.  Brown,  the 
“Sunshine  editor”  of  Florida,  writes 
poetry,  good  stuff  too,  in  his  spare 
hours.  Jimmy  Stahlman  is  now  en¬ 
gaged  in  building  a  handsome  little 
hideaway  in  a  Southern  coastal  forest. 
Many  newspapermen  tell  me  of  their 
hobby  play  with  dogs,  horses,  cattle, 
chickens  and  fox  and  rabbit  preserves. 
Roy  Howard  hunts  and  fishes  for  rest. 
His  partner,  Robert  P.  Scripps,  has  a 
fine  collection  of  dogs.  Dr.  John  H. 
Finley,  associate  e^tor  New  York 
Times,  is  a  fan^ous  pedestrian,  walking 
through  the  dty  streets  in  his  odd  time 
and  measuring  distance  with  a  pedome¬ 
ter.  One  morning  this  week  he  walked 


lO  miles  and  would  liave  dune  30  if 
work  had  not  interfered.  In  1933  Dr. 
I'inley  walked  3,400  measured  miles  and 
has  covered  on  foot  more  than  16,000 
miles  in  the  last  five  years.  If  I  did 
not  have  to  work  for  a  living.  I’d  reside 
on  a  farm,  less  than  100  miles  from 
New  York,  and  raise  Aberdeen  An- 
.gus  steers  for  baby  beef.  Jerseys  for 
milk,  Chinese  pheasants  to  gratify  the 
sight.  Harlequin  Danes  tor  friendly 
rambling,  Kerry  Blue  poodles  for 
amusement,  fish  for  a  lawn  pool,  blue 
jays  for  a  window  cage,  and  in  the  gar¬ 
den  I’d  have  an  acre  of  named  gladi¬ 
olus,  grown  not  from  bulbs,  but  from 
selected  seeds,  and  every  bright  day. 
when  the  cows  were  not  calving,  the 
dogs  were  not  straying,  and  the  “glads” 
were  not  stifled  b\  weeds,  I’d  try  to 
paint  better  than  Heywood  Broun. 

What’s  your  hobby?  If  none,  you 
are  respectfully  urged  to  make  some 
dream  come  true  in  leisure  time,  turn¬ 
ing  from  the  world  of  toil  and  terror 
to  vent  some  pleasant,  deep-seated  urge 
of  your  immortal  soul. 

*  *  * 

HOW  to  treat  the  news  and  editorial 
columns  when  the  death  of  the 
publisher  or  editor  of  a  newspaper  oc¬ 
curs,  occasioning  grief  among  the  staff 
and  sorrow  among  many  faithful  read¬ 
ers  and  friends,  is  a  question  that  is 
usually  decided  on  the  spur  of  the  mo¬ 
ment.  In  the  old  days  all  column  rules 
were  turned  to  express  mourning  for 
famous  men,  and  sometimes  in  the  cases 
of  newspapermen.  Recently  two  fa¬ 
mous  editors  died  and  I  have  before  me 
copies  of  their  newspapers,  showing 
type  treatment.  To  express  feeling 
over  the  death  of  Frank  P.  Glass,  the 
Montgomery  (Ala.)  Advertiser  ran  a 
a  12-point  black  rule,  about  3  columns 
wide,  centered  over  the  title  on  page 
one,  and  on  the  editorial  page  one-col¬ 
umn  rules,  of  the  same  depth,  at  the 
bottom  and  at  the  top  of  the  editorial 
which  related  the  story  of  Mr.  Glass’ 
life  and  achievements.  Then,  too,  at 
the  head  of  the  editorial  column  ap¬ 
peared  a  box,  framed  in  an  8-point 
mourning  border,  containing  Robert 
Bums’  poem,  “Bruce  to  His  Men.” 

When  (Jeorge  E.  Miller,  veteran  edi¬ 
tor  of  Detroit  News,  died  recently,  that 
newspai^r  presented  a  leading  edito¬ 
rial  entirely  boxed  in  a  narrow  black¬ 
faced  border,  the  editor’s  name  set  in 
10-point  black-face  caps.  These  signs 
of  mourning  appeared  to  me  as  in  good 
taste.  I  believe  the  only  time  column 
rules  should  be  turned  throughout  a 
newspaper  is  to  mark  the  death  of  the 
President  of  the  United  States.  And 
those  newspapers  that  would  want  even 
this  to  be  in  good  typography  should 
use  type-high  printing  rules,  not  the 
worn  and  ragged  bases  of  ordinary  col¬ 
umn  rules,  never  intended  to  be  a  print¬ 
ing  surface. 

*  t  * 

A  MOVIE  in  which  a  newspaper 
editor  is  depicted  as  a  hero,  enter¬ 
prising  journalist,  conscientious  citi¬ 
zen — think  of  that!  Something  new  in 
the  world!  “Hi  Nellie,”  with  Paul 
Muni,  is  a  creation  which  tells  a  press 
yam  without  suggesting  that  the  news¬ 
paper  publisher  is  a  degenerate,  that 
the  editor  is  a  blackmailer,  that  report¬ 
ers  hound  people  or  steal  pictures  or 
even  swipe  the  sheriff’s  cigars.  There 
is  no  scene  of  a  drunken  city  slicker 
bathing  in  bath-tub  gin,  reporters  do 
not  start  a  run  on  the  county  bank,  the 
wife  of  the  defaulting  cashier  is  not  so 
shocked  by  photographers  that  she 
aborts  her  child,  and  the  city  editor 
does  not  talk  out  of  the  left  corner  of 
his  mouth.  Great  reform,  especially  on 


the  Warner  Brothers’  lot!  And  believe 
it  or  not,  Mr.  Ripley,  the  picture  is  a 
box-office  success  in  New  York ! 

♦  •  * 

After  an  amusing  half  hour  read¬ 
ing  a  self-styled  “sober  and  scien¬ 
tific”  lecture  by  Dr.  Carl  Bomer  of  the 
German  School  of  Political  Science  and 
one  of  Herr  Hitler’s  brain  busters,  on 
the  topic,  “Freedom  of  the  Press,”  I  am 
disposed  to  make  that  gentleman  a  busi¬ 
ness  proposition.  Indignantly  he  relates 
the  following  incident;  A  newspaper¬ 
man  from  California,  visiting  in  Ger¬ 
many,  wrote  home  to  his  editor  offer¬ 
ing  a  series  of  articles  giving  impres¬ 
sions  of  Germany  under  Hitler.  The 
editor  replied,  agreeing  to  take  the 
series,  provided  they  were  in  keeping 
with  the  policy  of  his  newspaper  on 
Nazism.  To  indicate  this  policy  the 
editor  sent  along  some  clippings  from 
his  newspaper  which,  to  Dr.  Burner’s 
disgust,  abused  Hitler  and  all  his  works 
roundly.  And  then  the  good  Doctor 
exclaimed;  “Do  you  call  that  ‘freedom 
of  the  press  ?’  ” 

My  business  proposition  is  that  Dr. 
Bomer  permit  me  to  write  my  impres¬ 
sions  of  the  great  American  democracy, 
in  contrast  with  Nazism,  for  publica¬ 
tion  in  the  newspapers  published  in  Ber¬ 
lin  by  Herr  Hitler  or  Herr  Goebbels — 
either  will  do. 

I  take  it  from  Dr.  Burner’s  remarks, 
the  purport  of  which  was  that  “free 
press”  is  a  myth,  that  my  articles  would 
not  be  acceptable,  for  in  his  lecture  he 
liridefully  pointed  out  that  the  German 
press  is  now  responsible  to  the  state. 
"That,”  said  he,  “should  not  mean  that 
the  state  makes  the  newspapers,  but 
that  the  papers  should  not  serve  spe¬ 
cial  political  or  economic  interests,  but 
the  whole  people,  who  form  the  most 
vital  part  of  the  state.  With  this  new 
form  of  journalism  we  will  have  to 
reckon.”  All  right,  Herr  Doctor,  but  I 
wish  to  sing  out  about  .American  democ¬ 
racy,  which  is  in  sore  conflict  with  dic¬ 
tatorships,  under  whatever  guise.  I 
doubt  if  we  can  do  any  business.  And 
in  reply  to  the  theme  of  Dr.  Bomer’s 
lecture  one  might  say;  It’s  lucky  for 
Hitler  that  the  German  press  was  not 
state-controlled  before  he  got  his 
propaganda  across  and  seized  power. 

*  *  « 

NEWSP.APER  life  in  Japan  must 
be  trying  for  the  foreign  corre¬ 
spondent  who  feels  he  should  not  be 
bound  by  censorship,  and  even  worse 
for  the  editor  of  a  foreign  language 
newspaper.  A.  Morgan  Young,  former 
London  newspaperman,  conducts  a 
newspaper  at  Kobe,  titled  Japan  Chron- 
iele.  A  friend  in  China  recently  sent 
to  me  a  cutting  from  Mr.  Morgan’s 
newspaper  which  indicates  the  strife: 

“On  Nov.  24  we  told  our  readers 
something  of  the  trouble  that  ensues 
even  by  the  inadvertent  and  demon¬ 
strably  harmless  breach  of  a  press  em¬ 
bargo.  Since  then  we  have  had  some 
further  experience  of  ibt  trouble  of 
trying  to  avoid  breaches  of  such  em¬ 
bargoes.  Some  months  ago  we  re¬ 
ceived  notice  that  nothing  was  to  be 
said  about — well,  we  must  not  say  what 
it  was  about,  but  the  subject  was  a 
very  wide  one.  One  day  the  issue  of 
Chronicle  was  seized  because  an  extract 
from  a  London  paper  published  therein 
was  deemed  to  be  a  breach  of  this  em¬ 
bargo.  Another  time  there  was  a 
sharp  warning  because  of  the  appear¬ 
ance  of  a  piece  of  news  which,  though 
on  a  totally  different  subject,  also  came 
within  the  wide  scope  of  the  embargo. 
Meanwhile  a  considerable  amount  of 
news  has  been  published  by  our  Japanese 
contemiwraries  (and  often  translated  by 
us)  which  seems  to  be  covered  by  the 
embargo  but  to  have  been  published, 
nevertheless,  without  offence.  A  week 
ago,  when  a  piece  of  news  came  to  hand 
which  was  certainly  as  well  covered  by 
the  prohibition  as  the  two  pieces  which 
had  previously  caused  trouble,  we 
thought  we  would  be  on  the  safe  side, 
and  consulted  the  .police.  They  did  not 
know.  We  then  consulted  the  Prefec- 
tural  office,  which  also  did  not  know, 
but  asked  us  to  be  careful — rather 
unnecessarily,  as  our  request  for  infor¬ 


mation  showed  that  we  were  carefif 
So  we  wrote  to  the  Minister  of  Honi  ^ 
.Affairs.  That  was  a  week  ago,  and  n 
reply  has  been  vouchsafed.  But  if  th 
least  slip  is  made,  then  everybo<^ 
knows  at  once  that  the  matter  publisho 
is  within  the  prohibited  degrees,  aq 
official  action  is  very  prompt.  It  is  i 
highly  unsatisfactory  method  of  control 
rather  resembling  that  practiced  by  th  ■ 
eat  upon  the  mouse.”  ' 

>i<  * 

Says  L.  C.  Eklund,  of  the  staff  d 
Milwaukee  Journal:  “Those  sensi 
tive  souls  who  were  so  rudely  shocks 
by  some  of  the  more  rowdy  scenes  d 
‘The  Front  Page,’  the  lusty  newspap* 
l)!ay  by  Ben  Hecht  and  Charles  (Bugs) 
-Mac Arthur,  would  undoubtedly  get  aq  : 
other  shock  if  they  visited  the  pre*  \ 
r(Kim  of  the  criminal  courts  building  ■ 
Chicago. 

“It  will  be  recalled  that  the  scene  d 
the  play  was  the  Chicago  press  roon 
and  that  the  characters  were  modelel 
after  the  real  life  reporters  who  dailj 
regale  newspaper  readers  everywhert 
with  the  latest  developments  in  sud 
thrillers  as  the  Wynekoop  murder  case 
“Playgoers  who  saw  ‘The  Front  Page! 
on  the  stage  five  years  ago  and  later 
the  motion  picture  version,  with  Pat 
O’Brien  of  Milwaukee  as  the  leading 
character,  will  remember  vividly  the 
continuous  poker  game  of  the  play,  the 
drinking  of  hard  liquor,  the  coarse  lan¬ 
guage  and  the  shabby  press  room. 

“On  a  recent  visit  to  the  criminal 
courts  building  in  Chicago  this  reporter 
stepped  into  the  press  room,  expecting 
to  see  enacted  in  real  life  some  of  the 
drama  of  ‘The  Front  Page.’ 

“What  this  visiting  reporter  saw  was, 
in  fact,  drama  in  the  making.  Two  of 
the  Chicago  reporters  were  on  their 
feet.  Their  alert  position  indicated  that 
tliey  were  ready  to  strike.  Their  right 
arms  were  drawn  back.  Their  left  arms 
were  extended  as  they  struggled  to 
maintain  their  balance.  Their  tense 
facial  expression  gave  warning  that 
something  was  about  to  happen. 

“And  then — ^bang!  With  a  sharp 
thud,  one  of  the  poised  arms  shot  swi- 
denly  forward  and  a  pingpong  ball 
skimmed  over  a  net  in  the  center  of 
a  large  table.  The  champion  of  the 
press  room  had  scored  another  point! 

“The  visitor,  believing  that  he  had 
stumbled  inadvertently  into  the  recrea¬ 
tional  parlor  of  the  state’s  attorney’s 
staff,  looked  again  at  the  legend  on  the 
door,  but  sure  enough,  it  said  ‘Press 
Room.’ 

“Somewhat  dazed,  the  visitor  looked 
around  for  the  poker  game.  Off  to  one 
side  was  a  table  which  could  have  bem 
used  for  that  popular  pastime,  but  it 
was  not  in  use. 

“  ‘I  played  bridge  last  night  until  mid¬ 
night,  and  I’m  all  tired  out  today,’  said 
a  crime  reporter,  sleepily. 

“The  visitor  from  the  hinterland 
looked  around  for  the  empty  whisky 
bottles  which  are  evidence  of  the  un¬ 
seemly  carousals  of  the  newspapermen 
who  people  the  stage  and  screen.  A  re-  | 
porter  went  to  an  icebox  and  extracted 
therefrom  not  a  bottle  of  some  of  the 
more  vigorous  waters,  but  a  bottle  of 

“The  producers  of  ‘The  Front  Page,’ 
it  seems,  got  their  ideas  on  scenery  from 
the  press  room  of  the  old  criminal 
courts  building,  which  has  since  bw 
supplanted  by  an  expensive  new  build¬ 
ing  six  miles  southwest  of  the  Chicago 
loop  district.  The  press  room  boys  are 
all  ‘regular’  fellows.  Besides  the  ping- 
pong  table,  the  icebox  and  the  deep 
cushioned  chairs,  the  new  press  room 
has  a  radio,  a  large,  leather  davenport, 
lockers  and  individual  leather  chairs 
and  a  glass  covered  telephone  desk  for 
each  reporter. 

“Over  each  reporter’s  desk  is  a  brass 
plate  with  the  name  of  a  newspaper  and 
the  reporter  representing  that  paper. 

“On  one  of  these  brass  plates  is  in¬ 
scribed  the  name  of  ‘H.  Johnson.’  It 
refers  to  Hildy  Johnson,  the  famous 
hero  of  the  play,  who  died  not  long 
after  the  play  was  produced  at  the  age 
of  42.” 


